XXXIII, No. 3699 


Top Cars 


New-car registrations for one 
month: 


1959 1958 
Pos. Make Pos. 
Chev. 104,108— 
28,108 Olds. 29,689— 
25,489 Pontiac 21,653— 
21,037 Rambler 
11,136 Mercury 10,966— 
3,523—14 
6,270—11 
Edsel 5,046—13 
DeSoto 5,050—12 
2,906—15 
Imperial 
36,044 Misc. 19,813 
Total All Makes 
419,512 382,240 


Further details Page 28. 


Soars 


Martin Whi 
Staff Writer 

March bringing 
est monthly production the 
the automotive industry 
cars during the second 

Helping the manufacturers 
the March high was last 
cars—a high for weekly out- 
put this year. Previous high was 
the 135,976 cars turned out during 
the week ended Jan. 17. 


The 1,450,000 cars scheduled for 
during the second quar- 
9.4 percent below the first 
units that will roll from 
assembly lines during the first 
months this year, but 
100,000 more units 
were originally scheduled for 


190 Newspapers 
Join Auto 


Sales Promotion 


750 news- 

papers throughout the country 
auto dealers their markets 
organizing the nationwide 
Better Far With Brand 
New promotion, scheduled 
6-18, according the Bureau 
Advertising the American 
Publishers Assn. 

“The enthusiastic response 
the dealers indicates the promo- 
will even more powerful 
imagined,” said Edward 
Falasca, the bureau’s creative 
Vice-president. 

reported the following state- 
ments from newspapers: 

From Phoenix, Ariz.: “This 
powerhouse. Every dealer here 
crazy about it, And every one 
factory, telling them sup- 
the campaign 
Corning, “The deal- 

(Continued on Page 30, Col. 2) 


Published Weekly at 965 E. Jefferson. 
Copyright, 


Weekly 


1959, Slocum Pub, Co. 


DETROIT MARCH 23, 1959 


Entered as Second Class’ Matter 
the Postoffice, Detroit, Mich, 


Survey Finds Sales and Profits Improved 


Per Year, 35c Per Copy 


Market Strength Cheers Dealers 


Robert Lienert 


Associate Editor 

OISED the threshold the 

spring selling season, the na- 

tion’s new-car dealers last week 
sounded note optimism 
assessing the market. 

cross-country survey 
Automotive News found dealers 
highly satisfied with volume, mod- 
erately happy with profit and 
enthusiastic over the 
There were strong indicators, 

however, whether 1959 will 
prove—in the long 
banner year for new-car 
simply good one. 

There seems question ‘that 


ring the April-June 


525,000 cars scheduled for 

assembly April will 50,000 
units short the year’s high 
575,000 cars that will turned out 
March, but still will mark the 
third highest output month the 
year. Second highest output month 
1959 was January, when 545,757 
cars were rolled from assem- 
bly lines. 

the second-quarter projection 
attained, will give the indus- 
try estimated 3,050,000 car 
assemblies for the first six 
months this year. That com- 
pares with the 2,242,348 cars built 
during the January-June period 
last year. 

The 1,600,000 cars that will 
produced during the first three 
months this year also will mark 
the largest quarterly car output 
since the first quarter 1957, when 
1,790,597 units were built. 


LTHOUGH Buick has scheduled 

cutbacks car assemblies 
starting this week and some other 
makers are currently employing 
short work weeks bring inven- 
tories into line with production, 
heavy scheduling Chrysler Corp. 
the second quarter expected 
keep assembly operations 
high pitch. 

Chrysler scheduling out- 
put 100,000 cars during each 
the next three months make 
ground lost strikes and 
parts shortages during the early 
part the model run. 

Rambler continuing record- 
breaking momentum, setting new 
high two weeks ago for the sev- 
enth time since the start the 
model run, Studebaker, working 
53-hour week, moving its 
fastest pace several years. 

Offsetting the Chrysler and 
car” upsurge, however, 
work weeks Buick, 
Chevrolet, B-O-P and Mercury. 

(Continued on Page 44, Col. 4) 


Inside Automotive News... 


Text territory-security questionnaire, Page 
Auto Market Reports, Page 34. 

News from Geneva show, Page 

New school, Page 

Import features, Pages 22. 


will top 1958. Querying dealers 
major marketing centers, 
News found that: 

Sales have shown encourag- 
ing growth far March and 
most cases are far ahead year 
ago. 

Profits have slowly increased 
with passing the winter dol- 
drums and are improved over the 
1958 period. 

Price-conscious buyers are 


Each Maker’s Share 


looking for sixes with minimum 
equipment the low-priced field; 
there also mild swing econ- 
omy other price 

Credit problems are more 
numerous than usual, although 
some dealers are attempting hold 
down long-term paper. 

Competing dealers are im- 
pressed but not alarmed sales 
Rambler and Lark and are look- 


Car Sales: January vs. December 
First Month, 1959 vs. 1958 


Chevrolet 
Ford 


Mercury 


GEN, MOTORS 
FORD MOTOR 
CORP. 


Rambler, Lark 


Pet. Pt. Pet. of Pet. of 
Regis., Regis., 
Year to Year to 


Date, Date, 


Pet. Pt. 


Run 1-2 


Penetration Gains 


and Lark, surprising 
probably nobody, are the hot 
cars when sales are analyzed 
basis market penetration, ac- 
cording just-released figures for 
January. 

compared with the previous 
month, Rambler boosted its pene- 
tration 0.39 percentage points and 
Lark was 0.35 points. 

Lark and Rambler were among 
the domestic makes which im- 
proved their penetration the 
expense six makes which fell 
back. Interestingly, half the six 
losers were represented the top 
three volume lines. 

* 
month’s other gainers, 
order, were: Dodge, 0.20 per- 
centage points; Plymouth, 0.19; 
Chrysler, 0.17; Pontiac, 0.15; Impe- 
rial, 0.08; DeSoto, 0.06; Lincoln, 
0.05. and Cadillac, 0.04. 

Makes with smaller penetra- 

tion included: Buick. down 
“percentage points; Ford, 0.91; 

Oldsmobile, 0.46; Chevrolet, 0.23; 

Edsel, 0.02, and Mercury, 

the corporate level, Stude- 
baker-Packard and American Mo- 
tors figures for 
Lark and Rambler, noted above, 
they notched 


other gainers were 
laneous makes, 1.18 percent- 
age points, and Chrysler Corp.,. 
0.70. Part the for mis- 
cellaneous makes accounted for 
the fact that this year’s 
count, the year-ago in- 


cludes Packard and Metropolitan, 
longer computed separately. 

General Motors was down 
percentage points during 
month and Ford Motor dropped 
0.90 points. 

January, Pontiac and Stude- 
baker claimed greater share 
the market than they did any 
month the past two years. 

COMPARING January with 
the year-ago month, Ford and 


(Continued on Page 4, Col. 3) 


Sales Score 
For Imports 


Imported-car registrations for 


January: 

1959 1958 

Pos. Make Pos. 
2,971 Eng. Ford 1,648— 
Vauxhall 
1,359 Volvo 
10— 1,283 Triumph 

Metropolitan 

8,676 All 


Total All 
* Not in Top Ten. 


ing with interest toward the intro- 
duction other small cars, 
* * 

far March was credited 
break the weather. Milwau- 
kee, where January and February 
howled with the worst winter 
decade, snowdrifts and buyer re- 
sistance were reported melting 
about equal rates. 

One dealer said that March had 
produced the best sales week-end 
since his models 
with deals closed one Sat- 
urday. 

“It was nice, sunny day for 
change,” said. 

That, nutshell, sums the 
current sales picture throughout the 
northern half the 


Dealers handling Chrysler Corp. 
lines are smiling again, too, 
long-delayed cars are being deliv- 
ered time for the spring cam- 

” 


out reported sales well 
ahead both last month and last 
year. One dealer said, five 
months ahead time, Our January 
and February figures for this year 
beat our July figure for 1958.” 

February, said, was per- 
cent over last year. 

Another Albuquerque dealer 
said had noted more buyer 
interest currently than any 
time since 1955. 


Dallas dealers reported sales up, 
with the heaviest floor traffic for 
the season two There are 
increasing signs, they said, that 
spring upsurge may felt 
Dallas substantial degree, Cur- 
percent ahead February. 


Rhode Island dealers, still plagued 
snow and cold, reported only 
slight improvement, but said that 
every fair-weather day brings 
sharp upturn floor traffic. 


floor traffic also was 
reported Chicago, although 
(Continued on Page 31, Col. 1) 


Sales Imports 
Down Volume, 


Penetration 


imported autos Jan- 
uary lagged below the Decem- 
ber total; although their market 
penetration was improved. 

The 35,806 sales compared with 
40,468 December and 19,293 
January year ago. 

Market penetration 8.53 per- 
cent compared with month 
earlier and 5.05 percent year 
earlier. 

Except for November, when sales 
totalled 35,198, the January count 
was the lowest since last summer. 


widened its lead 
over Renault, 6,480 4,757, This 
was good enough for 12th place 
when compared with sales do- 
mestic Renault was 

English Ford outsold Lincoln 
and Imperial, while Fiat, Simca, 
Opel and Hillman sold more units 
than Imperial. 

compared with the previous 
month, both Simca and Opel 
moved ahead Hillman 
was knocked from fifth place 
among imports 

and Metropolitan, which 
were the Top Ten year ago, 

olvo. 
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New Compact Models from 


Imports Tackle Big Head-On 


Robert. Lienert 
Associate Editor 


HEN small cara 

make their long-awaited de- 
but, they may find that ambush 
has been skillfully prepared along 
the sales trail. 

The Big Three has recognized 
that will have battle with 
the established Rambler and the 
rising Lark the compact-car 
field. 

But till now, the Big Three 
has not expected much direct com- 
petition from imported makes be- 
cause the most popular foreigners 
are considerably smaller. 

The new American offerings, 
now appears, may face more im- 
ported-car competition than had 
been anticipated. 

UTO makers abroad obviously 

intend step their efforts 
the field between the “small” car 


Big Sales Gains 
Noted Makers 


Business 
Over °58, Willys Says 


DETROIT.—Auto manufacturers 
last week continued note big 
gains sales cars and trucks. 
Their reports follow: 

Willys 

Domestic retail sales Jeep ve- 
hicles January and February 
were percent ahead last year 
and factory sales dealers during 
the two-month period exceeded the 
entire first quarter 1958, accord- 
ing Moss, general sales 
manager Willys Sales Corp. 

Sales volume parts and acces- 
sories and specialized Jeep equip- 
ment also continued record levels, 
said. 


S-P Canada 

Studebaker’s Canadian backlog 
orders for Larks and Hawks for 
January and February exceeded the 
company’s entire 1958 production, 
said Gordon Grundy, president 
Studebaker-Packard Canada. 

Dealer orders the two months 
totalled while production for 
the entire 1958 model year was 
4,094 cars, said. 

“Retail sales Studebaker cars 
during January were the highest 
for any January since 1951,” said 
Grundy. 

Studebaker’s share the Cana- 
dian car market January moved 
2.1 percent, added, contrast 
1.23 percent year ago. 

Actual retail deliveries Janu- 
ary totalled 606 cars, compared 

(Continued on Page 30, Col. 5) 


119.6 Percent 


Business Barometer 


Automotive News Economic Index 
100.7 Percent Last Week 


Auto Production ............... 134,306 100.6 155.4 
Truck Production ...... 24,367 104.0 144.1 
Truck date. 61,798 117.9 
Steel ...... 2,604,000 101.9 178.0 
Lumber feet... 241,931,000 103.7 109.4 
Peperboard 97.4 112.8 
Soft Coal Output—tons ...... 7,725,000 94.3 93.5 
Refinery .... 52,457,000 98.6 108.5 
Electric hours.... 100.4 109.6 
Barometer ight Loadings 368,950 107.3 112.5 
Department Store Sales index 118 100.0 105.4 
Stock Market Price 417.2 100.9 133.9 
U.S. Government Spending 

—Fiscal year date ............ $66,181,538,000 113.6 
Commercial and Industrial Loans $29,724,000,000 100.2 100.0 
Savings Deposits ............ $28,313,000,000 100.3 108.7 
$1,084 98.5 109.1 
Business Failures ............... 311 108.0 92.6 
Common Common 
60% Mack...... 35% 36% 


(March 23, 1959) 


and the regular-sized American car. 


flock refined and newly 
designed imported cars the 
“compact” field being groomed 
for what obviously early 
introduction the U.S. 

These cars have been unveiled 
only recent weeks. Some have 
not been anonunced yet the 
Others are almost sure follow. 

* 


along, has been quite ap- 
parent that the Big Three 

getting into the compact-car field 
reluctantly and with reservations. 

Privately, some auto men have 
professed see bit hedge 
the gamble noting that 
their compact cars will bigger 
than imported small cars and 
thus will not competing di- 
rectly. 

The hedge—if indeed there ever 
was one—is rapidly melting away. 

For easy classification, most auto 
men relegate the “small” field 
any car with wheelbase less 
than inches. The “compact” 
field ranges from there upward to, 
say, 113 inches wheelbase, al- 
though most compact cars range 
from 102 108 inches. 
Compact cars are considered 
seaters, while small cars 
are four seaters. 


Fiat 1800 Unveiled 


two foreign cars with per- 
haps the greatest potential 
the imports’ share the compact 
field are the Simca Vedette and 
the Fiat 1800. 

The Vedette may well carry the 
compact-car banner for Chrysler 
Corp. (which reportedly trails 
Ford and General Motors pre- 
paring domestic compact car) 
for several years. 

The Vedette was first imported 
into the US. January after 
making its debut the Chicago 
Auto Show. Fiat’s 1800 intro- 
duced this month the inter- 
national salon Geneva, Switzer- 
land, and has not yet been shown 
the US. 

The Vedette has 106-inch wheel- 
base with smallish V-8 engine 


Ford Fund 
Chrysler Asks 


DETROIT.—A registration state- 
ment under which the Ford Foun- 
dation seeks sell two million 
shares Ford Motor Co. stock 
has been filed with the Securities 
and Exchange Commission. 

The offering would worth 
more than $100 million, The 
shares would come from the 36,- 
132,239 shares Class (non- 


Like Week Last Year 


Percent of 
Percent of Like Week 
Last Week Last Year 


rated horsepower and 
priced $2,298 

The Fiat 1800, offered four- 
door sedan and four-door wagon, 
has wheelbase 1055/16 inches 
according the engine selected. 

interesting feature the 
Fiat 1800 its six-cylinder 
engine, the first that Fiat has 
offered two decades. Why should 
Fiat resurrect six? Europeans, 
six less appealing than four, 
but the American market... 
price has been announced 
for the Fiat 1800, but undoubt- 
edly would pegged several 
hundred dollars above the $1,998 
tag Fiat’s 1200 sedan. 

price leader the compact 
field, Simca offers the Ariane, 
which has the same 106-inch wheel- 
base the Vedette, but mounts 
four-cylinder, en- 
gine older body style. This 
package lists $1,998. 

Simca and Fiat are considered 
most likely succeed the im- 
ported-compact-car field for these 
reasons: Simca enjoys the strength 
the Chrysler Corp. dealer net- 
work and advertising program. 
Fiat riding the momentum 
tremendous sales acceleration 
the past year and expanding 
group quality dealers. 


Volvo Offers 4-Door 


cars, course, will find 

strong running mates among 

other new imports the compact 
field. 

The Volvo known the 
Continent the Amazon, makes 
debut the U.S. this month 
and will exhibited New 
York’s International Auto Show 
April 4-12. The Amazon sleek 
four-door sedan with sportive 
tendencies. 

The Volvo has 102.4-inch wheel- 
base and wrings horsepower out 
its remarkable four-cylinder en- 
gine. While price has been set, 
rumors put the tag about $2,700. 


The two-door Volvo 544, 


same wheelbase, will continue 


Offer Stock; 
Option Shift 


voting) stock held the founda- 
tion, just did the 10.2 million 
shares Ford stock which were 
placed the market Janu- 
ary, 1956. 

the foundation’s request ap- 
proved, the two million shares will 
converted regular common 
with voting privileges. 

Elsewhere automotive financial 
circles, Chrysler Corp. shareholders 
have been asked approve 
change the company’s stock op- 
tion program which would reduce 
the price the stock eligible 
executives. 

Chrysler stock currently sell- 
ing below the option price, thus 
the options have lost their incen- 
tive value the officials involved. 
The change the program will 
voted upon annual 
meeting Apr. 21. 

its preliminary prospectus, the 
Ford Foundation said was offer- 
ing the shares effect further 
diversification its investments. 

The foundation was formed 

for scientific, educational 

and charitable purposes and ac- 

quired substantial holdings 
nonvoting Ford Motor stock 
through gifts and bequests from 

Henry Ford and Edsel Ford. 

The 36,132,239 shares Class 
stock owned the foundation 


65.9 percent the 


equity securities Ford Motor. 
The proposed sale two million 
shares would drop that figure 
62.3 percent, 

After the prospectus was filed, 
the SEC Washington proposed 
rule change that would ad- 
the Ford Founda- 

on. 

The SEC proposed relax rule 
which permits security holders 

(Continued on Page 30, Col. 1) 


* * * 


British have also been mak- 
ing threatening motions the 


about midway between. 
* 


its venerable 12-year-old design at|In England, the Wolseley priceg 


Luxury Versions 


direction the U.S. compact-car British have recently 


market. 

The Austin A-55 and Mag- 
nette both boast new Italian styl- 
ing that completely sweeps away 
all traces traditional British 
conservatism. 

Their sister BMC car, Wolseley, 
has not been imported into the 
U.S. thus far, but could entered 
the compact-car sweepstakes 
the factory considered such move 
desirable. 

The three share crisp, finned 
Farina body and show remarkably 
pleasir lines. They also share 
99.25-inch wheelbase and similar 
engine, although refinements vary 
the horsepower. The Austin 
h.p. 

The Austin A-55 priced 
$2,199 and the Magnette $2,740. 


Territory Security 


NADA Questionnaire 


the U.S. market two 
versions the compact car. They 
are the Humber and Rover. 

The Humber, with 
wheelbase and 112 horsepower, 
priced $3,995. The Rover 105, 
with wheelbase and 
108 horsepower, has tag 
$3,625. 

Rover has groomed new 3-liter 
home, with intriguing design 
advances, but this model not 


offered the U.S. 


persistent rumor Europe 
Mercedes-Benz designing new, 
lower-priced car the compact 
field. 

Peugeot, selling all can import 
into the U.S. $2,175, appears 
fixed its present form. However, 
new design reported for the 

(Continued on Page 8, Col. 1) 


Note: The following questionnaire has been sent NADA 
members effort their feelings permissive legis- 
lation involving territory security. The replies will tabulated 
Alderson Associates, Inc., Philadelphia, marketing and management 


counselling firm. 


(Alderson said only the statistical tabulations will released 
NADA. Individual responses the questions will not revealed 
NADA any other organization, the company emphasized.) 


SURVEY BALLOT 
Question When did you first become franchised new-car dealer? 


Please check appropriate box: 
1955 later 
1950 1954, inclusive 


1945 1949, inclusive 
1944 before 


Question What the total number new cars and new trucks 
which you sold during each the calendar years 1956, 1957, and 
Check appropriate box for each year: 


Number Sold 


Question What your principal make; that is, what one make 
did you sell the largest number new cars the calendar year 


Check principal make only. 


Buick Edsel 
Cadillac Fiat 
Chevrolet Ford 
Chrysler Imperial 
DeSoto Lincoln (and 
Dodge Continental) 
Mercury 


Renault 

Oldsmobile .... Studebaker 

Packard Volkswagen 

Pontiac not listed 

..Rambler above: Write make 


Question the area which you regard your primary sales area 
zone influence, how many other dealers are there your principal 


make? Check appropriate box: 


other dealers principal make 


Question For how many individual makes car you hold 
franchise? (Count only makes for which separate franchises may some- 
times given manufacturer.) Check appropriate box. 

Number makes franchised 


one 


make two three four five six seven 


more than seven makes, 
Write number here: 


Question Which the following best describes the location the 
dealership which this questionnaire addressed? this dealership 
sells new cars more than one location, please check all appropriate 


boxes: 


you have location city 500,000 more population its 


suburbs: 


the main business section the central city 
Within city limits the central city but not its main business 


section 
the suburban area 


you have location city 100,000 but under 500,000 population 


its suburbs: 


the main business section the central city 
Within city limits the central city but not its main business 


section 
the suburban area 


not city 100,000 more population its suburbs: 
city 50,000 but less than 100,000 its outskirts 
city 20,000 but less than 50,000 its outskirts 
community 5,000 but under 20,000 


community less than 5,000 


Question For general purposes, 


you fall? Check appropriate box: 
single-point dealer 
multiple-point dealer 

Metropolitan dealer 


into which the following classes 


Question Are you for, are you against, the following permissive 
legislation: Legislation which would permit automobile manufacturer 
(if and his dealers desire) include standard provision his 
franchise agreements which would increase the dealer’s incentive con- 
centrate his sales and service efforts his factory-assigned area 
responsibility? Please check box opposite your answer: 


4 


lation 


legislation 


indifferent such per- 
missive legislation 
undecided about such per- 
missive legislation 


dif 
indivic 
betwee 
out 
thi 
where 
serious 
with 


vertisi 
dorsed 
“censu 
some 
Navy 
mande 
Angel 
(Calif. 
“the 
Long 
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propo! 
iter 
Pri 
solutic 
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Dealer Forum 


Robert Finlay 


makes the difference 
between victory and defeat, With- 
out are nothing—even when 
think materialistic terms. 


was this area the spirit 
Chrysler Corp. suffered 
seriously seeking expand from 
country-store type operation, 
with its closely held personal ties, 
full-blown decentralized mod- 
ern business operation. 
tic attitude toward spirit, For ex- 
ample, group Chrysler dealers 
were chewing the fat over dealer 
morale one night, when veteran 
dealer remarked: 
“The difference between good 
and bad dealer morale con- 
tented capital.” 
This paraphrases old axiom 

effect that the best factory- 

dealer relationship profitable 


More Than Profits 


ONE can doubt this, yet 
the fast-moving auto business 


NADA Aide Backs 
Navy’s Attack 


Merchants 


Walter 
Cooper, chairman Ad- 
vertising Ethics Committee, has en- 
dorsed West Coast drive halt 
“censurable business practices” 
some merchants dealing with 
Navy personnel. 

Rear Admiral Price, com- 
mander the Navy base Los 
Angeles, told the Long Beach 
(Calif.) Better Business Bureau 
“the Navy facing problem 
Long Beach which seems 
growing magnitude.” 

charged that Navy men are 
committed contracts “all out 
proportion their ability pay.” 
mentioned autos the list 
items involved. 

Price suggested the following 
solutions some the “unethical, 
not illegal, 

Credit investigations should 
more thorough, particularly about 
the applicant’s other monthly obli- 
gations. 

Credit approval should not 
based the fact that Navy supe- 
riors will exert some pressure 
the buyer pay his account. 

Credit approval should re- 
lated income and Navy person- 
nel should not get any more favor- 
able treatment than civilians with 
the same income. 

There should halt “car- 
nival-type” merchandising whereby 
employes stand outside shop of- 
fering personnel “free gift.” 

Cooper said “flagrant violators 
should placed ‘off limits’” 
Navy personnel. 


Index 
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Dealer Changes 
Auto Market Reports 
Auto News Brief 
Business Barometer 
Coming Events 

Court Decisions 

Dealer 

Editorial Page 

Highway Safety News 
Import-Car News 
Letterbox 

New Products 

Parts Accessories News 
Personnel (Factory) 
Prices, New-Car 
Production Makes ....... 
Registrations, Cars, Trucks 
Turnings 

Used-Car Market Report 
Washington Column 


there are bound good years 
and bad years. Strong dealer 
morale will make good year 
better and bad year 
there has more the rela- 
tionship than profits. 


From outsider’s viewpoint, 
encouraging see increasing 
attention the part the Chrys- 
ler central sales organization 
things the spirit. 

Under Quinn, general sales 
manager, dealers the various 
makes now have 
direct line 
communications 
the top through 
men devoted 
their own make. 

And the cor- 
poration now has 
men each area, 
region and dis- 
trict who are 

concentrating 
their thinking 
their own make. 

This means that Dodge men now 
bring Dodge programs Dodge 
dealers, Chrysler men bring Chry- 
sler programs Chrysler dealers 
and men bring 
DeSoto-Plymouth programs 
DeSoto-Plymouth dealers, 

Quinn puts it: 

“There has been gradual 
return line authority within 
the central sales organization.” 
The sales office came into 

being part design give 
support Plymouth, which ap- 
lost the shuffle when the Chrys- 
ler, Dodge and DeSoto organiza- 
tions were made individual profit 
centers. 


Ed Quinn 


* 


Confusion Developed 


BACKING off give Plym- 
outh support, confusion devel- 
oped the lines communica- 
tions from dealers Now 
the line authority returning 
within the concept the central 
sales organization. 

Now within the organization, re- 
porting Bird, assistant 
general sales manager, director 
Chrysler and Imperial sales, 
Braden; director Dodge 
and Dodge truck sales, 
Naughton; director Plymouth 
and DeSoto sales, Letscher. 
The field staffs are organized 
line basis, with each director hav- 
ing his own staff. 

addition, each make director 
has managers sales promotions, 
used vehicles and business man- 
agement who work liaison with 
the divisions. 

(Central sales has 
bility for sales; the divisions have 
responsibility for product plan- 
ning, pricing, advertising and 
sales promotion, yet central sales 
and the divisions are each work- 
ing for the same thing and thus 
there close working rela- 
tionship.) 

addition the three man- 
agers mentioned, Braden has 
Imperial sales manager, Naughton 
has truck sales manager and 
Letscher has assistant director 
and manager sales promotion 
for both DeSoto and Plymouth, 

Just get better picture 
central sales—on level with the 
make: directors and reporting 
Bird are director sales plan- 
director distribution and sched- 
uling, and director fleet sales. 
Under the sales planning director 
are national sales development 
manager, dealer placement man- 
ager, national business manage- 
ment manager and used- 
vehicle manager. 

Four other groups report di- 
rectly Quinn—the director ad- 
ministration, president MoPar, 
the comptroller, director sales 
training and president Fargo 
and military vehicle 

ok * 
Fresh Approach 

UINN points out that the auto 

business fast-moving busi- 

ness, and necessary take 
(Continued on Page 45, Col. 2) 


Buffalo Dealers Alerted 


Excise-Exempt Sales 


BUFFALO.—The Buffalo Auto- 
mobile Dealers Assn, has re- 
minded members that autos sold 
nonprofit educational organ- 
izations for their exclusive use 
are exempt from the Federal ex- 
cise tax. 

However, before such sale, 
the organization must give the 
dealer certificate exemption 
from the Internal Revenue Serv- 
ice, was pointed out. 


Dealers Snowed 


sneak snow storm hit row Boston the day the open 


house. The storm was repeat performance the snow Washington's Birthday 
last year. reported good business despite the snow. 


Snow Reduces Attendance 
Boston Auto Open House 


BOSTON.—A sneak snow storm 
hit here auto dealer’s Open 
House Day and cut attendance. 
However, the 400 participating 
dealers greater Boston reported 


Galles Speak 
20th Convention 
Tenn. Dealers 


NASHVILLE. NADA President 
Galles jr. will one the 
speakers the 20th an- 
niversary convention the Ten- 
nessee Automotive Assn. May 10-12 
the Patten Hotel Chattanooga. 

Other speakers will include Dave 
Reese, Drexel Hill (Pa.) Oldsmo- 
bile-Rambler dealer; Clarence 
Walker, Coca Cola Co, public rela- 
tions director, and Goeglein, 
Pacific Finance Corp. vice-presi- 
dent. 

There will President’s Re- 
ception May followed buffet 
The annual banquet will 
held the evening May and 
the program still the planning 
stage, according David Whel- 
chel, TAA executive vice-president. 

lecturer, will address the closing 
convention luncheon May 12. spe- 
cial program being arranged for 
women guests, said. 


Alabama Name 
‘Dealer Year’ 


BIRMINGHAM, Ala- 
bama Automobile Dealer 1959” 
will named tonight (March 23) 
the annual banquet the Auto- 
mobile Dealers Assn. Alabama. 

The selection will conclude the 
group’s two-day convention. The 
winner will chosen awards 
jury consisting James Cole- 
man jr., State Supreme Court jus- 
tice; Grover Hall jr., editor, 
Montgomery Advertiser, and Vin- 
cent Townsend, executive editor, 
Birmingham News. 

profits seminar highlighted 
earlier convention session. fea- 
tured Heartsill Wilson, Plym- 
outh sales official; John Binns, 
NADA management services direc- 
tor; Paul Herzog, NADA re- 
search director, and Dealers Dave 
Reese, Drexel Hill, Pa.; Robert 
Langley, Jacksonville, Fla., and 
Harry Vickery, Houston, Miss. 


Wood Heads Salesmen 


HOUSTON.—Pontiac salesmen 
the Houston zone have elected Ray 
Wood, Wilson Pontiac Co., San 
Antonio, their president for 1959. 


North Dakotans Hear Moore 


NADA Goal Avoid 
Interference 


BISMARCK, D.—NADA hopes 
avoid congressional interference 
auto sales, the Automobile Deal- 
ers Assn. North Dakota was 
told last week. 

The speaker was James 


good business result the 
promotion. The orders for new cars 
came after the holiday, dealers re- 
Families usually make the 
rounds the traditional dealer’s 
open house day here which held 
over the Washington’s Birthday 
holiday. This year, the customary 
lines were missing. 


The annual spectacle was the 
process preparation for many 
weeks with each dealer establishing 
special individual showroom attrac- 
tions. More than 100,000 persons 
usually visit the showrooms the 
day. 

Boston newspapers ran spe- 
automobile sections for the 
event. 


Cadillac Olds Common- 
wealth Ave., special canopy was 
erected from the showroom en- 
trance across the sidewalk the 
curb. Other touches were gay flags 
and buntings all along Automobile 
Row, Commonwealth Ave. 


part the celebration, 
Post Motors, (Chrysler-Plym- 
outh) opened its new building 
118 Beacon St., Watertown, 
where has 20,000 square feet 
Dave Fisher Post Mo- 
tors general manager. 


Porter Chevrolet Cambridge 
gave away new Impala during 
the open-house celebration. Sey- 
mour Chevrolet Sales, Cambridge, 
offered three expense-paid vacation 
tours. 


Moore, NADA acting administra- 
tor. “We not want intro- 
duce additional legislation and 
not want run Capitol 

Hill get legislation,” de- 

clared, “We not want addi- 

tional laws.” 

The 200 dealers attending the 
group’s 26th annual convention also 
heard Quinn, Chrysler Corp. 
general sales manager, urge better 
communication between the dealer, 
his staff and his customers, 

“We just aren’t getting our ideas 
across,” Quinn said. 

Moore said NADA receiving 
increasing amount mail from 
dealers requesting territory secur- 
ity. The protective clauses were 
dropped from dealer contracts 
years ago after the Justice Depart- 
ment warned that viewed them 
violations antitrust laws. 

Moore said there legal 
precedent the matter, but that 
case brought the Federal Gov- 
ernment against White Motor Co. 
may provide decision about 
three years. 

indicated that this case may 
give the industry clearer idea 
where stands regarding ter- 
ritory agreements with dealers. 
Volkswagen America also has 
been sued the Justice Depart- 
ment territory grounds, 

Moore mentioned the territory 
security poll now being conducted 
among NADA members and said, 
going open the channels 
communication the manufac- 
turers will know what best for 
you.” 

Note: The NADA ques- 
tionnaire asks dealers’ opinions 
legislation which would permit 
manufacturer insert territory 
clause his selling agreement 
and his dealers desire. 
would permissive legislation 
only, and would not make territory 
security mandatory.) 

Quinn asserted that dealer’s 
success depends great degree 
the “personality” builds for 
his dealership. 

“There probably are few kinds 
businesses,” said, “that need 
more direct, clear and constant 
communication from the top man 
right down than this business 
being auto dealer. 

said communication be- 
tween the dealer and his em- 
ployes important because sell- 
ing cars longer one-man 

“It just isn’t possible for every 
new-car buyer, every service cus- 
tomer, everyone who comes con- 
tact with your dealership deal 
directly with you,” Quinn said. 

“Yet vitally important that 
each gets close possible 
the impression the dealership 
that you would have given you 
had had the chance.” 

pass along this impression 
through employes, Quinn said, 
dealer must the job every 
day, all day, digging into any tough 
situations that arise. 


“If you and are having trouble 
(Continued on Page 41, Col. 4) 


the 


Connecticut’s really getting tough enforce- 
ment its dealer license law; two new-car dealers 
have felt the sting license suspension recently, 
along with two used-car dealers. One the latter 
was also involved with the FBI over removal 
price labels new-car sales can continue in- 
crease during the North’s worst winter history, 
then deliveries should soar when spring comes, 


ever does 


The U.S. Treasury has finally decided that it’s 
not taxable income the recipient you give 
your employes Easter ham, Thanksgiving 


Wembhoff 


turkey Christmas goose, but can deducted 


business expense you distribute such food promote good- 
will. But you can’t give cash gift certificates ‘without counting 
income employes Ray Spatz, former manager Iowa 
association, died stroke recently Flooded cars are being 


peddled the East; beware 


Recent tornadic winds dealt Ford dealer Herb Everett, Akron, Y., 
rough blow; his new dealership was ready for the roof when 
the winds knocked down all four walls Gordon Rountree (Olds) 
has been elected head the Waco (Tex.) chamber 
Southern California dealers will stage annual golf tourney Apr. 14-19 


Palm Springs. 


Pere Editor, 
Automotive News 


ced 
ter 
not 
A 
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First Class Graduating 


Chevy Opens School 
For New Dealers 


John Teahen Jr. 
Staff Writer 

USINESS management 

longer “fog” word puz- 
zling jumble seemingly unre- 
lated figures Chevrolet retail- 
ers who this week will complete 
their studies the division’s 
School for New Dealers. 

They’ve analyzed financial 
statements and learned 
terpret them. They’ve examined 
forecasting procedures, and 
they’ve studied the expense-con- 
trol techniques that mean the 
difference between success and 
failure. 

The dealer students represent 
states and three Canadian prov- 
inces. All received their franchises 
during the last three years and 
were selected for the first session 
new activity Chevrolet’s 
Postgraduate School Modern 
Merchandising and Management. 

+ 


school best known for its 

training courses for dealers’ 
sons, was formed years ago 
and has been directed throughout 
that period Thomas Mc- 
Laughlin. 

The course for the newly fran- 
chised dealers three-week af- 
fair with classes from 8:30 a.m. 
p.m. Monday through Friday. 
There also are Saturday morning 
sessions and several evening meet- 
ings. 

Business management accounts 
for more than three full days 
the instruction period, empha- 

sizing the importance which 
Chevrolet attaches this phase 
dealership 

these classes, the students 
analyze the financial statement 
and the sales and service activities 
hypothetical dealership. The 
current class found this “dealer” 
deficient many respects and set 
out remedy the situation. 

the gist the business 
management sessions. The in- 


Rules Out 


Import Competition 


VANCOUVER, General 
Motors Canada could not com- 
pete with the foreign market 
were make small car, 
President Edwin Walker said 
here. told press conference 
that because small foreign cars 
come into Canada duty free, the 
only advantage the company 
would gain producing small 
car would freight costs. 

“That isn’t enough,” said. 
“We can’t compete.” 

Walker said concerned 
about the growing demand for 
small cars western Canada but 
neither nor Carl 
head the American company’s 
Canadian and overseas pera- 


structors help the students spot the 
shortcomings the operation un- 
der study, but it’s the stu- 
dents themselves provide the 
solution. 

There’s implied suggestion 
that “if this happening your 
dealership, maybe this discussion 
will help you correct it.” 


Conducting the business manage- 
ment discussions were Heidel 
and Grove, both whom are 
assistant managers Chevrolet’s 
business management department. 

During one four-hour session, 
they explained the General Mo- 
tors capital standard program, 
forecasting methods and Chevro- 
let’s new “departmentalizer” sys- 
tem analyze dealership’s 
profit opportunity. 

The capital standards program 
decrees that dealer should have 
enough cash pay one 
expenses. The figure for the indi- 
vidual dealership determined 
transferring easily obtained figures 
prepared worksheet. 


“When your working capital 
standard increased, means 
your business has increased,” Hei- 
del declared. “When goes down, 
means your business has gone 
down.” 

* + 
ROVE told the students that 
after dealer has taken steps 
correct the faults his opera- 
tion, must set goal ob- 
jective tell whether the program 
paying off. 

“That forecasting,” Grove said. 
“It sets out the work program for 
your dealership, and lets your 
department managers you 
mean business.” 

said the forecasting should 
done monthly basis and 
explained form that can 
used both large and small out- 
lets. 

The form allows the dealer 
forecast both his fixed and variable 
operations and provides for trans- 
lating the monthly objective into 
daily objective—the monthly goal 
divided the number working 
days. 

“Make money every day and 
make the proper percentage 
your monthly objective every day,” 
the instructors emphasized. 

They added that forecasting must 
done with the help depart- 
ment let your 
bookkeeper that the 
dealer must present the forecast 
such way that the individual 
department manager will agree 
that attainable. 

> 


new function 
business management group, pro- 
ceeds the thesis that each de- 
partment the dealership should 
make profit. 

Analysis sheets furnished 


tions, would say whether Chevrolet enable dealer 
planning build such car 
Canada. 


igures Can 


Fascinating— 


check his operations against 
those the top dealers his 
(Continued on Page 41, Col. 1) 


During break class session, five students school for 
newly franchised dealers quiz Instructor Frank Heidel, Chevrolet assistant busi- 
management manager. From left are Patrick Cantey, Cantey Motor Co., 
Madison, Heidel; James Campbell, Chevrolet, Edmonds, 
Cari Cimino, Mac Chevrolet Co., Espanola, M.; Cecil Card, 
Chevrolet Co., Fort Stockton, Tex., and Herman Buelow, Humphrey Chevrolet- 


Cadillac, Sheboygan, Wis. 


Pep Sales Cleveland— 


The Cleveland Dealers Assn. saluted Cleveland suppliers 
during its 10-day sales campaign with special slogan: “There Part Cleveland 
Every You The principal slogan for the campaign, which ends today 
(March 23), “The Price Right—Right Members taking part sales 
“pep are, from left, Cliff Houser (Ford), Walter Stearns (DeSoto-Plymouth), 
Phil Snyder (Rambler), Rosenfels (Chevrolet), James Garfield (CADA) and 


Burrows 


Rambler, Lark Run 1-2 
Penetration Gains 


(Continued from Page 1) 


Pontiac joined Rambler and Lark 
the hot-car category, 

Rambler showed 
point gain 2.74 the year-to- 
year Ford was 2.12 
points; Lark, 1.32, and Pontiac, 0.42. 

Miscellaneous makes were 
3.41 percentage 

other S.-built car was 
able show greater share 
January sales this year than last. 

Losses the January-to-Janu- 
ary comparison amounted 2.29 
percentage points for Plymouth, 
2.00 for Buick, 1.84 for Chevrolet, 
1.07 for Oldsmobile, 0.71 for Dodge, 
0.59 for Chrysler, 0.54 for DeSoto, 
0.45 for Edsel, 0.21 for Mercury, 
0.16 for Lincoln and 0.15 for Im- 

Cadillac showed change from 
its year-ago share. 

the corporate level, Ford 
Motor was 1.30 percentage 
points; S-P, 1.32, and AMC, 2.74. 

Motors fell back 4.49 per- 


Top Imports 
And How They 
Sold During 1958 


ETROIT.—The top imports 

sales figures compiled 
News from trade sources, were 
follows: 


Volkswagen 78,225 
48,050 
English Ford 33,425 
21,175 
18,900 
17,350 
17,125 
16,250 
16,225 
15,675 
14,000 
12. Metropolitan 12,325 
9,075 
Mercedes-Benz 8,300 
6,700 
16. Austin-Healey 5,525 
17. Jaguar 
Peugeot 
19. BMW Isetta 


24. Goliath 
25. Alfa Romeo 
26. Austin 
27. Taunus 
28. Sunbeam 
29. Citroen .... 
30. Berkeley 
31. 
34. Toyopet 
35. Rolls-Royce 
36. Rover 
37. Riley 
38. Morgan 
39. Wartburg 
40. Maico 


centage points and Chrysler 
was down 4.28 points. 
> 


January registrations 
amounted 419,512, compared 
with 382,240 year ago. Both fig- 
ures, for the first time, include 
Alaska, the 49th state. 

The January total fell consid- 
erably below the count indicated 
preliminary reports, Weak re- 
ports from icebound high-volume 
states the East pulled down 
the final total. 

Most states showed gains—in 
some cases, strong ones—over last 
year. But winter-belt states fell 
below 1958 totals. 


Show Attendance 
Down, Interest 
Kansas City 


Kansas City 
auto show got off flying start 
with two-day turnout 42,609 
and then the pace dropped sharply. 
The total attendance for the 10- 
day event was 112,800, dip 
percent under last year’s 147,000. 

Sales representatives all lines, 
however, reported visitors were 
buying mood. 

Business over the first weekend 
the show was the best many 
months for almost all dealers 
the area, said Jerry Scott jr., pres- 
ident the sponsoring Motor Car 
Dealers Greater Kansas 
City. 

Melvin Hilliard, Chevrolet 
dealer, said his firm made ap- 
praisals the first Monday the 
exhibit and that sales followed. 

Public interest this year was 
much greater than any other 
late-winter period recent years, 
according Russell Leuenberger, 
Laner-Leuenberger (Pontiac). 

The next show the almost 
completed schedule will open 
Denver’s City Auditorium Apr. 

“Rush the Rockies” the 
theme the 47th annual event, 
which will the city’s largest. 
said Harry Williams, president 
the sponsoring Den- 
ver Area Automobile Dealers Assn. 


Late 


Record Cars 
Enter Gas Test 


Ford Has Most Autos 
Mobilgas Event 


DETROIT.—A record 
will participate the 
Economy Run, according Walter 
Guthrie, division manager 
Socony Mobil Oil Co., Inc., 

The run starts Los Angeles 
Apr. and ends Kansas City 
Apr. 

termine the gasoline mileage 
capabilities the latest modd 
American cars under driving con- 
ditions encountered the 
age motorist. There will six 
classes competition according 
the size and price cars, 

Ford will have the largest repre- 
sentation with seven cars, including 
the Thunderbird. Buick, Chevrolet 
and Oldsmobile will have five cars 
each, with four Pontiacs, three 
sels and three Ramblers also en- 
tered. 

Chrysler, DeSoto, Dodge, Mer- 
cury, Plymouth and Studebaker will 
have two cars Cadillac, Im- 
perial and Lincoln will battle out 


the luxury division with one car 


each. 

Only one car each make and 
model may entered, except 
that two cars the same kind 
may entered one driven 
man and the other 
woman, 

Guthrie said this 
change whereby winners will 
per-gallon basis, rather than the 
ton-mile-per-gallon formula used 
previous years, had done much 
attract the record number en- 
tries. 

Other factors boosting the entry 
list included the establishment 
six classes the run, including 
one for small cars having wheel- 
base under 110 inches, and the 
growing public demand for “econ- 
omy” cars, added. 

The cars and drivers are: 

Class Small Cars: Rambler 
Deluxe Six, Les Viland; Rambler 
American Deluxe, Woody Bell; 
Studebaker Lark Deluxe, Bill 
Corey; Studebaker Lark Regal, 
Dick Griffith. 

Chevrolet Biscayne, Mary 
Hauser; Chevrolet Biscayne, Gus 
Retzlaff; Edsel Ranger, Nicky Grif- 
fen Ward; Edsel Ranger, Art Rene; 
Ford Custom 300, Danny Eames; 
Ford Custom 300, Ruth Doushkess. 

Chevrolet Bel Air, Betty 
Skelton; Chevrolet Bel Air, James 
Rush; Chevrolet Impala, Vince 
Piggins; Ford Custom 300, 
Miller; Ford Custom 300, Marian 
Lowe; Ford Fairlane 500, Chuck 
Lewis; Plymouth Belvedere, Pierce 
Venable; Plymouth Belvedere, Mary 
Davis. 
Class Low Medium Price: 
(Continued on Page 41, Col. 5) 


DuPont Offers Coating 


Shield ‘Super’ Paint 


WILMINGTON, protec- 
tive coating for the acrylic lac- 
quers and “super” enamels used 
virtually all 1959 cars has been 
announced duPont, inventors 
the new slow-chalking paints. 

“Car Shield” intended for use 
during car’s first year 
months enhance the high lus- 
ter and provide water- 
repellent surface that washes 
easier, duPont said. 


Used-Car Market 


The overall average price used cars sold wholesale auction 
declined $17 last week $1,084, according Automotive News’ index. 
There were increases for models, although the price 
remained unchanged from the previous week, Losses amounted 
and $59 The readjusted prices set new lows for all 


except and ’55s. 


group representative auctions last week, the average con- 
signment set record for the year with 243.6 units, week earlier, 
the figure was 224.7. The sales ratio was flat percent, compared 


with 72.8 percent week earlier. 


Auction reports begin Page 32. 


200 
100 


Put “instant buying 
your customer’s fingertips 


Often when customer hesitates about putting 
his name the dotted line it’s because sales- 
man has forgotten include the convenience 
and ready availability the dealership finance 
plan his sales presentation. Remember, sound 
selling strategy today calls for complete selling. 
Along with selling the desirability the, car sell 


when you 


sel! 


your customer can 


its immediate availability through your dealer- 
ship finance plan. You can put instant buying 
power your customer’s fingertips with the 
Associates Pleasant Purchase Plan. Offer your 
customers the ease and convenience financ- 
ing with the best dealership finance plan 
able and close many the spot. 


ASSOCIATES INVESTMENT ASSOCIATES DISCOUNT ASSOCIATES DISCOUNT (CANADA) EMMCO INSURANCE 


SOUTH BEND, INDIANA 


1s 
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Elections Ordered 3-Year Clash 


Galesburg Dealers Win Vote Plea 


Frank Gawronski 
Staff Writer 

three-year struggle between 

new-car dealers and the Team- 
sters and Machinists 
Galesburg, reached the show- 
down stage last week when the 
National Labor Relations Board 
ordered representation elections 
five dealerships before Apr. 

The ruling victory for the 
dealers. the result three 
days hearings last 
December 
tions from six deal- 
ers asking the 
NLRB assume 
jurisdiction and 
order elections determine 
whether the unions should jointly 
represent their shop employes for 
bargaining purposes. 

Employes Weaver Motors 
(DeSoto-Plymouth), Galesburg 
Lincoln-Mercury, Puckett Buick 
Co., Crown Motors, Inc, (Oldsmo- 
bile) and Inman-Swanson, Inc. 


LABOR 
FRONT 


(Cadillac-Pontiac) will vote the 
elections. 

petition McCreery Motor 
Sales (Ford) was dismissed 
the board because picketing there 
had stopped for about year 
before the hearings. 


The other dealerships have been 


DeSoto’s Gasless Car 


NEW YORK.—DeSoto’s gasless 
“idea” car, the Cella 
display the Chrysler Building 
the first New York 
appearance the three-cighths 
scale model following its pre- 
miere the Chicago Automobile 
Show. 

The Cella powered four 
high-speed electric motors and 
uses electricity generated the 
interaction hydrogen and oxy- 
gen novel electro-chemical 


picketed various times since 
May 15, 1956, when the Teamsters 
and Machinists launched their 
campaigns organize the dealers’ 
shop employes. 

overruling the unions’ objec- 
tions the petitions, the NLRB 
found that each dealer did 
annual gross business $500,000 
come under the board’s jurisdic- 
tional standards. The board also 
denied the union’s request for oral 
argument. 

“The issue hand,” the NLRB 
decision said, “is whether the pur- 
pose the picketing changed 
organization employes after is- 
suance the board’s decision 
the earlier case. 

* 


APPEARS that the main 
theme the signs carried 
the pickets remained essentially the 
most instances—that em- 
ployes were strike.” 
The December hearings were 
held determine whether pick- 


eting has been “organizational,” 
“recognition strike,” charged 
the dealers. 

The dealers contended the de- 
mand for recognition was made 
the unions 1956 and has been 
enforced sign-carrying pickets. 

The unions claimed they went 
into organizational campaign 
after NLRB ruling 
1957, prohibited “recognition 

Commenting the NLRB rul- 
ing, Norman Weaver, former pres- 
ident the Galesburg Auto Deal- 
ers Assn., said association members 
“welcome opportunity finally 
handle the matter democratic 
basis.” 

Union officials had immediate 
comment. 

* 


THE factory front, United 
Auto Workers “spread-the- 
work” program two General 
Motors plants Flint was rejected 
last week Edward Ragsdale, 
Buick general manager. 


Buick has announced produc- 
tion cutbacks which will result 
the layoff 5,000 workers 
the Buick assembly and Fisher 


satisfied 
customers 
are 


SOCONY MOBIL OIL COMPAN 


INC., and Affiliates: 
MAGNOLIA PETROLEUM CO., PETROLEUM CORP. 


sub-zero cold. 


gasoline. 


Outsells all other 
year-’round oils far! 


Can double engine life 


Mobiloil Special can help you make new 
car customers permanent customers. 

It’s the year-’round oil that’s right for all 
cars...a “‘must” for new cars! 


summer heat, 


effect, increase the octane rating 


Help control engine knock, pre-ignition 
ping, spark plug fouling. 


Increase gas mileage, engine power. 


Another reason you’re Miles Ahead with Mobil 


Mead Norton Buys 


Ruth’s Studebaker Deal 


Norton, 
owner Norton Buick Co. 
NADA director for Oklaho 
has purchased Jimmie Ruth 
tors (Studebaker) and will move 
the operation his Buick 
quarters. 

The also included Ruth’s 
Mercedes-Benz franchise but not 
the property which the Ruth 
ership occupied, Norton 


Body plants tomorrow (March 
24). 

The UAW proposed that em. 
work three 40-hour weeks 
and then take week 
the fourth week, they would 
eligible for state unemployment 
compensation and supplemental 
employment benefits. 

The union said its plan would put 
ing power into the hands 
ers each month. 


rejecting the plan, Ragsdale 


said, “While have deep concern 


for the current—and sincerely 
unemployment 
problem here, know only one 


sound way cure it, That 


sell more cars.” 


Detroit last week pointed 
inventory over 700,000 cars 
they rallied locals support 
ployed Washington “to shatter 
White House complacency.” 

The layoffs announced 
Buick brought statement from 
Emil Mazey, UAW secretary- 
treasurer, that “anticipates” 
more layoffs the auto industry 
April. 

The unemployed who 
Washington from Detroit protest 
against lack jobs make 
the trip the Capitol foot. 


Delco-Remy Hits 
Aftermarket Peak 


ANDERSON, Ind.—Sale 
Remy parts and accessories the 
automotive replacement service 
market are alltime high, ac- 
cording Don Boyes, general 
manager. 

Boyes said that December, Jan- 
uary and February production 
starting, lighting and ignition com- 
ponents for replacement sale was 
percent over the correspond- 
ing months year ago. 

Sales Delco Dry Charge bat- 
teries, built the division and 
distributed through United Motors 
Service division, are percent 
over the corresponding period 
year ago, Boyes said. 


Tucson’s Rielly 
Years Old 


TUCSON, Motor 
Co. (Chevrolet) celebrating its 
35th anniversary. Organization 
the firm Frank 
president, took place March, 
1924. Eight persons were employed 
today. 

for single dealerships the 
Paso zone 1955 when 1,358 new 
cars and trucks and 2,038 used ve- 
hicles were sold. 1957, new 
$300,000 building was constructed 
house both new and used car 
and truck sales and large 
cialized truck servicing depart- 
ment. 

Richard O’Rielly general man- 
ager the firm, and Pettis 
general sales manager. Lane 
secretary-treasurer. 


S-P, End 
Merger Talks 


NEW YORK.—Merger talks be- 
tween Divco-Wayne and Stude- 
baker-Packard have been called 
off, according Divco-Wayne Pres- 
ident Newton Glekel. 

Glekel said the talks had pro- 
duced progress toward pro- 
posed consolidation, S-P previously 
had discussed mergers with auc- 
tion company and two recording 
companies, but negotiations were 
unsuccessful. 


forjevery new car! 


FOR 


Reduce that used car inventory PROFIT with the auction method 
YOU CAN DEPEND THESE NAAA MEMBERS: 


ALABAMA Dixie Motors Auto Auction LOUISIANA 
Cofield Auto Auction 718 Angier Ave., N.E. Capitol Auto Auction 
Atlanta Ga. 371 Beck St. 

xie ion, Inc. 
ARIZONA Chicage, Auto Auction 
Phoenix Auto Aucti 
2201 Westward Bel Air, Md. 
Phoenix, Arizona MASSACHUSETTS 
Arizona Auto Auction ad Concord Auto Auction 
1725 West Roosevelt Greater Chicago Auto Auction, Inc. Hosmer St 
Phoenix, Arizona 7750 Ave. Acton, Mass. 
CALIFORNIA Chicago, Ill. 
les Angeles Auto Auction INDIANA MICHIGAN 
8001 E. Garvey Ave. Byer Aute Auction Aptco Auto Auction 
South San Gabriel, Calif. 19241 Dix 
Sacramento Auto Auction Byer Melvindale, Mich. 
4304 Capitol Ave. Flint Auction, Inc. 
West Sacramento, Calif. Indionapolis Auto Auction 3711 West Rd. 
Celeorado Auto Auction Indianapolis 24, Ind. 
4285 S. Santa Fe Dr. Ken Schaefer Auto Auction, Inc. Grand Rapids Auction, Inc. 
Colo. 203 Morris St. 168-M21 

. Santa Fe Motor City Auto Auction 
Littleton, Colo. 18310 Telegraph Rd. 
CONNECTICUT Detroit, Mich. 

Southern Auto Sales Auction ~ 
Box 661 IOWA MISSISSIPPI 
Warehouse Point, Conn. Central States Auto Auction Greater Jackson Auto Auction 
FLORIDA 211 Delaware Box 8468 
= PeSawe Auto Auction Mason City, lowa Jackson, Miss. 
t. Petersburg, Fia. 

KENTUCKY MISSOURI 
Audion Fred Brown Auto Auction 
Ft. Lauderdale, Fla. 2240 Bridge St. 6 ndep: jence Ave. 
GEORGIA Paducah, Ky. Kansas City, Mo. 
Dixie Auto Auction, Inc. Greater Louisville Auto Auction St. Lovis Auto Auction Co. 
1040 Brady Ave. 3508 Manslick Rd. 3807 Easton Ave. 
Ationta, Ga. Lovisville, Ky. St. Lovis, Mo. 


ALL CHECKS AND 


All members this Association are pledged strict 
Code Ethics. 


The membership composed only Auction Operators 
who have proven experience, Financial responsibility, 
Honor and Success their operation. 


National Auto Auction Association covers the Entire 
and has achieved indispensable place the automotive 
and advanced into brilliant and highly respective 

uture. 


Finance Companies: Repossessed Cars can 


Executive Office: 803 So. 


NEW JERSEY Dayton Dixie Auto Auction, Inc. Tri-State Auvte Auction, Inc. 
ome + we Inc. 5300 WN. Dixie Dr. Box 5274 

oute Dayton Whitehaven, Tenn. 
East Rutherford, Automobile Auction TEXAS 
National Auto Dealers Exchange 300 Front St. 
Route 206 South Amarillo Auto Auction 
Bordentown, N. J. , 3202 E. Tenth Ave. 

n 

Ave. Montpelier Auto Auction Worth, Texas 
Skyline Avte Auction, Inc. PENNSYLVANIA 
220 Greenpoint Ave. 1122 34th 
Brooklyn, N. Y. Butier Auto Auction lubbock, Texas 
Salt Lake Aute Auction 
Thruway Auto Auction, Manheim Auto Auction, Inc. 3403 State St. 
2224 Union Rd. Salt Lake City, Uteh 
NORTH CAROLINA Harold Auto Sales and Auction Co. Fredericksburg Auction 
City Aute Auction 6600 St. Box 1056 
6000 High Point Rd. Philade!phia 26, Pa. Fredericksburg, Va. 
Greensboro, N. C. SOUTH CAROLINA Windsor Auto Auction 
Stafford, Auto Auction, Inc. Route 460 
P. O. Box 8251 Pine St. Windsor, Va. 
NORTH DAKOTA Rewl's Aute Auction Sales, Inc. South Seattie Auto Auction 
Tri-State Auto Auction Co. Leesville, $. C. 10844 E. Marginal Wey 
3041 W. Main St. TENNESSEE Seattle 88, Wash. 
Fargo, Cleveland Auction, Inc. WISCONSIN 
OHIO Cleveland, Tenn. Fontane Auto Auction 
Auto Sales, Inc. Nashville Auto Auction Fontana, Wis. 
707 Rd. 1406 Lebanon Rd. Auction 
Akron, Ohio Nashville 10, Tenn. Cube City, Wis. 
Capito! Auto Auction, inc. Powers Auto Auction, inc. Weousevu Auto Auction 
745 Leona Ave. P. Box 227 
Columbus 3, Ohio Bristol, Tenn. Weusau, Wis. 


TITLES GUARANTEED 


handled anywhere the with details taken care 
locally the closest member the National Auto Auc- 
tion Association. Save Trouble—Save Expensive Transpor- 
tation—Storage Free, Refurbishing and repairs Dealer 
cost, Cars sold for cash Auction the highest dealer 
bidder. 

Leasing Firms—Your units for Liquidation can quickly 
disposed for Cash, Location Cars problem, Re- 
furbishing Fleet Cost, consignment too large 

New Car Dealer:—Adjust your used car inventory every 
days, Auctions are the answer. 


NATIONAL AUTO AUCTION 


Columbia St., Frankfort, Ind. 
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It’s Firm’s First Six-Cylinder Car Since 


New Fiat 1800 Bows Geneva 


George Glaser 

European Correspondent 
GENEVA, Switzerland.—The Fiat 
1800, car medium price and 
size and the firm’s first six-cylinder 
model since before World War II, 
was unveiled the 29th annual 

Geneva International Salon. 


The 1800 was the only really 
new car displayed auto manu- 
facturers from nations the 
first year the European com- 
mon market. 

Two engines, 1,795 cc. and 2,054 
are available, The former de- 
velops horsepower and the latter 
95. Both have cast-iron blocks and 
aluminum cylinder heads. 

The camshaft the block 


driven dual roller chain and 
the valves are the head, which 
has machined combustion-chamber 
surfaces. 

Both compact models have unit- 
ized body and the Pinin Farina 
look, They also boast some Ford 
styling ideas, and the canted head- 
light frames are definitely Amer- 
ican, 

The two models, four-door 


Stereo Cars Predicted 


will 
America’s luxury autos within five 
years, Leon Knize, sales manager 
for Stromberg-Carlson’s high fidel- 
ity and stereo division, predicted 
music dealers’ meeting here. 


sedan and four-door station 
wagon, have wheelbase 104 
5/16 inches. They have silent door 
locks, reclining front seat backs, 
large luggage compartment and 
rear-window ventilation. 

The transmission has four for- 
ward speeds, all The 
front suspension upper 


arm connected with the torsion 
bar which does the springing, The 
lower arms are stabilized for- 
ward running torque 


Rear suspension the tradi- 
tional rear axle, which carries the 
load coil spring each side. 
leaf spring which goes forward 
from the axle the body structure. 

There also were number im- 
provements other Fiat models 
the Italian firm’s exhibit. 

New British Motor Corp. 
models included the Wolseley and 
Austin A-40 and A-55, both styled 
Farina, Other British cars 
view were, slightly altered Ford 
Consul, Zephyr and Zodiac lines 
and Vauxhall’s Velox and Cresta. 

Simca, Chrysler Corp.’s French 
affiliate, featured futuristic rear- 
engine “space-age” car with ex- 
aggerated fins and plastic bubble 
top. 

Lancia introduced third series 
the Appia small car, The little 
V-4 engine has been refined and 
five horsepower added. The four- 
door sedan has pillars and the 
wheel size has been reduced from 
inches. 

Lancia representative said 
that since number the cars 


frame and lower arm, The 


Europe's New 


Compact Cars 


Fiat Introduces Bigger Wagon— 

This six-cylinder Fiat 1800 station wagon, which made its debut the 
International Salon, has 104-inch wheelbase and incorporates some American styling 
ideas. The Italian firm claims will average miles per gallon gasoline. 


Stout Swede Goes Svelte— 
The six-passenger, four-door Volvo known abroad the Amazon, ready 


Bid the Compact-Car Field— 


This Austin A-55 one the British entries the compact-cor 
sales race the U.S. With its crisp body lines, roomy interior and economical 
operation, provide added competition for U.S.-built compact cars antici- 


are due for export the 
new front and grille, stainless 
steel bumpers and headlights have 
been provided. 


make its debut the U.S. although few cars are expected before midsummer, 
The 122S boasts four-speed gearbox, horsepower and 102.4-inch wheelbase. 
also features simplified lubrication arrangement and new rear-wheel suspen- 
sion. The Volvo 544 will continue the American market. 


the 1960 model The shores this body shell. 


Compact Imports Clash 
With Big Three Head-On 


(Continued from Page 2) 


smaller Peugeot (not sold the 
US.) and ensuing months could 
see this design adapted the 403 
imported into the US. 


and GM, apparently, 
not intend let the introduc- 
tion their compact 
cars orphan their captive imports. 

Both Vauxall and English Ford 
have facelifts for 
although these restyled ver- 
sions have not yet been an- 
restyled Opel reportedly due 
Germany May. 

The restyled Vauxhall has less 
gingerbread, plainer grille and 
simpler bumpers. Cooling and muf- 


fling systems have been modified. 
> > 


Ford’s Compact Units 


the English Ford line, while 
facelifts have been applied 
all models, only the Zephyr and 
Zodiac may included the com- 
pact class. 

Changes involve flatter roof- 
line, stainless window reveals, 


Warranty Claims 


Probed 


CONCORD, H.—Gov. Wesley 
Powell has asked the attorney- 
department draft rem- 
edial legislation following inves- 
tigation which has indicated that 
automobile companies 
not give used-car dealers this 
state fair deal claims for re- 
pairs. 

“The investigation conducted 
attorney-general’s office,” Gov. 
Powell declared, “indicates that 
New used-car buying 
public may not getting all the 
protection deserves. For this 
reason, have requested the at- 
torney-general’s office draft 
legislation plugging any existing 
loopholes which deprive citizens 
the full protection they deserve.” 

Similar action was taken recently 
Massachusetts. 


new grilles and new taillamp 
clusters. 

Interesting refinements are pic- 
torial identification knobs 
the dash (ala Taunus) and, the 
Zodiac, arm rests that are adjust- 
able for height. 

changes price are antici- 
pated for the Vauxhall, $1,958; 
the Zephyr, $2,215, the Zodiac, 
$2,387. 

Changes Taunus may well 
the works. 


MEET the challenge Ram- 
bler, Lark and these spruced-up 
imports, obvious that new 
American compact cars will have 
their work cut out for them. 

estimated price $2,000 
for the U.S. offerings, they should 
competitive. The imports, how- 
ever, can offer many models 
such items reclining seats, 


leather trim and heaters 
standard equipment. 

Other compact imports making 
big sales push the this 
year include Borgward, Citroen and 
Toyopet. 


Wheel- Horse- 

base Length power Weight Price 
Rambler American 178.3 $1,835 
Rambler 191.1 127 2,951 $2,098 
Simca Vedette 178 2,595 $2,298 
Fiat 1800 85-95 
Volvo 175.2 2,400 
Austin A-55 .... 178 2,310 $2,199 
Taunus 2,260 $2,120 
Ford Zephyr 178.5 2,690 $2,215 
167.9 2,218 $1,958 
Peugeot 176 2,362 $2,175 
Rover 178.25 108 3,267 $3,625 
184.7 112 3,774 $3,995 
Borgward 2,200 $2,495 
Citroen 189 $2,833 

169 


Lining the Competition 
For Big Entries 


The Studebaker Lark, which 
now being assembled Switz- 
erland, and American Motors 
Corp.’s Rambler received lot 
attention, presented some 
super deluxe versions the Opel 
Record (Ascona) and the Vaux- 
hall Victor (Rivera). 


German cars were the top sellers 
Switzerland 1958, rising 
33,795 from the previous year’s 32,- 
186. French sales also were up, 
from 10,892 12,254. 

British and Italian cars 
suffered setbacks. sales 
dropped from 3,394 2,694; British, 
from 5,464 4,893, and Italian, 
from 5,670 5,412. 

dealers the show were 
wondering why Opel does not sell 
its compact six-cylinder Kapitan 
through Buick outlets. It’s probably 
that Opel just doesn’t produce 
enough them for export. 

press conference held 
Chrysler International, Philip 
Buckminster, managing director, 
said studies his firm indicate 
that 1965 the world car mar- 
ket will greater than the U.S. 
domestic market. 

The growth road building all 
over the globe one the biggest 
factors expansion car markets 
added. 

Buckminster also said Chrysler 
International will assist and invest 
independent automotive opera- 
tions various countries. 


Oo 


Promotion Kits Offered 
Safety-Check Participants 


WASHINGTON.—Promotion kits 
are available dealers and plan- 
ners communities participating 
the National Vehicle Safety- 
Check during May and June, ac- 
cording the Inter-Industry High- 
way Safety Committee. 

The annual campaign held 
the states that not re- 
quire periodic motor-vehicle in- 
spection. sponsored the 
Inter-Industry Highway 
Committee and Look magazine 
with the cooperation the Assn. 
State and Provincial Safety 
Coordinators, 

One kit has been prepared 
Modern Displays, Inc., 7338 Wood- 
ward, Detroit Mich. The kit in- 
cludes: 

Identification window trim, 10-by- 
3-foot banner, set four vertical 
streamers, four bumper strips, eight 
Safety-Checker’s hats, 150 Safety- 
Check lists, 150 windshield stickers, 
150 “Circle Safety” member 
cards and newspaper proofs and 
publicity releases. 

Also available are handbill 
“Circle Safety” marble game 
and yardsticks imprinted with the 
name the dealer making the in- 
spection. 

The Inter-Industry Highway 
Committee taking orders for 
one and two-column advertising 
mats carrying the dealer’s name 
and address, his community and 
appeal motorists have 
their cars checked. 

The committee’s address 1200 
Eighteenth St., N.W., Washington 

The committee also offering 
kit Teen-Age Safety-Check. 
this phase the drive inspec- 
tion lanes may set schools, 
the committee said. 

The campaign slogan urges mo- 
torists “Join the Circle Safety 
Your Driving Check Accidents.” 

Darlington jr., director 
the Inter-Industry committee, 
said his group has prepared 
planning kit for com- 
munity leaders. 

The points checked inspec- 
tors include front and rear lights, 
rear-view mirror, glass, steering, 


horn, windshield wipers, tires, 
brakes and exhaust system. 

“As past years new-car deal- 
ers, tire dealers, service station 
operators and independent garage- 
men can give effective support 
this program,” Darlington said. “By 
doing they will helping them- 
selves and serving their commu- 
nity.” 


New Carburetor 
Revealed for 


Economy Car 


smaller Motors carburetor, 
probably tailored for economy 
car, was reported here last week 
official the United Auto 
Workers. 

Plans for the new car have been 
the subject speculation for sev- 
eral months, But has remained 
silent while the auto trade buzzed 
with rumors. 

The ice came little closer 
being broken officially Frank 
Matteson, bargaining chairman for 
UAW Local 1097 GM’s Rochester 
Products division, said produc- 
tion machinery has been installed 
the plant and samples have been 
run, 

Matteson said the new carburetor 
made two pieces, one them 
aluminum next the motor, the 
other die-cast zinc. GM’s big car 
carburetors are four-piece con- 
struction, 

Rochester Products spokesman 
said the “division has been doing 
experimental work” small-car 
carburetor, but that actual pro- 
duction plans have been made. 


Motor City Club 


Honor Ex-Presidents 


DETROIT.—The Motor City 
Traffic Club will pay tribute 
former leaders its annual Past 
Presidents Dinner tonight (March 
23) the Wolverine 

Most the former presidents are 
expected hand, according 
John Kreiter, Red Star Transit 
Co., charge arrangements. 


shows and Presents.’’ Tell your customers about Alcoa big, new sales feature! 


DRIVE BOLDLY BRINY 


(Rambler’s grille aluminum) 


Laugh the corrosive menace salty aluminum alloys add amazing power 
salted, snowy streets. Rambler’s grille Alcoa® performance modern engines, too. Look for 
Aluminum anodized stay sapphire-bright your next car. For beauty. For value. 
sapphire-hard for years. And Alcoa’s extra-light and Company America, Pa. 


Alcoa Aluminum...for lasting Gleam and Go! 
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Capsule Comment 


slow buildup new-car inventories, plus increased prof- 
its, bolstering dealer hopes for good spring sales, field 
reports indicate. 


hope dealers take full advantage and avoid 
blitz tactics. 
With Ford’s announcement and Chrysler’s discussion 
proposed small cars the 1960 lines, the Big Three’s long- 
rumored entrance into this market moves step closer. 


But let’s sell today’s product first and “not fan the desire 
for car that does not yet exist.” 


Surveying 400 Philadelphia-area families, the Federal 
Reserve Bank found only 3.8 percent who would use all 
part “$2,000 windfall” purchase new used car. 


There’s plenty competition for the available dollar. 


American cars and trucks will exhibited giant ex- 
position building suburban Moscow this summer. 


Cold hot war tactics? 
* * 


Dealers reporting NADA’s annual survey made 
average gross profit 33.5 percent their service sales, 
considerably higher than that from new car sales. 


Reports recent months indicate that dealers are start- 
ing awaken this fact; service sales have been zooming 
dealerships. 

* * * 

Volkswagen and Renault, staging big battle for the No. 
import-sale spot the S., have announced plans for 
all-out fight meet the forthcoming competition from Big 
Three small cars. 


The best defense good offense. 


Coming 
Events 


Dealer Conventions 


March 22-24— Automobile Dealers Assn. 
of Alabama, Tutwiler Hotel, Birmingham. 

Apr. 7—Brooklyn and Long Island Auto- 
mobile Dealers Assn.. Garden City 
Hotel, Garden City, Long Island. 

Apr. %-Annual Banquet, Rhode Island 
Automobile Dealers ssn., Sheraton- 
Biltmore Hotel, 

Apr. 13-17—20th Annual Convention, 
South Carolina Automobile Dealers 
Assn., Cruise to Nassau, Port of Em- 
barkation, Charleston. 

May 2-4—South Dakota Automobile Deal- 
b> Assn., Sheraton Johnson Hotel, Rapid 

May Automobile Dealers 
Assn., Atlanta Biltmore Hotel, Atlanta. 

May Automobile Dealers 
Assn., Boise. 

May 17-19—Texas Automotive Dealers 
Assn., Hotel Texas, Fort Worth. 

May Automobile Dealers 
Assn,, Salem. 

May 22-23—New Mexico Automotive Deal- 
ers Assn., Western Skies Hotel, Albu- 

June 45—Pennsylvania Automotive Assn., 
Bedford Springs Hotel, Bedford, Pa. 
June 21-23—Spring Meeting and Golf 
Tournament, New York State Automo- 
pave Pastors, Whiteface Inn, Whiteface, 


Automobile 


Gratiot Port Huron, 


ich. 


Aug. 7-6— Montana Automobile Dealers 
Assn., Butte, 

Aug. 9%I1— Georgia Independent Auto- 
mobile Dealers Assn.. General Odgle- 
thorpe Hotel, Savannah. 

Sept. 13-15—Wyoming Automobile Deal- 
ers Convention, Casper. 

Sept. Automobile Dealers 
Assn., Hotel St. Paul, St. Paul. 

Sept. 20-2i—New Hampshire Automobile 
Dealers, Mount Washington Hotel, 
Bretton Woods, 

Sept. Annual Convention, New 
York State Automobile Dealers, The 
Concord, Kiamesha Lake, N. Y. 

Sept. 20-22—Colorado Automobile 
Broadmoor Hotel, Colorado 
Springs. 

Sept. 20-22—Kentucky Automobile Dealers 
Assn., Kentucky Dam Village, Gilberts- 
ville, Ky. 

Oct. Automobile Dealers 
i. Hotel Robert Meyer, Jackson- 
ville, 


Auto Shows 


Apr. 412—international Auto Show, New 
York Coliseum, N, Y. 

Apr. Auto Show, Denver 
Auditorium, Denver. 

Apr. 10-12—Foreign and Sports Car Show, 
Duval County Armory, Jacksonville, Fla. 

Apr. Automobile Show, 
Cheyenne. 

Feb. 10-13—1960—Automotive Service In- 
dustries Assn. Show, Colesium, New 
York City. 


General 

March National Aeronautic 
Meeting, Aeronautic Production Forum 
and Aircraft Engineering Display, Hotel 
Commodore, New York, 

Apr. 1822—American Society of Tool 
Engineers’ Annual Meeting, Hotel 
Schroeder, Milwaukee. 

Apr. 26-30—Annua) Spring Meeting Truck 
Operations Council, American Trucking 
Assn., Leamington Hotel, Minneapolis. 

May 17-20—27th Annual Convention of 
the Automotive Engine Rebuilders Assn., 
Royal York, Toronto. 

May 25-28— Design Engineering Confer- 
ence and Design Engineering Show, 
Convention Hall, Philadelphia, 

June Summer Meeting, Chal- 
fonte-Haddon Hall, Atlantic City. 
Aug. 10-13—National West Coast Meet- 
ing, Hotel Georgia, Vancouver, B. C. 
Sept. Farm, Construction, 
and Industrial Machinery Meeting, Pro- 
duction Forum and Display, Milwaukee 

Auditorium, Milwaukee, 

Oct, Aeronautic Meeting, 
Aircraft Manufacturing Forum and Air- 
craft Engineering Display, The Am- 
bassador, Los Angeles. 

Oct, 26-28—National Transportation Meet- 
ing, Hotel, Chicago. 

Oct. 27-28—National Diesel Engine Meet- 
ing, Salle Hotel, Chicago. 

Oct. 28-30—National Fuels and Lubricants 
Meeting, La Salle Hotel, Chicago. 


Years Ago... 


Automotive Cartoon 


the Week 


And just since when the public better judge 


‘Not Retailers 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 7, Mich. 


Wholesale Only 


the March 1959 edition 
News Page 28, you 
ran item stating “Voss-Hutton- 
Barbee Co., wholesaler and retailer 
auto parts and equipment held 
open house its new building 
810 Chester St. (Little Rock, Ark.).” 

have been strictly the 
wholesale business for these 
years and want you correct this 
statement. Your publication goes 
most the car dealers this 
state and they might get the im- 
pression that since have re- 
cently moved, have elected 
sell retail competition with 
them. You can understand that this 
could hurt us. 

Please run item stating that 
are not “retailers” but exclu- 
sively “wholesale distributors” 
automotive parts, supplies and 
equipment.—_W. presi- 
dent, Voss-Hutton-Barbee Co. 

‘Territorial Security (Ugh)’ 

Your publication interesting. 
enlightenment this age tur- 
moil and cloudiness within the 
automobile industry. 

previous time could 
aptly said: “Confusion now 
has created its masterpiece.” 
read opinions dealers pro 
and con the issue “terri- 
torial security.” Whoever con- 
jured such misnomer? 

Opinions dealers are not 
necessarily more valuable than the 
opinions salesman and sales 
manager long associated the 
auto retail field. fact, the opinion 
character and more objective 
scope simply because has 
inhibitions his analysis. 

the dealer who finds security 


The Big Stories 


While the day near when and Mrs, Citizen will buy and fly 
their own airplanes, planes never will displace automobiles, Capt, 
Woolson, aeronautical and research engineer for Packard Motor 
Car Co., predicted this week 1929. 

Alfred Sloan jr., president, General Motors Corp., closed deal 
providing alliance between and the Adam Opel Co., automobile 
manufacturer Germany. Under the plan, bought interest 
Opel cost $30 million. This was first step the European 


manufacturing field. 


The 1928 report the New York commissioner motor vehicles 
showed that 2,115,178 vehicles, about percent all the cars the 
world, were registered New York State. 1927 car registra- 


tions New York were 1,961,107. 


Ford Motor announced one-day production record 8,006 


cars and trucks. 


—From the Files of Automotive News. 


“territorial security” (ugh) and 
Government intervention (ugh ugh) 
caution him remember signif- 
icant quote Oliver Wendell 
Holmes: 

“Security and repose the 
desire every living human 
being. But security illu- 
sion, and repose not the destiny 
man.” 

dealers actually want syn- 
thetic security, illusion, 
they want repose? 

may rather simple for 
dealer say rebuttal: “It’s easy 
for sales manager philo- 
sophical his analysis long 
were his hide the line, what 
would then?” 

Mr. Dealer, your problem not 
one investment, nor product, 
nor intervention, Your problem 
one people, emotions, 
human attributes, desires. 


you cannot generate the desire 
buy from you, legislation cannot 
for you, Legislation has never 
inspired people buy, least 
have never observed such process 

The one most able direct, con- 
trol and initiate your customers’ 
desire own your product you. 
The “Living Authority” remote 
from your prospect ineffective 
indeed. 

Yes, know all about your com- 
understand the technique private 
enterprise, profit and loss. 

yes Through his 
actions inflicting your pain, 
hardly possesses piece 
virgin flesh that does not carry 
scar, But more human 
and understanding than the “Liv- 
ing Authority” fellow whom you 
suspect carrying bag cure- 
alls from enchanted Utopia. 

Mr. Dealer, the best man the 
auto business You charted 
the course now. Who could 
have done the job well? I’m bet- 
ting you, Mr. Dealer, the indi- 
Perhaps the quote 
Winston Churchill will reassure you 
your correct bearings: 

“Good night then, Sleep well 
that you may gather strength for 
the morning. 

For the morning will come, 

will shine brightly the brave 
and the true. 

will shine kindly those who 
suffer for the cause. 

will shine gloriously the 
tombs heros. 

Thus will the dawn shine.”— 
Freeland, Pa. 


COMPLETE LINE COMPACT CARS 
BUILT FOR TODAY’S DRIVING NEEDS 


BODY-BOLT SQUEAKS AND RATTLES 


WHAT OTHERS TALK ABOL 


TOP ECONOMY ALL AMERICAN-BUILT CARS 


RAMBLER PRICES START LOWER 
THAN ANY AMERICAN-BUILT CAR 


SINGLE-UNIT CONSTRUCTION ... STRONGER, 


WONDER 
RAMBLER SALES 
Rambler Outsells ARE 1487 


Total RAMBLER DEALERS CAN SELL 


NEW 1959 AMERICAN-BUILT 


All Leadina CAR FOR LITTLE 


MAIL THIS COUPON TODAY 


American Motors Sales Corporatio 


Have the Product for the 
Expanding Compact Car Market... 
YOU Have the Opportunity! 


Rambler Franchises Also Available Canada and Export Markets. 
In Canada Write to: American Motors (Canada) Ltd., 2951 Danforth Ave., Toronto. 


and inquiry will held the strictest 


ADDRESS 


SELL TODAY 
FOR TOMORROW 


Lawsuits Affecting Dealers ... 
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Court Decisions 


Leo Parker 
Attorney at Law 

HIGHER court recently held 

that notice given bonding 
company days after contrac- 
tor’s default complies with clause 
the bond that the must 
give the bonding company “im- 
mediate” notice. 

Hartford Accident Indem- 
nity Co. Adams Plumbing Co., 
321 Pac. (2d) 373, 
was shown that 
contractor fur- 
nished bond 
property owner 
for whom was 
perform cer- 
tain work con- 
struction 
automobile dis- 
play service sta- 

This bond con- 
tained clause 
stating that the event any 
default the company’s part, the 
creditor would give the bonding 


L. T. Parker 


company immediate reasonable 
notice. 

creditor furnished material 
for which the contractor did not 
pay. delayed days notifying 
the bonding company the con- 
tractor’s default. 

subsequent litigation, the 
higher court held that days 
delay constituted “immediate” no- 
tice. This court said: 

“Under the -proper interpretation 
said provision, the obligee (cred- 
itor) had reasonable time within 
which furnish statement, and 
the aforesaid 41-day period was 


reasonable time.” 
* * 


Verdict Upheld 


automobile dealers realize 
that jury generally upheld 
the higher court although such 
decision may based upon ap- 
parently unimportant testimony. 
For illustration, Reeder 
Brake Shop, 321 Pac. (2d) 
793, the testimony showed that one 
Reeder took her automobile 


auto dealer for brake adjustment 


and minor repairs, 

The dealer delivered the car 
Budd’s Brake Shop where neces- 
sary repairs were made. Later 
Reeder was seriously injured 
when the brakes failed operate. 

subsequent litigation, the jury 
held the automobile dealer liable 
damages Reeder for her injuries, 
but refused hold Budd’s Brake 
Shop liable. 

The higher court approved the 
verdict, indicating that the testi- 
mony showed Reeder did business 
with the automobile dealer and that 
the latter can sue and recover dam- 
ages from Budd’s Brake Shop. 

* 


Dealer Liable Buyer 


month higher court held 
that automobile dealer 
responsible the real buyer 
automobile, although the testimony 
shows that another person actually 
signed the contract sale. 

For example, Genova John- 
son, 321 Pac. (2d) 1050, the testi- 
mony showed that person named 
Genova, minor, purchased 
automobile. After the dealer had 
accepted $100 deposit from Gen- 
ova, learned that was 
minor, 

The dealer immediately re- 
turned the deposit Genova, ex- 
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Service Award— 


James Kane, Pontiac Cleveland zone 
service and manager, presents 
award to Charlies Kirk, service manager, 
Milt Miller Pontiac, Inc., Euclid, The 
aword was presented Kirk for 
ing progress the service department 
Miller Pontiac. 


plaining that did not sell cars 
minors, The next day Genova 
returned with adult friend, 
Georgeson, and the purchase was 
completed when Georgeson signed 
the contract buyer. 

Georgeson also signed 


chaser’s credit statement and 


MORE 
BUSINES 


Hammer away 


the advantages 


"financing where you buy" 


Remind customers how convenient and practical 
handle everything with their dealer— 


like “one-stop shopping.” 


Impress upon them that, addition the 
car itself, they can finance car insurance 
premiums, and low-cost creditor life insurance. 


Show them how the GMAC Plan can make 
credit facilities available for future purchases 


tires, parts major repairs. 


Assure them considerate treatment 
should they move their circumstances 
change. Any one nearly 300 GMAC offices 
the U.S. and Canada can assist them. 


Prove the dependability GMAC financing. 
Since 1919, GMAC has helped people 
buy more than million cars 


TIME BUSINESS 
PROFITABLE BUSINESS 


Available Dealers CHEVROLET PONTIAC OLDSMOBILE BUICK CADILLAC new cars, and used cars all makes 


blank power attorney for the 
purpose transferring title the 
car. Genova made $100 downpay. 
ment the dealer who gave Gen. 
ova receipt for the $100. 
took possession the car ang 
drove off. 

Subsequently Genova took the 
back the dealer and claimed 
that did not operate properly. 
argument resulted during which, 
Genova testified, the dealer took 
possession the car, threw the 
ground some Genova’s tools and 
ordered him off the premises, 
ova sued the dealer for heavy dam- 
ages. 

Although Georgeson was the 
buyer, according the contract, 
the higher court held that actually 
Genova was the real purchaser and 
therefore could recover damages 
from the dealer for illegal conver- 
sion the automobile. 

* * * 


Purchase Price Too High 


HIGHER court has held, 

effect, that auto dealer 
liable damages sells his 
business for more than its actual 
value. 

For illustration, Lenard 
Edmonds, 312 Pac, (2d) 308, the 
testimony showed: Lenard pur- 
chased business from Edmonds 
for $100,000. Later, Lenard sued 
Edmonds the grounds that the 
business was worth only $50,000, 
asked the court award him 
$50,000 damages, the difference be- 
tween the amount paid for the 
business and its actual value. 
The lower court awarded Lenard 

$32,673 damages and the higher 
court approved the 


Survey Offered 
Problems 


‘Central Cities’ 


NEW Committee 
for Economic Development has 
published paper which, says, 
describes and analyzes “the rapid 
economic changes leading the 
present deterioration the na- 
tion’s great cities.” 

Titled “The Changing Economic 
Function the Central City,” the 
paper was written Dr. Raymond 
Vernon, director the New York 
Metropolitan Region Study. 

based part the New 
York study and the first sev- 
eral projected papers the urban- 
metropolitan problem, CED said. 

Although Vernon’s study was 
confined the New York area, 
contends that the same problems 
are found other major 
cities, lists them Baltimore, 
Boston, Buffalo, Chicago, Cincin- 
nati, Cleveland, Detroit, Los An- 
geles, Philadelphia, Pittsburgh, 
Louis and San Francisco. 

CED said the study highlights 
the “absolute decline population, 
jobs, values and economic condi- 
tions the older central cities and 
the failure find new economic 
functions for the areas between 
downtown and the suburbs that are 
coming known the ‘gray 
belt.’ ” . 

The study also calls attention 
new changing economic func 
tions which, Vernon says, are best 
performed within the central city 
and should not moved the 
suburbs. 


Courtesy Motor Reports 


Sales Topped $33 Million 


CHICAGO.—Courtesy Motor 
Sales, 3567 Grand Ave, 
Chicago, sold $33,839,738 new and 
used cars for the 12-month period 
ended 28, James Moran, 
president, announced. The first 
(1956) Ford franchise dealer, 
Courtesy reported sales 
289, and last year 1957) the 
month period revealed sales $32,- 
088,784. 

Total sales new and used auto- 
mobiles were 19,652 units for the 
one-year period ended Feb. 28, New 
Fords sold during the period, ac- 
counted for $20,056,110 revenue; 
new Ford trucks totalled $1.463,107; 
new Triumphs totalled $1,066,103; 
sales used cars totalled 
122. Courtesy’s service and parts 
partment contributed $856,294 the 
dollar volume, which included war- 
ranty work. 


Wellman Names Hrdlicka 

plant operations vice-president has 
been announced Wellman 
Co., Bedford. 


\ 
: 


our own multi-million dollar expansion 
the South recent years, have just 
managed keep step with the fast-moving 
Southern market. But was easy keep that 
big, important segment the South—the rural 
South—up date Republic Steel and its 
products. For over years have used The 


TT F ROT 


almost axiom that expanding econ- 
omy accelerates the demand for flat rolled steel 
products. For these are the things most used 
every aspect modern living. That’s why 
Republic’s expanded flat rolled facilities and the 
newly announced big plate mill soon built 
Alabama are both the answer the South’s 
present need, and bright omen for its future. 


“Temporary” Boom 


There can doubt the solidity the growth 
down South. Expansion has been sure and steady 
for years. the nation’s four big regional markets, 
Southern retail sales for 1957 showed the greatest 
10-year gain per capita. gain 45% compared 


31% for the U.S. And 1957 also marked the 
fourth consecutive year that the South built more 
homes than any other region. fact, the South was 
the only region build more 1957 than 1956. 


The Key Word “Rural” 


This $53 BILLION-and-growing-bigger Southern 
market has its own special character, that 
mostly rural! Over 51% rural—compared 29% 
for the rest the U.S. follows that the key 
getting the most out the Southern market lies 
advertising aimed farm families. 


How Hit the Farm Target 


You can’t miss getting the South’s biggest farm 
circulation with The Progressive Farmer. Over 


medium sell the rural South.” 


NORMAN FOY 


Vice-President Charge Sales 
Republic Corporation 


STEEL ROLLING DOWN SOUTH! 


1,383,000 subscriber families more than 
million readers. And five regional editions—specially 
edited local you loyal, more recep- 
tive audience flexibility for either state 
South-wide marketing. 


Buy The Progressive Farmer FIRST 


For complete results with any advertising campaign 
aimed South, you need The Progressive Farmer. 
Nowhere else—not any other publication 
not radio not can you duplicate its 
massive selling power the rural South. That’s 
why The Progressive Farmer FIRST advertis- 
ing linage among farm magazines one the 
leaders among ALL monthly magazines. Buy The 
SALES the rural South! 


More than 5,500,000 readers the Southern states 


THE 


Advertising Offices: 


RALEIGH 


GRESSIVE FARMER 


LOS ANGELES SAN FRANCISCO 
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AUTOMOTIVE WASHINGTON 
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GOP Economists Decry 
Auto, Steel Price Hikes 


William Ullman 


Washington Bureau Chief 


ENATOR ESTES KEFAUVER, Tennessee Democrat, has 
held new round hearings administered prices— 
one his favorite subjects—and the economists again have 
had some hard things say about the automobile industry. 
During round inflation hearings earlier this year, 


Senator Everett Dirksen, 
Illinois Republican and ran 
ing minority member the 
Senate Antimonopoly subcommittee, 
complained about Chairman Ke- 
fauver’s selection witnesses. 
said the economists called testify 
all thought alike, and demanded 
more variety future hearings. 
the latest hearings, Dirksen 
got the variety wanted, For ex- 
ample, there was John Kenneth 
Galbraith, Harvard, key ad- 
viser Adlai Stevenson, and 


Gardiner Means, 


Willlam ‘Uliman 


former New Deal 
economist, But 
the other side 
the fence were 
Raymond Saul- 
nier, President 
chief economic 
adviser, and 
Ralph Young, re- 
search director 
the Federal Re- 
serve Board. 


But Dirksen 


may have been surprised learn 
how little these men varying 
backgrounds differed the ques- 
tion administered pricing 
the auto and steel industries. 
Federal Reserve’s Young, for in- 
stance, said, “it doesn’t make eco- 
nomic sense” for the two industries 
boost prices the face falling 


demands. 
* 


Price Hikes Slapped 


SAID price increases cars 
last fall were costing auto 
makers sales they might otherwise 
have termed the present 
Sales rate five 5.5 million 
year disappointing comeback, 

Young criticized the steel 
makers for raising prices last 
summer when they were operating 
only little more than half 
capacity. 

think the industry would have 
been well advised have more 

letter, Presidential Adviser 
Saulnier also blamed price in- 
creases autos and heavy in- 
dustry for limiting 
tween 1953 and 1957. 

Both Young and Saulnier are 
regarded conservative econo- 
mists. 

Another witness was Fritz Mach- 


lup, professor political economy 
Johns Hopkins University. 
declared that the auto and steel 
industries were notable examples 
monopoly pricing power which 
limits output, cuts employment and 


raises profits. 
+ + + 


Wage Standards Urged 


ALSO testified that every 
major interest group has won 
legislation, such protective tar- 
iffs, increasing its monopoly power. 
Machlup said felt sure that De- 
troit, for example, was efficient 
enough give the tariff 
imported foreign cars. The threat 
more foreign competition, 
suggested, would force makers 
lower their prices. 

This lowering, turn, would 
stimulate much more demand 
for new cars that output would 
increased and Detroit’s jobless 
could return work, Machlup 
added. 

Prof, Galbraith also expressed 
concern about rising prices the 
auto and industries, and 
recommended that the Govern- 
ment produce formal finding 
each year the wage in- 
creases that can afforded with- 
out lifting prices. 

Committees labor, management 


the 4,000-Mile Warranty 


Find out how thousands Automobile Dealers are using 
VALVOLINE’S 36,000-MILE 


SELL MORE NEW CARS! 
BOOST SERVICE DEPT. PROFITS! 
MAKE MORE NEW CAR REPEAT SALES! 


Write today for Valvoline New Car Guaranty Brochure 


VALVOLINE OIL COMPANY 


Freedom, Pennsylvania 
DIVISION ASHLAND REFINING COMPANY 


AND DON'T FORGET KEEP 

GUARANTY FORCE! 


LIKE THIS IDEA 
MILE GUARANTY 


AND THEY'RE STILL 
COMING BACK, THEY 
LIKE OUR SERVICE 
AND WE'LL SELL THEM 


THEIR, NEXT NEW CAR! 


and the public could set 
apply the Government’s 
particular industries, Galbraith 
added, also suggested penalties 
for violation these price-wage 
standards. 

Bills along this line already haye 
been introduced, but one 


‘Insufficient Adjustment’ 


dissenter among the 
omists was Simon Whitney, 
economist for the rade 
Commission. 

denied that the price 
the steel industry could have 
caused inflation, called such 
thinking real example making 
the tail wag the dog.” 

Steel’s profit margin 
sales before income taxes 
11.49 percent higher the 
period than 1926-29, accord- 
ing Whitney, but its net profit 
after taxes was 28.8 percent 
lower. 

But Dirksen probably knows 
persuasion are hard The 

view the majority witnesses 
was probably best summarized 
open letter Woodlief Thomas, 
economic adviser the Federal 
Reserve Board. 

Thomas wrote: “It most likely, 
for example, that some wages and 
prices were raised kept too 
high 1957 and thus choked off 
demands. 

“Moreover, they have not been 
adjusted downward sufficiently 
stimulate demand since This 
particularly true the automo- 
bile industry with respect styling 
the same either event.” 

* + = 


Uncle Sam’s Auto Bills 


Federal 

39,826 automobiles travelled 
more than 484 million miles 
fiscal 1958 million gallons 
gasoline, for average gas mile- 
age 14.2 miles per gallon. 

This fact and many others about 
the nation’s biggest motor fleet 
have been published the annual 
motor vehicle report Uncle 
property manager, the Gen- 
eral Services 

Each Government-owned passen- 
ger car travelled average 12,- 
634 miles during fiscal 1958, which 
ended last June 30. Based this 
average mileage, GSA has come 
with analysis the reported 
costs per mile for sedan. 

Thirty-six percent the cost 
per mile went for direct operat- 
ing expenses, which included gas- 
oline, oil and lubrication, wash- 
ing, spark plugs, fan belts, tires 
and such. 

Twenty-three percent the cost 
per mile went for repair parts, 
assemblies and supplies used the 
repair vehicles. This included all 
applicable labor, including 
visory time. 

Depreciation expense accounted 
for percent. Overhead and 
direct expenses, which included the 
services all administrative and 
personnel, accounted for 
percent. 

Other expenses, including the cost 
space rental, utilities, etc., made 
only percent, and accident 
damage expense accounted for only 
one percent the cost per mile. 


6.7 Cents Per Mile 


total cost per mile for Gov- 
ernment-owned automobiles 
averaged 6.74 cents fiscal 1958 
this total, about 1.5 cents went 
for direct maintenance and repairs, 
and nearly 2.5 cents went for direct 


operating costs, Depreciation 


averaged about 1.3 cents. 

GSA makes these averages 
from the reports many civilian 
and military agencies, and says 
that the figures are getting more 
accurate each year. 

Meanwhile, the figures that are 
available indicate that Uncle Sam 
keeping his operating and main- 
tenance costs very low indeed, 

Even greater efficiency 
the offing. Last year, GSA estab- 
lished new interagency motor 
pools around the country, bring- 
ing the total number pools 

operation 33. June 30, 

1958, more than 10,800 vehicles— 

including trucks were assigned 

these pools. 

During the fisca] year, these cars 
and trucks travelled about mil- 
lion miles cost the agencies 
using them only eight cents 
mile, This cost per mile 2.5 cents 
less than the comparative per-mile 
cost before pooling. 


rd- 
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Some “selling” answers 
questions 

your salemen may 

asked about 


Safety Glass (LSG) 


What’s the difference 
between LSG and other 
automotive glass? 

LSG literally plastic-glass 
two pieces glass bonded together with 
completely transparent tough sheet plastic. 
This sandwich construction easy point out. 
Along any exposed edge LSG, you will see 
“line” running along the center the edge. 
That “line” the plastic interlayer. 

(No “line,” LSG) 


No, has been the 

required windshield 
all American-made cars and trucks 
for many years. It’s the only type safety glass 
that has plastic safety layer bonded between 
two pieces glass. Many cars, but not all, 


have LSG their side-windows well. 


What makes LSG 
shatter-resistant? 


Some sharp object 


striking LSG window 
windshield might crack the glass but the pieces 
will adhere the plastic interlayer instead 
showering over the car’s occupants. 


What’s this about LSG 
being emergency 
exit? 

accident could 
damage doors and 
windows and make them inoperative. case 
like that, you could crack LSG window with any 
handy object—even your elbow foot. Once 
cracked, the LSG window longer rigid 
piece glass. will bulge out and strong 
push can shove right out the frame. 


Monsanto does not make LSG, but supplies the 
plastic interlayer used its manufacture. 


Monsanto Chemical Company, Plastics Division, 
Springfield Mass. 
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British Girls Win Carling Trophy— 


Winners the Carling Coupe des Dames Trophy the Canadian Winter Rally, 
Pat Moss, left, sister British racing ace Stirling Moss, and Ann Wisdom, right, are 
shown after they finished first the ladies division the drive. With 
them are Norm Coston, who presented the trophy behalf Carling Breweries, 
and John Edmonson, president, British Empire Motor Club. The girls completed 
the rally Austin 
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Highways Safety 


“It’s Smart Use Seat Belts.” 

This the theme nationwide 
campaign recently launched 
three agencies concerned with 
traffic accidents and injuries, They 
are Public Health Service, 
National Safety Council and 
American Medical Assn. 

The campaign education 
aimed reaching every driver 
America convince him that using 
auto seat belts the best kind 
insurance for minimizing the 
chances serious injury gets 
involved auto accident. 

The installation and use seat 
belts aid, say these agencies, 
not substitute for common sense 
driving. But, since the help 
auto seat belts preventing 
minimizing injuries car crashes 
endorsed virtually every recog- 
nized authority, the big problem 
two-fold one: Get drivers in- 
stall good quality seat belts their 
cars, and get them use them, the 
three agencies reported. 

Auto seat belts have had the 
blessing the Roberts House saf- 


ety subcommittee, the American 


96,745 trucks 
192,045 tractors 


269 million gallons tractor fuel 
million gallons truck gasoline 
million gallons automobile gasoline 
million motor oil 


College Surgeons, the Air 
Force and the Cornell University 
Medica] School. 

When this new nationwide cam- 
paign reaches its peak, car dealers, 
garage owners, service station op- 
erators and others the automo- 


Trucker Offers Rules 


For Pedestrian Safety 


pedestrian always comes out 
second best accident, but 
studies reveal that the pedestrian 
often commits the unsafe act 
which leads the accident, ac- 
cording Robert Cooper, 
president, Michigan Trucking 
Assn, 

Cooper offered several sugges- 
tions connection with the 
trucking industry’s “Rules the 
Road” safety campaign. urged 
pedestrians cross streets only 
crosswalks, obey traffic 
signals and walk the left 
side the road facing oncoming 
traffic where there are side- 
walks. 


Pennsylvania 
Farmer 


subscribers 


184,826 passenger cars 


each year 


PENETRATE THIS RICH RURAL MARKET 


STRAIGHT- LINE 


Big year-round customers—No waiting for harvest time Pennsylvania, 
Ohio and Michigan. Highly diversified farming and many big, nearby urban 
markets give these farmers good money months. Among the states, 


these are third” farm income. 


Prefer their state farm paper—Pennsylvania, Ohio and Michigan farmers 
look first and longest their state farm papers for information about new 
farm practices. THE PENNSYLVANIA for example, preferred nearly 
over the next farm magazines, according Ohio Agricultural 


Experiment Station survey. Local-action editing pays off! 


Prime prospects for you—They become even more deeply interested 
your product when you use the points” Straight-Line Adver- 
tising. can insert these sharp-selling factors your regular advertising— 


quickly, cost—since print gravure: 

Photo your product use local farm. 

Brief testimonial nearby user. 

Local price, down payment and terms. 

Local addresses and phone numbers for quick information. 
Local address send coupons for fast buying action. 


your ads for better sales penetration. 


Pennsylvania Farmer 


HARRISBURG, PENNSYLVANIA 


Send now for new, free booklet that explains detail how you can tailor 


1958 FARM MARKET 
BOOKLETS AVAILABLE 


Study the complete, new market situation 
tractors, trucks, automobiles, tires and 
petroleum products. Changes are many 
prosperous Ohio, Michigan and Pennsyl- 
The current picture equipment 


use may selling strategy. 


14, Ohio. 


Write for the booklet one state all 
three. Address: Capper-Harman-Slocum, 
Inc., 1010 Rockwell Avenue, Cleveland 


THE PENNSYLVANIA FARM 
PETROLEUM MARKET 


STRAIGHT-LINE Advertising service available also THE OHIO FARMER and MICHIGAN FARMER 


~ 
tive service field are expected 


find far more receptive 


for the sale and installation 
safety belts than has existed here. 
tofore. 

The National Safety Council, 
instance, points out that not 
seat belts are reliable. Only thoge 
which are manufactured and jp. 
stalled according the specificg. 
tions the Society 
Engineers can considered 
ceptable, says the Council. 


Design Changes 
Seen Reducing 


Car Deaths 50% 


Changes car design and im- 
proved highways would more 
reduce deaths and injuries than 
reduction speed limits, 
ing John Moore, director 
Cornell University’s Automotive 
Crash Injury Research Center. 

Speaking before the 25th annual 
regional Safety and Fire Confer- 
ence sponsored the Safety coun- 
cil the Chamber Commerce 
Greater Philadelphia, Moore 
noted that most fatal accidents oc- 
cur when cars are being operated 
“normal speeds.” 

said changes passenger-car 
design can cut auto deaths about 
percent without any reduction 
speed. 

Moore also advised improvements 
highway design. said that 
the future, transportation will have 
move faster, thus the problem 
will have solved better- 
designed cars and roads. 

Wilford Gillen, president 
Bell Telephone Co. Pennsylvania, 
said his company teaches the prin- 
ciple “defensive 
is, teach the driver assume lack 
skill “on the part the other 
fellow.” 


Archer Named 
Head Dealers 


Indianapolis 


INDIANAPOLIS. Homer 
Archer, president Harry 
Sharp Co. Inc. (Ford), has been 
elected president the Indianapolis 
Automobile Trade Assn. suc- 
ceeds Gates sr., president 
Gates Motors, Inc, (Plymouth). 

Other officials include William 
Grawemeyer, president Indian- 
apolis Nash, Inc., vice-president; 
James Nankivell, president Nan- 
kivell Oldsmobile, Inc., secretary, 
and David Johnson, vice-pres- 
ident Johnson Chevrolet Co, 
treasurer. 

Three board members elected for 
three-year terms were Clifford 
Hart, president Hatfield Motors, 
Inc. (Ford); Dave Rodocker, pres- 
ident Rodocker Motors, Inc. 
(Plymouth), and Johnson, who was 
reelected. Tom Hanika execu- 
tive vice-president. 

The two new directors succeed 
Harry McGee, president 
McGee Motors (Lincoln, Mercury, 
Edsel), and John Feeser, president 
John Feeser, Inc. (Ford). 


Members the nominating com- 
mittee were Tom O’Brien, president 
Tom O’Brien Co. (DeSoto-Plym- 
outh) and O’Brien Motor Sales 
(Chrysler), chairman; Bert Don- 
ovan, president Hoosier Cadillac 
Co., and McCormick, vice- 
president Monarch Sales Co. 
(foreign cars). 


Exceptional Half 


PITTSBURGH. “Exceptionally 
bright” prospects the first half 
the year were reported for Jones 
Laughlin Steel Corp, Avery 
Adams, president, letter 
stockholders. 

“We estimate our operating rate 
for the first quarter will approxi- 
mate percent our new annual 
ingot capacity eight million tons, 
which 6.7 percent greater than 
was during 1958, and believe 
will approach capacity opera- 
tions during the second quarter,” 
said. 

During January, J&L operated 
percent capacity, Adams said 
and the current opeating rate 
percent. 


| 


A SHIRTSLEEVES’ EXECUTIVE, Allan Wolfe (left) readies a "59 De Soto for customer deliv 
business in Allston’s service department while still in college, has made it one of the most profitable in Boston a 


his future right 
Boston...with 


—says Edward Wolfe, President, Allston Motor Co., Boston, Mass. 


“About two years ago, after years the automobile 
business, began think about Mr. Wolfe 
says, also about son future. Because the 
tough competition here Boston—30 dealers our price 
field alone—I seriously considered selling out and helping 
build another operation elsewhere. But, since was his 
future, let him make the decision. 


Build better with Soto, son says 


pointed out that, with our established clientele and 
reputation, would smart build bigger and better 
with our present franchise. decided that his future 
right here the Boston area. also felt that had 
plenty future growth potential with Soto. 


Father and son work together 


both pitched and reorganized the entire shop for 
greater profits. Though first love selling, used his 


college business training and experience mechanic 
make our service department pay off—and did. 
matter months, our service gross skyrocketed froni $1,500 
$11,000 month. 


“We renovated the entire place, painting everything 
inside and out, gave our operation more customer appeal 
than ever had before. That, plus Soto’s. style and 
quality—especially this year—has put fine shape 
compete New England’s toughest automobile market. 


Good base for future growth 


think made the right decision two years ago. does 
he. It’s reassuring for know that, when retire, has 
good, solid base for the future. I’m sure he’ll make the 
most the opportunity sees our Soto 


Men with youthful eye for opportunity know... 
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1834, but little progress was 


made with thermoelectricity 
for century because the system 
was inefficient. 

the last two three years, 


substantial revival the S., 


new knowledge that thermoelec- 
Thermoelectric Refrigerator— greatly the current sent 
Nils Lindenblad, scientist Radio Corp. America’s David Sarnoff Research through semiconductors rather 
Center, Princeton, J., examines the back thermoelectric cooling unit devel-| than metals. 
oped. feels that this type cooling may used cars. 


FEATURING 


ELECTRIC FAN 

BLOWER 


that circulates the air 
right through the 
seat itself 


AIR-COOLED COMFORT INSTANTLY! 
TURNOVER AND PROFITS MIGHTY FAST, 


Next best thing refrigerated automobile air-conditioning— 
fraction the cost! This 1959’s most exciting new 
accessory introduced just time for you cash 
right from the beginning the season’s first warm days. 


CHOICE 


FITS MOST 
CARS AND 
TRUCKS 


Really effective produces cool comfort just when and 
where it’s needed. Big impulse appeal for everybody who 
drives for living for fun. Send for details without delay! 


*Pats. For. 


however, thermoelectricity has 


Russia and other countries 


The chief attraction 


AIR-COOLED COMFORT FOR LESS THAN 
WONDER SELLS SIGHT! 


INSTALLATION 
REQUIRED 


Rests car seat shown. 
Plugs into lighter outlet. 


Fresh, cool air circulates through seat 

and back, and escapes thousands 

gentle breezes through special covering 
perspiration. 


Uses less juice than headlamp. 
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Century-Old Science 


Seen Autos 


Joseph Callahan 
Engineering Editor 
PRINCETON, J.—Thermoelectricity, century-old 
science based the discovery that coldness well 
heat can produced flowing electricity, may materially 
improve car air conditioners and generators the future. 
French watchmaker, Jean Peltier, discovered the basic 
principles the science in¢ 


electric methods the simple and 
direct ways 
which they can 
integrated 
device, requir- 
ing moving 
parts and mini- 
mum auxiliar- 
ies and mainte- 


nance. 
While some 
basic explora- 
tion thermo- 
electricity 
being 


ducted the auto industry, 
entists the electronics 
electrical appliance are 
much farther along this field, 


Nils Lindenblad, veteran scien. 
tist Radio Corp. America’s 
David Sarnoff Research 
here, said that now definitely 
possible cool car and partially 
charge car battery thermoelec. 
trically. 

ad 

Efficiency Low, but Rising 

other scientists are exploiting 
the fact that when electric 
rent flows through circuit 
posed two dissimilar metals 
semiconductors connected end 
end, heat produced one 
tion and absorbed the other. 


The advantage semiconduc- 
tor this arrangement that 
much less voltage required 
produce specified amount cold- 
ness semiconductor junction 
than would required metal 
junction. 

Among the materials now being 
used thermoelectrically 
muth telluride and selenide, anti- 
mony telluride and selenide, 
antimonide and zinc-cadmium 
antimonide. 

present the best 
|tor materials used thermoelec- 
tricity have efficiency only 
percent, compared with upwards 
driven electric plant. 

While thermoelectric efficiency 
still rather low, electrical engi- 
neers are quite enthusiastic because 
until rather recently this efficiency 


was about 0.3 percent. 


Semiconductor Roadblock 


the scientists 
feel they eventually can elimi- 
nate the major roadblock higher 
thermoelectric efficiency. This road- 
block the lack semiconductor 
other material that will with- 
stand the higher temperatures that 
come with appreciably higher volt- 
ages. 

However, important fact 
that the thermoelectric elements 
used for refrigeration not de- 
velop the destructive high temper- 
atures that come with other appli- 
cations. 

Despite the present relative in- 
efficiency the thermoelectric 
system, now believed that 
thermoelectric air conditioning 
could real boon the auto 
industry the near future be- 
cause could great space 
saver, eliminating electric motors, 
compressors and the coolants. 

Lindenblad said thermoelectric 

cooling works best small, in- 
dividual units, permitting their 
placement numerous points 
the car—such the seats 
around the passengers’ heads— 
where the heat buildup causes most 
discomfort. 

Quite few home thermoelectric 
refrigerators are operating labs 
around the country. About ther- 
moelectric items are the market, 
including Westinghouse Electric 
clock-controlled bottlewarmer and 
cooler and refrigerated hostess 
cart. 


* * 


Could Heat and Cool Car 


same thermoelectric system 
that cools car could also 
used heat the car simply 
versing the current. 

This has been demonstrated 
laboratory placing water 
thermoelectric junction. 
the current flows one direction the 
water freezes. When the current 
reversed, the water boils. 

further advantage that 
thermoelectric temperatures are 
subject precise control 
—within .001 degree. 

Lindenblad, who 
several stationary refrigeration 
units for RCA, said that while con- 
siderable progress has been 
there are numerous problems 
maining, especially for car use. 

“The semiconductors are very 
brittle,” said. “You’d really have 
watch for holes the road. 
have researched with other, more 
rugged materials the less effi- 
cient metallic class. We’re currently 
working both directions. 

ok ok 
Generator Idea 
INDENBLAD also interested 
the development device 
that would eliminate the power- 
(Continued on Page 36, Col. 3) 


RETAILS 
FOR 


you want sell more insurance, where every page 
full ideas that sell: Better Homes Gardens, the family 
idea magazine. It’s impossible through any issue 
BH&G without finding world ideas that directly in- 
directly sell insurance. insurance prospects, Better Homes 
Gardens readers are far, far above average. Over 40% are 
males. You reach husbands and wives team, because 
Better Homes Gardens written and edited attract dual 
stir dual action. 


During the year America 


family 


idea magazine 


= 


What's New 
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Parts and Accessory Distribution 


Millionth Chevrolet Remains Ohio— 


millionth car, 1959 Bel Air Sports Sedan, will remain Norwood, 
where was built. The vehicle has been turned over the city Charles 
Coler and Harry Patten, coowners Economy Chevrolet Taking the 
presentation ceremonies are, from left, Joseph Shea, Norwood; Coler, 
Ray Achten, Norwood service director, and Patten 


BOOST SOLEX... 


Wilshire Oil Awards 
TBA Pact Firestone 


LOS ANGELES. The appoint- 


and “Hot Cold” units. Each unit 
has electro-magnetic clutch for 
disengaging the compressor when 
needed, and each unit has 


ment Firestone Tire and thermostat for controlling the tem- 


Co. official supplier all tire, 
battery and atcessory needs for 
Wilshire Oil Co. California’s 
has 
been announced Earle Allen, 


more than 500 retail outlets 


Wilshire executive vice-president. 


Wilshire said both companies 
conducting dealer meetings, and 
anticipated that the changeover 


program will completed before 

the end April. 

Climatic Air Introduces 


Five Conditioners for 
DALLAS.—Climatic Air Sales, 
Inc., has introduced complete 
line five auto air-conditioner 
models for 1959. 
They are the Imperial, Royal, 
Custom, Climatrol (trunk unit) 


you'll boost your profits 


Green Tint Safety Glass “built-in” accessory that 


car should without. Boost when you sell your cars, 
and you'll just naturally boost your income. 


Safety Glass with soft, greenish tint that reduces the 
glare from the sun that causes eyestrain and fatigue. Yet isn’t 
noticeable from inside the car, and meets all Federal Standards 
for light transmission automobiles. 


addition its safety factor, provides extra comfort 
the car absorbing more than 50% the total solar heat. And 
also improves the functioning auto air-conditioning systems. 


| 


/ 


perature desired inside the car, the 


firm said. 
* 


Sintercast Names Reps 


YONKERS, Y.—Sintercast 
America has named Valley 
Mill Supply Co., Waterbury, Conn., 
and Maguire McLernon Corp., 
Baltimore, agents for the sales 
technical service Ferro-Tic, 


new machirable cemented car- 
bide. 


* * 
Stringfield Appointed 


Stringfield has been appointed sales 
representative for the Michigan di- 
vision Lectroetch Co., producer 
electrolytic metal marking equip- 
ment. formerly was district sales 


Remember, comes several types Pittsburgh Auto 


Safety Glass. For easier, more profitable sales 


for extra 


comfort and safety for your customers order all your cars 


with Green Tint Safety Glass. 


All PPG Automotive Safety Glass complies with every recognized 


safety code. 


SOLEX® “THE BEST GLASS UNDER THE SUN!” 


IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 


engineer the Ohio-Michigan ter. 
ritory for Circo Equipment Co. 
+ + 


Muffler Promotion Kit 


CHICAGO. Maremont 
Division announced prepara- 
tion sales promotion kit de- 
signed aid jobber representatives 
calls service-station prospects, 


Brake Valve Firm Begins 
Appointing Distributors 


AKRON.—Saf-T-Brake Valve Co, 
appointing distributorships 
throughout the S., according 
Viering, 

The company claims its brake 
valve assures that the car will have 
sudden rupture should occur 
the hydraulic system. 

* 


Auto-Lite Rewiring Kit 


TOLEDO.—Electric Auto-Lite Co. 
marketing lightweight rewiring 
kit which has three spools wire 
and tray top for terminal kit 
and/or tools. available with 
without terminals, and has 
swing-out rack facilitate reload- 


wire spools. 
> 


Pigeon Drop 
Birds Fly Parts Orders 


From Customers 


novel “pigeon teletype” serves 
customers Joe Kestler, Dayton 
Rubber Co. automotive parts distri- 
butor Hawthorne, Calif. 
little bird tells Kestler when 
customers his Community Auto 
Supply need part, and has the 
order his writing, within 
nine minutes after placed. 

Each morning, son 
Jerry drops off homing pigeons, 
each separate box, the 
shops During the day, 
the customers make out their parts 
leg. 
The “pigeon teletype” gives his 
customers the fastest parts service 
the Los Angeles area, Kestler 
and saves them money 


telephone tolls 
= > 


Lowe Named Nu-Matic Rep 

CLEVELAND.—Nu-Matic Grind- 
ers, has appointed Wm. 
Lowe Co., Detroit, sales representa- 


Program Mapped 
Give Michigan 


Economic Lift 


structive action improve Michi- 
gan’s economic “climate” and repu- 
tation under development, the 
chairman the executive com- 
mittee the Michigan Industrial 
Ambassadors Corps said here. 

Merritt Hill, general manager 
Ford’s Tractor and Implement’ 
division, cited proof 
advantages from several stand- 
points and pointed the following 
assets, among others: 

Population growth exceeding 
that every other state but Cali- 
fornia. 

Michigan ranks first the nation 
percent total income derived 
from manufacturing. 

has the highest percentage 
home ownership the country. 

Residents Michigan, Hill said, 
should “do more crowing and less 
clucking.” was answering com- 
plaints that Michigan’s economy 
deteriorating because “welfare 
statism,” UAW inroads and cash 
crisis the state 

The Michigan Industrial Ambas- 
sadors Corps includes 200 business 
and professional men from both 
political parties. 


Ford Deal Burns 
DICKINSON, D.—Several new 
cars, equipment and supplies 
destroyed when fire swept through 
the Ward Johnson Ford dealership 
here. 


Watch the SHOW Tuesday nights 
L 


NORTH New 
York State dealer 
leased two execu- 
tive cars, two salesmen’s cars 
precision equipment company. 


00D PRO 


WEST—A Texas 
farm management 
company leased 
two executive cars, three service 
cars and one station wagon. 


Across 
the land 
point 


EAST Indiana, 
dealer lined 
local sand and 
gravel company leasing four 
vehicles his first two months. 


SOUTH—A dealer 
Georgia leased 
three panel delivery 
trucks cleaning and dyeing 
establishment anxious expand. 


The above cases are just sampling the whole new 
field profit opening for car dealers working with 
COMMERCIAL LEASING PLAN—the plan that means 
profit from each unit you lease, 


you get extra service and parts volume, since 
condition and time resale used you enjoy 
bigger factory bonuses increased 


you pay fees licensing costs, invest capital. 


This dealer-tailored plan backs you with complete 
kit selling aids help you close more leases—plus 
national advertising build interest your area. Adds 
package that makes Commercial Leasing your 
best bet the booming leasing field. Contact your local 
representative for the full story. 


ANOTHER SERVICE OFFERED AFFILIATES COMMERCIAL CREDIT CORP. 


T 
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Rover Forms North American 


Highlights Import-Car News 


OVER LTD., English auto- 

mobile manufacturer, has an- 
nounced formation the Rover 
Motor Co, North America, 
and the election Gordon 
Munro president. 

The new company will direct all 
sales and service 
activities for the 
Rover line 
sedans and Land- 
Rover four-wheel- 
drive vehicles 
the and 
Canada. 

The Rover an- 
nouncement inau- 
gurates long- 
range factory 
program di- 
rectly serve Rover 
owners and increase the number 
authorized Rover dealers both 
countries, according the com- 
pany. 

Central offices Rover’s North 
American subsidiary, are located 
New York and Parts 
warehouses, service, and sales 


headquarters have been established 
New York (Long Island City), 
Toronto, and Vancouver, 
additional sales and service 
center will established San 
Francisco the near future, ac- 
cording Munro. 

Factory trained staff service en- 
gineers and regional sales execu- 
tives together with well located, 
well stocked parts depots will 
available Rover and Land-Rover 
owners and dealers both coun- 
tries, Munro Said. 

Concours Motors, Spring- 
field, Mass., recently became the 
first dealership devoted ex- 
clusively sales and service the 
Rover line. 


Goggomobil 


ONTINENTAL CAR COMBINE 
has announced has filled its 
“more compact” car line with two 
new sports convertibles using the 
Goggomobil T-400 power plant. 
The new models will have cen- 
ter tubular chassis, larger brakes, 
new four-wheel independent sus- 


pension and will lighter and 
faster, the firm said. 
+ * 


Skoda 


new Skoda 450 American 

sports convertible now avail- 
able, according Continental Car 
Combine. 

The car new ball-joint front 
suspension and coil springing, 
larger self-adjusting hydraulic 
brakes, constant-mesh rear end, 
newly patented steering control, all 
new foam-rubber seating, all 
aluminum, twin carburetor, high- 
compression engine and full four- 
wheeled independent suspension, 


the firm said. 


Peugeot 


OHN GREEN CORP., West Coast 

Peugeot distributor, has set 
program assist travelers who 
wish purchase car drive 
while touring Europe and then have 
the Paris-Peugeot-Pickup-Plan. 

Green said buyer can pur- 


The body some early motor 
cars were high off the ground 
they required two running boards 
that served steps. 


chase Peugeot the for 
$227 less than the regular price, 
and pick Paris any other 


Million Market 


rates fifth highest automotive 


sales per family 
the cities with ABC City 


Zone population more than 


million! this better 


income market, you need only 


one newspaper, 
The Milwaukee Journal, 


for saturation coverage 


ABC Retail Trading Area. That’s why automotive advertisers located 


the Milwaukee market choose The Milwaukee Journal over- 


whelmingly: all dealer new car advertising Milwaukee news- 


papers (1958) The Journal published 95.6%. 


National Advertising Representatives: 


Milwaukee Journal 


O’Mara Ormsbee, Inc. 


principal European city. The 
tributor takes care all shipping 
and customs problems for 
turn trip and delivers the car 
the owner Los Angeles San 
Francisco. 
* ok 
Renault 


SULLINS has 
named regional service map. 
ager for Renault’s Dallas 

Sullins joined Renault, Inc., lagt 
October service manager for the 
Texas-Oklahoma-New Mexico dis. 
trict. will make his headquarters 
Dallas. 


* 
DKW-Auto Union 
300,000th car produced 

the DKW-Auto Union factories 
since the end World War 
built Feb. according Peter 
Satori Inc., Pasadena, Calif, 
distributor the German vehicles, 
Satori said 250 cars are built each 
day the Dusseldorf plant. Trucks, 
“Cross-Country” units and Auto 
Union 1000 sport coupes are pro- 
duced the Ingolstadt plant. 


Toyota 


RIS LEE, former Edsel 
ice representative, has joined 
Toyota Motor Distributors, Inc., 
Chicago Midwest service rep- 
resentative for Toyopet. 
* + + 


Simca 


Simca came second the 
Monte Carlo rally which 322 
cars started 2,000-mile trips this 
city from nine different points. 
Andre Thomas and Jean Delliere 
driving Simca were second with 
330 points behind new Citroen 
ID-19 with cylinder capacity 
1,911 cubic centimeters. The Citroen 
was first with 308 points. Third 
place went D.B., fourth place 
second Citroen and fifth place 
Sunbeam. 


Volkswagen 

West German sources reported 

that Volkswagen will float $35.7 


million loan finance expansion 


its production lines. 
+ * 


S-P Canada 


the end February, Canadian 
dealer orders for Studebakers 
exceeded the company’s pro- 
duction models, according 
Gordon Grundy, president, 
Studebaker-Packard Canada, 

said 4,108 orders were re- 
ceived through 28, compared 
with production 4,094 cars dur- 
ing the entire model year. 

Grundy said January retail de- 
liveries totalled 606, compared with 
312 last year. was the best Janu- 
ary since 1951, Production 
plant Hamilton, Ont., being 
increased this month from 
cars per day, Grundy added. 

* 


Baltimore Port Record 


The Maryland Port Authority 
said record 9,471 foreign cars 
were imported through the port 
Baltimore December, bringing 
the 1958 total 54,696. 

The year’s total was 143 percent 
above the 1957 aggregate 22,534, 
and the December figure alone ex- 
ceeded imports for any full year 
prior 1957. 

Satori Names Cussler 


CUSSLER has been elected 
vice-president and controller 
Peter Satori Co., Pasadena 
(Calif.) imported-car distributor- 
ship. 

Cussler formerly was with West 
Coast Ford dealership and 
conducted his own accounting and 
tax practice specializing the 
automotive field prior joining 
Satori late 1958. 


Kendall Offers 
Grand Prix Film 


BRADFORD, Pa.—Kendall Refin- 
ing Co, has announced the release 
25-minute color film the 
Watkins Glen Grand Prix sports- 
car races called “Competition 
Driver.” 

The movie was produced under 
the sponsorship Kendall 
tribute the sport, the firm said, 
and includes many “behind the 
scenes” looks sports-car racing 
well the races themselves. 

The film available for 
showing civic, social and sport 
ranged contacting local Kendall 
distributors Refining 
Co., the firm said. 
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Money Maker 


‘Assembly Line’ Service 


VALLEY STREAM, Y.—The 
service South Shore Pontiac, 
Inc., features the “assembly line” 
method draining off customers’ 
old anti-freeze and checking their 
engines’ cooling systems each 
spring. 

South Shore’s owner, Stan 
Clutterbuck, claims this method 
has doubled his profit margin 
cooling system service because 
one man can handle twice 
many also eliminates 
waste costly labor time while 
waiting for radiators drain 
fill up. 

“But best all,” Clutterbuck 
said, “is the amazing number 
repair and replacement needs 
uncover while servicing cooling 
systems. 

Renato Zonghetti, veteran serv- 
ice department manager and co- 
owner the dealership, said, “In 
the three years have been using 
the line, less than percent 
the cars have serviced needed 
new piece hose somewhere 
their system, percent needed new 
top hoses and percent needed 
new heater hoses.” 

“But that’s not all—far from it,” 
Clutterbuck added. “Better than 
percent the cars needed thermo- 
stat replacements, percent re- 
quired new fan belts and percent 
new radiator pressure 

“We haven’t kept separate rec- 
ords gasket and water pump 
replacements, but are sure our 
cooling system check-up has con- 
tributed substantially the sales 
these items, too,” Clutterbuck 
said. 

The best indication the poten- 


tial for additional servicing and 


repairing, according Clutterbuck, 
that his records prove percent 
the cars coming for cooling 
system servicing will have addi- 
tional repair needs not connected 
with the cooling system. 

“We have great opportunity 
sell the customer taking 
these other repairs while 
the mood put his car 
top operating condition for 
spring and summer trips,” Clut- 
terbuck said. 

The servicing “assembly line” 
South Shore Pontiac works like 
this. attendant—not skilled 
(and expensive) mechanic—is given 
brief but intensive course 
Zonghetti cooling The 
accent what and how 
it. 

Appointments with customers for 
summerizing their cars are sched- 
uled six eight time, The 
cars are set two equal lines with 


the front ends facing each other, 


allowing one attendant handle 
all the cars with minimum 


waste motion. 


The attendant goes down one 
line and the other, opening 
drain plugs radiators and engine 
blocks. the time has opened 
the last plug, the first car had 
finished draining. 

The attendant then checks the 
water than has drained off de- 
termine the cooling system needs 
self-neutralizing chemical 
special reverse flush whether 
plan water flush will do. 

next off part the 
radiator, starts the engine 
pump the flush through the cool- 
ing system, ties down the acceler- 
ator and begins the flush. Then 
off the next car repeat 
the process while the first car 
being flushed, goes from car 
car without losing time wait- 
ing for any one flush com- 
pleted. 

the flushing being com- 
pleted, the attendant has time 
tighten all hose clamps and con- 
and check fan belts, 


Scranton Independents 


Fight Tradein Tax Bid 


SCRANTON, Pa.—The Scranton 
Independent Automobile Dealers 
Assn, has expressed opposition 
legislation which would increase 
the State sales tax motor ve- 
hicle sales. 

Association members said the 
move discontinue exemptions 
tradeins some cases would 
increase the sales tax much 
300 percent. 
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thermostats, water pumps, radiator 
pressure caps and gaskets. 
this point that the attendant often 
strikes pay dirt uncovering re- 
placement needs. These are re- 
ported Zonghetti who contacts 
the customer the repairs and 
replacements needed are all ex- 
tensive. 

The final step the servicing 
“assembly line” is, course, fill 
the radiator with fresh water, and 
add rust and corrosion inhibitor. 


“Although these rust and corro- 


Ghia Puts Volkswagen 


Drawing Boards 

LON has 
commissioned Ghia redesign 
the standard VW, according 
reports published here. 

The Italian firm designed the 
Renault’s new Caravelle. 


sion inhibitors are one the low- 
est priced items any service de- 
partment garage,” Clutterbuck 
said, “we have done tremendous 
volume these items, thanks 
our “assembly line” program, 


“In fact, customers are constantly 
thanking for telling them how 
these additives can mean much 
the proper functioning the 
cooling systems, and can prevent 
costly repairs radiators and en- 
gines later on.” 

Another cost-saving, 
making feature the “assembly 
line” that the work does not 
tie revenue-producing areas 
the shop, such lube wash 
bays, Any opening the service 
department parking area that 
handy hose connections and 
drain, will do. 

fact, South Shore Pontiac likes 
the work out the parking 
where passing motorists can 
take all in, The spectacle 
half dozen cars line, all with 
hoods up, attracts considerable at- 
tention. also serves re- 
minder other customers that 
time drain old anti-freeze and 
get the family car shape for hot 
weather driving. 


One-Man Operation— 


single service man operates the cooling system maintenance “assembly line” 


South Shore Pontiac, Valley Stream, stock such spare ports kept handy 
the movable cort the background. addition hoses and clamps the cart 
also contains flushes and cans inhibitor, giving the service man constant access 


hese materials with minimum waste motion. The replacement worn cooling 


system parts adds substantially the profit ability the assembly line technique. 


FIRST TIME EVER AVAILABLE 
INDEPENDENT DEALERS AND DISTRIBUTORS 


STROMBERG-CARLSON 
CUSTOM-BUILT AUTO RADIOS 


Your sales and profits are related directly 
the acceptance your customers display 
for the brands products you offer. 

radios, how could you possibly 
better than stock Stromberg-Carlson—the 
standard top quality for over years? 

And now you can sell these radios—hith- 
erto marketed only accessory equipment 
new car sales. For most cars two types are 


STROMBERG-CARLSON A DIVISION OF GENERAL DYNAMICS CORPORATION iW 


1485 N. Goodman Street, Rochester 


feature. 


available: (1) 5-tube, 2-transistor, push- 
button model and (2) 7-tube, 2-transistor, 
push-button model, with the extra 
and “Country” automatic signal-seeking 


The name respected—the quality 
tops—the prices are competitive. Why not 
call send the coupon immediately for 
details franchises? 


MODELS FOR 1959 CARS 
for FORD for EDSEL 
for CHEVROLET for PLYMOUTH 
for RAMBLER for DODGE 
for LARK 


plus models for in-dash 
mounting many new and older cars 


“There nothing finer than Stromberg-Carlson” 


SEND THIS COUPON TODAY! 
STROMBERG-CARLSON Products Division 


Please send complete details your Auto 
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FORD FAMILY FINE CARS 
CLEARINGHOUSE NO. 127 


wonder there’s excitement about 


The number dealers who sell the Edsel has in- 
creased 45% the past year. Today there are 
1,559 Edsel dealers, compared with 1,073 when 
the car was introduced 1957. 


More new Edsels were sold February than any 
month since January, 1958. 


Edsel owners are enthusiastic about the car. Their 
letters indicate the growing public acceptance for 
this new member the Ford Family Fine Cars. 


Edsel advertising and promotion plans reflect this 


excitement. Right now Edsel the midst 
major advertising and promotion program tele- 


vision, radio and newspapers. 


And what the future? the left, you can read 
the letter which Henry Ford recently sent 
all Edsel dealers revealing future plans for the car. 


wonder there’s excitement about Edsel! And 
continues mount—demonstrating again and 
again that Edsel makes sense more and more 
new-car buyers! 


FORD MOTOR COMPANY THE AMERICAN ROAD, DEARBORN, MICHIGAN 
FORD THUNDERBIRD EDSEL MERCURY LINCOLN CONTINENTAL MARK ENGLISH FORD LINE 
TAUNUS FORD TRUCKS TRACTORS FARM IMPLEMENTS INDUSTRIAL ENGINES 
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Average Prices Used Cars Sold Auction 


(Compiled Automotive News from Auction Reports.) 


May 


°58 
duly 


"57 
Aug. 


June 


Sept. 


oon 


"57 
Dec. 


Nov. 


Oct. 


Prices of '58s added and ’50s dropped in December, 1957. Prices of '59s added and "51s dropped in December, 1958. 
Figures alongside bars represent dollars. 


Prices marked with asterisk 
indicate unit equipped with 
automatic transmission over- 
drive, and indicates power 
steering. 

s. 


WAREHOUSE POINT, CONN. 


Southern Auto Sales, Inc. Sale every 
Wednesday. Prices are for sale of March 
4. Sale very active from start to finish. 
A strong 80 percent was sold. Demand 
remains high for good clean cars. 
BUICK — ‘56 RM Riviera 4-dr., 

(ps); Century Riviera 2-dr., 

"65 Special Riviera 4-dr., $900*, 
700° (ps); Super Riviera 2-dr., 
(ps). 

"53 Special 4-dr., $420*, 

Special Riviera 2-dr., 

dr., $135°. 

"650 Super 4-dr., $115°*. 
CADILLAC—'S7 (62) sedan de Ville, 
995° (ps); conv., $2,800° (ps). 
(60) Special 4-dr., $2,205° (ps). 
"64 (62) sedan de Ville, $1,.200° (ps). 
CHEVROLET—'5SS Biscayne (6) 2-dr., $1,- 

600° 


"ST One- fifty (6) 2-dr., $1,140, $1,025; 


$705° 


$320°. 
$150; Super 4- 


$2,- 


LEADING USED-C 


Two-ten (6) 2-dr., $1,135, $1,095, $1,- 
075, 3 at $1,025, $1,000; 4-dr., $1,050. 
"56 Two-ten (8) 2-dr., $860; One-fifty 

(6) 4-dr., $765, $750. 
$950°; Bel Air 


"55 Bel Air (8) conv., 
(6) Hardtop 2-dr., $885*: Two-ten (6) 
station wagon, $620, $580°. 

"54 Two-ten station wagon, $635°; 2- 
dr., $570, $225; Bel Air 4-dr., $455. 


"53 Bel Air 4-dr., $290; Two-ten 4-dr., 
$285, $280°. 
$220°, $120; 


"62 Deluxe 4-dr., Hardtop 
$240, $200, $110°. 


2-dr., $195°. 
"51 Deluxe 4-dr., 
"49 coupe, $100. 
CHRYSLER—’'S4 NY Hardtop 2-dr., $650*° 
(ps); 4-dr., $420°. 
DeSOTO—'53 Firedome 4-dr., $250*. 
"51 conv., $140*. 
DODGE—'56 Coronet 
$975°. 
‘655 Coronet (8) Hardtop 2-dr., $650*. 
"63 Coronet (8) Hardtop 2-dr., $165°; 
4-dr., $145, $135. 
FORD—'58 Country squire (8), $2,200 
$1,375*, $1,265°; 


$1,990°, $1,975°. 
"ST Country squire (6), 
Pairlane (8) Victoria 4-dr., $1,355°; 
Custom (8) 300 4-dr., $1,175*, $1.110°, 
$1,135°, $1,075, $1,035, $1,020; Ranch 
Wagon (6), $1,065*; Custom (6) 300 


(6) station wagon, 


2-dr., $990, $975. 

Fairlane (8) Victoria 4-dr., $975*; 
Victoria 2-dr., $945° (ps); Fairlane 
(6) conv., $930*; Custom (8) 4-dr., 
$930*; Country sedan (6), $740. 

‘SS Fairlane (8) Victoria 2-dr., $900*, 
$800* (ps); 4-dr., $675*, $655; Coun- 
try sedan (6), $765*; Main (8) 2-dr., 
$600, $525. 

‘54 Country sedan (6), $655, $590; Cus- 
tom (8) 2-dr., $535*, $420°, $310, 
$280. 

Crest (8) Victoria 2-dr., $250°, $245°, 
$200°. 


‘52 Custom (8) station wagon, $260. 
‘51 Custom (6) 4-dr., $150. 
"50 Custom (8) conv., $100. 


MERCURY—'58 Commuter, $1,740. 

"66 Medalist Hardtop 2-dr., $950; Mon- 
terey 4-dr., $1,010°, $785*. 

"54 Monterey 4-dr., $370°, $325°. 

"52 Monterey 4-dr., $160. 

"651 4-dr., $100°. 

NASH—'57 Ambassador (8) 4-dr., $1,185*. 
Statesman (6) Hardtop 2-dr., $300°. 
"53 Statesman (6) 4-dr., $155, 2 at $130. 

OLDSMOBILE—'S7 (88) 4-dr., $1,450*. 


"S56 (88) Super Holiday 2-dr., $1,250° 
(ps). 
"S54 (88) Super Holiday 2-dr., $375* (ps). 


(88) Holiday 2-dr., 


AUCT 


$235°, $225°, 


(Copyright, 1959, by Automotive News) 


$200°. 
PACKARD —’'55 Clipper Hardtop 2-dr., 
$425*. 
"52 4-dr., $240*. 
PLYMOUTH—'57 Savoy (6) 4-dr., $945, 
$750. 


‘55 Belvedere (8) Hardtop 2-dr., $750*. 
"54 Savoy 4-dr., $310, $285. 
"53 Cambridge 4-dr., $310, $285. 
PONTIAC—'56 Chieftain 2-dr., $800*. 
"55 Star Chief 4-dr., $780* (ps). 
"63 Chieftain 4-dr., $265° (ps), $250° 
(ps); conv., $200*. 
Chieftain Catalina 2-dr., $110°*. 
MISCELLANEOUS—’'54 Ford %-ton pick- 
up, $480°. 
"52 Chevrolet i1-ton, $320. 
"49 International i1-ton van, 


BUFFALO 


Thruway Auto Auction. Sale every Tues- 
day. Prices are for sale of March 10. Low 
on consignment—heavy again on buyers as 
the 73.4 percent sold will attest. Can use 
135-150 cars each week. 

BUICK—'57 Special 2-dr., $1,300*. 

"56 Special Riviera 2-dr., $950° (ps). 

"55 Special 4-dr., $600°. 

(60) Special 4-dr., §$3,- 
50. 


$175. 


(62) coupe de Ville, $1,400*. 
’53 (62) sedan de Ville, $565* 
CHEVROLET—’57 Bel Air (8) 4-cr., $1,. 
350°. 
"56 station wagon 2-dr., $1,060*. 


"55 Two-ten (8) 2-dr., $720; Delray, 
$710*. 

"54 Bel Air 4-dr., $495* (ps); sedan, 
$405 


"53 Two-ten 4-dr., $450; 2-dr., $275*, 
Deluxe 2-dr., $130. 
CONTINENTAL—’58 Mark III 2-dr., 
825* (ps). 
Firedome 4-dr., (pg), 
DODGE—’56 Coronet (8) 2-dr., $890*, 
’55 Royal (8) 4-dr., $550*. 
FORD—’59 Custom 300 4-dr., $1,960*. 
Country Squire (8) 4-dr., $2,059¢ 
(ps); Fairlane (8) 2-dr., $1,700* (ps); 
Ranch wagon (8) 4-dr., $1,640* 


"57 Country sedan (6) 4-dr., $1, 440° 
(ps); Fairlane (8) 4-dr., $1,365°- Cus- 
tom 300 (8) 2-dr., $1,060*, $1,005*, 

’56 Ranch wagon (8), $1,125*; Fairlane 
(8) conv., $1,010"; Custom 4-dr., 
$1,000*; 2-dr., $810*. 

’55 Custom (8) 2-dr., $695*; Custom (6) 
4-dr., $540. 

"54 Custom (8) 2-dr., $445*; Fairlane 


(8) Victoria, $550. 
IMPERIAL—’55 Crown 4-dr., $890* (ps), 
MERCURY—’55 Monterey 4-dr., $830*. 

"54 Monterey conv., $490*. 

Monterey 2-dr., $490. 
OLDSMOBILE—-'56 (88) 4-dr., $1,005*. 
PONTIAC—’55 Chieftain 4-dr., $450. 

Chieftain 4-dr., $160°*. 
RAMBLER—’55 4-dr., $480. 
STUDEBAKER — '55 Champion 

coupe, $350. 

*54 Champion (6) station wagon, $209, 

"53 Champion (6) 2-dr., $235. 


DETROIT 


Aptco Auto Auction. Sale every Wed- 
nesday. Prices are for sale of March 11 


BUICK—’59 Invicta Hardtop 4-dr., $2,900" 


(6) chub 


(ps). 

Special Riviera 2-dr., $1,300°; 2-dr., 
$1,295*; 4-dr., $1,290*. 

"56 RM Riviera 4-dr., $1,130* (ps); Rivi- 
era 2-dr., $1,015* (ps); Super Riviera 
2-dr., $1,115* (ps); Riviera 4-dr., $1,- 
025° (ps). 

"55 Special Riviera 4-dr., $800°; 2-dr., 
$610". 


"54 Super Riviera 2-dr., $345* (ps). 

Special 2-dr., $290. 

CADILLAC—'57 (60) Special 4-dr., $2,950* 
(ps); (62) coupe de Ville, $2,850* (ps). 

"56 (62) coupe de Ville, $1,875° (ps); 

conv., $1,720° (ps). 
CHEVROLET—'59 Impala (8) Hardtop 2 
dr., $2,625° (ps). 

"58 Impala (8) Hardtop 2-dr., $2,035* 
(ps); conv., $2,115*; Brookwood (8), 
$1,840°, $1,825*; Bel Air (8) Hardtop 
4-dr., $1,825°; Biscayne (8) 4-dr., $1,- 
650°; 2-dr., $1, 610. 

ST Bei Air is) Hardtop 2-dr., $1,505*; 
Hardtop 4-dr., $1,450°; Two-ten (8) 
2-dr.. $1,460*, $1,200°; station wagon, 
$1,300° (ps); One-fifty (8) 2-dr., $1- 


(Continued on Page 27, Col. 1) 
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ARIZONA 


ARIZONA AUTO AUCTION 


1725 W. Roosevelt, Phoenix, Arizona 
Phone Alpine 2-874! 


SALE EVERY THURSDAY 
NOON 


We Isswe Auction Checks—Gvoranteed Titles 
The Southwest's Newest and Finest! 


COLORADO 


Denver Auto Auction 


South Santa Colo. 
Phone: Ed. Smith 
Auction Every 
11:00 A.M. 
Auctioneers: Geo. Workman—Bill Haeuschildt 


Titles and Checks Guaranteed 
by Empire Auction Insurance 


AUTO AUCTION 


Wire Colorade Auto Auction FAX 
Denver, 


Auctioneers: 
Coleneis Johnny Weed and Dean Devis 
All cars paid for our own check through 
The Bank Denver 


CONNECTICUT 


NEW OLDEST 
AND BEST 


Dealers Auto Exchange our year 
of continuous operation. 
Sale every Wednesday 11:00 
SOUTHERN AUTO SALES, INC. 
Warehouse Point, Conn. 


FLORIDA 


Auction. City Airport. 
A.M. Dealer-owned. Dealers only. 


For Fast, Accurate Directions 
Leading Auto Auctions, 
LUCAD. 


ILLINOIS 


QUINCY—Charlie Thale’s Auto Auc-| 


shopping center. Mon., 12:30. Estab. 
1947. 


MARYLAND 
BEL AIR—Bel Air Auto Auction. 


tles, checks guaranteed. Cars 


ed. Thur., noon. Established 1947. 
MICHIGAN 


APTCO 
AUTO AUCTION 


DETROIT'S 
Oldest, Largest and Very Bes? 


Wednesday 


19241 Dix—Toledo Highway—Route 
Just mile from Detroit City Limits 


MELVINDALE, MICHIGAN 


INSURED CHECKS and TITLES 
PHONE: DUnkirk 3-0150 


JACKSON Greater Jackson Auto 
Auction, Wilmington St., Box 8468. 
Wed., 12:30. Check, Title Guarantee. 


MISSOURI 


ST. LOUIS AUTO 
AUCTION BARN, INC. 
3807 Easton Ave. 

St. Louis, Mo. 
Phone Franklin 1-3845 


SALES EACH TUESDAY 
AND FRIDAY 


Issve Our Checks and insure 
Owned and Operated 
BILL McCRACKEN and 


ROY McMANAMA 
Will Buy Your Used Cars 


NEW JERSEY 


AUCTIONS 


INC. 


NEW YORK 


NEW YORK OLDEST 
NATIONALLY KNOWN 


TIM ANSPACH INC. 


Dealer Avte Auction 
Albany 5, N. Y. 
car sale average 


NEW YORK 


NEW YORK CITY'S 


EXCLUSIVELY FOR AUTO DEALERS 
You 100% safe because titles 
and checks insured. 
EVERY TUESDAY 12:30 
GREENPOINT AVE. PROVOST ST. 

BROOKLYN 22, 


Tel. EVergreen 3-4800 
Auctioneers—David B. Spielman 
John Becker 


LAFAYETTE—Syracuse Auto 
Center Empire State. Check 
Title Protection. (Wed.). 


Thruway Auto Auction, Inc. 
Rovte Buffalo, New York 
EVERY TUESDAY 


Insured Checks Insured Titles 
Fast, Accurate Market Reports 


Phone: HObart Clements, Owner 


5 miles south of Buffalo Municipal Airport. 
Hard surface runway - Unicom Radio. Auction 
five minutes away. Call us, we'll 
pick you up. 


NORTH CAROLINA 


RALEIGH Mann’s Auto Auction 
Sale, Rt. Ph. 3-1564, Titles 
checks guaranteed. Mon. 


OHIO 


TOLEDO—Dealers’ Automobile Auc- 
tion, Sports (Tuesday) 
1:00 


PENNSYLVANIA 
CORRY AUTO AUCTION 


Rovte 6, Corry, Pa. 

EVERY FRIDAY—1:00 P.M. 
Checks— 
Titles 
“The friendliest auction with the most oe 


tien.” For reserved numbers call 
36-391. Auctioneers: 


MANHEIM 
AUTO AUCTION, INC. 
Manheim, Penn. 
Route No, 
miles South Turnpike 
Sale Every 


Lane 
Auction Checks 
Titles Guaranteed 


Issued 


Patronize the 


LARGEST AUCTION 
Phone Manheim MOhawk 


TENNESSEE 


JOHNSON AUTO 
AUCTIONS 


Lawrenceburg, Tenn.—Tuesday 
Huntsville, Ala.—Friday 
100% Registration Fee 


WASHINGTON 


SOUTH SEATTLE AUTO AUCTION 
Marginal Way 


SALE EVERY WED. A.M. 


“WE HAVE BUYERS!" 
“Take Home Guaranteed Auction Check” 
Bill Johnson Beb McConkey 


"57 

2 

0! 

F 

te 

"55 

2 

4 

IMPF 
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060, $1,055, $1,050; Two-ten (6) 4- 
dr., $1,030. 

56 Bel Air (8) Hardtop 2-dr., $1,150*; 
2-dr., $1,090* (ps); One-fifty (8) sta- 
tion wagon, $910. 

55 Bel Air (8) conv., $1,030*; Two-ten 
(6) station wagon, $805*; 2-dr., $600. 

"52 conv., $200. 

CHRYSLER—’'57 Windsor Hardtop 2-dr., 
$1,400*. 

6S NY club coupe, $805* (ps). 


pesOTO —'57 Adventurer conv., $1,760* 
(ps); Fireflite 2-dr., $1,725* (ps); 
Firedome Hardtop 2-dr., $1,690* (ps); 
Firesweep 4-dr., $1,310*. 

DOPGE—'57 Custom Royal (8) Hardtop 
4-dr., $1,590* (ps); Royal (8) 4-dr., 
$1,460* (ps); Hardtop 2-dr., $1,400* 
(ps); Coronet (6) 4-dr., $1,160*. 

"66 Sierra (6), $1,000* (ps); Coronet 
(8) 4-dr., $925*. 

'55 Coronet (8) Hardtop 2-dr., $695* 
(ps); Royal (8) 4-dr., $590° (ps). 

'54 Coronet (6) 4-dr., $355. 

EDSEL—-’58 Pacer Hardtop 4-dr., $1,575* 
(ps). 

FORD—'59 Custom (8) 2-dr., $2,050. 

‘68S Thunderbird, $3,110* (ps); Country 
sedan (8), $1,750*; Fairlane (8) 500 
4-dr., $1,650*. 

‘57 Thunderbird, $2,530* (ps); Fairlane 
(8) 500 Victoria 2-dr., $1,525*, $1,- 
500*, $1,375*, $1,370*, $1,365*; Vic- 
toria 4-dr., $1,270*; 4-dr., $1,250* 


(ps); Fairlane (8) Victoria 4-dr., $1,- 
310*; Custom (8) 300 2-dr., $1,140*, 
$1,075, $1,065, $1,037; 4-dr., $1,115, 
2 at $1,075*; Ranch wagon (8), $1,- 
050; Custom (6) 300 2-dr., $975*, $900. 


"56 Fairlane (8) Victoria 4-dr., $975*; 
Fairlane (6) Victoria 2-dr., $975*, 
$800*; Custom (8) 2-dr., $820*; Cus- 
tom (6) 4-dr.. $725, $720. 

Fairlane (6) Victoria 2-dr., $685*; 


2-dr., $675, $590°, $525; 4-dr., $500°*; 
Ranch wagon (6), $600*; Custom (6) 
4-dr., $540. 

‘54 Custom (8) 2-dr., $450; Custom (6) 
Ranch wagon, $400*. 

HUDSON—'54 Hornet 4-dr., $215* (ps). 

IMPERIAL—'57 2-dr., $2,300° (ps). 

LINCOLN—’'58 Capri Hardtop 2-dr., $3,- 
030° (ps). 

MERCURY—'58 Montclair 4-dr., $1,990° 
(ps); Monterey 4-dr., $1,810* (ps); 
Hardtop 2-dr., $1,870* (ps). 

"57 Colony Park, $1,800*; Montclair 
Hardtop 4-dr., $1,445* (ps); Monterey 
2-dr., $1,365". 

Montclair Hardtop 4-dr., $940*, 
$925°. 

Monterey 4-dr., $675*, $615°; Mont- 
clair conv., $625*; Custom 2-dr., §600*. 

NASH—'55 Ambassador (6) club sedan, 
$675*; 4-dr., $600°. 

= °53 Statesman (6) 4-dr., $205. 

OLDSMOBILE — ‘58 (98) Holiday 4-dr., 


$2,590° (ps). 

(98) Holiday 4-dr., $1,765* (ps). 

"56 (98) 4-dr., $1,000°. 

‘SS (98) Holiday 2-dr., $935* (ps); (88) 
Super 4-dr., $695°; (88) 2-dr., $715*. 


Used Imported 


Cars 


Buffalo 


Renault—"57 Dauphine sedan, $745. 


Colorado 


Goliath—'57 station wagon, $775. 
conv., $1,400. 
Husky station wagon, $670, 
MG—'57 roadster, $1,540. 
Volkswagen—'59 Sunroof 2-dr., $1,800; 2- 
: dr., 3 at $1,800. 
‘58 Karmann-Ghia Hardtop, $2,060; 2- 
dr., $1,640. 


$470. 


Dyer, Ind. 


Detroit 


Fiat—'58 2-dr., $965. 
MG—'53 conv., $575. 


Kansas City, Mo. 


Volkswagen—'57 Karmann-Ghia Hardtop, 
$1,655. 


Los Angeles 


Ford (English)—’57 Escort station wagon, 
$800. 
Jaguar—'55 roadster, $1,200. 
= ‘Si Mark V, $565. 
MG—'52 roadster, $550. 
= Sunbeam—'53 Alpine roadster, $540. 
Taunus—'57 2-dr., $925. 
Triumph—'56 roadster, $1,300. 
Volkswagen—'57 2-dr., $1,350. 
"56 2-dr., $1,190. 


Mason City, Ia. 


Austin—'59 Sedan del., $1,500. 


Portland 
2-dr., $1,415. 


Seattle 


Metropolitan—'57 Hardtop, $1,050. 
‘55 Hardtop, $625. 
Vauxhall—’58 4-dr., $1,405. 


Warehouse Point, Conn. 
Volkswagen—’58 2-dr., $1,350. 


West Palm Beach, Fla. 


DKW—'57 Hardtop 2-dr., $815. 
Fiat—’'58 4-dr., $1,075. 
Ford (English)—’58 Anglia 2-dr., $950. 
Hiliman—’58 Minx conv., $1,205. 
4-dr., $1,640. 
Lioyd—’58 2-dr., $640. 
Mercedes-Benz—'56 Limo, $1,900. 
Opel—'58 2-dr., $730. 
Sunbeam—’57 Hardtop, $1,105. 
Volkswagen — '58 Karmann-Ghia, 
Sunroof, $1,550. 


$1,760; 


Used-Car Auction Prices 
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dr., $2,750*. 

58 Impala (8) Hardtop 2-dr., $2,300* 
(ps), $2,170*; Brookwood (8), $2,055*, 
$1,995*; Bel Air (8) Hardtop 2-dr., 
$2,045* (ps); 4-dr., $1,945* (ps); Bis- 
cayne (8) 4-dr., $1,680; Delray (6) 4- 


Model Breakdown 
Auction Averages 


Mar., 1959 Feb., Jan., 


dr., $1,495*. 
Bel Air (8) Hardtop 2-dr., Model Date 1959 
$1,700* (ps); station wagon, $1,645 $2,775 $2,889 
(ps), $1,610; 4-dr., $1,615*; 2,018 2,040 
Two-ten (8) 2-dr., $1,380*; 4-dr., $1,- 
(88) Super 2-dr., $505*. 375*, $1,280; Two-ten (6) 2-dr., $1,- 1,366 1,395 
Patrician 4-dr., $675*. 160; 4-dr., $1,145. 997 1,007 
PONTIAC Chieftain Catalina 4-dr.,| Two-ten (8) 4-dr., $1,070*; 
$1,680*, $1,365*; 2-dr., $1,310°*. Two-ten (6) station wagon, $1,095; 

Star Chief Catalina 2-dr., $965*; One-fifty (6) 4-dr., $965. 474 476 
dr., Chieftain Catalina 4-dr., Bel Air (8) Hardtop 2-dr., $1,365* 315 314 
$900*. (ps); 4-dr., $1,095* (ps); Two-ten (8) 225 218 

Star Chief Catalina 2-dr., $750*, station wagon, $1,275*, $1,210*; Del- 

"52 Chieftain (6) Catalina 2-dr., $175*. on Bel Air 4-dr., $655; Two-ten 2-dr., Average $1,084 $1,116 $1,160 

PLYMOUTH—'57 Belvedere (8) $450. 
dr., $915*, $890*; 2-dr., $865*; Plaza Styleline 4-dr., $195*. $1,245 _$1,120°; ,Victoria 2-dr., $1,- 
(6) club sedan, $835, $815. Deluxe 4-dr., $180*. 2-dr., Custom (8) 

Belvedere (6) club sedan, $675. Firedome (8) 4-dr., (ps), 2-dr., 

Belvedere station wagon, Royal (8) Hardtop 4-dr., $1,-| (8) station wagon, 

RAMBLER p BM oy > — 56 Custom Royal (8) Hardtop 4-dr., $1, 54 Custom (8) station wagon, $650; 


$1,915*; 225* (ps). 


try, $1,875* (ps). 


"55 Royal (8) 4-dr., $815*. 


Custom (6) 4-dr., $495. 


Custom (8) *Cross Country, $1,630*. ‘53 Coronet (8) station wagon, $460*. Crest (8) Victoria 2-dr., $540°; (8) 
Champion (6) 4-dr., Coronet (6) 4-dr., station wagon, $510°. 
$1,370. FORD — '59 (8) station wagon, $2,575* | HUDSON—’55 Hornet (8) 4-dr., $505*. 
‘55 Commander (8) station wagon, $685*. (ps); Fairlane (8) 2-dr., $2,370*. LINCOLN—’57 Premiere Hardtop 2-dr., 
‘58 Fairlane (8) 500 Victoria 2-dr., $1,- $2,475* (ps). 
PORTLAND 930° (ps); 4-dr., $1,700*; Fairlane (8) | MERCURY — '58 station wagon, $2,260* 
4-dr., $1,775*, $1,660*; Custom (8) 300 (ps). 
Portland Auto Auction, Inc. Sale every 2-dr., $1,625*; Custom (6) 300 4-dr., *57 Colony Park, $2,950*. 
Tuesday. Prices are for sale of March 10. $1,550. *56 Monterey 4-dr., $990* (ps). 
BUICK—’ 57 Century Riviera 4-dr., $1,750*. ’57 station wagon, $1,675* (ps); Fair- "54 Monterey Hardtop 2-dr., $625*. 
’56 Special Estate wagon, $1,365*; 2- lane (8) 500 Victoria 4-dr., $1,625* | NASH—'51 Ambassador 4-dr., $105*. 
dr., $1,270°*. (ps), $1,500* (ps); Custom (8) 4-dr., | OLDSMOBILE — ‘57 (98) Holiday 4-dr., 
"52 Special 2-dr., $130°; Super Riviera $1,335*; Custom (8) 300 2-dr., $1,295*, $2,020* (ps); (88) Super 2-dr., $1,- 
2-dr., $110*. $1,275*, $1,080; Fairlane (8) 4-dr., $1,- 100°. 
CHEVROLET—’'59 Impala (8) Hardtop 4- 250*; Custom (6) 300 2-dr., $1,145. "56 (98) 4-dr., $1,475*; Holiday 4-dr., 


$1,395* (ps); (88) 4-dr., $1,250; Holi- 
day 2-dr., $1,175*; (88) Super 4-dr., 


$1,225* (ps). 

‘55 (88) Super Holiday 2-dr., $1,225* 
(ps), $1,155* (ps); (88) Holiday 4- 
dr., $1,110*; (98) Holiday 2-dr., §$1,- 
095* (ps). 

’54 (98) Holiday 2-dr., $975* (ps). 

’53 (98) Holiday 2-dr., $595* (ps). 

PACKARD — '55 Custom Constellation 
Hardtop 2-dr., $815* (ps). 

PLYMOUTH—’57 Savoy (8) Hardtop 2-dr., 
$1,420*; 4-dr., $1,295*; 2-dr., $1,020*. 

’56 (8) station wagon, $1,240*. 

°55 Plaza (6) 4-dr., $515. 

'54 Savoy 4-dr., $370. 

PONTIAC—'57 Star Chief Catalina 4-dr., 
$1,550* (ps). 

'56 Chieftain 4-dr., $950*. 


’55 Chieftain station wagon, $1,150*. 
Star Chief 2-dr., $665°. 
’51 2-dr., $195; (8) 4-dr., $115. 


RAMBLER—’58 Rebel (8) 4-dr., $1,750*. 

STU DEBAKER—’ 57 4-dr., $895. 

MISCELLANEOUS—’'56 Ford %-ton pick- 
up, $600. 

’54 Ford %-ton pickup, $545. 

‘53 GMC i-ton flat bed, $750; %-ton 
pickup, $530*; Dodge %-ton pickup, 
$455. 

’52 Dodge pickup, $445. 

‘50 Ford %-ton pickup, $240. 


LITTLETON, COLO. 


Colorado Auto Auction. Sale every Mon- 
day. Prices are for sale of March 9. 
BUICK—’59 LeSabre Hardtop, $2,900*. 

*58 Century 4-dr., $2,170* (ps); Special 
4-dr., $1,765*. 

57 RM 2-dr., $1,875* (ps); 4-dr., $1,- 
820* (ps); Super Riviera 2-dr., $1,- 
775* (ps); Riviera 4-dr., $1,675*° (ps); 
Century Riviera 2-dr., $1,760° (ps); 
Riviera 4-dr., $1,735* (ps). 

‘56 Super Riviera 4-dr., $1,210*° (ps); 
Special Riviera 2-dr., $1,175*, $1,100°; 


(Continued on Page 29, Col. 1) 


Wonderful invisible animal! 


Down Washington, C., there 
wonderful, invisible composite 
cow, sow, ewe, goat, hen and turkey. 

was invented the Department 
Agriculture, and based animal 
numbers, weights and prices. called 
the Livestock Production Index; and 
naturally enough, indicates the status 
livestock the U.S. 

you are interested meat (to eat), 
livestock markets—you will glad 
know that the Index has been doing 
just fine recent years. Grew 27% from 
1948 1958! 

The Index also indicates one reason 
why subscribers, 
despite fluctuations farm prices, have 
managed earn more every year, and 
become better customers. 

Although subscribers number only 
1,300,000, they produce estimated 
cattle and calves, the hogs 
and pigs, 41% milk cows. farm 
families estimated annual cash income 
from farming, incidentally, has averaged 
about $10,000 for the past decade, was 

higher 1958. 


These farmers are among the 
country’s best. Their average holding 
over 300 acres. They are better farmers 
because they read SF. And they read 
because they are better farmers. The small, 
marginal farmer has use 
for because doesn’t fit his operation, 
lack it. 

helps smart farmer dozens ways 
save effort and expense, get more for his 
time and money, increase his profit and 
prospects. And every issue helps the farm 
family live better, get more out life. 
subscribers not only read this magazine 
but study it, save for future reference, 
and believe because has never let 
them down. other medium can match 
influence that gets extra reception and 
extra response for every advertisement 
its pages. 


farm families have money spend 
—and these days are spending heavily for 
better homes, 
more sales this year—and better balance 


better living. you want 


your national advertising use 
Any office can 
give you the details. 


Meredith Des Moines America’s 
biggest publisher ideas for today’s living 
and tomorrow’s plans. 


Like hot cold! 


Successful Farming farm families 


year buy twice many 


cold cereals, and three times 


many hot cereals 


urban families! farm families 


are bigger, eat more, 


are choice grocery customers. 


Estimated average cash farm income 
farm families exceeded 
$10,000 for more than decade 


—makes them exceptional prospects 


for all consumer goods. 


Successful Farming delivers sales, 


better balance, and influence 


based years service. 


Details any office. 


Successful Farming Des Moines, New York, Chicago, Atlanta, St. Louis, 


Cleveland, Detroit, Philadelphia, San Francisco, Los Angeles, Minneapolis. 


Ps); 
440° 
(6) 
‘lane 
club 
Ved- 
1L 
900° 
$1,- 
ps). 
ps); 
Renault—'55 4-dr., $460. - 
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Current Prices Cars 


The following prices include the sug- 
gested base factory list prices, Federal 
excise tax amounts and suggested dealer 
d@elivery-and-handling charges. Not in- 
cluded are variable items passed on to 
the retail buyer, such as State and local 
taxes, transportation charges and op- 
tional equipment. 


(Copyright, 1959, by Automotive News) 


BUICK—LcSabre—4-dr. sed., $2,804; 2- 
dr. sed., $2,740; 4-dr. hardtop, $2,925; 
2-dr. hardtop, $2,849; conv., $3,129; 4-dr. 
2-seat stat. wag., $3,320. Invicta—4-dr. 
sed., $3,357; 4-dr. hardtop, $3,515; 2-dr. 
hardtop, $3,447; conv., $3,620; 4-dr. 2-seat 
stat. wag., $3,841. Electra 4-dr. sed., 
$3,856; 4-dr. hardtop, $3,963; 2-dr. hard- 
top, $3,818. Electra 225—4-dr. Riviera sed. 
(6-window hardtop), $4,300; 4-dr. hardtop, 
$4,300; conv., $4,192. (Twin-turbine Dyna- 
flow standard on Invicta, Electra and 
Electra 225. Power steering and power 
— standard on Electra and Electra 
25.) 


CADILLAC — Sixty Two—4-dr. hardtop 
(6-window), $5,080; 4-dr. hardtop (4-win- 
dow), $5,080; 2-dr. hardtop, $4,892; conv., 
$5,455; Sedan de Ville 4-dr. hardtop (6- 
window), $5,498; Sedan de Ville 4-dr. hard- 
top (4-window), $5,498; Coupe de Ville 2- 
dr. hardtop, $5,252. Eldorade—Brougham 
4-dr. hardtop, $13,075; Seville 2-dr. hard- 
top, $7,401; Biarritz conv., $7,401. Sixty 
Special—4-dr. hardtop, $6,233. Seventy-Five 
—8-pass. sed., $9,533; iimousine, $9,748. 
(Hydra-Matic, power steering, power brakes 
standard on all models). 


OHEVROLET — (Prices are for six- 
cylinder models, For V-Ss, add $118.) 
Biseayne—4-dr. sed., $2,301; 2-dr. sed., 
$2,247; util. sed., $2,160. Bel Air—4-dr. 
sedan, $2,440; 2-dr. sed., $2,386; 4-dr. 
hardtop, $2,556. Impala—4-dr. sed., $2,- 
592; 4-dr. hardtop, $2,664; 2-dr. hardtop, 
$2,599; conv., $2,849. Station Wagons— 
2-dr. 2-seat Brookwood, $2,571; 4-dr. 2-seat 
Brookwood, $2,638; 2-seat Parkwood, 
2,749; 4-dr. 3-seat Kingswood, $2,852; 
4-dr. 2-seat Nomad, $2,897. Corvette — 
hardtop cpe. or conv., (V-8 std.), $3,875. 
CHRYSLER—Windsor—4-dr. sed., $3,- 
204; 4-dr. hardtop, $3,353; 2-dr. hardtop, 
$3,289; conv., $3,620; 4-dr. 2-seat stat. 
wag., $3,691; 4-dr. 3-seat stat. wag., $3,- 


More Dealers 
Are Appointed 
Handle Lark 


SOUTH 
Packard has added dealers. They 
are: Spitzer Motors Mansfield, 
Inc., 744 Park, Mansfield, O.; 
Nichols Oldsmobile, Inc., Dothan 
Fort Rucker Highway, Enterprise, 
Ala.; Clair McCormick, 277 Hogan, 
Lock Haven, Oswego Stude- 
baker, 141 State, Oswego, Ore.; 
Draper Tire Battery Co., Inc., 
210 Marion, Athens, Ala.; Beau- 
dry Motor Co., Stone, Tuc- 
son, Ariz. 

Rix Auto Implement, Box 435, 
Elbow Lake, Minn.; Tansky Motors, 
Inc., 297 Main, Logan, O.; Rogers 
Buick Co., 714 Second, Corning, 
Calif.; Westmoreland Auto, 410 
Main, Warsaw, Va.; Century Mo- 
tors, Boswell, Batesville, 
Ark.; Cecil Head, 84-504 Highway 
99, Indio, Calif.; Halderins Sales 
Inc., South Ave., Natick, Mass.; 
City Motors, 211 Main, Martins- 
ville, Ind.; Leon Hager Co., 
356 Walnut, Hamlin, Va. 

Bertram Motor Sales, 121 Sev- 
Hanford, Calif.; Horton 
Strong, Main St., Crown Point, 
Y.; LeFeure Motor 312 
Third, Brookings, D.; Smith 
Studebaker Sales Service, 109 
Main, Wilmington, Kennedy- 
Griggs Buick Co., East Highway 
190, Killeen, Tex.; Dresser Sales, 
Dresser, Wis.; Wood-Lightfoot 
Equipment Co., Highway 24, 
Son, 104 Main, Athens, Pa.; Clare 
Farm Equipment Co., Inc., US-10, 
Clare, Mich. 

Dick Stewart Motor Co., Inc., 
Water St. Boulder Highway, 
Henderson, Nev.; Blakeley Auto 
Service, First, Clayton, 
M.; Bowers Motors, Inc., Butler, 
Ambler, Pa.; Guntersville Motor 
Co., Broad St., Guntersville, Ala.; 
Red Motors, Highway 
Chestnut, Cameron, Mo.; O’Malley- 
Porach, Inc., 3957 Mayfield, Cleve- 
land Heights, O.; Oliver Inc., 
450 Exchange, 

Roller Motor Co., 1701 Morgan, 
Pennington Gap, Va.; Central Pon- 
Co., 219-229 Ellisville, Laurel, 
Miss.; Gib Bergstrom, Inc., 200 
Main, Northville, Mich.; Oneida 
Auto Sales, Alberta St., Oneida, 
Tenn.; Bob Wyatt Auto Sales, 6587 
Foothill, Tujunga, Calif.; Gem State 
Auto Co., Inc., 650 Main, Poca- 
Id.; Monroe Studebaker Sales, 
825 Telegraph, Monroe, 
Mich.; Herman Goldstein, Inc., 460 
Broadway, Brooklyn, 


878. Saratoga—4-dr. sed., $3,966; 4-dr. 
hardtop, $4,104; hardtop, $4,026. 
New Yorker—4-dr. sed., $4,424; 4-dr. hard- 
top, $4,533; 2-dr. hardtop, $4,476; conv., 
$4,889.50; 4-dr. 2-seat stat. wag., $4,997; 
4-dr. 3-seat stat. wag., $5,212. 300-E—2-dr. 
hardtop, $5,318.50; conv., $5,748.50. 
(TorqueFlite, power steering, power brakes 
standard on Saratoga, New Yorker and 


300-E. ) 
CONTINENTAL — 4-dr. sed., $6,845.30; 
4-dr, hardtop, $6,845.30; 2-dr. hardtop, 


$6,598.30; conv., $7,056.20; town car, $9,- 
208; limousine, $10,230. (Tur b o-Drive, 
power steering, power brakes standard on 
all models.) 

DeSOTO—Firesweep—4-dr. sed., $2,904; 
4-dr. hardtop, $3,038; 2-dr. hardtop, $2,- 
967; conv., $3,315; 4-dr. 2-seat stat. wag., 
$3,366; 4-dr. 3-seat stat. wag., $3,508. 
Firedome—4-dr. sed., $3,234; 4-dr. hard- 
top, $3,398; 2-dr. hardtop, $3,341; conv., 
$3,653. Fireflite—4-dr. sed., $3,763; 4-dr. 
hardtop, $3,888; 2-dr. hardtop, $3,831; 
conv., $4,152; 4-dr. 2-seat stat, wag., $4,- 
216; 4-dr. 3-seat stat. wag., $4,358, Ad- 
venturer—2-dr. hardtop, $4,427; conv., $4,- 
749. (Torquefilte standard on Fireflite and 
Adventurer. Power steering and power 
brakes standard on Adventurer.) 

DODGE—Coronet Six—4-dr, sed., 
586.50; 2-dr. sed., $2,515.50; 2-dr,. hard- 
top, $2,643.50. Coronet V-8—4-dr. sed., 
2,707; 2-dr. sed., $2,635; 4-dr. hardtop, 
$2,841.50; 2-dr. hardtop, $2,764; conv., 
$3,089. Royal—4-dr. sed., $2,934; 4-dr. 
hardtop, $3,068.50; 2-dr. hardtop, $2,990. 
Custom sed., 4-dr. 
hardtop, $3,279.25; 2-dr. hardtop, $3,200.75; 
conv., $3,421.50. Station Wagons—4-dr, 2- 
seat Sierra, $3,103; 4-dr. 3-seat Sierra, 
$3,223.50; 4-dr. 2-seat Custom Sierra, $3,- 
318; 4-dr. 3-seat Custom Sierra, $3,438.50. 


EDSEL—(Prices are for V-8 models. 
Deduct $83.70 for six-cylincer Rangers; 
deduct $96.50 for six-cylinder stat. wags.) 
Ranger—4-dr. sed., $2,683.50; 2-dr. sed., 
$2,629; 4-dr. hardtop, §2,755.50; 2-dr. 
hardtop, $2,690.50. Corsair—4-dr. sed., $2,- 
812; 4-dr. hardtop, $2,884.50; 2-dr. hard- 
top, $2,819; conv., $3,072. Station Wagons 
—4-dr., 2-seat Villager, $2,971; 4-dr., 3- 
seat Villager, $3,054.70. 


FORD—(Prices are for six-cylinder mod- 
els, For V-Ss, add $118.) Oustem 300— 
4-dr, sed., $2,273; 2-dr. sed., $2,219; busi- 
ness sed., $2,132. Fairlane—4-dr. sed., $2,- 
411; 2-dr. sed., $2,357. Fairlane 500—4-dr. 
sed., $2,530; 2-dr. sed., $2,476; 4-dr. hard- 
top, $2,602; 2-dr. hardtop, $2,537. Galaxie— 
4-dr. sed., $2,582; 2-dr. sed., $2,528; 4-dr. 
hardtop, $2,654; 2-dr. hardtop, $2,589; 
conv., $2,839; retractable hardtop (V-8 
standard), $3,346. Station Wagons—2-dr., 2- 
seat Ranch Wagon, $2,567; 4-dr. 2-seat 
Ranch Wagon, $2,634; 2-dr. 2-seat Country 
Sedan, $2,678; 4-dr. 2-seat Country Sedan, 
2,745; 4-dr. 3-seat Country Sedan, $2,829; 
4-dr. 3-seat Country Squire, $2,955. Thun- 
éerbird—(V-8 standard) — 2-dr. hardtop, 
$3,696; conv., $3,979. 

IMPERIAL—Custom—4-dr. sed., $5,016; 
4-dr, hardtop, $5,016; 2-dr. hardtop, $4,- 
909.50. Orown—4-dr. sed., $5,647; 4-dr. 
hardtop, $5,647; 2-dr. hardtop, $5,403; 
conv., $5,773.50. Le -dr. sed., $6,- 
103; 4-dr. hardtop, $6,103. (Torquefiite, 
power steering, power brakes standard on 
all models.) 


LINCOLN—Lincoin—4-dr. sed., $5,089.60; 
4-dr. hardtop, $5,089.60; 2-dr. hardtop, $4,- 
902.10. Premiere—4-dr. sed., $5,594.20; 4- 
dr, hardtop, $5,594.20; 2-dr. hardtop, $5,- 
347.10. (Turbe-Drive, power steering, power 
brakes standard on all models.) 


MERCURY— Monterey —4-dr. $2,- 
831.50; 2-dr. sed., $2,767.50; 4-dr. hardtop, 


$2,- 


| nardtop, $4,086; conv., $4,366. (Hydra- 
Matic, power steering, power brakes stand- 
ard on Series 98.) 


PLYMOUTH — (On six-cylinder models, 
add $119.50 for a V-8 engine). Savoy Six 
—4-dr, sed., $2,282.75; 2-dr. sed., $2,232; 
business cpe. (V-8 not offered), $2,142.75. 
Belvedere Six—4-dr. sed., $2,439.75; 2-dr. 


138. Bonneville—4-dr. hardtop, $3,333; 
hardtop, $3,257; conv., $3,478; 4-dr, 2-seas 
stat, wag., $3,532. 
RAMBLER—American—2-dr. Delixe seq,, 
$1,835; 2-dr. Super sed., $1,920; 2-dr, 9 
seat Deluxe stat. wag., $2,060; 2-dr. 2-seas 
Super stat. wag., $2,145. Deluxe Six—4-qp 
sed., $2,098. Super Six—4-dr. sed., $2,268: 


sed., $2,389.25; 4-dr. hardtop, $2,524.75; 


dr, hardtop, $3,437; 2-dr. hardtop, §$3,- 
356.50. Park Lane—4-dr. hardtop, $4,031; 
2-dr, hardtop, $3,954.50; conv., $4,206. 
Station Wagons—2-dr, 2-seat Commuter, 
$3,144.50; 4-dr, 2-seat Commuter, $3,215; 
4-dr, 2-seat Voyager, $3,793; 4-dr. 2-seat 
Colony Park, $3,932, (Mere-O-Matic stand- 
ard on Montclair, Voyager, Colony Park. 
Multi-Drive, Merc-O-Matic, power steer- 
ing, power brakes standard on Park Lane.) 


OLDSMOBILE—Series 88—4-dr. sed., $2,- 
902; 2-dr. sed., $2,837; 4-dr. hardtop, §$3,- 
036; 2-dr. hardtop, $2,958; conv., $3,286; 
4-dr. 2-seat stat. wag., $3,365. Super 88— 
4-dr, sed., $3,178; 4-dr, hardtop, $3,405; 
2-dr, hardtop, $3,328; conv., $3,595; 4-dr. 
2-seat stat. wag., $3,669. Series 98—4-dr. 
sed., $3,890; 4-dr. hardtop, $4,162; 2-dr. 


dr, 


2-dr. 
2-dr, 


wag., 


sed., 
hardtop, 


$2,814.25. Fury — 4-dr. 
sed., $2,690.50; 4-dr, hardtop, $2,771.25; 
2-dr, hardtop, $2,714.25. Sport Fury—2-dr. 
hardtop, $2,927.25; 
tion Wagons—2-dr. 
$14.25; 4-dr, 3-seat Custom, $2,990.75; 4- 
2-seat Sport, 
Sport, $3,130.50. 

PONTIAC—Catalina—4-<dr. 
$2,633; 


$3,020.75; 


conv., 


4-dr. 


is not available.) 


4-dr, 


sed., 


2-seat Deluxe, $2,641; 4-dr. 2-seat Custom, 
$2,761.50. Plymouth V-8—(On the follow- 
ing models, a V-8 engine is standard and 
a six-cylinder engine 
Belvedere — conv. 


$3,125.25. 
2-szeat Custom, 


sed., 


3-seat 


2,704; 
hardtop, $2,844; 
$2,768; conv., $3,080; 4-dr. 
2-seat stat. wag., $3,101; 4-dr. 3-seat stat. 
$3,209. Star Chief—4-dr. 
005; 2-dr. sed., $2,934; 4-dr. hardtop, $3,- 


4-dr. 


513; 


stat. w 


4-dr. 


hardtop, $2,343; 
wag., $2,562. Custom Six—4-dr. sed., $2. 
383; 4-dr. 2-seat stat. wag., $2,677. Reba 
V-8—Super—4-dr. sed., $2,398; 4-dr. 
stat. wag., $2,692; Custom—4-dr. sed., $2. 
hardtop, $2,588; 
Ambassador—Super— 
sed., $2,587; 2-seat stat. 
$2,881. Custom—4-dr. sed., $2,732; 


ag., $2,807. 


4-dr, 


2-seat stat, 


4-dr, 


2-seat 


hardtop, $2,822; 4-dr. 2-seat stat. wag, 
Sta- | $3,026; 4-dr. 2-seat hardtop stat. wag, 
$2,- $3,116. 


stat. wag., 
$2,175; 


sed., 


4-dr,. 

2-dr., 
$3,- 
$2,495. 


sed., 
2-seat 


2-dr. 


$2,310; 
stat. 


2-dr, 
wag., 


2-dr. 


$2,275; 


STUDEBAKER—Lark 
sed., $1,995; 2-dr. sed., $1,925; 
$2,295. Lark Regal Six—4-dr, 
hardtop, 
2-seat stat. wag., $2,455. Lark Regal V-4— 


2-seat 


2-dr. 


hardtop, $2,410; 


$2,590. 
Hawk—six-cylinder cpe., $2,360; V-S cpe, 


New Commercial-Car Registrations, 
All States for January, 1959-1958 


Truck a by states are 
released 


ere weekly, as compiled 
by R. L. Polk representatives in 
state capitals. 


Stude- 
Mack baker White Willys Misc. 


Silver 


TAL 


Kansas 448 4 57 390 120 5) 9 14) 20 2% 

‘58 | 271 3 43 263 59 131 3) & 10 14 10) 3 

Massachusetts 3) 110 22) 52 6) i} 2B us 

“The information in this report has been compiled from official state documents. Every reasonable precaution has been exercised to insure 


accuracy to the extent of the registrations received at the time the report is published. 


reason of inaccuracies or omissions.""—R. L. 


R. L. Polk & Co. cannot assume any liability by 
Co. The Oregon registration count prepared the Oregon State Motor Depart 


ment is included in this preliminary U. S. summary. These figures have not been subjected to auditing procedures usually applied by R. L 
Polk The 1958 figures for Oregon are Polk figures. 


New Passenger-Car Registrations, All States for January, 1959-1958 


Car registrations by 
states as compiled 
by R. L. Polk & Co. 


Impe- 
rial 


De- Plym- 


Soto Outh 


ER 


Ford 


Edsel 


Mer- 
cury 


FORD 
TOTAL 


Pon- 


St 
tiec an baker | 


GM iMiscel-| 
Tal ude- | 


lan- 
eous | 


TOTAL 


Reported for Jan. 4434 3241 923 Bis 5687; 16505) 28874; 36188) 2173; 1355) 5186; 44902) 13183 14165 _ 10444 __ 91763 __ 17% __ 7503 

60) 46) 9 49 175 413 692 1331 43 20) 163} 1557 354 83) 1372] 261 = 121 

58) 774) 453) 255) 402) 1352) 3214 5676 7518) 475 358) 1005, 9356) 1923 1242) 9858 2199 1651 16873 232 4638) 378 

Colorado 237) 42 18) 2 108) 253 1110 30 137) 1313) 208 100) 1414 277) 289) 2288) 93) 318 

290 173 157] 326) 978) 1700) 2521 193) 68) 396! 3178 964) 352 3176) 1003) 650) 6145 | 237, 11646 


“The information this report has been compiled from official state Every reasonable precaution has been exercise 


received at the time the report is published. cannot assume any liability by reason of inaccuracies or ommissi 


Co 


d to insure accuracy to the extent of the registrations 
ons.""—R. L. Polk 


The 1958 figures for Metropolitan and Packard are included in miscellaneous. The Oregonregistration count prepared by the Oregon State Motor Vehicle Depart: + is included in 
this preliminary U. S. summary. These figures have not been subjected to auditing procedures usually applied by R. L. Polk & Co. The 1958 figures tor Greate poy <y BBs - 
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2-dr., $1,150*. 
‘65 Special 4-dr., $830*. 
54 Riviera 2-dr., $535* 
53 RM 4-dr., $325* (ps). 
"52 Super 4-dr., $170*. 
GADILLAC—’59 (60) Special 4-dr., $6,000* 
(ps); (62) sedan de Ville, $5,550° (ps), 
$4,900* (ps); coupe de Ville, $4,895* 
(ps). 
58 (60) Special 4-dr., $4,225* (ps). 
‘57 (62) sedan de Ville, $3,025* 
$2,820* (ps), $2,625* (ps). 
‘56 (62) coupe de Ville, $2,580* (ps), $1,- 


(ps), 


(ps), 


Used-Car Auction Prices 


(Continued from Page 27) 


"57 (ps); 


$2,745* 
coupe de Ville, $2,725* (ps). 

*56 (62) conv., $1,600* (ps). 

*55 062) conv., $1,575* (ps); 4-dr., $1,- 


(62) Hardtop 2-dr., 


460* (ps), $1,425* (60) Special 


4-dr., $1,550* (ps). 


(ps); 


CHEVROLET—’59 Impala (8) Hardtop 2- 


dr., $2,550* (ps). 

"58 Bel Air (8) 4-dr., $1,820* (ps). 

"57 Bel Air (8) Hardtop 2-dr., $1,410*; 
Bel Air (6) 4-dr., $1,350*, $1,315*; 
Two-ten (6) station wagon, $1,330. 

"56 Bel Air (8) 4-dr., $1,000*; One-fifty 


800* (ps); sedan de Ville, $1,700* (6) 2-dr., $785. 
(ps); El Dorado conv., $2,250* (ps). 55 Bel Air (8) station wagon, $900*; 
‘55 (62) coupe de Ville, $1,490* (ps), Bel Air (6) 2-dr., $785; One-fifty (6) 
$1,685* (ps). 2-dr., $510. 
(62) sedan Ville, $310*. Two-ten station wagon, $385. 
wood (8), Bel Air (6) 4-dr., (ps). 
$2,259; Biscayne (8) 2-dr., $2,115; | DODGE—’56 Coronet (8) Hardtop 4-dr., 
Biscayne (6) 2-dr., $1,945. $940. 
Impala (8) 2-dr., $2,265* (ps), $2.,- 
145*; Brookwood (8), $2,100* (ps); 
Bel Air (8) 4-dr., $1,805* (ps), $1,- 


800* (ps); Biscayne (8) 2-dr., $1,650*; 
4-dr., $1,570*; Biscayne (6) 2-dr., $1,- 
435. 

Bel Air $1,680*, $1,460*, 
4-dr., $1,365*, 
station wagon, 
$1,035; 2-dr., 
station wagon, 


(8) 4-dr., 
Two-ten (8) 
Two-ten (6) 
4-dr., $1,100*, 
One-fifty (6) 


$1,150*. 


$1,080; 
$1,140. 
"56 Two-ten (8) 4-dr., 


"5S Bel Air (8) Hardtop 2-dr., $1,170* 
(ps); conv., $1,025*; 4-dr., $830; Two- 
ten (8) station wagon, $935*; (6) 2- 
dr., $685. 

"M4 Two-ten 2-dr., $585; Bel Air (6) 4- 
dr., $385°. 


"52 2-dr., $135*. 

"51 coupe, $190°. 

"49 Deluxe 2-dr., $225. 
CHRYSLER—'57 (300) Hardtop 2-dr., $2,- 

205° (ps). 

5S Windsor 4-dr., $895* (ps). 

NY Deluxe sedan, $660° (ps). 

"63 NY 4-dr., $135*° (ps). 
CONTINENTAL— Mark III sedan, $3,- 

535° (pes). 
-—'57 Custom Royal (8) 2-dr., $1,- 

(ps); Royal (8) 4-dr., $1,470° 
Pacer 4-dr., $1.560° (ps). 
‘59 Thunderbird 2-dr., $4,125° | 
(ps): Hardtop, $3,800° (ps), $3,725° 
(ps). 
‘SS Thunderbird, $3.275* (ps). $3,135° 
(ps): Fairlane (8) 500 Retractable, 
$2.275* (ps): 4-dr., $1.785° (ps), $1.-) 
(ps), $1,.735* (pe); conv., $1.- 
(ps): Country sedan (8), $1,925° 
(ps). $1.915*, $1.875°; Custom (8) 300 
. $1,525*; Fairlane (8) 2-dr.. $1,- 
Custom (6) 300 4-dr., $1,410. 
$1,500° (ps). 
conv., $1,490; 
Victoria 2-dr.. $1.340° (ps); Country 
sedan (8), $1.490° (ps): Ranch wagon 
(8). $1,265: Custom (8) 300 4-dr., $1.- 
250°: Custom (8) 4-dr., $1,220*°; Cus-| 
tom (6) 300 2-dr., $970. 


420° ; 
Fairlane (8) 500 4-dr., 
(ps). $1,.270°; 


$1,485° 


Fairlane (8) 4-dr.. $1,130° (ps), 
$1.055* (ps), $855. $800° (ps); 2-dr.. 
$925°: Custom (8, 4-dr., $870, 740; | 
Main (8) 4-dr., $800. | 

"SS Fairlane (8) Victoria, $995°; conv.. | 
750° (ps): Ranch wagon (8), $775; 
Custom (8) 2-dr., $635*. 

Crest (8) Victoria, §775*; Custom) 


(6) Ranch wagon, $620 | 
"53 Custom (8) 4-dr., $255. | 
HUDSON —'56 Hornet 4-dr., $850° (ps). 
"53 Wasp 2-dr.. $150. 
IMPERIAL—'56 4-dr., $1,.875° (ps). 
LINCOLN —'5S Premiere 2-dr., $3,345° | 
(ps). 
Premiere sedan, $1,790° (ps). 
MERCURY—'5S Commuter, $2,170*; Mont- | 
clair 4-dr., $2,085° (ps). | 
"57 Commuter, $1,680° (ps). 
"56 Montclair 2-dr., $950° 
2-dr.. $375*. 


(ps). 


Statesman (6) 4-dr., $355°. 

"51 4-dr., $115°. 

OLDSMOBILE—'59 (88) Fiesta, $3,506* 
(ps). 

(88) 4-dr., $1,365°. 

"56 (98) 4-dr., $1,170° (ps), $1,090° 
(ps), $1,045* (ps); (88) Super 4-dr., 
$1,190*: Holiday 2-dr.. $1,150° (ps). 


‘SS (88) Super 4-dr., $1,025* (ps), $810°. 

"S53 (88) 2-dr., $535° (ps). 

"51 (88) Super 4-dr., $300°. 
PACKARD—°55 Clipper 4-dr.. $590° (ps). 
PLYMOUTH—'58 Belvedere (8) 4-dr., $1,- 

660°: Savoy (8) 2-dr., $1,420. 

"ST Custom (8) Suburban, $1,585*°, $1,- 

405° (ps); Belvedere (8) Hardtop, $1,- 


470°. 

"66 Belvedere (8) 4-dr., $940*. 

"S4 Plaza 4-dr., $370; 2-dr., $330. 

PONTIAC—’59 Bonneville conv., $3,475* 

(ps). 

"58 Bonneville’ 2-dr., $2,500° (ps). 

Chieftain Catalina 2-dr., $1,525°*; 
2-dr., $1,340*; 4-dr., $1,260°, $1,240°*. 


‘55 Star Chief conv., $990* (ps); Chief- 
tain 4-dr., $850°. 

"54 Chieftain Catalina 2-dr., $365*. 

Chieftain (8) 4-dr., $160. 
RAMBLER—'59 Super Cross Country, 

390°. 

*S7 Super 4-dr., $1,155*. 
STUDEBAKER—’'59 Lark 2-dr., $1,775. 
MISCELLANEOUS—'59 Chevrolet El Ca- 

mino, $2,250*; %-ton pickup, $1,850. 

Willys pickup, $1,140. 

"56 Ford 2-ton, $1,500; 
$855. 

"55 Chevrolet 
Pickup, $500*; 
$600, $580, $535; 
Willys pickup, $835. 

"54 Chevrolet %-ton pickup, $595; Ford 
¥%-ton pickup, $600. 

’53 Chevrolet %-ton pickup, $555; %- 
ton pickup, $495, $425, $400. 

"52 Chevrolet %-ton pickup, 2 at $400, 
$385; %-ton pickup, $375; GMC %-ton 
pickup, $295. 

*51 Chevrolet 2-ton, $400. 

"50 Ford %-ton pickup, $260. 


WEST PALM BEACH, FLA. 


West Palm Beach Auto Auction. Sale 
every Thursday. Prices are for sale of 
March 12. Bidding was terrific. Sold 83 
Percent of consignments. 
BUICK—’57 Century station wagon, $1,- 

570* (ps); 4-dr., $1,370* (ps), $1,340* 
(ps); Super 4-dr., $1,465* (ps). 

"54 Super 4-dr., $375* (ps). 

CADILLAC—'59 (60) Special 4-dr., $5,600* 
(ps). 


Dodge %-ton, 


%-ton panel, $770; %-ton 
Ford %-ton pickup, 
%-ton panel, $560; 


*52 Coronet 2-dr., $180*. 

FORD—’'5S Fairlane (8) 500 Hardtop 2-dr., 
$1,675* (ps), $1,550 (ps). 

‘57 Custom (8) 300 2-dr., $965; Custom 
(6) 2-dr., $885, $855; Fairlane (8) 2- 
dr., $875°*. 

56 Ranch wagon (8), $885; Custom (8) 
2-dr., $850 (ps); 4-dr., $700*. 

"655 Country Squire (8), $825* 
Ranch wagon (8), $630*. 


(ps); 


"54 Crest (8) conv., $515*; Custom (6) 
2-dr., $350. 

Hardtop 2-dr., $405*, $320°; 4-dr., 
$350. 
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IMPERIAL — ’55 Hardtop 2-dr., $1,075* 
(ps). 
LINCOLN —’56 Premiere Hardtop 2-dr., 
$1,450* (ps). 
°48 Continental 2-dr., $585. 
MERCURY—’56 Monterey conv., 
OLDSMOBILE—’56 (98) conv., 
(ps). 
(88) 4-dr., $650*. 
*53 (98) 4-dr., $325; Hardtop 2-dr., $300* 
(ps). 
PACKARD—’'54 Super Hardtop 4-dr., $370. 
PLYMOUTH—’58 Plaza (6) 4-dr., $1,085*. 
57 Plaza (8) Hardtop 4-dr., $1,200*; 
Savoy (8) 4-dr., $800. 
*55 Savoy (8) 4-dr., $525. 
’53 Cambridge (6) 2-dr., $285; Suburban 
(6) station wagon, $275. 
‘52 Suburban (6) station wagon, $240. 
PONTIAC—’55 Chieftain 4-dr., $695* (ps). 
Chieftain 4-dr., $475*. 
Chieftain Hardtop 2-dr., $225*. 
RAMBLER—’55 (6) station wagon, $820, 
650. 
MISCELLANEOUS— 57 Ford (8) Ranchero, 
$1,040". 
"56 Ford (6) %-ton truck, $635; Ford 
(8) %-ton pickup, $575. 
"54 Ford (8) %-ton pickup, $460. 


ALBANY, 


Tim Anspach Auto Auction, Inc. Sale 
every Monday. Prices are for sale of March 
9. The car market here today seemed to 
stand on real solid ground as prices still 
held amazingly high on the better grades. 
Sold 106 cars from 128 consignments. 
BUICK—’55 Century 4-dr., $955*; Riviera 

2-dr., $900* (ps), $860* (ps); Special 
Riviera 2-dr., $850*°; 2-dr., $800*; 
Super 2-dr., $760* (ps). 

Special Riviera 2-dr., 

"53 Riviera 2-dr., $380*. 
CADILLAC—’56 (62) coupe de Ville, $1,- 

950* (ps); sedan de Ville, $1,600* 
(ps). 
‘55 (60) Special 4-dr., $1,440*. 


$930*. 
$1,200* 


$610*. 


’53 (62) sedan de Ville, $850*. 
CHEVROLET—’59 Impala (8) Hardtop 4- 
dr., $2,525*. 

"58 Impala (8) Hardtop 2-dr., $2,100* 
(ps); Bel Air (8) Hardtop 4-dr., $1,- 
884* (ps); 4-dr., $1,610; Biscayne (8) 
2-dr., $1,625*; Biscayne (6) 2-dr., $1,- 


415. 
‘57 Bel Air (8) Hardtop 4-dr., $1,600* 
(ps); conv., $1,580* (ps); Two-ten (6) 
2-dr., $1,250, $1,190*; Two-ten (8) 2-dr., 


’56 Bel Air (8) Hardtop 4-dr., $1,290*; 
4-dr., $1,275*; Two-ten (6) station 


wagon 4-dr., $1,190*; 2-dr., $670; One- 
fifty (6) 2-dr., $775. 

"55 Bel Air (8) station wagon 4-dr., 
$950; 4-dr., $925*, $710*; Bel Air (6) 
2-dr., $850*; Two-ten (8) 4-dr., $800*; 
Two-ten (6) 4-dr., $705*, $560; 2-dr., 
$650; One-fifty (6) 2-dr., $660. 

’54 Bel Air 4-dr., $640; Two-ten 4-dr., 


570. 
’53 Two-ten 2-dr., $360, $340. 
CHRYSLER—’55 NY Hardtop 2-dr., $810*. 
*54 Windsor coupe, $530*. 
DeSOTO—’56 Fireflite 4-dr., $1,070* (ps). 
Fireflite 2-dr., $860*. 


DODGE—’56 Custom Royal, $1,020*. 
’52 Coronet (6) 4-dr., $170. 
FORD—’58 Country sedan (8), $1,785*; 


Fairlane (8) 500 4-dr., $1,760. 

’5S7 Thunderbird 2-dr., $2,000*; Fairlane 
(8) Victoria 4-dr., $1,320*; Victoria 
2-dr., $1,210*; 2-dr., $1,200*, $1,150. 

’56 Fairlane (8) 2-dr., $1,000*; conv., 
$975*; Custom Ranch Wagon (8), 


$970. 

’55 Fairlane (8) 4-dr., $910*, $775*; Vic- 
toria 2-dr., $620; Custom (8) 2-dr., 
$760; Custom (6) 2-dr., $600; Ranch 
Wagon 2-dr., $615. 

Main 4-dr., $210. 

"53 Custom 2-dr., $430*, 
$240, $170*. 

*52 Custom 4-dr., $310. 
HUDSON—’55 Hornet 4-dr., $550*. 
LINCOLN—’58 Capri 4-dr., $2,700*. 

(Continued on Page 32, Col. 3) 


$390; 4-dr., 


Auction Week 
Set for May 4-9 
National Body 


FRANKFORT, fourth 
annual National Auto Auction 
Week has been set for May 4-9 
the National Auto Auction Assn., 
and NAAA member auctions across 
the country will participate, 

This year’s dates are little 
later than previous years 
not interfere with the national 
newspaper-auto industry campaign, 
“Live Better Far With Brand 
New Car,” and give auctions 
more time establish complete 
programs, said Tom Beasley, NAAA 
president. 

Last year, added, auction en- 
tries during National Auto Auction 
Week were percent and 
some cases increase more 
than percent was noted, 

Purpose the week better 
acquaint dealers with the progress 
and modernization made the 
various auctions, Beasley said, 

The NAAA consists the 
said. 


Dick Lanius introduces Quaker State salesmen 


who help serve sales and profits, 


RICHARD LANIUS, Quaker State Division Manager for 
New England, John Hancock Bldg., Boston 16, Mass. 


sentatives New 


each picture. 


any questions, drop line here 
the John Hancock Building, 
Boston 16, 


QUAKER STATE OIL REFINING CORPORATION 


good many dealers and service managers, 
from Connecticut the Cape and 
the Canadian border, know the men pictured 
this page. you’re located the New 
England area and haven’t met these men, I’d 
like you meet them, too. 


are Quaker State’s direct sales repre- 


England. They work with 


our distributors and their salesmen help 
dealers and service managers improve service 
and sales, and maintain healthy year-round 
profit margin the same time. 


now we’re spreading the good word 
about Quaker State’s big exclusive, stream- 
lined Dual-Range What’s more, 
got big news about host sales aids 
designed help your business. 


“If haven’t reached you yet, you may 
want contact the man nearest 
you. There’s address under 


can answer 


CITY, PENNSYLVANIA 


Member Pennsylvania Grade Crude Association 


LYONS 
Mildrum Rd. 
Berlin, Conn. 


HAMBRECHT 
Cloverdale St. 
Florence, Mass. 


FITZGERALD 
386 Central Ave. 
Needham Hgts., Mass. 


BERNARD 
Underwood Rd. 
Falmouth, Maine 


MALHER 
Carver St. 
Raynham, Mass. 


$2,268; 
at stat, 
7. Rebel ; 
r. 2-seat 
ed., 
t. wag, 
2; 
. Wag. 
X—4-dr, 
2-seat 
x—4-dr, 
2-dr, 
TAL 
Bay 
| 
1362 
73 
1015 
17% 
8 3 
7000 
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Chrysler Asks Option Shifts for Officers 


Ford Fund Will Sell 


Additional 


Stock 


(Continued from Page 2) 


the issuing company recover 
profits realized insiders through 
selling stocks firms listed the 
stock exchange when the insiders 
make their gains shares held 
less than six months. 


The foundation considered 
“insider.” would obtain its 
two million common shares 
converting like number 
Class 


Underlying the proposed rule 
change the thesis that owner- 
ship the special (Class shares 
the same ownership the 
new shares proposed for sale. 


The Chrysler proposal, outlined 
the company’s proxy statement, 
calls for the granting options 
for 309,926 shares subject the 
cancellation options for 309,051 
shares granted previously. 


The stock option 
committee has granted the new op- 
tions $52.49 and $49.94 per share. 
This represents percent the 
average between the high and low 
prices the shares Sept. 11, 
1958, and Jan. 1959. 

Those were the dates which 
the stock option committee took 
the action which shareholders 
now are being asked approve. 


Chrysler said the action was 
taken conformity with section 
the Internal Revenue Code 
which provides for the modification 
price and term restricted 
stock options when the average 
market price the stock for the 
preceding months less than 
percent the market price 
the day the options originally were 
granted. 


The which are being can- 
celled were granted five occa- 
sions from 1952 through 1957 
prices ranging from $61.52 $77.07 
per share. 


Under the new program, Presi- 
dent Colbert would receive 
options purchase 45,000 shares 
while giving options 35,000. 
William executive vice- 
president, would get options buy 
23,000 shares and would give 
options 15,000. 

The Ford Foundation pros- 
pectus also mentioned stock op- 
tion programs. noted that 
the beginning March, there 
were 93,252 shares Ford com- 
mon subject options under the 
1953 plan. The options are 
persons, including Vice- 
Presidents John Bugas (12,000), 
Irving Duffy (12,000) and 
Theodore (6,000). 


The option price $21 per share. 
was $315 per share when first 
issued. 

Under 1955 plan, options for 
the purchase 900,000 shares may 
date, options for 754,800 such shares 
have been granted, but none have 
been exercised. Option prices are 
$66, $58.13 and $47.44 per share. 


The only Ford Motor Co. director 
who has been granted options under 
the 1955 plan Vice-President Rob- 
ert McNamara. has options 
buy 30,000 shares. 


The Chrysler proxy and the Ford 
Foundation prospectus also listed 
the 1958 salaries and fees com- 
pany officers who are board mem- 
bers. 

Ford and Chrysler executives 
received supplemental compen- 
sation last year, since these 
grants are tied corporate earn- 
ings. Chrysler lost money 
1958, and Ford’s earnings were 
not high enough permit sup- 
plemental compensation. 

Last year, Ford Chairman Ernest 
Breech and President Henry 
Ford each received $185,000 
salary and fees. 1957 they re- 
ceived the same salary plus another 
$185,000 supplemental compensa- 
tion. 

Colbert also saw his 
income cut half, Last year, 
received $236,525. 1957, his sal- 
ary and fees were $250,900, and 
received $238,000 incentive com- 
pensation. 

The 1958 salaries Ford Motor 


vice-presidents who also are direc- 
tors were: Bugas, $115,000; Duffy, 
$115,000; Yntema, $115,000; Mc- 
Namara, $106,250; John Dykstra, 
$115,000; Benson Ford, $120,000; 
William Clay Ford, $67,500; William 
Gossett, $125,000, and Delmar 
Harder, $120,833. 

1957, all received $100,000 
more supplemental compensa- 
tion except William Ford, who 
picked $70,000. 

The 1958 salaries and fees paid 
Chrysler vice-presidents who are 
directors were: Row, $132,850; 
William Newberg, $115,739; 
Misch, $109,288; Jacobson, $93,- 


Woolson, $74,471, and John 
Mansfield, $70,333. 
Mansfield resigned Dec. 
vice-president and director. 
* * * 


First-Quarter Profit 


Predicted Colbert 

CHICAGO.—President Col- 
bert predicted that Chrysler Corp. 
will show first-quarter profit de- 
spite decline sales from year 
ago. attributed the improve- 
ment the company’s success 
“getting costs line.” 

Asked about the effect 
steel strike, Colbert said Chrysler 
expects have enough steel 
banked June finish the 
model run and produce 
models “for couple months.” 

stressed that Chrysler has not 
decided build small car even 
though has one ready go. Re- 
ferring the Ford annual report 
which indicated that Ford has 
made such decision, Colbert de- 
clared: “Henry Ford has some ‘ifs’ 
there, too.” 

Chrysler does build small car, 
probably would also export it, 


558; James Zeder, $91,138; Colbert said decision 


Quinn, $85,563; Paul Ackerman, 


has been reached letting Simca 


$85,275; Bright, $85,275; build such car France. 


Economy Fuel Tank— 


The fueling each cor the 1959 
Mobilgas Economy Run will accurate 
the last drop. The cars will equipped 
with special tanks that fit the 
trunks. The odd shapes some 


fuel tanks difficult determine 
precise capacity. The run will start Los 
Angeles Apr. and end Kansas City 
Apr. 


Over 700 Newspapers Push Sales 


(Continued from Page 1) 


ers here are impressed and ex- 
cited.” 


From Lockport, Y.: full 


the drive through accounts 
dealer organizational meetings 
the newspapers, the bureau said. 


Typical these was story 


month’s campaign planned,|the March issue the Gettys- 


starting Apr. 6.” 

From Schenectady, Y.: “Deal- 
ers have pledged 100 percent coop- 
eration.” 

> 

Greensburg, Pa: “The 

dealers are planning open 
house and are going give away 
$500 prize, applied the 
purchase new car from one 
the participating dealers.” 

From Tex.: “Dealers 
here heartily endorse the pro- 
gram: Voted 100 percent support, 
the first time the organization 
here has voted 100 percent 
any project more than four 
years.” 

Charles Lipscomb bureau 
president, said stressing that the 
campaign’s success depends heavily 
widespread and whole-hearted 
dealer cooperation: 

“These expressions enthusias- 
tic approval from many dealer 
organizations scores cities 
leave doubt that this campaign 
will give tremendous lift auto 
sales next month. 

“We feel, fact, that the bene- 
fits the campaign—in terms 
immediate and potential sales, 
well harder sales 
felt the auto dealers throughout 
the year 1959.” 

> > > 

bureau said the major auto 

manufacturers have requested 
their district and zone managers 
see that all their dealers are made 
aware the project and the 
opportunities presents for in- 
creased spring sales. 

addition car dealers, the 
public also getting consider- 
able advance information about 


burg (Pa.) Times, which reported 
unanimous endorsement the 
campaign recent dinner meet- 
ing, the bureau added. The story 
also carried photo the meeting. 

The Binghamton (N. Y.) Press 
said all new-car dealerships 
the Triple Cities area (266,484 popu- 


Dealers’ Volume 
Percent Ahead 
1958 Total 


WASHINGTON. New-car deal- 
ers’ sales January amounted 
$2,531 million, percent from 
the year-earlier total but percent 
below the total for December 
1958, the Commerce Department 
reported. 

January all retailers 
were $16,223 million, percent 
below the December total but 
percent from January last 
year. 

Tire, battery and accessory deal- 
ers’ January volume was $161 mil- 
lion, down percent from the De- 
cember figure but percent 
from the January, 1958, volume. 

Service station volume Janu- 
ary was $1,282 million, down per- 
cent from the December total but 
gain percent from the Janu- 
ary, 1958, figure. 

January sales automotive 
equipment, tire and tube wholesal- 
ers amounted $352 million, 
drop percent from the Decem- 
ber figure but one-percent gain 
over the January, 1958, showing. 


Chevrolet Honors Top Salesmen— 


Shown with Staley, center, executive general sales man- 
ager, are the top four Chevrolet salesmen for 1958. The salesmen and ranking 
are, from left, Darwin Coburn, Riverton, Wyo., No. Simmons, Levittown, 
Pa., No. Staley; Jack Sawyer, Chicago, No. and Marion Whitacre, Morrow, O., 
No. Sawyer with estimated year's business million led group 
Chevrolet retailers honored the company Detroit. The accounted for more 
than $41 million vehicle sales last year, Staley said. the four leaders, Sawyer, 
Simmons, Whitacre and Coburn became president, vice-president, sec- 
retary and treasurer, respectively, the company's 100-car Club sales organization. 


lation) have agreed participate 
the promotion. 
with the 
various dealers were obtained 
after series meetings with the 
auto dealers’ councils the Cham- 
ber Commerce each commun- 
ity,” spokesman said, The Triple 
Cities include Binghamton, John- 
son City and Endicott. 

The Press said will offer two 
weekend trips New York 
salesmen selling the most cars 
during the campaign, The Bing- 
hamton Automobile Dealers Assn. 
will award $100 the author 
the best jingle for the promotion, 
the paper added. 

addition, the Press said, the 
dealers will join forces running 
two full-page ads daily the 
Press during the campaign. These 
will addition the individual 
ads inserted dealers, the paper 


said. 
> > 


Chicago Papers Uniting 
Push Sales Drive 


Advertising execu- 
tives the city’s four major daily 
newspapers outlined their “Live 
Better” auto-sales promotion plans 
meeting held the Chicago 
Automobile Trade Assn. 

Also the session were dealer 
line association presidents, adver- 
tising chairmen and account ex- 
ecutives from advertising agen- 

Walter Kurz, Chicago Tribune 
advertising director, told the group 
the four papers will work togéther 
make the Apr. 4-19 campaign 

“The economy the country and 
specifically Chicago tied 
with the auto business,” said. 
“We want highlight the good 
points owning new like-new 
car.” 

The slogan for the Chicago drive 
will “Live Better Far With 
New Like-New Car.” 

Don Mullery, CATA 
dent, said was the first time 
could remember all newspapers 
joining one big campaign 
sell cars. 

“Our board directors has 
unanimously recommended this 
program CATA members, and 
urge every dealer get behind the 
and cooperate the full- 
est,” said. 

Mullery added that the news- 
papers will send each dealer free 
charge special banner carry- 
ing the campaign slogan. 


Haughton Named Head 
Fort Pierce Dealers 


FORT PIERCE, 
Haughton, Reid-Haughton Motors 
(Pontiac), has been elected pres- 
ident the Fort Pierce Automobile 
Dealers Assn, succeeds 
Weathers. 

Jim Pore, Pore’s, Inc, (Buick), 
was named vice-president, and 
Sneed jr., Sunrise Motors (Ford), 
secretary-treasurer. 
clude Padrick, Padrick Chev- 
rolet Co.; Howard Pore, 
and Jack Ivey, Jack Ivey 
Motors. 


Big Sales Gains 


Makers 


Business 
Over Willys Says 
(Continued from Page 2) 


with 312 the like month year 
ago, said. 
March production will in. 


creased percent for daily 


put cars, Grundy 


* * * 


Rambler 

Rambler retail sales continued 
record-setting pace the first 
days March, with deliveries 
more than double those year 
ago, American Motors reported. 

Sales the 10-day period totalled 
8,180 Ramblers, compared with 
779 the comparable period 
last year, according Roy Aber- 
nethy, vice-president automo- 
tive distribution and marketing. 
Rambler sales the first days 
February totalled 6,945, said. 


* 


Ford Truck 

Since the introduction the 1959 
truck line slightly more than five 
months ago, Ford division re- 
ceived more orders for Super-Duty 
trucks than were received during 
the eight selling months the 1958 
model, according Wilbur Chase, 
truck marketing manager. 

“February orders for Super-Duty 
trucks were 200 percent greater 
than those received during Febru- 
ary last year, and orders received 
during the first five selling days 
March are 104 percent above the 
like period 1958,” Chase said. 

More Super-Duty trucks were 
sold during the second 10-day pe- 
riod February than were sold 
any second 10-day period since the 
new line was introduced over year 
ago, added. 


Super-Duty trucks for February 


11-20 were percent greater than 
the average daily sales rate for 
1958, Chase said. 


Ford Car 


New Ford car sales for the first 
days March were percent 
above last year and represent the 
largest share the automobile 
market that Ford has obtained for 
the March 1-10 period postwar 
history, said General Manager 
Wright. 

During this period, Ford sales 
averaged 4,669 new cars and 
new trucks each selling day, Wright 
said. 

said the Ford selling rate has 
been increasing steadily since the 
first the year. Sales were per 
cent above the 1-10 period 
and percent above the 
ponding period January. 


Studebaker 


Paced the Studebaker Lark, 
Studebaker-Packard Corp.’s share 
the 1959 automotive market rose 
2.71 percent the end Feb 
ruary, three times that 
man, sales vice-president. 


Share market the end 
January was 2.54 percent, said 


Canada Ford Eyes 


Economy Car 


TORONTO. Shareholders 
Ford Motor Co. Canada were 
told last week that the company 
has made preliminary moves 
ward possible production 
smaller economy car Canada. 

President Rhys Sale told the 
annual meeting that the move 
would depend whether and 
when “such car placed pro 
duction Ford Motor Co. the 
S., and providing market condi- 
tions and other circumstances 
that time justify production 
Canada.” 

Sales also reported that sales 
the company’s products since the 
introduction the models 
November have been running well 
ahead those for the comparable 
period the 1958 model year. 
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(Continued from Page 1) 
dications increased buying were 
termed “spotty.” 

Some Buffalo dealers said they 
were well pleased with business, 
although others reported first- 
quarter sales and profits have not 
matched All agreed 
that business better than 
the first quarter 

There were “many signs in- 
creased buying” noted the Kan- 
City area, while Gary, Ind., 
early spurt sales was reported 
continuing. 

Slow sales were reported Bos- 
ton, Denver and Atlanta, but 
every instance dealers were certain 
that April would pop the lid. 

= * 


Profits Healthy 


reports profits 
came out the Middle West 
and the Kansas City Buick 
dealer reported gross profit per 
unit $218, compared with $194 
month ago and red-ink figure 
year ago. 

M-E-L dealer claimed 
was going $320 and wash- 
ing out another $206 the 
trade, for total average gross 
$526. 

February gross averaged $190 per 
unit, more than $50 over Jan- 
said Chevrolet dealer. 

Oldsmobile and Pontiac dealers 
reported grosses exceeding $200 per 
unit, compared with averages “too 
low counted” year ago. 
Gross profit $1,000 $1,100— 
unchanged from year ago—was 
reported Cadillac dealer. 
Gross per unit reportedly ranges 
from $200 $400 low and 
medium-priced lines Albuquer- 
percent over both last month and 
last year. 
dealers said profits 
were running percent 
over last year, although one Ford 
dealer said noted little change 
from last year. 

“Slightly better than last year.” 
Rhode Island dealers said dis- 
cussing profits. 

Tulsa, Ford dealer reported 
average gross $246 
March, compared with $286 
February. but said both figures 
were improvement over 1958. 
Pontiac and Chevrolet dealers 
reported profit up, but declined 
discuss figures. 

Buick dealer said profits had 
trended downward since introduc- 
tion new models, and now are 
about the same year ago. 

profit rate comparable last 
also was reported 
M-E-L. dealership. 

Profit was reported holding 
well Dallas. Milwaukee, Boston 
and Jackson, Miss. 

Atlanta, dealers reported prof- 
over year ago. Chevrolet dealer 
said made much money 
January and February did 
all 1958. 

Profits were reported less than 
Satisfactory Denver, New Or- 
leans and Buffalo. 

> 


Economy the March 
BUFFALO, where fears over 
midsummer steel strike have 
already influenced auto buying, 
Prospects were reported 


kick.” There has been 


noticeable shift sixes and 
stripped models. high-priced 
lines, however, there have been 
signs switching cheaper trans- 
portation. 

Atlanta dealers reported stocks 
cheaper models “low inade- 
quate,” and said they were re- 
vising factory orders include 
more sixes and lower-priced 
models. 

“There always swing 
lower-priced models after the initial 
interest the year’s new cars has 
Worn off,” said one dealer, “The 
difference this year that the 
Swing has come soon.” 

exception Atlanta was 
Oldsmobile dealer, who said was 
Selling higher ratio 98s than 
did last year. 

* 


NEW ORLEANS dealers said only 

few prospects talked economy, 
but were not switching sixes 
stripped models. 
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Survey Finds Sales, Profits 


Strength Cheers Dealers 


such, but were trying buy 
every car cheap. 

Gary, Ind., dealer advertised 
V-8 equipped with standard 
transmission and heater and said 
was “selling like crazy.” 

the South, dealers said cus- 
tomers apparently had plenty 
money spend, but were demand- 
ing sixes the low-priced series— 
not necessarily stripped cars, 

Milwaukee dealers reported most 
sales activity “in the lower end 
the line.” 

Chicago Chevrolet dealer said, 
sold more sixes recently, 
but it’s nothing get alarmed 
about, One can note slight trend 
toward the public’s desire for six. 
the big car’s heyday over.” 

Buick dealer Chicago said 
was ordering only “stripped 
models,” although said most cus- 
tomers still wanted backup lights. 

* + 


TULSA, was reported im- 

possible buy any kind 

six-cylinder car last week, 

Pontiac dealer handling Vaux- 
hall and DeSoto-Plymouth dealer 
with Fiat reported both imports 
hot demand. 

the Midwest, was reported 
that buyers are going for cheaper 
series trading down notch, 
but ordering the car with full 
complement options. 

“They are buying cheaper 
model but with everything it,” 
said one dealer. “Today’s buyer 
not sacrificing his comfort, but 
takes saving the basic unit.” 


Credit Easy 


CREDIT problems were noted 
the Midwest and reposses- 
sions were reported 

There less 36-month buying 
the South, was reported. One 
dealer said long-term buyers seem 
staying out the market. 

Boston, credit was reported 
eased, with dealers offering 
variety pay-as-you-go plans 
tempt buyers. 

Credit problems were “no more 
than normal” Albuquerque, al- 
though one dealer reported finance 
rejections percent more 
numerous this year than last. 

However, another dealer said, 


Dealers Slave for Rivals 


During DeSoto Festival 


BRADENTON, Some 
strange goings resulted from 
novel “slave auction” con- 
nection with the city’s recent cele- 
bration honoring the memory 
Spanish explorer Hernando De- 
Soto. 

For mere $15 Morris Cox 
(DeSoto-Plymouth) acquired the 
services Hilliard (Pontiac- 
Cadillac). For one day Hilliard’s 
Cadillac carried banner urging 
all “see Morris Cox for new 
DeSoto.” But for $10 Hilliard got 
Lloyd Best (Edsel) work 
his wash rack. 


getting better class 
customers, That means better 
credit risks.” 

Most dealers are checking credit 
references closely and one said 
would make 36-month deals 
under any circumstances. 

Chicago dealers reported 
credit problems and some said 
credit was easing “stabilized.” 

* 


REDIT was termed Tulsa, 
although several dealers have 
sent the man with the rope after 
they sold last year. One dealer 
complained that not enough his 
good prospects had good credit. 

Dallas, dealers reportedly 
were keeping pretty firm grip 
credit terms. There are still 
some prospects, was said, who 
let their credit get into trouble 
1956 and 1957. 

Credit was reported 
problem Denver, New Orleans 
and Atlanta, although Atlanta 
dealer said that March his 
accounts receivable stood 
alltime high. 

New Orleans dealer complained 
that prospects who could afford the 
monthly bite can’t cough 
downpayment, 


Compact Impact 


for opinions Rambler 
and Lark, competing dealers 
had interesting variety opin- 
ions. Few admitted they could see 
any threat compact-car sales. 

Denver, where the two cars 
command good sale, dealers 
other lines said Lark and Ram- 
bler are not getting any business 
from dealers handling larger 
lines. 

Each type car has its place 
the picture, Denver dealers feel. 
New Orleans dealers agreed, 
long the small car’s niche not 
too large. 

One New Orleans dealer noted 
that while the sale each small 
car does not necessarily take sale 
away from the other dealers, does 
take away prospect from every 
dealer. 

Atlanta dealers said they are 
happy that Lark and Rambler sales 
are and consider healthy for 

the industry when the Big Three 
loses some its volume. 

However, they believe Lark, Ram- 
bler and imported cars will “have 
their wings clipped” when new 
S.-built small cars hit the market 
this fall. 

GARY, IND., thoughtful 

dealer said, “Good sales for Lark 

and Rambler have led healthy 
situation because major producers 
have been forced become more 
competitive. 

“They are forcing the bigger 
companies make cars the 
public wants instead cars they 
want sell the public on. 

“Many buyers have indicated 
that the big producers are turning 

out cars price beyond what 
reasonable pay.” 

Gary dealers said they thought 


Minnesota Dealer Groups Receive Citation— 


Minnesota Gov. Orville Freeman, seated, signs citation commending Minnesota 
dealer groups for theirspart working out the new code standards for automotive 
repairs the the citation are, standing, from left, Verne Johnson 
(Oldsmobile), Duluth, president the Minnesota Automobile Dealers Assn.; John 

Denver buyers, was reported, (Ford), Minneapolis, representing the Minneapoplis Dealers 
were not looking for cheapies, Assn., and Leo Faricy, general manager the state association. 


Veteran Auto Writer— 


Bob Beiser, editor for the 
golden anniversary the field. 
Beiser, who retire the end 
of this month, has been covering the 
growth the automobile ever since 1909, 
when joined the Enquirer the age 
17. 


Rambler was better position 
because its stronger sales organ- 
ization and greater public accept- 
ance. 

They expect Big Three entries 
the small-car field cut heavily 
into the Rambler and Lark market. 


* * 


THE Rhode Island dealers 

interviewed, only one (handling 
Oldsmobile) conceded any competi- 
tive headaches regard Ram- 
bler and said they have 
affected his used-car sales two- 
car families. 


Milwaukee, where Rambler 
romps third place, dealers have 
plenty respect for the But 
Lark sales are viewed 
gible factor. 


Dallas dealers also have respect 
for the compact cars, but they ex- 
pect the market grow and will 
ready when their own factories 
give them products this field. 
Some dealers expect used-car sales 
hurt somewhat the grow- 
ing sales imported cars and 
expected increase the sale 
economy cars. 


Asked about Rambler and Lark, 
Chicago Chevrolet dealer said, 
“We wish them the best luck— 
long get our share the 
business.” 

Albuquerque dealer, discuss- 
ing the Rambler and Lark, said, 
“We don’t run into them compe- 
The Rambler may here 
stay, but curious about the 
staying power and the resale value 
the The Lark appears 
fmerely shortened both ends.” 

However, Galles NADA 
president, called success the 
Lark “heartening the whole 
industry.” 


Too Many Dealers? 


THE Midwest, most dealers 

were nonchalant about sales im- 
pact the small cars. One dealer 
charged that both Rambler and 
Lark are becoming over-dealered. 

“When have too many deal-. 
ers, car sales down because 
each dealer cannot make enough 
money,” said, seen this 
happen before various areas. 
seen Ford out-dealer itself 
and all the dealers lose money, 


and Chevrolet well. 


“Rambler making that mistake 
now and Lark trying the 
same thing.” 

Dealers the Midwest dualled 
with Rambler Lark reported 
continued demand for cars the 
other lines, with each sale repre- 
senting good pross profit. 

Jackson, Miss., only one dealer 
admitted being “hurt” some ex- 
tent Rambler and Studebaker. 

And the Jackson Rambler dealer 
said his cars were moving 
good clip and that felt there 
plenty room the field for Lark, 
which selling well his town. 

“Entry the Big Three into the 
small-car field will not disas- 
trous.” the Rambler retailer said. 

big switch Lark. while Rambler 
holding its own, Competing deal- 
ers appear little worried, but un- 
auestionably the Lark has cut into 
the market for foreign sedans, 


Good Old 1959 


the Hub City are 
highly optimistic that 1959 will 
turn out banner year, with 


the ultimate total running far 
ahead 

Jackson, where opti- 
mism also was running high, 
one sales manager predicted 
continuing increase for the re- 
mainder 1959 and even greater 
sales gains 1960. 

the Midwest, prospects for the 
rest the year are termed the 
best, with current sales exceeding 
local anticipation. 

Said one sales manager, “This 
the most solid-feeling market 
have ever been in.” 

Another dealer said the future 
months will bring profitable sales 
dealers who want sell instead 
take orders. 

There more “out 
there” than there has been the 
last five years, said. 

* * 


ALBUQUERQUE, every dealer 
interviewed enthusiastic 
over the sales outlook, with the 
community crystal ball showing 
varying degrees brightness. 
Forecast sales increases for 1959 
over 1958 ranged from percent 
100 percent. 

The most cautious dealer inter- 
viewed made the tentatively bull- 
ish statement that couldn’t see 
any decline the offing. 

Chicago dealers were bit more 
guarded commenting the out- 
look. may good year for the 
factories but tough sledding for 
dealers, some said. 

dealer said 1959 will 
good year compared with last year, 
but that 1958 was not adequate 
measuring stick. 

Dallas dealers look for levelling 
off sales this summer, with some 
decline the cleanup period due 
the anticipation smaller cars 
and the regular-sized 1960 lines. 

number dealers other 
cities also mentioned their belief 
that sales would suffer 
proportionately the introduction 
dates small cars grow closer. 

dealers expect 
sales gain momentum the 
weather warms They cited 
“fairly good” sales January and 
February despite “horrible 
weather.” 

Gary, dealers said they ex- 
pected 1959 sales volume fall 
somewhere between 1957 and 
1958. 

One said expected 1959 
good year “because dealers are 
finally realizing they have make 
more profit than they have been 
making. They’re off the volume 
kick.” 

Buffalo dealers, because the 
uncertain steel situation, and 
serious unemployment problem, 
not see 1959 approaching any boom 

roportions. 

prolonged steel strike 
could deal the auto business 
serious blow, they 


Waco Names Groome 


MIAMI.—John Groome, veteran 
years the auto business, 
has been named general manager 
Waco Motors, Miami foreign-car 
distributor. 


Racing Tribute— 


William France, left, founder 
and president NASCAR International, 
receives the Buddy Shuman Memorial 
Award the 10th annual NASCAR Vic- 
tory Dinner Daytona Beach, The 
recipient this trophy chosen “for 
his outstanding contributions and loyalty 
automobile The presentation 
was made Christie, right, en- 
gineering and research vice-president, 
Champion Spark Plug 
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Capri 4-dr., $1,950* (ps). 
Capri 4-dr., $1,350* (ps); 
4-dr., $1,225°*. 
MERCURY—’58 Monterey Hardtop 4-dr., 
$1,760* (ps). 


Premiere 


Quantity 


J ‘ Fs) dr., $1,200*; conv., $1,000*; Custom 
conv., $980*. 


’55 Custom station wagon 4-dr., $920*; 
Montclair conv., $700*. 
Monterey 2-dr., $200*. 
NASH—’57 Ambassador (8) 
$1,135* (ps). 


Super 4-dr., 


GREY; OLDSMOBILE (88) 4-dr., $2,230* 
SNE > f (ps); Super (88) Holiday 2-dr., $2,- 

165* (ps). 

(88) Holiday 2-dr., $1,180* (ps); 
dr., $1,000. 


‘55 (88) Holiday 4-dr., $760*. 


ONE OF THE NATION’S Holiday 2-dr., $590*; 4- 
Savoy (8) 4-dr., $990, 

2-dr., 


‘52 Cranbrook 4-dr., $100. 
PONTIAC—’53 Chieftain 4-dr., $275; conv., 
$210*; 2-dr., $170*. 

"52 Chieftain Catalina 2-dr., $190*. 
RAMBLER—’'59 American station wagon, 
$1,800*. 

Super (6) 
MISCELLANEOUS 
up, $170. 

‘52 Ford 2-ton van, $380. 


DANVILLE, VA. 


Danville Auto Auction. Sale every Wed- 
nesday. Prices are for sale of March 11. 
Demand very heavy for all clean units. 
BUICK—'57 Super 2-dr., $1,445*° (ps). 

*56 Special 4-dr., $1,075* (ps). 


4-dr., $1,425. 


"53 GMC %-ton pick- 


THA A NNESSEE ‘5S Super 2-dr., $990*, $920* (ps); Cen- 
CHATTANOOGA’ 2, 43 tury 2-dr., $905* (ps); Special 2-dr., 
$895". 
‘54 Special 4-dr.. $620°, $560; Century 
2-dr., $595°, $550°. 
"52 2-dr., $200*. 
CADILLAC—'56 (62) coupe de Ville, $2.- 


060° (ps). 

"54 (62) coupe de Ville, $1,410*. 

CHEVROLET—'59 Biscayne (6) 2-dr., $1,- 
820. 

"58 Bel Air (8) 4-dr., $1,800*, $1,770°. 

"ST Two-ten (6) 2-dr., $1,310, $1,135, 
$1,035: 4-dr.. $900: Two-ten (8) 4-dr.. 

$1,220. $1,210, $1,120°, $1,135; Bel 
Air (8) 2-dr., 2 at $1,210; Bel Air (6) 
4-dr., $1,035. 

"56 Bel Air (6) 4-dr., $1,135*; Bel Air 
(8) 2-dr., $1,010*; Two-ten (8) Delray. 
$1.010*; 4-dr., $885; 2-dr., $810. 

"55 Bel Air (8) 2-dr., $1,110, $1,000. 
$1,050*. $880°, $865°, $825*. $710*; 4- 
dr., $870°; Bel Air (6) 4-dr., $730* 
(ps). 

"54 Two-ten 4-dr., $465*. 

‘53 Two-ten station wagon, $430; 4-<r.. 
$350; 2-dr., $110, $100; Bel Air 4-dr.. 
$395; 2-dr., $245. 

"52 Deluxe 4-dr., $305. 
DeSOTO—'53 Firedome (8) 4-dr., 
DODGE—'S7 (8) 2-dr., $1,410° 

"55 Coronet (8) 4-dr., $535*. 

‘53 Meadowbrook 4-dr., $210. 
FORD—'59 Galaxie (8) 2-dr., $2.510°. 

"58 Fairlane (8) 500 4-dr., $1,825* (ps): 

Custom (8) 300 2-dr., $1,410*, $1,110. 

"ST Fairlane (8) 500 4-dr., $1,450°, $1.- 
460°; 2-dr., Custom (8) 
dr., $1,200° (ps), $1,060, $810; 4-dr.. 
$1,050*° (ps); Custom (6) 300 4-dr.. 
$1,080, $805. 


Fastest 
Growing 
Newspapers 
Must the Best! 


$160°. 
(ps). 


"56 Country sedan (8), $1.135°, $1,110. 

The Morning Courier-Express trated those with more $820; Fairlane (8) 2-dr., 

and the Sunday Courier- dollars spend 050°: Victoria 2-dr., $1,045°; 
E Buffalo’s f. M Cc E t $1.905, $895. 

xpress are Buffalo’s fastest orning Courier-Express (8) 2-dr., Custom 


(8) 2-dr., $760, 
sedan (8), $560. 

"54 Custom (8) 4-dr., $600*° (ps), $510*. 
$410 


reach 45.9% the families $730: Country 
ABC and more than 
1/3 these the 8-County 


Western New York Market. 
FOR SATURATION use the Sunday 


growing newspapers from both- 
circulation and advertising 
linage standpoint. 

CIRCULATION GROWTH can’t fail 

mean newspapers that people 


Custom 2-dr., 
"52 Crest (8) Country Squire, $420; Cus- 
tom (6) 2-dr., $125. 


like read regularly. Courier-Express, the state’s $406. 
LINAGE GROWTH indicates that largest newspaper outside 
users are finding that Manhattan, blanket the OLDSMOBILE (88) 


482,108 families Buffalo and 
the surrounding Counties. 


ROP COLOR available both daily 


ing pays better the Courier- 
Express. 


FOR for more adver- 


(ps). 

"S57 (88) 2-dr.. $1,635° (ps); 4-dr., $1,- 
610°: (98) 2-dr., $1,550° (ps). 

"56 (88) 2-dr., $1.205*. 

"55 (88) 2-dr., $1,060*, $1.055*; Holidav 


tising for your dollar concen- and Sunday. 4-dr., 4-dr., $880* (ps); (98) 
2-dr., $985* (ps); (88) Super 2-dr.. 


Member: Metro Sunday Comics and Sunday Magazine Networks (88) $535°. 


PLYMOUTH—’'57 Savoy (8) 4-dr., $1,075*: 


2-dr., $910*, $965°; Belvedere (8) 2- 
Buffalo Courier-Express 
Savoy (8) 2-dr., $760; 4-dr., $735; 
Western New York’s Only Morning and Sunday Newspaper Savoy 
2 (8) 2-dr., $645°; Plaza (8) 4-dr., 
Representatives: Scolaro, Meeker Scott 


*53 Cranbrook 4-dr., $245. 
*52 Cranbrook sedan, $160. 
PONTIAC—’'53 Chieftain (8) 4-dr., 
"52 Chieftain (8) 4-dr., $285. 
—’58 Chevrolet %-ton, 
1,210 


Pacific Coast: Doyle Hawley 
$205. 


Ford pickup, $500. 
Chevrolet %-ton, $450, $365. 


WAREHOUSE POINT, CONN. 


Southern Auto Sales, Inc. Sale every 
Thursday. Prices are for sale of March 12. 
Consignment good considering the threat 
of a bad storm. Sold 83 percent of units 


For Dealer Doings 


te that tail t 

800 OUTSIDE ROOMS WITH BATH 

BUICK—'56 Super Riviera 2-dr., $1,070* 

GROUP LUNCHEONS ¢ ALL WITH RADIO AND TELEVISION (ps); Special Riviera 4-dr., $1,050*, 

DINNER GRENADIER DINING ROOM AND LOUNGE 

s e POPULAR PRICED COFFEE SHOP "SS Century Riviera 2-dr., $870* (ps), 

Function Rooms Convenient Expresswoy, LANSON BOYER, Gen. Mgr (62) sedan Ville, $3,- 


Convention Holl 
Access. 
AMPLE PARKING 


775° (ps). 
’57 (62) sedan de Ville, $3,150* (ps). 
"53 (62) conv., $690*; coupe de Ville, 
$550* (ps). 
’52 (62) conv., $270* (ps). 
*49 (62) sedan de Ville, $160*. 
CHEVROLET—'59 Biscayne (6) 4-dr., $2,- 
* 


150°. 
*58 Brookwood (8), $1,800* (ps); Bis- 


Halls Phene 2-2300 


Teletype DE 1062 


MANSION HOTELS, INC. 


YORK 
Henry Hudson Hotel 
Midston House 


Home of the Detroit Press Club 


"56 Bel Air (8) 4-dr., $1,220* (ps). 
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’55 Bel Air (8) conv., $950*; Bel Air 
(6) 2-dr., $900; Two-ten (6) 4-dr., 
$740, $730, $650; 2-dr., $600. 

"54 Two-ten 2-dr., $500, $435. 

‘63 Bel Air 2-dr., $550*, $320; Two-ten 
4-dr., $265; One-fifty 2-dr., $210. 

‘52 Deluxe 4-dr., $140. 

"51 Deluxe 4-dr., $175, $105. 

*49 Deluxe 4-dr., $170. 
CHRYSLER—'56 NY 4-dr., $1,350* 
DODGE—'56 Sierra (6), $985* (ps); 

onet (6) Hardtop 2-dr., $970*; 
$850". 

"55 Coronet 


(ps). 
Cor- 
2-dr., 


55 (6) 
"53 Coronet (6) 4-dr., $260; 
brook (6) 4-dr., $245, $210*, 
FORD—'58 Thunderbird, $2,985*; 


2-dr., $650, $550. 

Meadow- 
$185. 
Country 


sedan (8), $1,900*; Fairlane (8) 500 
Victoria 4-dr., $1,685* (ps), $1,670* 
(ps), $1,685* (ps), 2 at $1,650* (ps); 
Custom (8) 300 2-dr., $1,590*; 4-dr., 
$1,465. 

’57 Fairlane (8) 500 Victoria 2-dr., $1,- 
730* (ps); Ranch wagon (8), $1,440* 
(ps); Custom (8) 300 2-dr., $1,235", 
$1,110*, $1,080, $1,020, $980; Ranch 
wagon, $1,190, $1,100*. 

"56 Custom (8) Ranch wagon, $1,320, 
$1,170* (ps), $1,080*; 2-dr., $810, 
$710*; Fairlane (8) Victoria 2-dr., 


$920* (ps). 

‘55 Fairlane (8) conv., $825*; Victoria 2- 
dr., $730*%; Custom (8) 4-dr., $600*; 
2-dr., $425. 

Custom (8) 4-dr., $550, $375*; 
(6) 2-dr., $355, $300. 

"653 Crest (8) conv., $430*; Main (8) 
dr., $275. 

HU DSON—'55 
$350*. 

'6563 Wasp (6) 2-dr., $160. 

LINCOLN — ‘'57. Premiere Hardtop 
$2,325* (ps). 

MERCURY—’'57 Turnpike Cruiser Hardtop 
4-dr., $1,750* (ps). 

"56 Medalist Hardtop 4-dr., 

"55 Monterey Hardtop 2-dr., 

Hardtop 2-dr., $310. 

"52 Custom Hardtop 2-dr., $235", 
Monterey Hardtop 2-dr., $175. 

NASH—'53 Ambassador (6) Hardtop 2-dr.. 
$345*; 4-dr., $165*; Statesman (6) 4- 
dr., $135*. 

OLDSMOBILE—'56 (98) conv., $1,435* 
(ps). $1,350* (ps); Holiday 4-dr., $1,- 
165* (ps); 4-dr., $930* (ps). 

"52 (98) 4-dr., $140°. 

PACKARD—‘54 Clipper Super 4-dr., $400*. 

PLYMOUTH — ‘58 Custom (8) Suburban. 
$1,905*; Belvedere (8) Hardtop 2-<r., 
$1,770°. 

‘SS Plaza (8) station wagon, $780° (ps): 
Belvedere (6) Hardtop 2-dr., $675*; 
Savoy (6) 4-dr., $575*; Plaza (6) 4- 
dr., $520. 

"53 Cranbrook 4-dr., $275. 

"51 Cambridge 4-dr., $200. 

PONTIAC—'57 Star Chief Catalina 
$1,560° (ps). 

‘56 Chieftain 4-dr., $755° (ps). 

‘53 Chieftain (8) conv., $400*, 
Chieftain (6) 2-dr., $200. 

RAMBLER—'5S station wagon, $1,825". 

‘55 station wagon, $840. 

‘54 station wagon, $375*. 


Main 


9. 


< 


Hornet (8) Hardtop 2-dr., 


2-dr.. 


$940". 
$790°. 


$200° ; 


2-dr., 


- 
$325* ; 


STUDEBAKER—'55 Champion (6) Hard- 
top 2-dr., $475. 
WILLYS—'53 station wagon, $350. 


MISCELLANEOUS — '55 
pickup, $700. 


DYER, IND. 


Len Pollak’s Dyer Auto Auction. Sale 
every Friday. Prices are for sale of March 
13. Unprecedented demand for sharp, clean 
cars. Sold 229 cars out of 292 consign- 
ments. 

BUICK—'57 Special 2-dr., $1,085*. 


Chevrolet 1-ton 


"56 Century Riviera 4-dr., $950° (ps): 
Special Riviera sedan, $840*; Special 
2-dr., $665°. 

‘55 Super Riviera sedan, $700*°, $650*° 
(ps). 

"54 Super Riviera sedan, $510° (ps), 
$405". 


‘53 Special 4-dr., $290*; Special Riviera 
sedan, $190*; Super conv., $200°; RM 
4-dr., $185*, $130°. 

"50 Special 4-dr., $105°. 

OCADILLAC—'54 (62) coupe, $1,165* (ps); 
4-dr., $1,135° (ps). 

"52 (62) 4-dr., $405* (ps). 

"51 (62) 4-dr., $200*°, $120*. 

"50 (62) 4-dr., $135*. 


CHEVROLET—'59 Bel Air (8) 4-dr., $2,- 
020. 

‘58 Impala (8) conv., $2,190* (ps); Bel 
Air (8) coupe, $1,800. 

Bel Air (8) Hardtop 4-dr., $1,430*; 
Two-ten (8) 2-dr., $1,000. 

"56 Nomad (8) station wagon, $1,450* 
(ps); Bel Air (8) Hardtop, $1,075*; 2- 
dr., $980°; Two-ten (6) station 
wagon, $1,010; Two-ten (8) 4-dr., 
$950° (ps); One-fifty (6) 2-dr., $730, 
$675. 

Two-ten (8) 2-dr., $720, $625*, $555; 
Bel Air (8) coupe, $710*; Bel Air (6) 


4-dr., $650, $500. 
’54 Bel Air coupe, $570*, $450*°, $425; 
4-dr., $475. 
Deluxe 2-dr., $195. 
CHRYSLER — Windsor 4-dr., $970* 


(ps). 
"53 Windsor 4-dr., $145°*. 


Better Designs 
Called Sure 


Sales Booster 


product de- 
sign with greater appearance ap- 
peal will insure high levels em- 
ployment and greater economic 
stability, Brooks Stevens, American 
industrial designer, told the Societe 
its annual meeting. 

“In sense, product design 
becomes form economic visual 
aid,” Stevens told the automotive 
engineering group. 

Planned obsolescence one 
the paths leading toward high-level 
economy, said, and this just 
important France and other 


Colorado Truck Auction 


Will Resume Apr. 


LITTLETON, Colo. 
Auto Auction will resume its 
truck auctions Apr. according 
Francis Cassell and 
Kopfer, owners. truck auction 
will held the first Tuesday 
each month through October. 

The owners expect have 
trucks hand for the Apr. 
sale. They said buyers will 
present from Western states, 
This the second year the truck 


auction has been 


DeSOTO—’55 Firedome 4-dr., $535° (ps). 
‘53 Firedome 4-dr., $285*. 
DODGE—’56 Coronet (8) coupe, %1.160*; 


Coronet (6) 2-dr., $830*. 
‘55 Coronet (6) 4-dr., $475*. 
*54 Coronet (6) 4-dr., $150*. 
station wagon, $175. 
FORD—’'58 Fairlane (8) 500 Victoria 4 
dr., $1,740*; Ranch wagon (8), $1,700. 


’S7T Fairlane (8) 500 Victoria, $1,345*; 
Ranch wagon (8), $1,335; Custom (8) 
300 2-dr., $900*. 

Fairlane (8) Victoria, $775. $715*: 
Ranch wagon (6), $695; Custom (8) 
2-dr., $605*; 4-dr., $555*. 

*54 Custom (6) 2-dr., $425; Custom (8) 


4-dr., $250, $175, $130. 


’53 Crest (8) Victoria sedan, $459. $350: 
Crest (8) conv.. $245*; Custom (6) 
2-dr., $230, $185: Main (S) 2-dr., 
$215, $205, $185, $150, $125; business 
coupe, $150. 

HUDSON—-'53 Jet 4-dr., $160 
IMPERIAL—'57 4-dr., $2,350* (ps); 2-dr., 


$2,150* (ps). 
MERCURY--'57 Monterey 
‘56 Monterey Hardtop 4-dr., 


4-dr., $1,270*, 
S795° (ps): 


coupe, $760; Montclair coupe, S770* 
(ps); Medalist 2-dr., $640. 
"54 4-dr., $595". 
NASH—’'54 Statesman 4-dr., £310 
"53 Statesman 4-dr., $200°*; 2-dr., $125*, 
$135. 
OLDSMOBILE—-'57 (S88) 4-dr., $1,595" 
(98) conv., $1,.375*; (98) Holiday 
sedan, $1,115* (ps). 
"55 (98) Holiday sedan, $1,100" (ps), 
$865*; (88) Holiday sedan, $955* (ps), 


$830. 

"54 (88) Holiday sedan, $770*. 

PLYMOUTH — ‘55 Suburban (6) 
Wagon, $650; Savoy (8) 4-<r., 

"54 Suburban (6) station wagon, $365. 

PONTIAC —— ‘57 Chieftain station wagon, 
$1,540* (ps); Chieftain Catalina 4-dr,, 
$1,310* (ps). 

"56 Chieftain 4-dr., $720*, $375*. 

station wagon, $200*: 4-dr., $170. 
RAMBLER —'‘52 station wagon, $110. 
STU DEBAKER..'56 Commander 2-dr.. $1,- 

090°. 

"54 2-dr., $260; 4-dr., $175. 

"52 4-dr., $130. 

WILLYS-'48 Jeep, $475. 
MISCELLANEOUS — ‘59 Chevrolet pickup 
truck, $1,555. 

"55 Ford %-ton pickup, $580. 

"53 GMC ‘-ton pickup, $335. 

"51 Kaiser 4-dr., $285. 

"50 Chevrolet %-ton pickup, $195. 


MASON CITY, IA. 


Central States Auto Auction. Sale every 
Wednesday. Prices are for sale of March 
11. Demand for clean merchandise at all- 
time peak—-used foreign cars, convertibles, 
pickups, all in strong demand. Sold 703 
percent of 141 consignments. 

BUICK—'57 Special Riviera 2-<dr., $1,210° 
(ps). 
Special 4-dr., $600°. 


station 
$500 


CADILLAC—'55 (62) coupe de Ville. $1- 
500° (ps). 

CHEVROLET—'59 Impala (8) Hardtop 2 
dr., $2,500°. 


9 


"ST Two-ten (8) 2-dr., 2 at $1,260; Two- 
ten (6) 4-dr., 4 at $1,200, 4 at $1,100; 


2-dr., 2 at $1,130. 
"56 Bel Air (6) Hardtop 4-dr., $1,180° 
(ps); Two-ten (6) 2-dr., $835. 


"55 Bel Air (8) 4-dr., $940*, $885*; Two 

ten (6) 4-dr., $865. 

"54 Bel Air conv., $650; Two-ten 4-dr., 

$520°. 

"53 Bel Air 4-dr., $420°. 
CHRYSLER —- ‘57 Saratoga 4-dr., 

(ps). 

"55 Windsor Hardtop 2-dr., $890* (ps). 
DeSOTO—'56 Firedome 4-dr., $1,120* (ps). 
EDSEL—'58 Corsair Hardtop, $1,675". 
FORD — ‘58 Fairlane (8) 4-dr., $1,750* 

(ps). $1,675*, $1,650° (ps); Country 
sedan (8), $1,710*. 

"ST Fairlane (8) Victoria 2-dr., $1,345*; 


$1,755" 


Custom (8) 300 2-dr., $1,090*, $910; 
4-dr., $1,030, $1,105*, $1,100*, $995". 
"56 Fairlane (8) 4-dr., $1,075*, $750; 


Custom (8) 4-dr., $935. 

‘55 Fairlane (8) 4-dr., $725* (ps); Cum 

tom (6) 2-dr., $650. 

"54 Custom (8) 2-dr., $385* (ps). 
LINCOLN—'54 Capri 4-dr., $690* (ps). 
MERCURY—’'57 Montclair Hardtop 2-dr., 

$1,600* (ps). 

"55 Montclair Hardtop, $750* (ps). 

Custom 4-dr., $650. 

NASH—’'54 Ambassador (6) 4-<dr., $360*. 

OLDSMOBILE—'58 (88) 4-dr., $1,955". 

PACKARD—’55 Clipper 4-dr., $555*. 

PLYMOUTH—’58 Savoy (8) 4-dr., $1,475". 

"57 Suburban (8) Sport station wagom, 

$1,700*; Savoy (8) 4-dr., $1,095"; 
Plaza (8) 4-dr., $995* (ps); Plaza (6) 
4-dr., $745. 

"56 Belvedere (8) 4-dr., $1,010*. 

"55 Plaza (6) 2-dr., $530. 
PONTIAC—’58 Star Chief station wagon 

4-dr., $2,325*. 

’57 Chieftain Catalina coupe, $1,495*. 

Chieftain 4-dr., $855*. 

*54 Star Chief 4-dr., $500* (ps). 

*53 Chieftain (8) 4-dr., $310. 
RAMBLER—’58 Super 4-dr., $1,425. 


DETROIT 


Motor City Auto Auction. Sale every 
Monday. Prices are for sale of March 9% 
Sold 185 cars from 315 consignments. 
BUICK—'59 Special 2-dr., $2,700*. 

‘56 Super 4-dr., $1,125* (ps). 

"55 Special 2-dr., $700*, $650*; 

$665*; Super 4-dr., $695*. 

"54 Super 4-dr., $500*; 

$450*; RM 4-dr., $370*. 

'53 4-dr., $305* (ps); Super 4-dr., $250*. 
(62) sedan Ville, 


4-df., 


Special 2-dt. 


900* (ps); coupe Ville, $2,725* 
‘56 (62) coupe de Ville, $2,100* (ps). 
(60) Special 4-dr., $1,430* 
"54 (62) coupe de Ville, $1,050* (ps). 
"53 (62) coupe de Ville, $555*. 

*50 (62) coupe de Ville, $250*. 
*41 (62) sedan de Ville, $180. 
(Continued on Page 33, Col. 1) 
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CHEVROLET—'58 Impala (8) 2-dr., $1,- 
850; Bel Air (8) 4-dr., $1,800*%; Bis- 
ecayne (8) 4-dr., $1,675*, $1,605°, $1,- 
590; Delray (8) 2-dr., $1,400*. 

Two-ten (8) 2-dr., $1,200*, $1,110*. 

‘56 Bel Air (8) 4-dr., $1,225* (ps); 2- 
dr., $1,125*, $1,075*; One-fifty (8) 2- 
dr., $980, $650; Two-ten (8) 2-dr., 
$965*; Two-ten (6) 2-dr., $790*, $770, 
$730*. 

‘55 Bel Air (8) 2-dr., $850, $775*, $765*, 
$750*, $725; 4-dr., $780*, $775*, $725*; 
Two-ten (6) Handyman, $685; 2-dr., 
$640*, $590*, $495. 

‘54 Bel Air 2-dr., $490*, $480; One-fifty 
2-dr., $400; Two-ten 2-dr., $350. 

‘53 Bel Air 2-dr., $410*, $315, $300; 4- 
dr., $350*%; Two-ten 2-dr., $335; One- 
fifty 2-dr., $300. 

‘51 Deluxe 2-dr., $260*. 

CHRYSLER Windsor 4-dr., 
(ps). 

65 Windsor 4-dr., $675* (ps). 

PeSOTO—'57 Fireflite 4-dr., $1,665* 
Firedome 2-dr., $1,350* (ps); 
$1,200°. 

DODGE—'57 Coronet (6) 2-dr., $1,000*. 


$1,460*° 


(ps); 
4-dr., 


Coronet (8) 2-dr., $925*. 

2-dr., $685°. 

Royal 4-dr., $270°*. 

FORD—'58 Fairlane (8) 4-dr., $1,600*; 
Custom (8) 300 2-dr., $1,480*; 4-dr., 
$1,450°*. 

"S57 Fairlane (8) 2-dr., $1,305* (ps), 
$1,250*, $1,125; Custom (8) 300 2- 
dr., $1,240*, $1,200*, $1,090°, $1,050, 
$1,000*, $990; Custom (8) 4-dr., $1,- 
065*; Custom (6) 2-dr., $895. 

"56 Fairlane (8S) 2-dr., $1,150*, 2 at 
$925° (ps). $900*; 4-dr., $850° (ps): 
Parkland (8) 2-dr., $1,065*; Ranch 
wagon (8), $905; Ranch wagon (6). 
$765; Custom (6) 2-dr., $590. 

"55 Country sedan (6), $860; Fairlane 
(6) 4-dr., $655°, $510°; 2-dr.. $650*; 
Custom (6) 2-dr., $575, $515; 4-dr., 
$475; Main (6) 2-dr., $400. 

Crest (6) conv., $550°; 4-dr., $485°* 
(ps). $325; Custom (8) 4-dr., $490*:; 
Custom (6) 2-dr., $410*, $375. 


"53 Main (8) Ranch wagon, $415*: Cus- 
tom (8) 2-dr.. $315*; Main (8) 4-dr., 
$335; Main (6) 4-dr., $200. 

"52 Custom (6) 2-dr., $215* 

"51 2-dr., $250, $160. 

HUDSON—'S4 Super Jet (6) 
LINCOLN—'56 Premiere 2-<dr., 
$1.160° (ps). 

"54 Canri 2-dr., $590° (ps). 

MERCURY — Monterey 4-dr., 
(ps). 

Monterey 2-dr., $850*; Custom 2-dr., 
$s00°. 

"55 Montclair 2-dr., 

Montclair 4-dr., 

"53 Monterey 2-dr., $395°. 

"52 Monterey 2-dr., $225*. 

NASH—'S56 Ambassador (8) 
(ps), $780. 

OLDSMOBILE—'5S9 (88) Super 4-dr., $3,- 
160° (ps). 

"58 (88) Super 4-dr., 

"ST (98) Holiday 4-dr., $1,7 


2-dr., $285°. 


$1,305", 


$600°. 
$435. 


4-dr., $800° 


$2,300° (ps). 
55° (ps); 2- 


dr., $1,715° (ps); (88) 2-dr., $1,495* 
"56 (88) 4-dr., $1,090°, $1,075* (ps). 
"SS (88) 2-dr., $995° (ps), $875* (ps), 2 
at $825°, $700° (ps), $575*; 4-dr., 
$865". 
PACKARD —'‘'55 Patrician 4-dr., $850* 
(pes). 


"52 Clipper 4-dr., $250°. 
"51 Clipper 4-dr., $260°. 
PLYMOUTH —'58 Savoy (8) 4-dr., $1,460*, 


$1,400°. 

"57 Suburban (8) 4-dr., $1,440°; Belve- 
dere (8) 4-dr., $1,345° (ps), $1,335° 
(ps); 2-dr., $1,300°; Savoy (8) 4-dr., 
$1,050°. 

"56 Suburban (8), $1,060; Belvedere (8), 
$900°. 

"SS Belvedere (8) 2-dr., $650°, $625°. 

"53 2-dr., $240, $160. 

PONTIAC—'57 Chieftain Safari, $1,550°. 

"56 Chieftain station wagon, $1,150*. 
$1,100* (ps); 4-dr., $730*; Star Chief 
2-dr., $1,050°; 4-dr., $1,150° (ps), 


$1,100° (ps). 
"55 Chieftain station wagon, $790* 
2-dr., $750°, $560°. 
"63 Chieftain 2-dr., $350°, $180°. 
RAMBLER—'58 Ambassador 2-dr., $1,200. 
"57 4-dr., $1,055°. 
‘55 Super (6) Cross Country, $750*. 
MISCELLANEOUS— 58 Ford panel, $1,050. 


SEATTLE 


South Seattle Auto Auction. Sale every 
Wednesday. Prices are for sale of March 


$1,770° 


(ps); 


(ps). 

*55 Special Riviera 2-dr., $835*. 

"S3 Super conv., $540° (ps); Special 4- 
dr., $185*. 

CADILLAC—'58 (62) sedan de Ville, $3,- 
450° (ps). 

"56 (62) conv., $2,200° (ps). 

"55 (62) conv., $1,625° (ps). 

"54 (62) coupe de Ville, $1,370* (ps). 

"46 (62) sedan de Ville, $160*. 

CHEVROLET—’'58 Impala (8) Hardtop 4- 
dr., $2,695°. 

*58 Impala (8) Hardtop 2-dr., $2,300* 
(ps); conv., $2,225* (ps); Brookwood 
(8), $2,090* (ps), $2,025*; Bel Air 
(8) Hardtop 2-dr., $2,000*°; Hardtop 
4-dr., $1,950* (ps), $1,945* (ps), $1,- 
925* (ps), $1,905* (ps), $1,895* (ps); 
Biscayne (8) 4-dr., $1,795° (ps). 

Bel Air (8) Nomad, $1,950°; conv., 
$1,795*; Hardtop 2-dr., $1,765* (ps); 
Hardtop 4-dr., $1,645*; Two-ten (8) 
station wagon, $1,775*; 2-dr., $1,410*; 
4-dr., $1,350°, $1,290, $1,275; Delray, 


$1,345; One-fifty (8) station wagon, 
$1,385. 
"56 Two-ten (8) 4-dr., $1,075; 2-dr., 


$940; One-fifty (8) 4-dr., $930. 

"55 Two-ten (8) station wagon, $1,150; 
4-dr., $900; Bel Air (8) 2-dr., $900; 
Two-ten (6) 4-dr., $720, $675. 

Bel Air conv., $635*. 

"53 Bel Air 4-dr., $455*. 

CHRYSLER—’53 NY (8) Town & Coun- 
try, $595* (ps). 

DeSOTO—’57 Firedome Hardtop 4-dr., $1,- 
730* (ps); 4-dr., $1,650* (ps). 

DODGE—’57 Coronet (8) 4-dr., $1,445*. 

"55 Coronet (8} Hardtop 2-dr., $825*. 

eee Ranger Hardtop 4-dr., $1,- 


Ranch wagon (8), $2,290. 

‘58 Fairlane (8) 500 Retractable, $2,375*° 
(ps); Country sedan (8),.2 at $2,025*; 
Fairlane (8) Victoria 2-dr., $1,985* 

4-dr., $1,795* (ps); 2- dr. » $1,- 

645*; Ranch wagon (8), $1,750 

Country sedan (8), $1,625*, 575°; 


Fairlane (8) 500 Victoria 2-dr., $1,- 
535* (ps); Ranch wagon (8), $1,475*; 
Custom (8) 300 4-dr., $1,340*, $1,- 
295*, $1,275*, $1,240, $1,195, $1,160. 

"56 Fairlane (8) Victoria, $1,000*; 4-dr., 
$950*. 

"55 Ranch wagon (8), $925; Fairlane (6) 
Victoria, $895*; 4-dr., $825*, $785*; 
conv., $790*. 

"54 Custom (6) 4-dr., $380*. 

"53 Crest (8) Victoria, $490*; 4-dr., 
$370*; 2-dr., $395*; Crest (6) 2-dr., 
$300*. 

HUDSON--'54 Wasp (6) 4-dr., $290. 


LINCOLN — ‘56 Premiere Hardtop 2-dr., 
$1,645* (ps). 


‘55 Capri 4-dr., $965* (ps). 


MERCURY —'58 Monterey 4-dr., $1,995* 
(ps). 
"57 Commuter, $1,940* (ps); Monterey 
4-dr., $1,450*. 


"56 Custom station wagon, $1,265* (ps). 
"55.-Custom station wagon, $1,175*; 
Montclair Hardtop 2-dr., $1,005*. 
"54 Custom 4-dr., $475*; Monterey 4-dr., 

$390*. 
Monterey Hardtop 
tom 2-dr., $325. 
2-dr., $325*. 
"50 2-dr., $170; 


2-dr., $490*; Cus- 


4-dr., $100. 


OLDSMOBILE—’'56 (88) Holiday 4-dr., $1,- 
495* (ps), $1,.365*. 
"54 (88) 4-dr., $695*. 
"53 (88) Holiday 2-dr., $530* (ps). 
"52 (88) 4-dr., $225*. 
"51 (98) conv., $205*; (88) 4-dr., $125*. 
PLYMOUTH—'58 Savoy (6) 2-dr., $1,650; 
4-dr., $1,480. 
"57 Custom (8) Suburban, $1,525*; 2- 
dr., $1,180; Belvedere (6) Hardtop 4- 
dr., $1,360*; Savoy (8) 4-dr., $1,160, 


$1.125. 
"56 Custom (8) Suburban, $1,300°. 
*55 Belvedere (8) Hardtop 2-dr., $940* 
"54 Savoy 4-dr., $400*°, $385* (ps). 
PONTIAC—'56 Chieftain 4-dr., $995*. 
"54 Star Chief conv., $600*. 
"53 Chieftain 4-dr., $515*, $390°, $335*. 
STUDEBAKER—'56 Commander (8) 4-dr., 
$865*. 
Commander (8) 4-dr., $285. 
"51 Champion (6) 2-dr., $115*. 
Ford Ranchero, 
"56 Ford %-ton cab & chassis, $895; 
ton pickup, $875. 
"55 Chevrolet %-ton pickup. $1,010. 
"52 Ford %-ton pickup, $430. 


KANSAS CITY 


K. C. Automobile Auction Co., Inc. Sale 
every Wednesday. Prices are for sale of 
March 11. 

BUICK—'59 Invicta Hardtop, $2,940* (ps). 

"57 Special Estate wagon, $1,620*; Rivi- 
era 4-dr., $1,375* (ps). 

"56 Century Riviera 2-dr., $1,302*; Rivi- 
era 4-dr., $1,165*; RM Riviera 2-dr., 
$940° (ps). 

"55 Super Riviera 2-dr., $850° (ps); 
cial Riviera 2-dr., $840*. 

"53 Super Riviera 2-dr., $402°. 

CADILLAC—'57 (60) Special 4-dr., 
(ps); (62) coupe de Ville, 
(ps). 

"56 (62) sedan de Ville, $2,125* 
coupe de Ville, $1,935*° (ps). 

"55 (62) coupe de Ville, $1,380* 

"54 (62) sedan de Ville, $1,350*° 

"52 (62) coupe de Ville, $632* 
CHEVROLET—'59 Impala (8) 

$2,405°. 

"58 Impala 
$2,060* ; 
(ps), 
$1,837* (ps); 
682°. $1.640°, 

‘S57 Bel Air (8) 4-dr., 
(ps), $1,415* (ps); 
Two-ten (8) 4-dr., 
2-dr., $1.295*, $1,275*, $1,145*; Hard- 
top, $1.295*; Bel Air (6) 4-dr., $1,300. 

"56 Bel Air (8) Hardtop 4-dr., $1,237*, 
$1,102*; Hardtop 2-dr., $1,325*; 4-dr., 
$1,157; 2-dr., $1,150°; Two-ten (6) 2- 
dr., $1,022*, $1,002, $987, $965°, $845. 

"56 Bel Air (8) 4-dr., $925*, $907°; Bel 
Air (6) 4-dr., $845°, $775*: Two-ten 
(6) 4-dr., 2-dr., $617. 

"54 Bel Air 4-dr., $622*, $517; 
$495; Two-ten 4-dr., $587°; 
$462. 

"53 Two-ten 4-dr., 
$360°. 

"52 Deluxe 4-dr., $165*. 

CHRYSLER—'53 Windsor (6) 4-dr., $305*; 
NY (8) 4-dr., $295°. 

DeSOTO—'56 Firedome Hardtop, $1,202* 
(ps); Fireflite Hardtop, $1,200*. 

DODGE—’'58 Coronet (8) 4-dr., $1,320*. 

"57 Coronet (8) Hardtop, $1,565*, $1,- 
405*; Royal (8) 4-dr., $1,430*. 

"55 Royal (8) 4-dr., $1,077*. 
EDSEL—’58 Citation Hardtop 4-dr., 

900* (ps). 
FORD—'59 Galaxie 4-dr., $2,395*; 
(6) 300 4-dr., $1,962*. 

*58 Country sedan (8), $1,697; Fairlane 
(8) 500 Victoria 4-dr., $1,622*, $1,610* 
(ps); Fairlane (8) 2-dr., $1,455*. 

‘S57 Fairlane (8) 500 2-dr., $1,550* (ps), 
$1,450*, $1,300*; Victoria 2-dr., $1,- 
545°; 4-dr., $1,435* (ps), $1,177*; 
Country sedan (8), $1,600*, $1,390*; 
Fairlane (8) 4-dr., $1,522; 2-dr., $1,- 


we 


Spe- 


$3,150° 
$2,980° 


(ps); 


(ps). 
(ps). 
(ps). 
Hardtop, 


(8) 
Bel 


Hardtop, $2,185* (ps), 
Air (8) Hardtop 4-dr., 
$1,820°; Hardtop 2-dr., 
Biscayne (8) 4-dr., $1,- 
$1,600; 2-dr., $1,565°. 
$1,560*, $1,520° 
Hardtop, $1,550°; 
$1,350°, $1,175*: 


2-dr., 
2-dr., 


$430; Bel Air 


$1,- 
Custom 


082*; Custom (8) 300 4-dr., $1,282*; 
2-dr., $1,105*, $1,075*, $1,050*, $1,- 
025; Ranch wagon (8), $1,275*. 

Fairlane (8) 2-dr., $1,167°; 4-dr., 
$1,145*, $1,080* (ps), $907*, $875; 
Victoria 2-dr., $1,075* (ps); CuStom 


(8) 4-dr., $850; Main (6) 2-dr., 
*55 Country sedan (8), $962*, 
(ps); Ranch wagon (8), $917*; 
lane (8) Victoria 2-dr., $840*; 2-dr., 
$765*; Custom (8) 4-dr., $695; Main 
(6) 2-dr., $595. 
"54 Crest (8) Victoria, $700*, $365; 4- 
dr., $570* (ps); Main (6) 4-dr., $442. 
*53 Crest (8) Victoria, $485*; Custom 
(8) 4-dr., $425* (ps), $330*, $292, 
$217*. 
HUDSON—’56 Wasp (6) 4-dr., $647*. 
LINCOLN— Capri Hardtop 4-dr., 
950* (ps). 
’56 Premiere Hardtop, $1,750* (ps). 
55 Capri Hardtop, $975* (ps). 
*53 Cosmopolitan 4-dr., $422* (ps). 
MERCURY—'’58 Monterey 4-dr., $1,740*. 
’57 Turnpike Cruiser Hardtop, $1,825* 
(ps); Monterey Hardtop, $1,610* (ps); 
Montclair Hardtop 4-dr., $1,462* (ps). 
Custom Hardtop, $965*. 
Montclair 4-dr., $840* (ps). 
Custom 2-dr., $350*; 4-dr., $317. 
NASH—’56 Statesman (6) 4-dr., $825°. 
OLDSMOBILE —’'58 (88) 4-dr., $2,550* 
(ps). 


$2,- 


’56 (88) Holiday 4-dr., $1,322* (ps), $1,- 
125*; Holiday 2-dr., $1,272* (ps). 
55 (98) Holiday 4-dr., $1,077* (ps); 
(88) 4-dr., $845*. 
(88) 4-dr., $150*. 
"53 (88) 4-dr., $345*, $275*; 
$150* (ps). 
PACKARD—’58 2-dr., $1,485". 
Clipper Hardtop, $680*. 
*54 Clipper 4-dr., $452°. 
PLYMOUTH—’58 Belvedere 
4-dr., $1,690* (ps). 
’57 Belvedere (8) Hardtop 4-dr., $1,560*, 


(98) 4-dr., 


(8) Hardtop 


$1,350*; Savoy (6) 4-dr., $950*, $925*. 

’56 Savoy (6) 2-dr., $750. 

°55 Savoy (6) 4-dr., $710. 

’53 station wagon, $362; Cranbrook 4- 
r., $250. 

PONTIAC—’'58 Chieftain 2-dr., $1,485*. 

‘57 Star Chief Catalina 4-dr., $1,550* 
(ps). 

Chieftain 4-dr., $875*. 

’55 Chieftain Catalina 2-dr., $925*; 4- 


dr., $825*; Star Chief Catalina 2-dr., 
$695*. 
WILLYS—’52 2-dr., $105. 
MISCELLANEOUS — '57 Chevrolet 
pickup, $900. 
’55 Chevrolet 2-ton, $902; %-ton pickup, 
$700; Ford %-ton pickup, $640, $600. 
Ford %-ton pickup, $460; GMC 
ton pickup, $437. 


LOS ANGELES 


Harold Henry’s Los Angeles Dealer Auto 
Auction. Sale every Tuesday. Prices are 
for sale of March 10. 

BUICK—’'59 LeSabre Riviera 2-dr., $2,- 
850* (ps). 
Super Riviera 4-dr., 
Special 2-dr., $1,825*. 
’S7 Century Estate wagon, $2,100; Spe- 
cial Riviera Estate Wagon, $1,710*; 
RM Riviera 2-dr., $1,675* (ps); Super 
Riviera 4-dr., $1,580* (ps); Riviera 


2-dr., $1,490* 
‘56 RM Riviera 4-dr., $1,250* (ps), $1,- 


%-ton 


$2,050* (ps); 


000* (ps); Super Riviera 4-dr., $1,- 
150° (ps); Riviera 2-dr., $980* (ps); 
Century Riviera 2-dr., $1,000*; Riviera 
4-dr., $875*; Special Riviera 2-dr., 
$885*. 

‘55 Super Riviera 2-dr., $850* (ps); 
Century Riviera 2-dr., $800*; Special 
4-dr., $725* (ps). 

’54 Special Riviera 2-dr., $585; Super 


4-dr., Century Riviera 2-dr., 
$535°. 

"53 Super Riviera 2-dr., $345*, 
4-dr., $235*; RM 4-dr., $275* 

‘52 Super Riviera 2-dr., $180*. 

CADILLAC—'58 (60) Special 4-dr., $4,600° 
(ps); (62) sedan de Ville, $4,100*° 
(ps), $3,900* (ps), $3,845* (ps); coupe 
de Ville, $3,595* (ps). 

"S57 (60) Special 4-dr., $3,330* (ps), $3,- 
300° (ps), $3,050* (ps); (62) sedan 
de Ville, $3,310° (ps), $3,200* (ps), 
$3,135* (ps), $2,850° (ps); coupe de 
Ville, $3,205* (ps), $3,200° (ps), $3,- 
140° (ps), $3,130* (ps); El Dorado 
Biarritz, $3,200* (ps). 

"56 (62) coupe de Ville, $2,580* (ps), 
$2,295* (ps), $2,185* (ps); sedan de 
Ville, $2,385* (ps), $2,100*° (ps); conv., 
$2,090° (ps), $2,075° (ps). 

"5S (62) coupe de Ville, $2,060* 
sedan de Ville, $1,530° (ps). 

"54 (62) coupe de Ville, $1,640° (ps). 

"53 (62) coupe de Ville, $1,070* (ps), 
$575* (ps); sedan de Ville, $885° (ps). 

"52 (62) sedan de Ville, $360°, $285*. 

"49 (62) sedan de Ville, $425°. 

CHEVROLET—'59 Impala (8) Hardtop 4- 
r., $2,825° (ps). 

‘58 Impala (8) 2-dr., $2,220* (ps), $2,- 
160*, $2,050* (ps); Brookwood (8), 
$2,060* (ps), $2,010°; Bel Air (8) 
Hardtop 2-dr., $1,900* (ps); Hardtop 
4-dr., $1,885* (ps); Biscayne (8) 4- 
r., $1,725*°, $1,480° (ps). 

"ST Corvette, $2,485; Two-ten (8) Towns- 
man, $1,675*; 4-dr., $1,340°, $1,285", 
$1,220*; Bel Air (8) Hardtop 2-dr., 
$1,670*, $1,630°, $1,600°, $1,540° (ps); 
conv., $1,650° (ps), 2 at $1,385* (ps), 
Hardtop 4-dr., $1,590°; 4-dr., $1,410°; 
Two-ten (6) 4-dr., $1,220. 

’56 Bel Air (8) Hardtop 2-dr., $1,285*; 
Hardtop 4-dr., $1,225*, $930; Two-ten 
(6) 2-dr., $885, $850; Two-ten (8) 4- 
dr., $810°; One-fifty (6) 4-dr., $750. 

55 Bel Air (8) Hardtop 2-dr., $975*; 
conv., $965° (ps); 2-dr., $825°; Bel 
Air (6) 2-dr., $790; 4-dr., $775*; Two- 
ten (6) 2-dr., §$735°; 4-dr., $650. 

"54 Bel Air 4-dr., $585° (ps), $535°; 
2-dr., $555; Two-ten 2-dr., $500. 

Two-ten Handyman, $525*; 4-dr., 
$390*, $315; conv., $370*; Bel Air 2- 
dr., $440, $420; Hardtop 2-dr., $400*; 
4-dr., $375, $325°; One-fifty 4-dr., 
$275. 

‘52 Styleline Deluxe 4-dr., $235*. 

"51 Styleline Deluxe 4-dr., $265, 
$220°, $170°. 

"50 Fleetline 4-dr., $260; $130*. 

'49 Styleline Deluxe 2-dr., $115. 

CHRYSLER — '57 NY Town & Country, 
$2,850* (ps), $2,710* (ps); Windsor 
Town & Country, $2,150*° (ps). 

"56 Windsor conv., $1,205* (ps). 

"51 Saratoga (8) club coupe, $135*. 

DeSOTO—’'57 Firesweep Sportsman 4-dr., 
$1,500°. 

"56 Fireflite 4-dr., $1,000* (ps). 

"51 Custom 4-dr., $100*. 

"50 Deluxe (6) 4-dr., $100*. 

DODGE—’58 Royal (8) Lancer 4-dr., $1,- 


; 


(ps). 


(ps); 


255, 


545* (ps); Coronet (8) conv., $1,505* 
(ps). 
Royal (8) 4-dr., $1,050* (ps). 


Royal (8) Lancer 2-dr., $840*; Cus- 
tom Royal (8) Lancer 2-dr., $750*. 
’54 Coronet (8) 2-dr., $425*. 


*53 Meadowbrook (6) 2-dr., $250*; Cor- 
onet (8) 4-dr., $185*. 
*51 Coronet club coupe, $185. 
EDSEL—’58 Citation Hardtop 2-dr., $1,- 
925* (ps); Pacer Hardtop 4-dr., $1,- 
700* (ps). 
FORD — ’'59 Thunderbird, $4,100* (ps); 


Fairlane (8) 500 Victoria 2-dr., $2,485* 


(ps). 

Thunderbird, $3,575* (ps), $3,540* 
(ps), $3,500* (ps), (ps), $3,- 
455* (ps), $3,405* (ps); Fairlane (8) 
500 Skyliner, $2,035*; Country sedan 
(8), $1,825* (ps). 

’57 Thunderbird, $2,500* (ps); Country 


sedan (8), $1,675* (ps), $1,660*, $1,- 
600* (ps), $1,520*; Ranch wagon (8), 
$1,520; Fairlane (8) 500 Town sedan, 
$1,445* (ps), $1,425* (ps), $1,405*° 
(ps); Victoria 4-dr., $1,445*; Fairlane 
(8) Town sedan, $1,295*; Victoria 2- 
dr., $1,260* (ps); Custom (8) 300 2- 
dr., $1,200*; 4-dr., $1,185*, 2 at $1,- 
150*; (6) business sedan, $890. 

’56 Thunderbird, $1,985*; Country sedan 
(8), $1,265* (ps); Fairlane (8) Vic- 
toria 2-dr., $1,110* (ps), $1,100* (ps), 
$1,075*, $935°*, $895* (ps); conv., $1,- 
090* (ps), $800*; Ranch wagon (8), 
$925, $730*; Main (6) 2-dr., $600*. 

‘55 Thunderbird, $1,550; Country sedan 
(8), $1,015, $975*, $920°; Fairlane (8) 
conv., $870*, $635*; Town sedan, 

(Continued on Page 35, Col. 2) 


THE BIG 


ISSUE 
COMING 
APRIL 


Bigger and more complete this year, 
the automotive industry’s most 
spected reference book will read 
over 47,000 authoritative buyers. 
sure your product story repre- 


Publication Date: April 
Closing Date: March (first forms) 


LEASING 


you are now 
the long-term, 
interstate leasing 
business, join the 
authoritative voice the leasing industry 


Members Receive These Benefits: 


Annual analysis operational costs 

Uniform accounting systems and data 
Depreciation reports and projections 

Special Washington tax counsel 

Public relations counsel 


Send this 
objectives 


AMERICAN AUTOMOTIVE LEASING ASSOCIATION 
West Washington St. Chicago 


are interested membership the AALA. Please Forward Brochure 


coupon for information and detailed brochure the 
and advantages membership the AALA. 


How many units? 


Are you now long-term leasing? 


Almanac 
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965 East Jefferson Detroit Michigan 


AUTOMOTIVE NEWS, MARCH 23, 1959 


Sales Conditions Various Areas... 


Auto Market Reports 


Louisville 

February new-car registrations 
totalled 1,487 Louisville, com- 
pared with 1,590 January and 
1,155 February year ago. 

For the two months, the total 
was 3,077, compared with 2,551 
the corresponding period last year. 

makes, February registra- 
tions were: Ford, 471; Chevrolet, 
377; Oldsmobile, 104; Pontiac, 86; 
Plymouth, 70; Buick, 65; Ram- 
bler, 59; Mercury, 43; Studebaker, 
26; Volkswagen, 24; Edsel, 21; 
Opel, 17; Cadillac, 17; English 
Ford, 13; Chrysler, 12; Dodge, 11; 
Metropolitan, 10; Fiat, Lincoln, 
DeSoto, Simca, Hillman, 
Renault. Vauxhall, Volvo, 
Austin-Healey, MG, Mor- 
ris, Taunus, and miscellane- 
ous, 

New-truck sales totalled 214 
February, compared with 147 
January and February, 
1958. makes, they were: Ford, 
67; Chevrolet, 59; International, 39; 
GMC, 21; Volkswagen, 11; Dodge, 
and miscellaneous, Wil- 


Youngstown, 

New-car registrations the 
Youngstown area for the first two 
months 1959 showed gain 
about percent over the compa- 
rable period 1958. 

February, there were 630 new 
cars registered, compared with 713 
January. The two-month total 
1,343 compared with 989 the 
January-February period year 
ago. 

Registrations makes, were: 
Ford, 145; Chevrolet, 131; Pontiac, 
69; Plymouth, 37; Buick, 35; Ram- 
bler, 35; Volkswagen, 30; Oldsmo- 
bile, 28; Dodge, 18; Studebaker, 18; 
Cadillac, 16; Mercury, 16; DeSoto, 
13; Chrysler, Edsel, Lincoln, 
Imperial, and miscellaneous, 23. 


—(Stephen Ritz.) 


Dallas 

Dallas dealers sold 3,562 new cars 
February, compared with 3,975 
month earlier. 

Registrations makes were: 
Chevrolet, 1,159; Ford, 969; Olds- 
mobile, 263; Pontiac, 189; Rambler, 
152; Buick, 115; Renault, 109; Plym- 
outh, 91; Cadillac, 79; Studebaker, 
51; Simca, 39; Mercury, 31; Vaux- 
hall, 31; Volkswagen, 30; English 
Ford, 28, and Dodge, 27. 

Fiat, 21; Opel, 21; Chrysler, 17; 
Edsel, 14; Metropolitan, 12; DeSoto, 
10; Triumph, 10; Imperial, Lin- 
coln, MG, Morris, Volvo, 
Peugeot, Hillman, Mercedes- 
Borgward, Jaguar, and mis- 
cellaneous, 

New-truck registrations amounted 
681, compared with 505 month 
earlier. makes, they were: 
Chevrolet, 230; Ford, 181; Interna- 
tional, 82; Dodge, 74; GMC, 51; 


Mack, 20; White, 14; 


11; Kenworth, Peterbilt, Eng- 
lish Ford, Willys, and Stude- 
baker, Fenoglio.) 


Indianapolis 

Dealers Marion County (Indi- 
anapolis), Ind., sold 1,709 new cars 
February, compared with 1,999 
January and 1,567 February 
year ago. 

Ford jumped far ahead Chev- 
rolet February take first place 
and Plymouth recaptured third 
place from Oldsmobile. 

makes, registrations were: 
Ford, 508; Chevrolet, 401; Plym- 
outh, 121; Oldsmobile, 95; Ram- 
bler, 80; Pontiac, 75; Dodge, 63; 
Buick, 57; Studebaker, 56; Eng- 
lish Ford, 39; Cadillac, 31; Mer- 
cury, 26; Volkswagen, 25; Re- 
nault, 12; Hillman, 11; Simea, 11; 
Chrysler, 10; DeSoto, 10; Volvo, 
10, and Fiat, 

Edsel, Lincoln, Mercedes- 
Benz, Imperial, SAAB, Tri- 
umph, Austin-Healey, Maico, 
Metropolitan, MG, Morris, 
Peugeot, Taunus, Vauxhall, 
Willys, and miscellaneous, 

New-truck registrations numbered 
170, compared with 222 month 
earlier and 137 year earlier. 
makes, they were: Chevrolet, 50; 


Ford, 39; International, 21; GMC, 
20; Mack, 16; Dodge, Willys, 
Diveo, Studebaker, Volks- 
wagen, White, Autocar, and 


* + 


New Orleans 
New-car sales for February 


New Orleans amounted 1,732, 
compared with 1,876 January 


and 1,748 for the like period last| 


Truck sales totaled 244 
February, compared with 222 
January and 242 for the 1958 month. 

New-car sales makes included: 
Chevrolet, 555; Ford, 458; Oldsmo- 
bile, 117; Pontiac, 110; Buick, 85; 
Volkswagen, 45; Rambler, 44; Cad- 
illac, 37; Plymouth, 36; Studebaker, 
31; Mercury, 29; Fiat, 22; Renault, 
22; Edsel, 20; English Ford, 16; 
Metropolitan, Austin, Dodge, 
Volvo, Lincoln, DeSoto, 
Chrysier, Mercedes-Benz, MG, 
Morris, Imperial, Goliath, 
Taunus, Lancia, DKW, 
Prinz, and miscellaneous, 

Truck sales individual makes 
were: Chevrolet, 94; Ford, 71; In- 
ternational, 30; GMC, 20; Volks- 
wagen, 14; White, Willys, Dia- 
mond English Ford, Mack, 
Studebaker, Dodge, and 
Goliath, 1—(Gordon Hebert.) 


Washington, 

total 1,223 new cars were 
sold the National Capital Feb- 
ruary, compared with 1,468 Jan- 
uary and 970 February, 1958. 

Registrations were divided fol- 
lows: Ford, 245; Chevrolet, 221; 
Plymouth, 111; Rambler, 82; Pon- 
tiac, 78; Oldsmobile, 66; Cadillac, 
62; Buick, 30; Dodge, 30; Stude- 
baker, 29; Mercury, 24; Chrysler, 
16; Lincoln, 14; Edsel, 12; DeSoto, 
11; Imperial, miscellaneous, 
186. 

New-truck registrations totalled 
116, compared with 147 January 
and February year ago. 
makes, they were: Chevrolet, 40; 
Ford, 31; GMC, 17; International, 
11; Dodge, Divco, White, 
and miscellaneous, 


Minneapolis 

Deliveries new cars Henne- 
pin County (Minneapolis) Feb- 
ruary totalled 2,697, compared with 
2,821 January. 

Although the February count sur- 
passed last year’s total 2,343, 
was still below totals for the month 
1955, 1956 and 1957. 

new-car deliveries makes dur- 
ing February: Chevrolet, 751; 
Ford, 648; Oldsmobile, 199; Pon- 
tiac, 198; Rambler, 166; Buick, 
143; Plymouth, 130; Cadillac, 71; 
Studebaker, 62; Mercury, 56; 
Dodge, 48; Chrysler, 42; DeSoto, 


Five Row— 


Bedford Ford Co., Bedford, O., was 
presented with Ford Motor Co.'s Four- 
Award for the fifth consecutive year. 
David Magner, seated, owner the 
dealership, accepted the bronze plaque 
from William Cumming, standing left, 
Ford Cleveland district sales manager, 
and Wiggins, assistant sales man- 
ager. Magner has been associated with 
the company for years and has been 
Ford dealer Bedford since 1946. 


23; Edsel, 23; Volkswagen, 20; 
Lincoln, and miscellaneous, 108. 

New-truck registrations Feb- 
ruary totalled 211, compared with 
158 January and 160 February, 
1958. makes, they were; Chev- 
rolet, 92; Ford, 71; Dodge, 17; In- 
ternational, 16; GMC, Willys, 
Volkswagen, Mack, Stude- 
baker, and miscellaneous, 


Dayton, 
Chevrolet, with 417 new-car regis- 
trations, continued lead the field 
Montgomery County (Dayton), 
O., during February. 

Other top sellers included: 
Ford, 378; Pontiac, 192; Oldsmo- 
bile, 172; Rambler, 111; Plymouth, 
94; Buick, 87; Cadillac, 72; Stude- 
baker, 69, and Mercury, 54. 

Foreign-car sales totalled 135. Re- 
possessions during the month num- 
bered 207.—(Ernest Kish.) 


Birmingham, Ala. 


Sales new cars Birmingham, 
numbered 1,144, compared 
with 1,412 January. 

makes: Chevrolet, 329; Ford, 
312; Oldsmobile, 73; Pontiac, 72; 
Buick, 59; Rambler, 42; Plymouth, 
34; Renault, 31; Cadillac, 29; Mer- 
cury, 27; Volkswagen, 22; Stude- 
baker, 18; Dodge, 11; Hillman, 11; 
Chrysler, 10; Fiat, 10; Triumph, 
MG, Lincoln, Opel, Volvo, 
English Ford, Edsel, Morris, 
Vauxhall, Imperial, and 
miscellaneous, 3.—(Stuart Riddle.) 

> > > 


Cincinnati 

total new cars were 
registered Hamilton County 
(Cincinnati), O., February, com- 
pared with 2,624 January. 

makes, registrations were: 
Chevrolet, 711; Ford, 649; Olds- 
mobile, 259; Pontiac, 174; Buick, 
144; Rambler, 113; Plymouth, 68; 
Studebaker, 67; Mercury, 66; 
Cadillac, 54; Dodge, 51; Metro- 
politan, 21; Renault, 19; Edsel, 
18; Chrysler, 16; Simea, 16; 
Volkswagen, 16; DeSoto, 13; Lin- 
coln, 13; Opel, 13; Fiat, 10; Im- 
perial, MG, Austin, 
Porsche, Triumph, English 
Ford, Vauxhall, Jaguar, 
Willys, and miscellaneous, 

Used-car sales numbered 3,178, 
compared with 3,127 January. 

New-truck sales amounted 244, 
compared with 202 January. 
makes, they were: Chevrolet, 97; 
Ford, 70; International, 25; White, 
17; GMC, 11; Mack, Dodge, 
Willys, Volkswagen, Stude- 
baker, and miscellaneous, 
Used-truck sales totalled 139, 
compared with 154 month earlier. 
—(Frank Kappel.) 

* 


Decatur, 
total 265 new cars and 
new trucks were sold Macon 


County (Decatur), January, 


compared with 458 new cars and 
new trucks month earlier. 

makes, new-car registrations 
were: Chevrolet, 68; Ford, 52; 
Plymouth, 25; Oldsmobile, 22; Ram- 
bler, 16; Buick, 15; Dodge, 11; 
Cadillac, Mercury, Pontiac, 
Studebaker, Edsel, Lincoln, 
DeSoto, and miscellaneous, 14. 

Truck registrations were: Chev- 
rolet, 12; International, Ford, 
GMC, Divco, Dodge, Mack, 


and miscellaneous, 
* 


San Antonio 

New-car registrations San An- 
tonio and Bexar County declined 
February, but new-truck regis- 
trations showed increase. 

The car count fell 1,384 from 
1,878 January, while trucks rose 
210 from 192. 

makes, new-car registra- 
tions were: Chevrolet, 414; Ford, 
400; Oldsmobile, 102; Pontiac, 102; 
Buick, 60; Plymouth, 58; Ram- 
bler, 37; Mercury, 35; Cadillac, 
29; Dodge, 25; 19; Opel, 
16; Chrysler, 10; Imperial, 10, and 
Studebaker, 10. 

MG, DeSoto, Lincoln, 
Volvo, Morris, Willys, Borg- 
ward, Continental, Edsel, 
Hillman, Metropolitan, Tau- 


nus, Vauxhall, and Austin- 
Healey, 


New-truck registrations were: 


Chevrolet, 84; Ford, 72; Interna- 


tional, 22; GMC, 10; White, 10; 
Willys, Dodge, and Mack, 
Miami 


February new-car sales Dade 
County (Miami), numbered 
4,199, which 23.8 per- 
cert—were imported autos. 

makes, registrations were: 
Chevrolet, 1,198; Ford, 763; English 
Ford, 452; Oldsmobile, 216; Pontiac, 
202; Rambler, 195; Buick, 162; Cad- 
illac, 127; Renault, 99; Plymouth, 
94; Volkswagen, 82; Mercury, 55; 
Hillman, 53; Studebaker, 48; Tri- 
umph, 44; Dodge, 42; Lincoln, 36; 
Simca, 31; MG, 30, and Fiat, 29. 

Chrysler, 25; Metropolitan, 22; 
Opel, 21; Austin, 20; Edsel, 20; 
Morris, 18; Taunus, 14; Borgward, 

13; Imperial, 13; Volvo, 11; Dat- 
Mercedes-Benz, Peugeot, 
DKW, Jaguar, DeSoto, 
Rolls-Royce, and miscellan- 
eous, 

New-truck registrations totalled 
391 and were divided follows: 
Ford, 128; Chevrolet, 115; Interna- 
tional, 47; GMC, 24; Volkswagen, 
19; English Ford, 11; White, 10; 
Dodge, Reo, Studebaker, 
and miscellaneous, 

> 


Akron 
Purchases new cars Summit 
County (Akron) residents Feb- 
ruary rose percent over the 
same month 1958, further re- 


flecting the business upturn. 

Registrations for the periog 
totalled 1,613, compared with 
year ago. New-truck 
amounted 132, for gain 
percent. 

There were 431 Fords 

against 378 Chevrolets, 

Pontiacs, Ramblers and 

Plymouths, Buick was sixth with 

and Oldsmobile was step 

behind with 91. 

For the year date, however, 
Chevrolet continued top with 
total 852 Ford’s 768, Plymouth 
held third place with 209 ang 
Pontiac moved ahead Oldsmobile 
with 195 for fourth place; 
bile was fifth with 182; Buick sixth, 
175, and Rambler seventh, with 
167. 

Completing the first was 
Dodge, with 111; Mercury, with 100, 
and Studebaker, with 69. 


Omaha 

February saw 1,036 new cars sold 
Omaha, compared with 1,169 
January. 

Chevrolet was top spot, with 
310; Ford was next, with 279, and 
third place found newcomer, 
Pontiac, with 68. 

Other top sellers included 
Plymouth, 63; Oldsmobile, 57; 
Rambler, 39; Cadillac, 30, and 
Studebaker, 26. 

Chevrolet, Ford and International 
went one-two-three truck sales, 
with 41, and 14, respectively. 
New-truck total for the month was 


> 


Toledo 

New-car registrations Toledo 
and Lucas County totalled 1,327 
February, compared with 1,318 
January and 956 February 
year ago. 

makes, registrations were: 
Chevrolet, 353; Ford, 343; Olds- 
mobile, 105; Pontiac, 89; Rambler, 
64; Buick, 62; Plymouth, 43; Mer- 
cury, 35; Studebaker, 35; Dodge, 
30; Edsel, 25; Cadillac, 23; Volks- 
wagen, 21; English Ford, 13; Re- 

nault, 13; Fiat, 11; DeSoto, 
Opel, Mercedes-Benz, MG, 
Lincoln, Willys, and mis- 
cellaneous, 11. 

total 136 new trucks were 
registered February, compared 
with 104 month earlier and 
year earlier. makes, they were: 
Chevrolet, 39; Ford, 35; Interna- 
tional, 15; Willys, 11; Dodge, 10; 
GMC, White, Volkswagen, 
Mack, Divco, and Diamond 
Kish.) 


How They're Pushing 


Dealer Ideas 


725 Years’ Experience 


JOHNSON, INC, (Pon- 

tiac-Cadillac), Binghamton, 
Y., stressed the experience its 
staff with full-page advertisement 
built around the theme “725 Years 
Automotive Experience Stand 
Ready Serve You.” 

The featured photos Guy 
Johnson, president and general 
manager; salesmen and members 
the service, parts and office 
staffs. 

Said copy: “We, here Guy 
Johnson, Inc., are proud offer 
the motoring public combined 
total 725 years automotive ex- 
perience all our 
feel that you, the automobile con- 
sumer, benefit the knowledge 
that these people have gained 
through the many years serving 


Free Lube Offered If— 


months free lube jobs 
are offered Jackson Chevrolet 
Co., Pueblo, Colo., service cus- 
tomers don’t get their cars when 
promised notified otherwise. 

The offer was made one 
series ads Pueblo newspapers 
addressed “Mr. and Chev- 
rolet Owner.” 


Ads ‘Nag’ the Reader 


MOTOR CO. (Chrysler- 
Plymouth-Borgward), Spring- 
field, Mo., used “horsey” theme 
recent advertising. 

“We have full barn fine ones, 
chaffin’ the bit riding home 
... Here’s good team, one’s white 
Zorro’s steed—the other blue 
Jack Benny’s eyes. 

“Both guaranteed hitch and 


wind, fast, sure-footed, 
loaded with power, one was sired 
answer low sweet Cadillac 
whistle.” 

Referring older used cars: 
“Here’s string old nags, ornery 
cayuses and outlaws—sound 
bushel full oats, and will 
lot work these the stall 
don’t suit, come out the 


Wolen Adds Toyopet— 


Lee, right, recently named Mid 
west service representative for Toyota 
tor Distributors, Inc., conducts tour 
the hood the Toyopet Crown 
for Seymour Wolen, left, owner 
land Plymouth, Chicago, and Japanesé 
Kawanami. Roseland 
Plymouth the first Midwest distributor 
the Japanese-built 
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Affecting Factories and Dealers 


Auto Advertising 


Martin Whitmyer 
Staff Writer 

General Motors Corp. and Ford 
Co. maintained first and 
places the list 100 
advertisers the standard- 
outdoor advertising 1958, ac- 
Outdoor Advertising, 
the medium’s national sales 

Among the other advertisers 
the top five positions were An- 
heuser-Busch, Inc., third place, 
and Shell Oil Co., from sev- 
enth fourth place, replacing 
Coca-Cola Co., which dropped 
fifth place last year. 

led the list with expendi- 
$8,898,446, with Ford Motor 
second place with $6,621,615. 

Among other car manufacturers 

rysler finished 36th place with 
expenditure $734,189, and 
Studebaker-Packard Corp. was 76th 
$275,618. Only truck maker 
Co. with expenditure 

$225,566. 

Shell Oil Co. with expenditure 
$3,227,880 led all oil companies. 
Other oil companies and the 
which they were ranked 
were American Oil Co. 10th place 
$2,061,216; Texas Co., 14th with 
Esso Standard Oil Co. 
New Jersey, 16th with $1,414,312; 
Oil Indiana, with 
Cities Service Co., 30th 
$876,190; Richfield Oil Corp. 
California, with $830,382; 
Atlantic Refining Co., 32nd with 
$814,398. 

Gulf Oil Co., 38th with $671,204; 
ntinental Oil Co., 42nd with $647,- 
Sinclair Refining 43rd 
$631,372; Tidewater Oil Co., 
with $615,486; Phillips Petro- 
Co., 53rd with $465,500; Signal 
Co., with $374,334; Ohio Oil 
74th with $301,460; Standard 
Oil Ohio, 75th with $291,658, and 
Oil Corp. New York, 
with $231,000. 

Among other suppliers the 
auto industry General Tire Rub- 
ber finished 17th place with 
expenditure $1,370,093, and Du- 
Pont finished 80th place with 
$252,052. 


Controversies Blasted 


America’s print and broadcasting 
media may undermine 
the advertiser and public’s confi- 
dence advertising unless they 
their controversy the 
merits each medium, according 
James Quirk, publisher 
Guide. 

Speaking before the Kansas 
City Advertising Sales Execu- 
tives Club, Quirk said “there are 
moments when those 
advertising overlook the interest 
Americans have advertising. 
little vacuum, sur- 
rounded hard-to-please clients 
and advertisers. 

“We may think these inter-media 
battles are going unnoticed, but the 


UTO-TURNTABLE 
Minutes 


indoor — outdoor display G 


Send for 
free folder. 


AMER-STAGE 
pes East 134 St. 


AUTO DEALER 
Consulting Service 


How to reduce overhead 50% without 
interfering with car turned 


$35,000 cash loser into $100,000 winner. 

fee, $1.00 per minute; average con- 

time: minutes. Plane fare and 

you wish visit you. 
Matt Dillon, Washington, 


MOTOR 


people who decided the adver- 
tising budgets are very cognizant 
what The same 
holds true for the public. 

“If loses confidence adver- 
tising—through fault its own 
but rather through impressions 


people who pay the bills—the ad- 
vertiser and the public—that adver- 
tising can and will the job. 
must show them that advertising 
informs, educates, interprets and 
sells million and one things from 
baby coaches, cars, the need for 
research the fight for health, 
the call for support when tragedy 
strikes,” added. 
+ 
New DuPont Campaign 


DuPont has announced plans for 
the biggest nylon tire cord adver- 


media have created our campaign the company’s 


for the dollar—all ad- 
vertising will faced with seri- 
ous problem,” Quirk said. 


“We must demonstrate the 


history. 

The campaign will reach 
audience 70,800,000 persons 
through total 171 magazine 


Used-Car Auction Prices 


(Continued from Page 33) 


$620° ; 
tom 

$610°*; 
$515. 

‘54 Custom (8) Country sedan, $665*° 
(ps); 4-dr., $430°, $405*, $310; 2-dr., 
$275; club coupe, $395*; Custom (6) 
2-dr., $300*. 

‘53 Custom (8) Country sedan, $585* 
(ps), $500°; Main (6) 4-dr., $190. 
‘52 Crest (8) Victoria, $235*; Custom 

(8) 4-dr., $225°; 2-dr., $215. 

‘51, Custom (8) 2-dr., §225*, $115*. 
HUDSON—'55 Hornet (8) 4-dr., $615°*. 
LINCOLN -— ‘56 Premiere coupe, $1,695* 

(ps). 

‘53 Capri coupe, $450° (ps); 4-dr., $380° 
(ps). $350* (ps); Cosmopolitan coupe, 
$435* (ps). 

MERCURY—'58 Commuter, §2,275* 
Monterey 4-dr., $1,890*° (ps). 

Montclair coupe, $1,275*, 
(ps), $1,090". 

"55 Monterey station wagon, $950* (ps); 
coupe, $805*. 

"54 Monterey coupe, $310*. 

"53 Custom 2-dr., $240°*. 

"51 4-dr., $195°; club coupe, $165°. 

NASH—'56 Ambassador (8) Custom 4-dr., 
(ps). 

‘52 Statesman (6) Custom 4-dr., $280. 
OLDSMOBILE— 58 (98) Holiday 2-dr., $2,- 

450° (ps). 

"S57 (88) Holiday 2-dr., $1,825* (ps), $1.- 
820° (ps); (98) 4-dr.. $1,465° (ps). 

"56 (88) Super Holiday 2-dr., $1,300° 


Ranch wagon (8), $810*%; Cus- 
(8) 4-dr., $680, $640°; 2-dr., 


Main (8) 2-dr., $550; 4-dr., 


(ps); 


$1,270° 


(ps); Holiday 4-dr., $1,250* (ps); (88) | 


4-dr.. $1,000*. 

"5S (88) Super Holiday 4-dr., 
$900°; 2-dr., $835°. 

"54 (88) Super Holiday 2-dr., $890° (ps). 
565° (ps); 4-dr., $575*. 

"53 (88) 4-dr., $490° 

"52 (S88) Holiday 2-dr., $320° (ps). 


$1,040", 


PACKARD — ‘56 Patrician 4-dr., $1,235* 
(ps). 
‘SS Clipper Panama, $475* (ps). 
Patrician 4-dr., $485° (ps). 
PLYMOUTH—'59 Custom (8) Suburban. 


$2,700*; Belvedere (8) Hardtop 2-dr., 
$2,205. 

"ST Belvedere (8) Hardtop 2-dr., $1,470*. 
$1,390* (ps): Hardtop 4-dr., 


Savoy (8) 4-dr.. $1,285*, $1.125°. $1.- 
080°; Suburban (6) 2-dr., $1,195: | 
Plaza (6) 4-dr., $985. 

‘56 Custom (8) Suburban, $1,300*; Bel- 
vedere (8) Hardtop 2-dr., $1.130*: 
conv., $930°: Savoy (8) 4-dr., $920*: 
Plaza (6) 4-dr., $780°; Savoy (6) 2- 
dr., $730. 

‘55 Belvedere (8) Hardtop 2-dr., $800°; 
conv., $610*°;: Savoy (8) 4-dr., $625*. 

Belvedere 4-dr.. $450° (ps). 

Cranbrook 4-dr., $225. 


PONTIAC —'59 Catalina station wagon. 
$2,.800° (ps). 


‘SS Star Chief Catalina 4-dr., $2,075* 
(ps). 

"56° Chieftain station wagon, $1,170*; 
Catalina 2-dr., $895°. 

‘SS Star Chief Catalina 2-dr., $835*° 
(ps). | 

"54 Star Chief (8) 4-dr., $385° (ps); 


Chieftain (8) 4-dr., $365". 
’53 Chieftain (8) Catalina, $375*; conv., 
$260° (ps); 2-dr., $250° (ps). 
‘51 Chieftain (8) conv., $120°; 
$100°. 
RAMBLER—'55 Super (6) 4-dr., $590. 
STUDEBAKER—'56 Commander (8) sta- 
tion wagon, $955*; Power Hawk (8) 
coupe, $865*. 

"51 Land Cruiser 4-dr., $125*. 
MISCELLANEOUS—'59 Chevrolet El Ca- 
mino, $2,355; Ford Ranchero, $2,235. 

Chevrolet %-ton panel, $780. 

Ford %-ton pickup, $920°, $750°. 

'55 Chevrolet Cameo, $980; Dodge %-ton 
pickup, $650; Ford %-ton pickup, 
$700, $460; GMC %-ton pickup, $700. 

*54 Chevrolet %-ton pickup, $655; Ford 
%-ton pickup, $565, $535, $505. 

‘53 Chevrolet 1-ton, $440; Dodge 
panel, $185. 

GMC \%-ton pickup, $340. 

Chevrolet %-ton panel, $220. 

*49 Chevrolef %-ton pickup, $285, $275; 
%-ton pickup, $220. 

"48 GMC 1%-ton, $225; Studebaker 1%- 
ton stake, $145. 

‘47 International %-ton pickup, $100. 

’42 International Metro, $150. 

’37 Chevrolet %-ton pickup, $140. 

* * 


4-dr., 


\%-ton 


ATLANTA 
Dixie Auto Auctions. Sale every Tuesday 
(March 10). Spring really bursted out here 
today. Percentage selling was above the 
75 percent mark with consignment almost 


reaching the 400 mark. 
* * * 


CHICAGO 
Arena Auto Auction. Sale every Tuesday 
(March 10). Market steady. Sold 457 cars 
from 688 consignments. 
* 


BORDENTOWN, 

National Auto Dealers Exchange. Sale 
every Tuesday (March 10). Prices remain 
firm with sharp increases in several 
groups. 1955-56 cars were exceptionally 
strong. 1953 and older groups sold well— 
thé lack of volume in this group has been 
keeping prices up. Any clean cars in these 
early models have been bringing top dollar 


with no sign of any drop due to the short- 
age of this type of merchandise. Sold 83 
Percent of 396 cars consigned. 

* * * 


FLINT 
Flint Auto Auction. Sale every Wednes- 
day (March 11). Consignments are picking 
up and a little better merchandise being 
offered. Dealers are grabbing sharp, clean 
cars and paying good prices. Sold 214 
cars from 300 consignments. 
* * 


MANHEIM, PA. 

Manheim Auto Auction. Sale every Fri- 
day (March 13). Weather—clear. Sold 81 
percent of 437 cars registered. 

* 


SYRACUSE 
Syracuse Auto Auction. Sale every Wed- 
nesday (March 11). Hottest big sale in 
our over five year history! Sold 105 cars 
from 126 cars entered. 
* 


VALDOSTA, GA. 
Tom Hewitt Auto Auction. Sale every 
Friday (March 13). We had a red hot sale 
today. Cars were bringing top prices and 


we needed lots more clean cars to meet 
the demand. 


THE ALL-STEEL 
OUTDOOR SHOWROOM 


insertions and television com- 
mercials. 


Nineteen trade and consumer 
publications and 
networks will carry the advertising, 


officials said. 
* 


White Feted Retirement 


Robert White, who will retire 
Apr. after years with National 
Broadcasting Co., honored 
party given colleagues the 
advertising business Detroit last 
week. 

White has been the Detroit 
television sales staff the network 
for the past six years and prior 
that was manager the NBC 
radio network. Before joining NBC 
White was advertising manager 
Pontiac. 


The veteran man was pre- 
sented with gift which includes 
trip California for him and 
his wife. Side trips Las Vegas, 
Disneyland, tour the NBC out- 
let Hollywood, etc., are included 
the gift, which was put 
the form book friends 
MacManus, John Adams adver- 
tising agency, Bloomfield Hills, 


* * 


Guide’s advertising revenue 
for January was 45.7 percent 
greater than for the same month 
1958. 


January advertising revenue, 


Ford Engine School 


FORT WORTH.—Ford Motor Co. 
has presented six-cylinder engine 
and automatic transmission 
Technical High School here. James 
Bass, Ford assistant district 
sales manager, said the equipment 
was donated part the com- 
pany’s program assisting schools 
offering automotive technical 
training. 


% 


PAYS 
SAVINGS and SALES 


You can thumb your nose the weather when 
you have Kar-Show! Customers and cars alike 
are protected from rain, sun, and snow! 


reported the Publishers Infor- 
mation Bureau, totalled $889,121, 
increase $279,082 over the 
same month last year. 


Advance billings for the re- 
mainder 1959 are running 
percent ahead last year, the 
magazine said. 

* 


Personnel Changes 


John Churchill from automo- 
tive want staff manager 
the automotive staff the Chicago 
Tribune classified advertising de- 
Cleveland manager Stanley Pub- 
lishing Co., vice-president 
Stanley Publishing and its affiliated 
corporations, Transportation Sup- 
ply Publishing Co. and Jobber 
Product Publishing 
Byron Farwell from manager 
Chrysler Corp.’s community rela- 
lations department Detroit 
the newly created post director 
public relations for Chrysler in- 
ternational, S.A., with headquarters 
Geneva Switz- 
erland Robert 
Anderson, 
vice-president 
charge the 
Detroit office and 
supervisor the 
DeSoto advertis- 
ing account, 
board directors 
Batten, Barton, 
Durstine Os- 
born advertising 
agency Emily 
Graham, form account executive 
with Smith-Greenland Advertising 
Agency advertising and publicity 
department Continental Car 
Combine, importer Goggomobil 
and Skoda Neil Uptegrove 


R. E. Anderson 


from manager technical adver- 
tising for Allen DuMont Labora- 
tories, Inc., manager adver- 
tising and sales promotion 
Tung-Sol Electric, Inc. 


FOR ITSELF 


Dealers report sales increases 25%. 
And facts prove that savings keeping cars clean 
will pay for the Kar-Show years. Sound too 
good true? 

Get the facts. See for yourself. check 
with the dealers who Kar-Show units. 

You'll find Kar-Show prices extremely low. 
They display four many cars you wish— 
fit any type shape lot. Anybody can put 
them up, move them anytime. Why wait? Get 
full details and prices now. 


WRITE, WIRE CALL COLLECT 


Steel Builders, Inc. Box 5157, Columbus, Ga.—FA 4-2452 


ANY THESE DISTRIBUTORS 


ATLANTIC STEEL CO. 
Box 1714 


FABRICATED METAL PRODUCTS CO. 


104 Ave. 
Louisville, Ky. 6-1840 


CONTINENTAL STEEL CO. 
Highway 


FEW TERRITORIES ARE OPEN FOR AGGRESSIVE DISTRIBUTORS 


sold 
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mer, 
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SPECK PONTIAC—Saxton, Pa. 
CREEL FORD CO.—DeFuniak Springs, Fla. 
Mo- 
ese 
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Auto Personnel 


bolts. screws fool with when 
changing your plates your 
demonstrators used cars. 


LICENSE PLATE HOLDERS 
< hold them firmly in place for your demonstration 
% Will Not Bounce or Slip Off 
% Wil Not Scratch 
| set of 4 rubberized magnets with 


anachments 
5 sets of 4 each 


$6.00 
$25.00 


Setislachon guaranteed 


Send your orders today to 


Cleveland Products Company 
Cleaveland Building 
Rock Island, 


DISTRIBUTORSHIPS AVAILABLE 
Inquiries Invited 


QUANTITY PRICES ON REQUEST 


PORTABLE ALL-STEEL 


BUILDING 
for your 


DELIVERED FULLY ASSEMBLED and EQUIPPED 


attractive, building that 
deliver your lot and set your 
prepared foundation. Attach utilities and 
business. Simple move new 
ocation business shifts. Includes heat- 
ing and air conditioning; available 
several sizes. Write for complete details. 


VALENTINE MFG., INC. 
BOX 667-N WICHITA, KANSAS 


MR. BUSINESS MAN! 


For good customer entertaining, 
resultful conferences real re- 
laxation, there’s place like 
ST. CLAIR INN, just miles up- 
river from Detroit! our complete 
facilities, contact Creighton Holden 
Mrs. Margaret Nelson. 


St. Clair Inn and Country Club 
OPEN ALL THE SCENIC ST. CLAIR 
Owned and operated by the Holdens 
ST. CLAIR, MICHIGAN 9-2222 


TRADING 
FORMULA 
PRODUCE 
VOLUME 


The answer to this and countless other 
questions is in “The Automobile Dealer” 
by Martin H. Bury, This valuable book 
has been acclaimed the “bible” of its 
if, after days, are not 
convinced that this book merits being 
@ worthwhile, permanent reference, re- 
furn it and your money will be re- 
,_ funded. Send for your copy now. 


1750 N, Broad St., Philadelphia 21, Pa. 


| Send copy (copies) of the new book, 
Automobile 


Check enclosed for books $5.20 ea. 
Send books plus postage 


Name 


Capt. James Karns, the Wis- 
consin State Traffic Patrol, has 
been chosen commissioner 
the State Motor Vehicle Depart- 
ment Gov. Gaylord Nelson. 

Karns’ nomination must con- 
firmed the State Senate. will 
succeed Melvin Larson, com- 
missioner for the last six years, 
who will return his former posi- 
tion registration chief for the 
department. 

* + 


Shifts Bayer, McClellan 


Howard Bayer has been 
named manager the Train- 
ing Center succeeds 
McClellan, who has been 
transferred the enter Salt 
Lake City. 


* 


Firestone’s Shea Retires 
John Shea, vice-president and 
chairman the finance commit- 
tee, has retired after years with 
Firestone Tire Rubber Co. 
will continue director, All 
ficers and directors the company 
were reelected board meeting. 


General Tire Promotes 


Truck-Trailer Sales 


Appointment four sales execu- 
tives positions the new truck 
and trailer branch department have 
been announced General Tire 
Rubber Co. They are: 

Howes, Dallas, Houston and 
Kansas City divisions; Richard 
Graybill, Philadelphia, New York 
and Boston divisions; 
Allister, Akron, Detroit, and Cin- 
cinnati divisions and William Boyd, 
Chicago, Twin City and St. Louis. 


> > 
York Promotes Coombs 


Sales Manager Post 

Coombs has been appointed 
sales manager 
and mo- 
bile products for 
York division, 
Corp., York, Pa. 


Prior coming 
Coombs was sales 
manager for Le- 
high Mfg. Co., 
Lancaster, 

C. B. Coombs 


for years. 


AMC Appoints Dunlop 


Assistant Zone Manager 


William Dunlop has been ap- 
pointed assistant manager the 
Los Angeles zone American 
Motors Corp., succeeding Frank 
Jacoboson, who has resigned. 


Dunlop was one time the 
Los Angeles zone business man- 
agement manager, and more re- 
cently was assistant zone manager 
San Francisco. joined Amer- 
ican Motors 1946 zone service 
manager Seattle. Before that 


Chrysler Appoints O’Brien 


Industrial Relations Director 


William O’Brien has been 
named industrial relations direc- 
tor for Chrysler Corp., according 
John Leary, personnel vice- 
president, whose staff O’Brien 
served since joining the company 
1958. 

his new position O’Brien 
will direct employment, labor re- 
lations and compensation func- 
tions for the corporate personnel 
staff. previously served seven 
years industrial relations man- 
ager and related positions 
Chicago for another automotive 
company. 


Hilf Joins Highway Products 


Hilf has been named assist- 
ant vice-president and manager 
the special vehicle sales division, 
Highway Products, Inc. had 
been vice-president Fageol Prod- 
ucts Co. 

* 


Noe Named Distributor 


For Professional Cars 


Randall Noe Sherman, Tex., 
has been appointed exclusive dis- 
tributor for S&S professional cars 
for Texas, Colorado, Oklahoma, 
Kansas, Western Louisiana, Arkan- 
sas and New Mexico, according 


Hess Eisenhardt Co., Cincinnati, 
O., builders the cars. 
Noe maintains complete facilities 


new establishment Houston, 
provide service the funeral di- 
rectors Southern Texas 


Louisiana. 


Ford Shifts Personnel 


Arnold has been named 
Ford Denver district sales man- 
ager. succeeds Cavnar who 
has been transferred Arnold’s 
previous post Des Moines dis- 


trict sales manager. 


S-P Promotes Hicks 


Robert Hicks, former assist- 
ant sales manager the New York 
zone, has been promoted Denver 
zone sales manager Studebaker- 
Packard. 

= 
Avisco Promotes Brown 


Prescott Brown, formerly 
technical sales service representa- 


With the 


tive American Viscose Corp.’s 
Meadville (Pa.) acetate plant, has 
been appointed manager techni- 
cal sales service for all Avisco fila- 
ment yarns. Jackson Scherertz 
succeeds Brown Meadville. 


* * * 


Brown Names Optenberg 
Arthur Optenberg has been 


the Milwaukee area for 
Trailer division Clark Equip- 
ment Co. 


* * * 


Union Carbide Shifts Rankin 


Gerard Rankin has been 
from the Silicones division the 
field sales organization the 
sumer products department, Union 
Carbide Chemicals Co., division 
Union Carbide Corp. wil] 
technical representative for private 
brand antifreeze the depart- 
ment’s Eastern 

ae 


Chrysler Moves Dawson 


William Dawson jr., former 
Chrysler Corp. service representa- 
appointed Dodge service manager 
for the Memphis joined 
the corporation 1955. 


Early closed automobiles were 
given the name sedan. The 
nal sedan (from the 
meaning “sitting 
closed chair contraption carried 
two men, was introduced 
England during the 18th Century, 


Traveling Along Automobile Row 


Colorado Homecoming 


GRAND JUNCTION, Colo., 
Jim Fuoco Motor Co, received 
the first autos sold the deal- 
ership when went into business 
1940. 


“We'd like keep sou- 
venir,” said Earl Fuoco, “The old 
car top shape, with little 
over 50,000 miles it.” 

The car was owned Arthur 
Blackmore, 88, retired school jani- 
tor and former rural mail carrier. 

> 


Unclassified 

EVERAL Detroit Chevrolet deal- 

ers are unhappy about their 

zone manager’s request that they 
refrain from advertising models 
the classified columns local 
newspapers. 

The factory 
told them that such ads are de- 
grading the product and make 
the new models look like distress 
merchandise. 

But dealers who like the classi- 
fied section disagree. one phrased 


it, “Those ads are effective. Most 
the big Ford dealers use them, 


and that’s one reason Ford outsold 
Wayne County February.” 
Ford beat Chevrolet 2,500 2,031 
Wayne County February and 
had two-month total 5,151, com- 
pared with 4,759 for Chevrolet. 
January, Chevrolet topped the new- 
car 
Destinging the Sticker 
ROYAL OAK, MICH., Stark 
Hickey Ford, Inc., has found 
way take some the sting out 
the total the price sticker. 
Next the Federal label each 
showroom model taped sheet 
company stationery which de- 


clares: “We will sell this car for 
much less.” 
Champion Again 


LMER JOHNSON, salesman for 

Nash Great Lakes River 
Rouge, Mich., and champion sales- 
man the nation’s American Mo- 
tors dealerships, off fast 
start 1959 sales. 

Johnson, credited AMC with 
selling 219 new cars and 423 used 
units in, 1958, reports that his sales 
the first two months this 
year have numbered 167. Although 


(Continued from Page 18) 


consuming auto generator fewer problems the cool- 


turing the waste heat from the ex- 
haust manifold and converting 
electricity charge the battery. 

the basic thermoelectric principle 
that electricity will develop 
thermoelectric junction two dis- 
similar metals when heat applied 
one terminal. 

“From the efficiency stand- 
point,” remarked, “this isn’t 
good present. But doesn’t 
matter because this waste heat 
and such system could mate- 
rially improve car’s gas mile- 
age.” 

“One the problems here that 
the voltage would vary with the 
temperature. Also, you might have 
poisoning the semiconductors 
high temperature. Another problem 
that you don’t have enough 
input for the battery, will run 
backward. Actually, there are 


Equipment Shortages 
Delay Auto Checks 


PROVIDENCE, Equipment 
shortages have forced month’s 
delay the start compulsory 
auto inspections Rhode Island. 

Originally scheduled for March 
the start has been deferred 
Apr. About 600 inspection sta- 
tions are certified for the 
semiannual inspections, 


ing system.” 

Much progress the develop- 
ment stationary thermoelectric 
generators has been made Rus- 
sia where farms many remote 
regions have electric lights and 
appliances powered heat from 
kerosene lamps wood stoves. 


Electric Car Eyed 


INTERESTING point that 
from these lamps stoves 
needed for the thermoelectric gen- 
erators, leaving the remaining 
percent for the production light 
and heat. 

present thousands small 
thermoelectrical kerosene lamps 
are being used Russia for pro- 
ducing electrical energy power 
radios. 

Commenting that thermoelectric 
developments are being achieved 
not only Russia, Abram 
Joffe, Russian scientist, recently 
reported, “When visited the 
found scientists and engineers 
fired with these (thermoelectric) 
possibilities and working actively 
achieve them. Evidently 
stand the threshold new 
era power engineering, heating 
and refrigeration.” 

Lindenblad concluded saying 
that was looking forward 
electric car that would driven 
electric generator which 
would powered some fuel 
much cheaper than gasoline. 


he’s been selling “ever since was 
kid,” Johnson has been with 
Nash Great Lakes since 1952. 

Johnson will admit having 
only one sales secret: “I’m man 
who prays every night and 
not ashamed admit it. try 
live and would never 
sell man car.” 

finds inspiration for his sales 
efforts his family which consists 
his wife and nine children. 


‘Security’ Un-American 


two dealerships 
nity about 7,000 and miles 


west Detroit, want part 


territory security. 

“It’s not the American way for 
someone tell you how and 
where operate,” said Frank 
Allison, vice-president Ernest 
Allison, Inc, 


Frank Palmer, general manager 
Paul Wiedmann Ford, was 
the opinion that territories would 
help only certain few who dont 
want work get customers.” 


Both said their businesses would 
suffer they were limited deal- 
ing within the city limits. 

“The people clamoring the loudest 
for territory security are the ones 
who got into the auto business after 
the war when didn’t have 
son. 

Palmer estimated that about 
percent Wiedmann’s 
live outside the city. 

Asserting that believes the 
“survival the fittest,” Allison 
said “nobody tells you where 
buy suit, they?” 


Economy Plus Prestige 


The adage that “you can’t have 
your cake and eat it” doesn’t hold 
true with some customers the 
Ford and Chevrolet dealers 
Plymouth, Mich. 

The six-cylinder engine the 
answer for economy-minded buy- 
ers who prefer the prestige mod- 
els the low-priced makes. 

number Galaxies with sit 
cylinder power plants and straight 
stick transmissions have been 
Paul Wiedmann Ford. 

Ernest Allison, Inc, 
rolet), over four-week span, one 
salesman sold three Impala 
tops with six-cylinder engines 
straight sticks. 

Both dealers reported that sixes 
are the most popular and 
get cars these days. And both said 
business overall was little 
this year than last. 


Jones Ford Adds Shop 


Jones Motor Co. (Ford), 


and San Mateo E., 
M., has purchased the shop 
cility Novi Equipment Co., 
rectly behind the Jones dealershiP 
and will used body 


—*—_ 


punch! 


FULL-DEPTH AIRFOAM 
BUILDS EXTRA, 3-WAY 
SALES APPEAL 
INTO NEW CARS! 


Spaciousness! 


Complete AIRFOAM back-and-seat set re- 
sults more room for the passengers 
less bulky more springs, batting, 
webbing, cords take space. 


Full-Depth means 


Cushions the ride and keeps its 
springy shape only full-depth AIRFOAM 
can. Lavish AIRFOAM luxury softens the 
toughest customer. 


gives cars 


future that brightens your future! Full-Depth means 

Latest surveys show that over the mew cars you damage seats and new 
will come back you backs keep their interiors stay young-looking 

health your depends will you sell NOW, building tensed components loosen and shake. 
future used-car profits. 

cars back cleanly AIRFOAM helps muffle other car noises, too. 


It's the silent salesman who never stops 
working for you! 


Dealers ask your car Rep. 
Manufacturers contact Goodyear, Engi- 


neered Products Akron 16, Ohio, for 
the latest, most significant details. 


made ONLY 


The Foam Rubber-Latex cushioning cars with Future 
. Airfoam—T.M. The Goodyear Tire & Rubber Company, Akron, Ohio 


Ford Dealers Elect— 


Newly elected officers the San Jose Ford Dealers Advertising Assn. 
congratulated Ford officials after the election San Francisco. Front row, from 
left, are Walter Hansel, Vacaville, secretary; James Minto, Burlingame, treasurer; 
James Albany, vice-president; Rear row: James King, Ford San Jose 
district sales manager; Robert Bishop, Santa Rosa; Matthew 
Ford Western regional sales manager, and John Eagal jr., president, 
Stockton. 
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News Note... 


Auto News Brief 


has 
started Fruehauf Trailer Co.’s 
newest West Coast factory On- 
tario, Calif. according William 
Grace, 

The new plant, which expected 
the largest Fruehauf plant west 
the Mississippi, and will con- 
centrate production newly 
designed highway trailers for com- 
mercial use, Grace will have 
capacity 200 trailers per 
month. 


Rubber Reclaiming Plant 


Calls Output Best Since 


BUFFALO.—The Rubber 
Reclaiming Co. plant 
nearby Cheektowaga, turning out 
reclaimed rubber the highest 
rate since 1955, according Wil- 
liam Fritton, vice-president. 

The plant producing about six 
million pounds reclaimed rubber 
month, little more than rated 
capacity, said. About percent 


acrylic plastic molding powder 
for tail lights, parking lights, 
instrument panels, nameplates, 
medallions and dials. 


the plant’s output for automo- 
tive products such tires, 
battery boxes and steering wheels, 
added. 


* * 


Burt Offers Leased Cars 


DENVER.—A subsidiary the 
20-year-old dealership Burt 
Chevrolet Co. Burtco, car leas- 
ing service. Bill Wynne, general 
manager Burt Chevrolet, 
president the 300-vehicle leasing 
firm. was founded 1956 and 


now serves 18-state area. 


Dietrich Returns MEWA 


Head Research Unit 


Dietrich has 
returned Motor Equipment 
Wholesalers Assn. Director 
the Department Business Meth- 
ods Information and Research, ac- 
cording Ruark, MEWA 
general manager. 

Dietrich, former director 
MEWA Member Services, left 


Again material for tail lights 


Plexiglas 


trademark, Reg. U.S. Pat. Off. and other principal countries the Western Hemisphere. 


Chemicals for Industry 


ROHM HAAS 


WASHINGTON SQUARE, PHILADELPHIA PA. 


Representatives principal foreign countries 


DETROIT REPRESENTATIVE: Nor-Way Building, 20211 Greenfield Road, BRoadway 3-0674 CANADIAN DISTRIBUTOR: Crystal Glass Ltd., 130 Queen’s Quay East, Toronto, Ontario, Canada 


1957 become executive 
Jobber Product News. 
* * * 


Extrudo-Film Adds Piant 


POTTSVILLE, 
Film Corp. has begun corstruction 
foot facility here, that will 
ruple present capacity. The plant 
expected begin production 
May. 


Buying Groups, 
Members Hit 
FTC Order 


WASHINGTON.— Two group 
buying organizations and their 
jobber members have been ordered 
the Federal Trade 
stop soliciting and accepting 
illegal price advantages from sup- 
pliers automotive equipment, 

The two groups are Mid-South 
Distributors, Memphis, and Cotton 
States, Inc., Andalusia, Ala. Seven- 
teen the jobbers are members 
Mid-South and the other eight be- 
long Cotton States. 

The FTC ruled that the jobbers 
violated the Robinson-Patman 
Amendment the Clayton Act 
knowingly inducing and receiving 
discriminatory prices. 

said evidence showed that the 
two “buying groups were mere 
bookkeeping devices get mem- 
bers lower prices than could ob- 
tained buying individually.” 

Mid-South members are: 


Borden-Aicklen Auto Supply Co., 
New Orleans; Central Electric 
Hattiesburg, Miss.; Corpus Christi 
Hardware Co., Inc., Corpus Christi, 
Tex.; Crawford Co., Inc., Shreve- 
port, La.; Fulton, Conway 
Louisville. 

Hatcher Co., Macon, 
Keith-Simmons Co., Nashville; 
Mills-Morris Co., Memphis; Motor 
Supply Co., Inc., Meridian, Miss.; 
Motor Supply Co., Monroe, 
Motor Supply Co., Inc., Savannah, 
Ga.; Robinson Brothers, Jackson, 
Miss. 

Southern Auto Supply Co., Inc, 
Chattanooga, Tenn.; Tennessee Mill 
Mine Supply Co., Knoxville; 
Voss-Hutton, Barbee Little 
Rock, Ark.; Wadel-Connally Hard- 
ware Co., Tyler, Tex., and Williams 
Hardware Co., Inc., Fort Smith, 
Ark. 

Cotton States members are: 

Greenwood, Miss.; Christian Auto 
Supply Co., Inc., Laurel, Miss.; Mil- 
ton Supply Co., Meridian, 
Taylor Parts Supply Co., Inc, 
Andalusia, Ala.; Barnes Motor Sup- 
ply, Baton Rouge, La. 

Davis Motor Supply Co., Inc, 
Mobile, Ala.; Hart Supply Co., 
Columbia, Miss., and Greiner Auto 
Parts Co., New Orleans. 


Auto-Theft Ring 


Broken Texas 


FBI office here 
announced has recovered 
Guatemala new cars shipped 
theft ring broken here 
with the arrest three men 
February. 

Hawkins, special agent 
charge the local FBI office, said 
eight more cars were recovered 
docks along the Houston ship canal 
the time the arrests. 

said the cars were stolen 
Springfield, Mo., Kansas City, New 
Orleans and Chicago. The three sus- 
pects, all Chicago, pleaded in- 
nocent charges receiving 
concealing the stolen cars and were 
held under $50,000 bond, Hawkins 
said. 


GM’s Firebird 


Makes Detroit Debut 


eral Motors space-age-inspired cat 
—made its first Detroit 
when went display the 
hibit Hall the General Motors 
Building. 

The sleek, silver missile-like 
the first ever designed around 
single stick control system which 
eliminates the conventional 
ing wheel, brake pedal and 
ator. Firebird III will displayed 
and demonstrated daily the 
hibit Apr. Hours 
are a.m. p.m. daily and 1:30 
admission charge. 


and 
the 
You 
bile 
: oO 
Dar 
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¢formerly occupied Hoffman 
DeSoto Center) and will operate the 


Eriks Dargevics Third and 
Alabama Lafayette, Ind. 


Across the Nation business from this location, Hoff- Dargevics worked for Volkswagen 
man, also Plymouth dealer the Far East from 1953 
DeSoto business 1223 Water, olkswagen distributorship 
udo- anges location Williamson Motor Grand Rapids, Mich. 
ction * * * 
West Side Pontiac, 11801 Virginia, Charleston, Va.| Yellowstone Adds New Line Midwest Motors Expands 
plant Lakewood, O., has been ac-|They will operate Tutwiler Midwest Motors has opened its 
Fred Ritter, Cadillac. Yellowstone Motor Sales (Mer- third Renault-Peugeot dealership 
formerly was with Chrysler Billings, Mont., the Kansas City (Kans.) area, The 
and most recently has added English Ford. new outlet 1035 Minnesota 
Creative Salesmanship, Inc., Rambler Deal Ave., and Joe Kort has been named 
etroit, dealer-management firm.| Bill Eger has purchased Buys Ford Deal general manager. 
Center, Twelfth Ave. and Broad- 


Volpe Buys Taylor Buick 
James Volpe, former Nash dealer 
Rochester, Y., has purchased 
Buick Co. property 


way, Denver, will continue 
operate his used-car lots 1214 
Alameda and 1101 Alameda, 


Denver. 


Jack Crollard, who has been 
Ford general field manager the 
Seattle district, has purchased 
Elliott Motors, Coeur d’Alene (Id) 
Ford dealership. 


Johnson Adds Oldsmobile 


Johnson Motors (Cadillac), 980 
Telfair, Augusta, Ga., has added 
Oldsmobile franchise. Johnson 
heads the firm which also handles 


‘oup 
Geneseo. Chevrolet Deal Adds Fiat 
ission Deal for Denver cothe St., Portsmouth, has been| Ward Chevrolet Estill, “Thanks for the demonstration Handle 
sup- dealership executive, and Glockner heads the firm. ery dealership there have been sold Sid Haydon, (DeSoto-Plym- 
nt. Hoseph former automobile finance + Ward to Hiers, i w li Th outh), 800 Spring, Little Rock, Ark., 
boats and boating acces- Mullen Building New Home Ross Bates Selling Out 

Boyd Mullen Chevrolet Ross Bates, 4314 Alaska Ave., 


* * 


Christi, Tex. The Ferguson firm, 
which has been appointed Chrysler 


Pasadena, has begun con- 


Dargevics Opens Deal 


Seattle, has terminated its Dodge 


Brooks Familiar Spot dealer for Corpus Christi, has leased new plant the University Motors, Inc, (Volks- and selling out cars 
David Brooks has opened building 1201 its present used-car opera-| wagen), has been opened trucks auction basis, 


Washington St., Towson, Md., 
the corner where his father, Dan- 
the Brooks, opened his first 
mere deal 1927. The elder 
now heads Brooks-Price 
Baltimore. 
Davenport Takes Lark 
Davenport has opened 
Davenport Motor Service (Stude- 
2325 Main, Las Cruces, 
Co., 
Cadillac for Tutwiler 
Ga.; Tutwiler and his wife, 
have acquired the fran- 
fotor Morton Cadillac Co., 1311 
La.; 7 
Louisville Dealers 
on, 
Provide 
ne., 
Inspections 
Greater 
Automobile Dealers Assn. 
mith, inspections motorists under 
proposed voluntary car- 
inspection program. 
Inc., The City’s program was outlined 
Mayor Bruce Hoblitzell con- 
Mil- with association members. 
City would provide windshield 
Inc, for cars that pass the 
Sup- tests brakes, lights, steer- 
ing and the like. 
According Hoblitzell, existing 
Inc, §City ordinances could put teeth 
Auto inspection program. These or- 
make illegal drive 
Louisville any car having defec- 
tive lights, brakes steering ap- 
tred windows that block vision. 
Most the dealers who attended 
here meeting expressed interest 
din participating the program. 
din said the inspections would 
here dealers opportunity 
found defective. 
Hoblitzell cautioned, however, 
said motorist who voluntarily 
pubmitted such inspections would 
anal have the option selecting 
garage make needed repairs. 
New proposal. Instead, "SNAKE EYES” MEANS YOU LOSE! 
sus- request, Carl O’Daniel, as- 
and committee study the proposal 
draft recommendation for the 
kins consideration later 
The double spot radio advertis- Giving advertisers every oppor- Don’t gamble with your advertis- 
weeney ect ing may profitable for the tunity make the most ing dollar. Call your nearest 
station, but it’s losing proposi- they buy only part Henry Christal representative 
oungstown tion for the advertiser. WJR does policy. equally impor- get all the facts why-adult 
double trigle epet. Your ad- part the fact listeners made the 
Co., was elected presi- bars the door questionable ad- No. station the fifth richest 
r 
Armbrecht, Armbrecht isteners attention with costs thousands dollars 
(Ford), vice-president, and has every opportunity tobeheard, has built million dollars 
remembered and acted upon. It’s confidence WJR lis- 
Trustees elected are Armbrecht, the only way you get fair shake teners. They know they can be- 760 50,000 WATTS 


Johnson, Wayne Barrett and 
Dan Heindel jr. 


for your advertising dollar. 


lieve what they hear. 


RADIO WITH ADULT APPEAL 


SAFETY MARKER—The 
traffic control safety device designed 
for use whenever vehicle inoperative, 
due flat operation. Designed 
control traffic around disabled vehicle, 
the inches tall and made 
polyethyelene plastic bright yellow. 
said visible day night. Sentinel 
Mfg. Co., Twentieth St., New York 


Trunk-Drain Kit 
Introduced Houser 


trunk-drain kit, No. 727, de- 
signed specifically for the 1959 
Chevrolet has been introduced 
Houser Engineering Mfg., Inc., 
Bluffton, Ind. 

The kit contains rubber tube 
through which rain water re- 
moved, brass drain fittings, rubber 
washers, steel washers and nuts 
and clear, easy instructions, Houser 
said. 


IDENTIFICATION 
identification system for its stock replace- 
ment springs ond ports has been 
Spring Co., Momence, 
Clearly stamped into the short 
the spring, also main the 
stock number gives positive identification. 
This saves time and for 
mechanics replacement servicing, 


said. 


Trash Pickup Device 


Handling Devices Inc, 
Concord Lane, Cambridge 38, Mass., 
has introduced Sweepcart, tool for 
dirt trash pickup and removal 
which said eliminate shovel- 
ling and simplify floor cleaning. 
eliminates the need dragging 
pushing barrels, shovels contain- 


ers around, the firm said. 


SPRAY APPLICATOR Spray Products 
Corp., Box 844, Camden J., 
has developed applicator for its Spray 
starting for diesel and gasoline en- 
gines. Designed use standard can 
pressurized Spray starting the In- 
atomized into the intake manifold 
through closed The can fivid 
contains 327 net starting and 
down degrees. One can 
said contain enough fivid for about 
starts freezing, and about half that 
number zero degrees. 


Maremont Muffler Rack 


Carries Sales Message 


Maremont muffler display rack 
shows one two mufflers with 
special sales message the muffler 
calling the Maremont 
“Acid Test for Mufflers” which 
advertised the Jack Paar and 
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NEW PRODUCTS 


“Today” shows over the NBC-TV 
network. 

The sign carries four-color 
message both sides, This free 
standing rack available through 
Maremont Muffler division, 168 
Michigan Ave., Chicago 


Plastic Filler 


“Flex-Able,” described 
extra-pliable, easier-working plastic 
filler, has been introduced 
Oatey Co., 10230 Berea Rd., Cleve- 
land, The firm said the product 
hardens like steel yet never 
brittle, and can bent, picked 


filed. 


Tire Patches 


Chembond patches for tubeless 
tire and tube repairs are being 
marketed Ace Rubber Co., 
Box 6147, Dallas 22, The 
patches are available four sizes, 


the firm added. 


DISPENSER City Wire Co., 
Box 2464, Oklahoma City, 
has announced the H-300, dealer- 
size dispenser rack, hold balanced 
stock seven Del City spools primary 
wire the seven standard colors ATA 
approved truck and trailer cable and 
spool ignition wire. 


Solvent Holder 


Snapo, windshield solvent 
holder for car owners, said 
accommodate all types and sizes 
steel and can mounted next 
the washer jar bag under the 
hood. The product manufactured 
Cal Corp., 2945 Coolidge High- 
way, Berkley, Mich. 


More Flexible Car Rug 
Claimed Rubbermaid 


The Ventura Kar-Rug, featuring 
color-inserts, has been introduced 
Rubbermaid, Inc., Wooster, 

William Coulter, automotive 
division sales manager, said new 
rubber compound just developed 
the company will used for the 
first time the new Ventura series. 
The compound gives excellent flexi- 
bility, thus the Ventura gives 
greater conformity contoured 


floors, added. 


Oil Additive Developed 


motor oil additive has been 
developed for with 200 
more horsepower Shaler Co., 
Waupun, Wis. being marketed 
under the name “Shaler S-200, The 
High Power Oil Additive.” 


Coated Abrasive Paper 
Manufactured Armour 


new type coated abrasive 
product, known Armour Load 
finishing paper, available for 
metal body repair and refinishing. 

Coated division, Armour 
Co., Alliance, 


Filter-Selling Display 

new Dispens-Air-Rack mer- 
chandiser has been introduced 
Purolator Products, Inc., Rahway, 
This unit has bays for nine 
top selling filter refills and three 
extra-wide shelves for storing dif- 
ferent air filters. 


Sauge accuracy. 


AIR HORN—The Hadley Lifesaver 
air horn, said to be rainproof, and dust- 
proof, inches long and weighs 
pounds. Featuring bells that are 
inches diameter, the unit has been de- 
signed with horizontal diaphragms and 
chrome plated projectors, Mfg. 
Co., 2221 Albion, Toledo 


Automotive Repair Material 


Magic Iron Cement Co., 5403 
Bower Ave., Cleveland 27, O., manu- 
facturer the line Magic repair 
products, has introduced its Magic 
Rubber. The product said 
tough, elastic and waterproof 
rubber paste form which be- 
comes real rubber dries. 


Hose Assembly Line 


line hose assemblies with 
permanently attached ends, for 
industrial applications, has been 
announced Parker Fittings 
Hose Division, Parker-Hannifin 
Corp., 17325 Euclid Ave., Cleveland 
12, The assemblies, known 
Krimp-lok, are complementary 
the company’s line reusable 
Hoze-lok fittings and industrial 


hose. 


Instant 


Instant Simoniz, paste wax and 
cleaner pushbutton can, ideal 
for use all car finishes, accord- 
ing Simoniz Co., 2100 Indiana 
Ave., Chicago 16, 


Portable Paint Pump 


Pogo air-operated, portable 
paint-handling pump, has been in- 
troduced Binks Mfg. Co., 3122 
Carroll Ave., Chicago Ill, The 
pump has 2-to-1 delivery ratio 


and designed fit into any 


standard five-gallon pail, the firm 


Tool Grinder 
Vlieg Machine Co., 2720 


Mile Rd., Royal Oak, Mich., has 
announced the Micropoint tool 
grinder which claims the first 


grind single point tool profiles 
geometrically correct precise 


Plastic Body Filler 


plastic filler for auto 
body repairs, never gets brittle and 
stays flexible for years, according 
Marson Corp., Revere, Mass, 


POWER GATE—A Daybrook model 
600 (800 pounds load capacity) has been 
adapted the Chevrolet Fleetside pick- 
truck and now available through 
Daybrook distributors 
country. The power gate kit will 
identified model T-600 E-CF. The gate 
equipped with electric push button 
power unit furnished for six 12-volt 
system. The platform can start stop 
any position between ground and 
truck floor level. Daybrook Hydraulic Di- 
vision, Young Spring Wire Corp., 
Bowling Green, 

Engine, Transmission Aids 
Introduced Hastings 


Hastings Mfg. Co, Hastings, 
Mich,. has introduced improved 
Casite Casite Smooth- 
Seal and C-C-C, crankcase con- 
centrate. 

The firm said C-C-C halts engine 


noises, reduces engine wear and 
Casite Smooth-Seal stops 
leaks automatic transmissions 
and ends jerks and roughness, the 
firm said. Casite Tune-Up 
nates damaging effects stop-and- 
start driving high-compression 
engines, Hastings said. 


National Wheel Covers 
For Imports Introduced 


special model National wheel 
covers for foreign and sport cars 
has been announced Namsco, 
Inc., Bellwood, Ill. The covers are 
available only for 13-inch wheels, 
the firm said. 

Featuring simple, convex design 
with embossed red, black and 
gold crest the center, the covers 
are triple chrome plated and in- 
corporate exclusive steel spring 
steel fasteners which allow fre- 
quent removal without loss se- 
cure attachment, the firm said, 


FILTER TAG KIT—A metal tag kit for 
furnished all Fram field person- 
nel Fram Corp., Providence 
designed enable fleets pick the 
correct cartridge for any filter, The kit for 
fleets contains quantity aluminum 
tags for each oil and air filter cartridge 
made Fram, pair pliers, stainless 
steel wire and hand wiper cloth. All 
are embossed show the Fram 
cartridge number. After the Fram field en- 
gineer has made fleet survey, wires 
tag each filter body indicate the 
correct Fram replacement cartridge for 


Solvent-Resistant 


Pennsylvania Refining Co., 2686 
Lisbon Rd., Cleveland O., has in- 
troduced solvent-resistant grease 
said impervious the wash- 
ing action wide range pe- 
troleum coal tar and chlorinated 


liquids. 
> 


Storage Racks 


Custom-engineered storage racks 
constructed meet practically any 
need without involved layout, pre- 
cision drilling holes 
are available from Unistrut Prod- 
ucts Co., 933 Washington 
Chicago, Ill. The technique involves 
all-purpose metal framing sys- 
tem which can erected for any 
type storage racks, well work 
tables, benches, conveyors and 


many other facilities. 
> 


License Plate Holder 


Offered Inland Mfg. 


The Kwikee license plate holder 
has been introductd Inland Mfg. 
Co., Dept. K-20, 1108 Jackson St., 
Omaha Neb. 

The device has three parts—a 
fastener with groove near the 
end, slotted ring that locks into 
this groove and shaped 
spring that holds the ring securely 
and holds the plate rigidly. 


Windshield-Wiper Lubricant 


RuGlyde rubber lubricant cleans 
grimy wipers which smear wind- 
shields, according American 
Grease Stick Muskegon, Mich. 

* 


Plastic Seat Covers 
For Imports Introduced 


Flair Auto Specialties, Box 122, 
Detroit 12, Mich., has introduced 
clear plastic seat covers for Volks- 
wagen, Renault, Dauphine, Volvo, 
Karmann-Ghia and other foreign 

Flair also marketing plastic 
sunroof roller screen from Ger- 
many, and gearshift knobs 
with the shift pattern inscribed 
black plastic ball. 


WATER COOLER—The 
Matic cooler designed prevent the 
conditioner. The cooler is a small cylinder 
chamber which water from the 
head of the motor or pump passes and js 
conveyed the radiator. Inside the cham- 
ber cooper tubing designed 
manner that the water from the motor 
can freely circulate the coils. The 
unit takes vapor freon from the air con- 
ditioner evaporator and passes through 
the copper coils enclosed the hot water 
chamber. Lo-Merc Automotive Air Condi- 
tioning, 2402 Houston Ave., Box 


Eastern Firms Offer 
Paints 


The development improved 
fire-stopping paints has been an- 
nounced Alim Corp., Park 
Place, New York Y., and 
Baltimore Paint Chemical Corp., 
2325 Annapolis Ave., Balitmore 30, 
Md. 

The new paints are called 
(Stops All The companies 
said they will withstand 


degree flames for one hour. 
> 


RUBBER SEAT—The KEK rubber 
constructed series, designed for 
tractors-cranes and 
ing machinery, farm implement machines, 
electric vehicles and many other 
vehicles. The rubber seat-cover 
provide good friction contact 
the body and the and gives the 
driver The rubber 
back prevents the driver from 
when going over 
ground, said. Its sides extend for- 
ward degree sufficient provide the 
driver with good hold even when his 
vehicle is in a slanting position, it is 
claimed. KEK Seat Corp., 1764 Grond 
Ave., Baldwin, 


2-Tone Shelving Offered 
Columbia-Hallowell 


Light, bright two-toned 
able steel shelving being offered 
Columbia-Hallowell division 
Standard Pressed Steel Co., Jenkin- 
town, Pa. 

The shelving available 
two-tone combinations stemming 
from the use basic shelving 


colors. 


TAILGATE GUIDES Tailgate guide 
have been incorporated into the 


aluminum and steel dump trailers 


Lodestar Corp., Niles, 
Four guides are used, two each 


the gate. The manufacturer states 


his additional feature keeps 
body from twisting excessively 
terrain keeping the gate stable and 
place. Rear mud flaps are incorporated 
with the tail gate another feature 
trailers. Hooks are provided 
which flaps can attached during 
ing operation. 
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(Continued from Page 4) 

area means increasing 
his efficiency. 

Since the program only about 
months old, not yet avail- 
all Chevrolet dealers. 
being handled through 

regional offices. 

the Every phase dealership oper- 
linder There are 
the used cars, service, parts 
Mand accessories, fleet sales, adver- 
cham- and sales promotion. 


uch 
motor 
Con- 
rough 
water 


Box 


Speaking” the sub- 
three-hour evening meet- 
ing, while another hour devoted 
“Business English and Letters.” 
division and there are 
the Technical Center 
ind Chevrolet’s plant Flint. 

There’s informal atmosphere 
the classroom, but any college 
would envy the atten- 
fon and concentration displayed 
the students. 


The students are convinced 
an- they are learning things 
Park will help them operate bet- 
and and more profitable dealer- 
One declared, “Nowhere 
world could you get this 
much useful information 
time.” 
Another reason for the rapt at- 
the fact that this not 
hour. three-week vacation Chevro- 


expense. There tuition 
the division provides all text- 
and other materials used 
classes, but the student must 
his own travel, hotel and liv- 
expenses. 
dealer estimated that his 
attendance the school would 
him about $600. 

worth it? “It sure is,” 
mid. “In fact like come back 
summer for the three days 
management —after 
chance put this stuff into 
practice home.” 


Five members the current 
class already have “come 
back” the Chevrolet school. 


James Pendleton, Dorado, 
Ark. attended dealers’ sons school 
1938, and James Grimshaw, 
Cobden, was student 1952. 


All three Canadians are mak- 
ing repeat visits. Merrill Wolfe, 
Edmonton, Alta., took the deal- 
the ard Dubois, Hamilton, Ont., 
Directing the entire school pro- 
fram McLaughlin, who has spent 
his years with Chevrolet. 
Despite that tenure, McLaughlin 
may have been bit surprised 
find himself the automobile busi- 
ness 1924. 
just- After graduating from Phillips 
ered Enid, Okla, McLaugh- 
did graduate work Yale and 
Scotland before earning his doctor 
ving Following World War was 


with Herbert Hoover’s American 
Relief Administration and super- 
food distribution more 
one million Russians day 
the famine 1923-24. 
> > 

joined Crevrolet 

1924 district manager 
arrytown, N.Y., and held several 
posts the division’s wholesale 
during the next 
1935, wrote Chevrolet’s 
manual for district managers 
organized schools for field per- 
every zone, Sessions for 


Rambler Adopts 


No-Grease Joints 


DETROIT. New steering link- 
ball joints with nylon bushings, 
hich are permanently lubricated 
and “sealed for life,” will in- 
Rambler Rebel V-8 mod- 
els running change this spring. 

Isbrandt, director auto- 
engineering American 
Motors, announced that the new 
development the first application 
this type bearing the auto- 
industry. 

The new ball joints were given 
exhaustive tests AM’s proving 
and wil] standard all 
Rambler cars, Isbrandt said. 


AUTOMOTIVE NEWS, MARCH 23, 1959 


first Class Set 


Chevy Opens New-Dealer School 


the wholesale men now are held 
Detroit. 

head Chevrolet training pro- 
gram. recalls that and Wil- 
liam Holler evolved the deal- 
ers’ sons school idea. The first 

session was held March, 1938, 
and the next will the 

McLaughlin proud announce 
that more than percent the 
2,035 graduates his school still 
are with Chevrolet outlets either 
dealers highly placed em- 
ployes. Nearly percent are op- 
erating managing Chevrolet 
dealerships with combined po- 
tential more than 400,000 new 
cars and trucks year. 

According McLaughlin, the 
for newly franchised deal- 
ers was natural outgrowth the 
dealers’ sons program, During the 
last two years, there have been 
seven dealers per session the 
sons school, and percent the 


British Firms 
Boost Goals for 


Canadian Sales 


TORONTO. British automobile 
companies Canada have set their 
1959 sales targets per- 
cent ahead last year’s, according 
John Dugdale, North American 
representative Britain’s Society 
Motor Manufacturers. 

Interviewed the Canadian Na- 
tional Sportsmen’s Show here, Dug- 
dale said these targets indicated 
that Canadian demand 1959 for 
British family-sedans and for 
sports, cars might total well over 
50,000 units, compared with 40,000 
1958. 

Dealer reaction new British 
cars displayed the show was one 
reason given for the higher sales 
targets. least nine British cars 
are making their Canadian 
this year, Dugdale added. 

Sales and service organizations, 
strengthened additional dealers 
and new factory parts depots, plus 
engineering advances would also 
help build additional sales, Dugdale 
noted. The latter will include 
fully automatic magnetic-powder 
transmission developed primarily 
for smaller cars and now being 
readied for mass 

Discussing the projected new 
compact cars, Dug- 
dale said that British manufactur- 
ers considered these would create 
new and larger market, rather 
than direct competition for over- 
seas imports. understood, for 
instance, that the American cars 
will have longer wheelbases and 
higher price range, said. 

Dugdale described the imported- 
car business expanding Ca- 
nadian industry which employin 
million-dollar investment factory 
parts depots and other sales and 
service Twelve Canadian 
subsidiaries British car and com- 
ponent manufacturers are now es- 
tablished Canada, and most 
them have been business here 
for more than said. 


Model Proving Grounds— 


John Dugdale, left, North American rep- 
resentative Society Motor 
and Geoff Roost, chairman, 
British Motor Industry Canada, look over 
model Motor Industry Research Assn.'s 
proving grounds Lindley, England. Ex- 
hibit formed part International Motor 
Exhibition Canadian National Sports- 
men's Show Toronto. 


Canadian students have been deal- 
ers. 

The first dealer class brought to- 
gether men who average about 
300 new cars year. One has 
volume but units, while an- 
other moves more than 2,000. 

Their ages range from 
years, and the average 
comparison, typical dealers’ 
sons class will range from 
years age and will average 
about 

Applicants for both schools fol- 
low the same procedure. The ap- 
plicant first files application 
blank with his zone manager. 
the zone manager approves the ap- 
regional chief. 

After the regional manager’s OK, 
the application goes the central 
office Detroit where commit- 
tee headed McLaughlin selects 
about members the next class. 

The zone-regional approval sys- 
tem means that only about ap- 
plications for each session reach 
the Detroit committee. 

selected, the applicant 
can expect spend goodly por- 
tion the next three weeks (six 
weeks for dealers’ sons) class- 
room 440 Burroughs Ave., De- 
troit. 

appropriate, perhaps, that 
one Detroit’s most successful 
Chevrolet dealerships once was 
located that address. The firm 
was headed the late Jerry Mc- 
Carthy. 

McLaughlin noted that one 
the first items the school agenda 
stiff examination, and “we 
flunk just about everybody.” 

“Some the fellows complain 
that the exam was too tough—that 
threw them lot curves,” 
said with smile. have stock 
answer for that. remind them 
that guy doesn’t last very long 
the big leagues can’t hit 
curve.” 


Chrysler Dealers 
Open Sales Drive 


Twin Cities 


ST. PAUL.—Twin Cities Chrysler 
dealers kicked off 30-day promo- 
tion Saint Patrick’s Day 
caravan eight haulaways loaded 
with Highland green Chryslers and 
score other vehicles from De- 
troit paraded through St. Paul and 
Minneapolis. 

They were accompanied 
Irish brass band, green-costumed 
models, “talking lion” and green- 
bowlered salesmen. The haulaways 
unloaded the green the 
eight Chrysler dealerships the 
area, where further festivities were 
held. 

Chrysler division said the event 


celebrate its first full-stock 


The Dean 


Thomas Mclaughlin, veteran dean 
Modern Merchandising and Management, 
addresses session for newly franchised 
dealers. This new activity the 
school which has been training Chevro- 
let sons and field personnel since 
1938. 


That’s NADA 


situation since the model-year 
began. The event here the first 
series promotions which 

Dealers the Minneapolis area 
participating are: William Hirsch 
sr., Central Motor Sales; George 
Hartzell, Hartzell Motor Co.; 
James Kay jr., Kay Motors, Inc.; 
Harold Barnett, River Lake 
Motor, Inc., and Ray Mason, 
Mason Motor Company, Excelsior. 

Those St. Paul are: George 
Joy Brothers Motor Car 
Co.; Kemper, Kemper Motor 
Co., Inc., and McDonald, Mc- 
Donald Motor Sales. 


‘No Interference’ 
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getting people things the 


Department, and Warren King, 


way want them done, most Life magazine automotive mer- 


the fault undoubtedly ours,” 
Quinn said. 
Other convention speakers 
were Bradley, chief engi- 
neer, North Dakota Highway 


Used-Car Business 
For Dealers Bangkok 


motive markets around the world 
Mrs. George Slocum, chair- 
man the board 
News, who world tour: 

> 
ANGKOK, Thailand.—Visitors 
Bangkok who consider the city 
bit out this world ought 
talk auto dealer here. 

Thailand, there are finance 
companies and, far the dealer 
concerned, there 
absolutely 
used-car business 
either. 

Lest create 
impression that 
cars are always 
sold for cash here 
and then never 
wear out, let 
make two things 
clear the out- 
set: 

Dealers finance their own 
deals and carry their own paper. 

Since purchase tax applied 
all used cars sold dealer, 
but not person-to-person sales, 
dealer ever handles used car. 

The purchase tax percent 
does apply new cars—which 
places automobiles the strange 
position being necessity taxed 


Mrs. Slocum 


high duty and purchase 
taxes have two effects: 

mobile almost always keeps for 
many years. 

Depreciation extremely 
heavy the first half-year. 

With the high cost buying and 
the limited availability, most cars 
are purchased commercial in- 
terests and the government, al- 
though there are private sales. 


economy the surrounding 
area depends greatly upon truck 
transportation, since transport 
inadequate, Trucks are essential 


for hauling rice, which major 
export Thailand. 

Most trucks are purchased 
owner-drivers, who are the 
hauling business. Some locally 
built bus bodies are mounted 
imported truck chassis for rural 
and urban service. 

Local roads get most the 
traffic, but highway construction 
plans are extensive and more the 
country being opened each 
year. 

manager Anglo-Thai Motors. 
the sale more cars and 


trucks would help the economy 


the area only absorbing more 
personnel the service and parts 
ends the business. 

Advertising, said, carried 
chiefly newspapers, with only 
little national magazines. 
Advertising other media, 
said, negligible. 

The lack finance companies 
may deterrent auto sales, 
Tyson said, since this restricts the 
available business the funds the 
dealer can supply for financing. 


Dealers Awarded 
CARS Franchises 


FORT LAUDERDALE, 
more new-car dealers have been 
franchised Cars Rental System, 
Inc., according Jackson, 
executive director the rental and 
leasing organization. 

One the newcomers Sky 
Motor Sales, Ltd. (Chevrolet-Olds- 
mobile), Burlington, Ont. Another 
Continental Cars, Austin, Tex., 
import firm which handles 
Renault, Peugeot, MG, Jaguar, 
Austin-Healey, Morris, Rolls-Royce 
and Bentley. 

Other new members are: Ports- 
mouth Motor Mart (Pontiac), 
Portsmouth, H.; Wood Motor 
Co, (Chrysle r-DeSoto-Rambler- 
Jeep), Marshall, Tex.; Aero Auto- 
mobile Co. (Chevrolet), Alexandria, 
Va., and Mounce Motor (Chev- 
rolet-Oldsmobile-Cadillac), Ma- 
comb, 


chandising manager. 

The convention closed with 
dealer forum, Panelists were four 
Fargo dealers—John Berkey, Jack 
Rober, Don Ryan and Clifford 
Stadum. 

Charles Whittey, Bismarck, 
was elected president the North 
Dakota association, succeeding Gil- 
Stoudt, Jamestown, replaced Whit- 
tey 

Ray Miller, Valley City, was 
elected Stoudt’s seat the 
board, and Orville Robel, Harvey, 
succeeded Frederickson, who 
retired after years director. 

Reelected directors for two-year 
terms were George Fitzpatrick, 
Stanley; Harvey Remund, Mandan, 
and Russ Berrell, Fargo. Grand 
Forks was selected the site 
next year’s convention. 


Record Cars 
Enter Mobilgas 


Economy Run 
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Buick LeSabre, Joe Hill; Buick 
LeSabre, Barbara Nieland; Chry- 
sler Windsor, George Alsbury; 
DeSoto Firesweep, Myra Bu- 
chanan; Dodge Coronet, Link 
Paola; Coronet, Patricia 
Jones; Edsel Corsair, Bill Stroppe. 

Mereury Monterey, Byron Froeh- 
lich; Oldsmobile 88, Tom Neal; 
Oldsmobile 88, Lillian Lee Warner; 
Oldsmobile Super 88, Dwight Hin- 
ton; Pontiac Catalina, Lynn Paul- 
ette; Pontiac Catalina, Marta Retz- 
laff; Pontiac Star Chief, Andy 
Klein; Rambler Ambassador Super, 
Tommy Thomas. 

Buick Electra, Don Bridges; Buick 
Invicta, Judy Allred; Buick Invicta, 
Flanagan; Chrysler Saratoga, 
Mel Alsbury sr.; DeSoto Firedome, 
Hart Fullerton. 

Ford Thunderbird, Art Chrisman; 
Ford Thunderbird, Loretta Co- 
lange; Mercury Montclair, Don 
Rice; Oldsmobile 98, Stan Ray- 
mond; Oldsmobile 98, June Gal- 
braith; Pontiac Bonneville, Bob 
Russo. 

Price: Cadillac 62, 
Jim Parkinson; Imperial Custom, 
Mel Alsbury jr.; Lincoln, Verne 
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business sense dealers...now and into the future. 


STUDEBAKER 


Yes, without obligation, I'm interested learning more about the Studebaker franchise. 


DEALER DEVELOPMENT DEPT. 
STUDEBAKER-PACKARD CORP. South Bend 27, Ind. 


NAME 

: 

TITLE 
CITY STATE 


There’s mystery The Lark’s rapidly rising sales and market penetration. This refreshingly 
different car offers the public practicality ft. shorter than conventional cars yet seats six; easier park, turn, maneuver), 
economy (costs less buy, less run, uses low-cost regular gas) and handsome distinctive styling (that’s matter taste and 
everyone agrees The Lark’s got it). And, The Lark helps put the fun back driving. It’s common sense car building new 
market Americans who find common sense necessity decade rising costs. For this reason, The Lark makes good 
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you haven't received your 

better ask your EIS Distributer or 

: Ash for Catalog No. 277. 


BUICK 
PMP 3856 


PMP 
PMP 
PMP 


8040 
8710 


PMP 8989 


FoRD 
PMP 


PMP 
PMP 


5232 
PMP 5233 
PMP 5260 


LOW PRICES 
TOP QUALITY 


CHEVROLET 


FORD—GM—CHRYSLER 


MUFFLERS 


Your 
PRICE COST 


1949, Series 50, 70, Super, Roadmaster 


1950-52, All 1953, Series 40, $13.00 $5.10 


49-52 Pass. except Conv. Standard Shift 

50-53 with power glide except 
1950-56, Ton, All Truck, 1950- 
Ton, 100, 150, 100-22, 150-22, 


54-57, Pass. and Station Wagon 
except Conv. Duals 


3.95 
3.95 


3.25 
5.00 


55, 56, All Models 

1954, All Models 
55, 56, 8 Cyl, Except Fairlanes, Conv. & Station Wagons 11.60 
Truck, 1948-53, 6-8 Cyl., Ton, All 


9.10 


MERCURY 
PMP 6230 


PMP 6233 


PMP 6234 
PMP 6235 
PMP 6232 


PONTIAC 
PMP 0867 


PMP 0992 


CADILLAC 
PMP 3159 


MERCURY 
PMP 6236 


PLYMOUTH 
PMP 2279 


PMP 2281 


PMP 


1956, Custom Medalist Dr. Sed., Cust. 
Dr. Sed. Hardtop, Single 


1956, Cyl., Montclair, Monterey, sys. .... 
1955, Custom Single System 
1955, MC, Monterey System. 


PONTIAC, 1934-54, All Models 
KAISER, 1946-47, All Models 
PRAZER, 1947-48, All Models 


PONTIAC, 1955, All Models 


1952-56 Series 605, Dr. Sed. 
Series (Rear) 


1954 8 Cyl., MB (Exc. Monterey Conv.) 160 HP 


DESOTO, 1956 (8), Firedome, and Estate 
Wagon, Factory Equipped duals 

DODGE, 1956 (8), D-63-3, Coronet, Cust. Royal, 
Royal Lancer, Exc. Conv., Factory equipped duals 
PLYMOUTH, 1956 (8), P-29 Plaza, Savoy, Belvedere, 
Exc. Conv., Factory equipped dual. 

PLYMOUTH, 1949-56 (6), Exc. Conv. Cpe. 

DODGE, 1949-56 (6), Exc. Roadster 

Conv. C & 8 Pass. 

DESOTO, 1949-52 (6), Exc. Conv., Cpe. 

& 8 Pass. 

CHRYSLER, 1949-52 (6), Exc. Conv., Cpe. 

& 8 Pass. 


16.30 


BROOKLYN 12, NEW YORK 
Slocum 6-8501 


Plymouth Rolls 
Past Million 


Values Contrasted 
With 1928 Model 


11-millionth car 
built Plymouth rolled off the 
assembly line here, and executives 
said that today’s auto, compared 
with the first Plymouth built 
1928, offers its owner nearly twice 
much for his money. 

Comparing the least expensive 
two-door sedans offered the 
division 1928 and 1959, here 
are the findings Plymouth re- 
search: 

The retail price, including Fed- 
eral tax, 1959 Savoy two-door 
sedan $2,232. earn this 
amount, factory worker would 
need work about 1,048 hours, 
based the 1958 national average 
hourly earnings $2.13. 

1928, Plymouth two-door 
sedan was advertised $690. Since 
the average hourly factory pay was 
56.2 cents, had work 1,228 
hours earn the purchase price, 
180 hours more than today’s worker. 

The 180 hours saved, based 
the 1958 average earnings, 
amount cash savings 
$383.40. 

1928 such items bumpers 
were listed optional equipment 
extra cost. For the same num- 
ber working hours required 
equal the price stripped model 
1928, today’s buyer not only can 
get the bumpers, but can specify 


these items equipment which 
were unheard 1928: 
1928 Mod. 1959 
Plymouth 2-dr. 
sedan 1048 hrs. 
Fresh-air 
Push-button 
Automatic 
Power brakes hrs. 


Economists said this saving 
the result technological progress 
manufacturing methods and 
improved materials over the past 
three decades. 

Plymouth executives added 
that the saving furthered 
the extra value built into the 
modern auto, comparison 
the materials used follows: 


The 1928 Plymouth used 2,673 
Square inches glass, and the 
frame weighed 160.5 pounds; its 
1959 counterpart requires 4,148 
inches safety glass and 
its frame contains 282 pounds 
Brake-lining area was 114 
square inches 1928. Today 
184 square inches. 

The 1928 had one horsepower 
for every pounds its four- 
cylinder engine, six has 
one horsepower for every 24.9 
pounds, and Plymouth’s standard 
delivers one horsepower for 
every 14.9 pounds. 

The modern car more durable 
and delivers more mileage, 1928 
the average car lasted seven years 
and ran total -41,500 miles 
before scrapping. Now, better cars, 
roads and maintenance have ex- 
tended car longevity average 
123,000 miles and more than 
years service. 


GMC Sales Soar 


Twin Cities 


Richard 
Woodhouse, GMC general sales 
manager, said dealer reports indi- 
cate March sales the Twin Cities 
zone will well ahead those 
for the like period year ago. 

and Philip Monaghan, GMC 
general manager, were Minne- 
apolis for showing new GMC 
trucks fleet operators. 


Woodhouse said 333 GMC units 
were sold the zone during Febru- 
ary, gain percent over the 
183 sales the corresponding 
month year ago. January sales 
were 34.7 percent, added. 


Monarch Adds BMC Line 


Monarch Motors, Inc. (Imperial- 
Chrysler-Plymouth), 616 Chapel 
Hill St., Durham, C., has been 
named dealer for Austin, Austin- 
Healey, and Morris. Robert 
Stock has been named manager 
the foreign-car department. 


Car, Truck Output Estimates 


Automotive News 


PASSENGER CARS 
(U. PRODUCTION ONLY) 


Week Week 
Ended Same Ended Output, To To 
March 21, Week, March i4, March, March 2°, March a, 
1959 1968* 1959* To Date 1958* 1959 

AMERICAN MOTORS 
8,500 2,706 8,518 25,522 37,872 90,212 
CHRYSLER CORP. .... 24,100 13,214 24,431 70,381 142,535 14gqp0 
ED seiccnscercnnteecteties 1,950 1,267 2,042 5,863 14,107 15,998 
1,700 381 1,783 5,136 9,385 13,26 
ee. 5,600 2,549 5,533 16,316 23,084 35,213 
PC en 550 451 527 1,670 4,181 5418 
en 14,300 8,566 14,546 41,396 91,778 78,189 
FORD MOTOR ............ 37,515 18,964 37,036 110,947 305,061 420,663 
ee 855 360 70 2,610 3,730 12,309 
31,200 = 113,331 31,265 92,120 254,328 341255 
Thunderbird ............ 1,640 1,086 1,644 4,668 6,421 16,778 
720 695 722 2,062 9,002 8,190 
3,100 3,492 2,535 9,487 
GENERAL MOTORS .. 61,768 44,123 59,957 184,228 643,999 724329 
6,092 4,648 5,991 19,277 76,371 82,653 
en 3,360 3,182 3,383 10,127 35,818 41,382 
Co 34,700 24,937 33,032 101,809 364,043 393,299 
Oldsmobile _.................. 8,916 6,600 8,370 26,983 96,154 103,816 
8,700 4,756 8,681 26,032 71,113 103,170 

S-P CORP. 

Studebaker .................. 4,366 1,334 4,364 13,046 6,780 45,147 
Total Cars, U. S.** ....136,249 80,480 134,306 404,124 1,137,286 1,428,364 


*Revised. 


**Totais for 1958 include Packard production. 


COMMERCIAL CARS 


(U. PRODUCTION ONLY) 


Ended Same Ended Output, To Te 
March 21, Week, March 14, March, March 22, March 21, 
140 109 140 421 1,267 
1,605 1415 1,666 5,021 14375 
INTERNATIONAL 3,320 2,053 3,093 9,921 
360 247 377 1,051 3,479 3,929 
STUDEBAKER 344 160 1,143 1,607 3,986 
415 349 394 1,190 4,163 4,099 
Total Trucks, 24,964 15,789 72,756 205,752 
Cars, Trucks, 
Cars, Trucks, 
Grand Total, 


Cars and Trucks, 


and Canada 104,340 168,042 


*Revised. 


505,866 1,430,927 


**Misceliancous includes Corbitt, Marmon-Herrington, Federal, FWD, etc. 
***Autocar, Freightliner, Reo and Sterling are included in White totals; Brockway & 


Mack totals. 


N.B. All U. S. totals include cars and trucks for military orders. 


Weekly 


Soars Year 


Car Production 
Record 


(Continued from Page 1) 


Buick and Chevrolet each worked 
four days Flint last week, 
did the Kansas City B-O-P unit, 
while Mercury’s Metuchen J.) 
assembly unit was down the entire 
week, 

industry will lose some as- 

semblies this week Good 
Friday, but the highlight the 
week’s operations wil] produc- 
tion the three millionth model 
car Wednesday (March 25). 

The comparable unit the 
model run wasn’t rolled from the 
assembly lines until 19. 

Based projections 525,000 
assemblies April, 475,000 May 
and 450,000 June, now appears 
that the industry will pass the 
entire model run car 
production about the first week 
June. 

Tota] output 1959 models 
that time would amount ap- 
proximately 4,241,991 units, The 
entire 1958 model run produced 4,- 
222,765 cars. 

AST week’s 136,249 car assem- 
blies was boost 
over the previous week’s 134,306 
units. During the week ended 
March last year the industry 
turned out 80,480 cars. 

American Motors produced 
estimated 8,500 Ramblers last 
week, nearly equalling the record- 


breaking 8,518 cars rolled from 
the assembly lines week earlier; 
Studebaker remained par with 
the previous week with 4,366 as- 
semblies last week, compared 
with 4,364 week earlier; Ford 
Motor climbed from 37,036 
515 units; General Motors was 
from 59,957 61,768 car 
semblies, and Chrysler Corp. was 
off from 24,431 24,100 units. 

Only makers working six days 
last week were Rambler, 
baker, Lincoln-Thunderbird; Ford 
division five plants; Dodge and 
Plymouth Newark, Del., 
outh Detroit, and all 
lines except Imperial Los 
geles. 

* * 
output last week totalled 
estimated 24,964 units, com 
pared with 24,367 
previous week and 15,789 units 
ing the week ended March 
year. 

Commercial-car output for the 
second quarter estimated 
290,000 units, with 100,000 
blies scheduled for April, 
for May and 100,000 June, 

that goal attained, will 
give the truck makers estimated 
596,420 assemblies for the first 
this year, better than 
more trucks than were built during 
the same period 1958. 
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Better Fuel Economy 
Still Top Target 


DETROIT.—American Motors 
Studebaker-Packard are con- 
striving improve 
and Lark fuel economy, 
members the Society Automo- 
Engineers were informed last 


production meeting here that 
production Ramblers 
subjected economy runs 
Wisconsin. 

Held conjunction with Ram- 
owner-driveaway inspec- 
service, the economy runs 
and “have been very help- 
fal regarding the evaluation and 
production problems,” 
Monson reported. 

mthal, S-P, claimed that im- 
Lark engines and reduced 
have resulted economy 
mprovements two miles per 
six-cylinders and over 
miles per gallon V-8s over 
These 
were recorded S-P prov- 
ground tests various speeds 
varying terrain, they said. 

The S-P engineers listed the fol- 
engine improvements for 
models which had contributed 
fuel economy advances: 

Compression ratio increases 8.3 
new combustion chamber 
thape the six, nearly percent 
more rigid crankshaft, 
diminating problem “bearing 
T-slot piston design, im- 
proving control; insertion 
between the carburetor and mani- 
fold, correcting poor fuel distri- 
bution lower speeds, and 
thicker V-8 cylinder head gasket. 

Unit body-and-frame construc- 
tion was not adopted for Lark, 
Hardig and Blumenthal ex- 
plained, because S-P would have 
been required rearrange as- 
sembly facilities and common 
frame for all bodies the line 
promised the greatest economies. 

Instead, Lark uses redesigned 

ladder-type box section frame 
which, the S-P men stated, offers 
torsional and bending 
strength. 

growing potential market has 
developed,” they said, “for car 
which possesses the desirable 
qualities the imports but which 
better fitted American usage. 
This market requires car with 
adequate passenger and luggage 
meet American family 
needs, package which small 
enough retain the ease han- 
dling and parking available the 
imports.” 

The SAE’s car, body and ma- 
meeting also heard reports 
new European trucks and the 
Hillman and Goliath cars. 

The current trend European 
truck design toward vehicles 
lower height, improve entry 
and loading, and manufacturers 
are attaining this objective 
chiefly designing cabs forward 
engines and extending the 
Use 16-inch tires heavier 
trucks, according John Alden, 


commercial vehicle engineer 
Vauxhall Motors. 

Cab forward engine design 
gaining favor, Alden said, chiefly 
because the driver entrance steps 
can positioned lower, ahead 
the front wheels, rather than over 
front wheels, cab over engine 
design. 

Tires 15, and 17-inch diam- 
eter have not been uncommon 
smaller European trucks, re- 


Dealer Forum 


(Continued from Page 3) 


fresh looks merchandising. 
Under the present setup, Chrysler 
selling comes for review from 
various viewpoints. 

The central sales make director 
called all the division plan- 
ning, and the division men meet 
frequently with Quinn and his 
central sales organization. 

Various programs going deal- 
ers are coordinated, that 
dealer handling more than one line 
does not get programs going 
different directions from the 
different wholesale organizations. 

the last analysis, most 
dealer-factory contact comes 
through the district manager, 
the vital point wholesale 
selling. And noteworthy that 
the industry hearing praise 
for the Chrysler district man- 
agers, 

Quinn pointed out that 
essential that you not bypass 
your field men. They must know 
your story and the 
dealers. they are made look 
ridiculous the dealers, you might 
well not have wholesale pro- 
gram. 


For Understanding 


big problem one com- 
munications, Quinn said. 

“Our dealers are our greatest 
asset,” said Quinn. “We know that, 
although there have been times 
when factory men acted though 
they didn’t know under- 
stand each other, all right.” 

Incidentally, speaking com- 
munications, got talking 
about the surveys which show the 
import-car buyers would prefer 
buy smaller American cars 
quality comparable the imports, 
but are convinced that the import- 
quality 

“Is there any answer the 
quality opinion?” asked. 

“Of course there is,” said 
Quinn. “We are building the best 
quality cars Chrysler’s history. 
The problem get the story 
across the public.” 

problem communications 
again. 

Not that Quinn would have you 
become too attached your in- 
ventory. recalled the dealer 
who advised: 

“There’s reason like dis- 
like the cars you Just find 
something about them for the cus- 
tomers They are the ones 
who are going keep the cars.” 


Dealer Leaders San Francisco— 


Newly elected officers the Motor Car Dealers Assn. San Francisco are, from 
left, Carl Carlsen (Renault), treasurer; Ray Ely (Buick), vice-president; Ellis Brooks 
(Chevrolet), president, and Les Vogel jr. (Chevrolet), secretary. 


ported, but the trend toward use 
16-inch tires heavier vehicles 
was accelerated last fall when 
Bedford, made Vauxhall, intro- 
duced 7.50 size tires new 
four-ton truck 15,000-pound 

Among the advantages Alden 
listed were: Lowering body 
loading height seven inches 
and cab step height four; 
smaller turning circles, im- 
portant factor congested Euro- 
pean cities; in-built gear re- 
duction; increased tire tread life, 
due partly improved ride with 
decreased unsprung weight, and 
increased brake pedal reserve due 
reduced expansion small 
diameter wide brake 

Bassette, Fisher Body, 
reported the use electronic 
methods and instruments for test- 
ing car body mechanisms. said 
the methods are applied all 
body functions which are not pri- 
marily structural, such finding 
why rear view mirror shakes and 
blurs. 

Shake studies bodies were 
said reveal even such malfunc- 
tioning parts as. loose motor 
mount, and tape recorders in- 
dicate when noise levels become 
annoying majority people, 
said. 

Dynamic structural test proce- 
dures were reported Gerald 
Klaasen, Chrysler Corp., help- 
ing with the engineering develop- 
ment body structures which are 
strong, light and noiseless, The 
continuing effort design and 
build body structures having over- 
all soundness with minimum weight 
was said have the objective 
providing the owner with car 
solidly and ruggedly built for op- 
eration over all types roads, and 
with squeaks, rattles and miscel- 
laneous noises eliminated. 

New acrylic lacquer finishes 
stay bright for years and reduce 
the job maintaining car ap- 
pearance occasional wash- 
ing, the opinion Walter 
Mitchell, Fisher Body. 

Chief virtue the new finishes 
“amazing” gloss retention under 
the most adverse weather condi- 
tions, with the result that waxing 
and polishing become unnecessary 
and washing needed chiefly 
remove road dirt, Mitchell added. 

Corp., reported the development 
new and better primers for auto- 
mobile bodies, notably those made 
with epoxy resins. said these 
primers have extreme chemical 
resistance, adhesion wide 
variety surfaces and excellent 
flexibility. 


Atomic Autos Called 


Unlikely Before 2000 


first atomic- 
powered auto will cost millions 
produce and probably won’t 
available much before the year 
2000, according national en- 
gineering consultant. 

Tom Sawyer, treasurer the 
Gas Turbine division the Ameri- 
Society Mechanical En- 
gineers, told ASME meeting 
here: 

“The first one will cost millions 
because the special tooling and 
designing. take tremendous 
volume production bring the 
prices down.” 

But the time such car 
comes along, added, something 
much more efficient may in- 
vented. 

Sawyer said atomic autos “would 
need practically maintenance 
and have get them refueled 
only every three four years.” 

big problem driver protection 
from the power plant, uranium 
reactor the size wastebasket, 
said. 


Renault Accents 


Exclusive Trend 


SAN FRANCISCO.—Carl and 
Stan Carlsen announced last week 
that they are dropping Plymouth 
concentrate Renault. The 
dealership also will stock Peugeot, 
Renault. 

The Carlsens have been handling 
Renault months. They had had 
Plymouth years. 

This the second San Francisco 
dealership recent months 
Renault exclusive. The other was 
James Waters, Inc., one the 
nation’s largest DeSoto-Plymouth 
outlets. 
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LEE FILTERS are available plain 
cartons with YOUR factory part 
number the nationally advertised 
LEE package. 


“Micralytic”* 
LEAK-PROOF Element FLAME-PROOFED 
with the Element 


Anode! Carburetors! 


THE BIG 


COMPLETELY REMOVE 
BOTH SLUDGE AND ACIDS! 


course, there are other big differences 
LEE FILTERS that set them completely apart 
from all others. They feature ONE-PIECE 
CONSTRUCTION BUILT-IN NEOPRENE 
CENTER POST SEALS MULTI-FLOW PER- 
FORATED CENTER TUBE OUTLETS AND 
BOTTOM PLATED FINISH STEEL CAPS 
PLATED FINISH STEEL SHELLS 
paint dissolve and contaminate the oil) 
FULL-FLOW UNRESTRICTED BODY SHELLS 
many 3,000 inlet and outlet apertures) 
AND CURED ACCORDION- 
PLEATED, RESIN-IMPREGNATED, FULL-FLOW 
ELEMENTS and the famous FERIDIUM* ANTI- 
ACID ANODE CATALYST! 


Lee Resin-Weld* Filters conform to functional 
standards set by SAE, U.S. Army Procurement, 
Fort Belvoir Research and Development and ini- 
tial equipment requirements of car manufac- 
turers. See your Expeditor Distributor. 


*Feridium, Resin-weld, Discardit and Micralytic 

are the Registered Trade Marks of Lee Filter Corp. 
Patents Pending. 

LEE FILTER CORPORATION 

North Arlington, New Jersey 


BIG TRUCK SALE 


DENVER, COLORADO 


Buy Sell Dealers Only 


300 Pickups and Trucks all kinds will sold auction. you 
wish sell buy, Call, Wire, Just Here. The Tuesday 
Truck Sales will follow our regular Monday Car Auction. 
400 Cars Week are offered each and every Monday. will 
have special TRUCK AUCTION the first Tuesday each month 
through October April will the first sale this year and 
really expect this year even bigger than last year's season, 


which was terrific success. 


Colorado Auto Auction 


4285 South Santa Dr. 


Phone: 1-7821 


“SOUTH 
LITTLETON, COLORADO 
Kopfer 


THE HAWES PLAN, Inc. 


Executive Offices 
Sea Cliff, New York 


The Automobile Warranty Company of- 
fering the finest Year Guaran- 
Protection. Franchises available responsible parties only. 


All inquiries 


DIFFERENCE 
Jan, 1 
1959 
15,998 
13,204 
35,213 
78,189 
341,855 
393,299 THE ONLY FILTERS THAT 
45,147 
21, 
1959 
89,287 
01,681 
with 
ude- 
half 
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Made Me, Tells Senators 


Crockard Lauds GMAC 


Note: The following 
statement was made Washing- 
ton before the Senate Judiciary 
Committee’s Antitrust and Mo- 
nopoly subcommittee Hanford 
Crockard, president Crock- 
ard Chevrolet Co., Berkeley, 
and Crockar d-Caddel 
Chevrolet Co., Roseville, Calif. 
also NADA director for North- 


ern 


“In January, 1926, made appli- 
cation the Chevrolet Motor di- 
vision General Motors for sell- 
ing agreement sel] Chevrolets 
the city Roseville, Calif. The 
city, that time, had popula- 
tion about 5,000. 

was young man years 
age with practically finan- 
cial standing. had been married 
about year and half; had 
last month’s pay check and 
mortgage; and the inspiration 
growing community the 
Sacramento Valley California. 

“The Chevrolet Motor division 
granted selling agreement 
and shipped eight cars, Due the 
shortage capital, was neces- 
sary for floor these cars, The 
only facility that time available 
was with the General Mo- 
tors Acceptance Corp. 

“It was through this procedure 
and facility that company, 
without absorbing high interest 
and service charges, was able 
Place upon its floors new Chevrolet 
motor vehicles for sale the pub- 
lic and, the same time, com- 
petitive and also able pass 
the public these several savings 
costs. 

“The establishment Crock- 
ard Chevrolet that time 
was the beginning thriving, 
business that started with 
tremendous amount ambi- 
tion, faith, and courage, together 
with the assistance facility 


Obituaries 


known GMAC and the manu- 
facturer. 

“During the ensuing years, 
Crockard Chevrolet Co. has grown. 
Crockard Chevrolet Roseville 
now Crockard-Caddel Chevrolet 
Co, and the original Crockard 
Chevrolet Co, has established 
place business, since 1949, the 
city Berkeley California, 

“It felt that had not been 
for the facility offered through 
General Motors Acceptance Corp. 
through the years, and especially 
during the wartime and depression, 
that the development these two 
companies which now employ 
excess 100 people the two 
communities probably would not 
existence today. 

“It has been rumored that 
coercion has been exercised 
applied between the manufac- 
turer, the dealer, and General 
Motors Acceptance Corp, This 
can truthfully state not the 
fact. 

“There has never been time 
that even inference has been 
made that automobile 
dealer, should use General Motors 
Acceptance Corp. any way, shape 
form. The fact the matter 
that have used other facilities 
from time time without any 
criticism. 

“Tt felt that the General Mo- 
tors Corp. should not denied the 
business activity that has carried 
for the past many years. 

“It felt that the proposed leg- 
islation set forth Senate Bills 
838 and 839 prejudicial 
the interests General Motors 
and the interests automobile 
dealers and more importantly, 
those the public and economy 
the country. 

“It firm belief that the 
public would have pay the tariff 
event such legislation was 
passed.” 


Rubber Dean Litchfield, 


PHOENIX, Ariz.—Paul Litch- 
field, 83, honorary chairman 
Goodyear Tire Rubber Co., died 
March Phoenix hospital 
where had 
undergone sur- 
gery March 12. 

Mr. Litchfield 
retired last Oc- 
tober chair- 
man and chief 
officer 
after years 
the industry. 
was the dean 
the American 
rubber industry. 


joined the infant Goodyear 
firm 1900 superintendent after 
experience tire builder for 
International Automobile Tire Co. 
became factory manager 
1911, vice-president 1915, first 
vice-president 1923 and president 
1926. 


Under Mr. Litchfield’s direction, 
the firm established research and 
development department which 
said led the first straightside 
tire, the first practical cord tire, 
first pneumatic truck tire, Super- 
twist fabric and increased tire 
mileage through improvements 
construction and compounding. 


Active Goodyear management 
his death, was given 
testimonial dinner last year 
Akron industry. 


P. W. Litehfield 


* 


Viles, Ex-President 


Rubber Association 


NEW ROCHELLE, Y.—A. 
Viles, 77, president the Rubber 
Manufacturers from 1935 
until his retirement December, 
1954, and general consultant that 
organization since that time, died 
March New Rochelle Hospital. 


Motors Insurance VP, 


Overman Dies 


WEST ORANGE, J.—Donald 
56, vice-president and 
director Motors Insurance Corp. 
and General Exchange Insurance 


Corp., died March his home 
after long illness. 


Mr, Overman had been associated 
with the General Motors insurance 
affiliates since 1923 and became 
vice-president the two organi- 
zations 1947. 


* 
Frank Elliott 

SEATTLE.—Frank R. Elliott, 68, West- 
ern chief engineer for Ethyl Corp., died 
of a heart attack March 14. He was once 
a mechanic for Barney Oldfield and raced 
nine times on the Indianapolis Speedway. 


Clyde Johnson 
SALEM, Ore.—Clyde A. Johnson, 47, 
new and used-car dealer who organized 
Johnson's Sales Mart, died recently of a 
heart attack. 
* 


John Thomas Ormond 
DALLAS.—John Thomas Ormond, 57, 
Dallas used-car dealer and owner of J. T. 
Ormond Finance Co., died of a heart at- 
tack March 9. He was a member of the 
Dallas Used Car Dealers Assn. 
* 
David Cashman 
PROVIDENCE.—David H. Cashman, 52, 
general sales manager for Rossi Ford, Inc., 
Cranston, died here March 7. He previ- 
ously had served as general sales manager 
of Dunne Motor Sales (Ford-Lincoln-Mer- 
cury), Providence. 
* 
Emmett Wyatt 
SOUTH BOSTON, Va.—Emmett Jackson 
Wyatt, 62, a Chevrolet dealer here and 
in Danville since 1930, died recently at 
Daytona Beach, Fla., where he was vaca- 
tioning. 
* * * 
Jim Ryburn 
BENTON, Ark.—Jim Ryburn, 38, a 
partner in the Ryburn-Packer Ford agency 
here, was killed when his car turned over 
on Highway 35 between here and Sheridan, 
March 9. 
* * * 


Lyman Thomas 


SEATTLE. — Lyman W. Thomas, 63, 
Santa Barbara, Calif., former Packard 
distributor in the Seattle area, died of 


a heart attack. 


* * 
John Robert Phillips 
PHOENIX, Ariz.—John Robert Phillips, 
55, a Rambler dealer. died March 11. Mr. 
Phillips and Henry Werner were co-owners 
of Phillips Motors and also were associ- 
ated in a beryllium mining venture. Mr. 
Phillips was in the auto business 11 years 
and had been a dealer here since 1955. 
* * 
John Scull 
TELL CITY, Ind.—John W. Scull, 102, 
operator of the first Chevrolet auto dealer- 
ship in Perry County, died March 9 at his 
home here. 


* 
Lyle Ecker 
CHICAGO.—Lyle G. Ecker, 51, president 
of Precision Universal Joint Corp., died 
March 7 in Billings Memorial Hospital. 


HELP WANTED 


Sales Opportunity 


Nationally known manufacturer of specialized 
custom-built Hearses and Ambulances on a 
Cadillac Commercial Chassis has several ex- 
cellent territories available for an ambitious 
and aggressive distributor. Net earning of 
$15,000 to $20,000 annually, Will require fi- 
nancial statement as a moderate investment 
will be necessary to get started. Financing 
arrangement available. Check territory you 
may be interested in. 


No. I—Washington-Oregon-idaho-Utah 

No. 2—North Dakota-South Dakota-Nebraska 
No. 3—Kansas-Oklahoma 

No. 4—Arkansas-Louisiana 

No. 5—Northern Georgia-South Carolina 
No. 6—West Virginia 

No. 7—Mississippi-Alabama 
For details write Box 266, c/o Automotive 


News, Detroit 7. 


SALESMEN to sell the book “AUTO 
COSTS’ which gives factory invoice 
prices of 1959 American and foreign cars 
and trucks. Huge demand, High com- 
missions—No territory restrictions, Auto 
Costs, Box 224, New York 1, N, Y. 


GENERAL MANAGER, also capable of 
acting as sales manager for triple 
franchise dealer. Established 40 years, 
all Chrysler products, all American Mo- 
tors products and Fiat—Also used car 
super market. Only sober, intelligent, 
aggressive man need apply. Must be able 
to furnish excellent references proving 
success in past years. Eight hundred 
dollars per month and share in profit 
end of year. Contact owner direct. Dan 
L. Navarro, 601 Duval St., Key West, 
Florida. Telephone: 4-1007. 


WANTED—SERVICE MANAGER to take 
charge of Service Department for a 
Chrysier dealership in New York state. 
Excellent starting salary and great pos- 
sibilities for advancement. Apply by writ- 
ing Box 282, c/o Automotive News, 
Detroit 7. 


SERVICE MANAGER for truck dealership 
in Chicago area. Must be able to manage 
shop staffed with twenty mechanics and 
shop foreman on each shift. Service sales 
in excess of $20,000.00 monthly. Salary 
will commensurate with experience and 
ability. Write Box 273, c/o Automotive 
News, Detroit 7. 


Service Manager 


200 and truck “Big deal, New 
Jersey metropolitan area. City 30,000, 
buying 100,000. 


Complete direction and supervision 
the minute equipped and 
truck service department. 


Salary, commission, vacation, bonus, 
life, Health, Accident, 
Insurance. 


Write for interview giving complete 
experience, schooling and 
background. 


We'll not contact present employer until 
successful interview. 


Box 278, c/o Automotive News, De- 
troit Mich. 


SALES MANAGER 
AUTO AGENCY 
EXPERIENCE 


for leading, highly successful, foreign car 
agency in the greater Chicago area, We 
have an unusual opportunity for an ag- 
gressive man with an established, success- 
ful record of performance with dignity 
and drive. No “wheeler and dealer." 
Must be one who is respected by his 
associates and salesmen, knows what he 
wants and how to go about getting it. 
Must be able to recruit, screen, employ, 
train, supervise, and inspire salesmen. 
Give complete resume of education, past 
experience, and record of past earnings 
together with some indication of minimum 
starting salary and expected earnings and 
on what basis such earnings should be 
based. Your confidence in yourself and 
your business judgment will part 
judged by your answer to this question. 
Please relate briefly in your letter the 
methods you used to attain the degree 
of success pe feel you have achieved. 
All replies held in strict confidence, Box 
289, c/o Automotive News, Detroit 


BUY 
TRADE IT! 


SELL IT! 
HIRE HELP! 


Through 


AUTOMOTIVE NEWS 
Classified Want Ads 


CLASSIFIED WANT ADS 


Reaching estimated 150,000 readers engaged branches the automotive 
RATES: TWENTY-TWO CENTS PER WORD FOR EACH INSERTION. POSITION WANTED 
PER WORD. PAYMENT ADVANCE INSERTION Ads signed with name 
and address rates. Add One per insertion for use box number. Replies 
Box Number ads forwarded advertiser, unopened. ads: $12.30 per column inch. 
TEN DAYS ADVANCE PUBLICATION DATE. supplied upon request. 


WANT AUTOMOTIVE NEWS, 965 EAST JEFFERSON DETROIT MICH. 


Position Wanted 


Te encourage this classification for the 
benefit of these seeking employment, 
Paesition Wanted Ads are accepted at 
Tle per 


half regvier retes, namely: 
werd fer each insertion. $1.00 per in- 
sertion for use of a box number. Cash 
in advance. (Half-rate does not apply 
ads this section.) 


YOUNG GM district manager desires deal- 
ership management position. Prefer 
southwest. Box 283, c/o Automotive 
News, Detroit 7. 


SERVICE MANAGER desires to relocate. 
Over 13 years’ with General Motors. Can 
furnish excellent references. Write Box 
284, c/o Automotive News, Detroit 7. 


DISTRICT MANAGER or Zone Represen- 
tative for auto manufacturer .. . Posi- 
tion desired by ambitious 28 year old 
college graduate. Qualified references to 
substantiate selling experience. Thorough 
knowledge of GM accounting and parts 


business. Will relocate. Box 285, c/o 
Automotive News, Detroit 7. 
MANAGER: New-Used-Trucks. Age 45, 


married, college graduate, 15 years’ ex- 
perience in all phases of automotive 
business. Ten years management level. 
Heavy duty truck experience. Excellent 
references. Prefer midwest or east. Box 
278, c/o Automotive News, Detroit 7. 


ARE YOU A DEALER who is looking for 
a general manager-sales manager com- 
bination and an assistant to you who 
will dedicate himself to your business and 
do all the things necessary to make it a 
life-long association? Age 37, married, 
two children, college graduate—sober, 
honest, loyal, cooperative and will accept 
direction without question. Have excel- 
lent, thorough knowledge of all depart- 
ments, particular attention to overhead, 
profit ana creative selling. Know state- 
ments and can watch trends; training 
and working with salesmen a specialty. 
Above all, like to make money for you 
and myself. Have been managerially 
associated with one metropolitan and one 
single point dealership employing 75 to 
100 people. Income must be in upper 
bracket—prefer incentive basis. Do not 
expect blue sky, but will accept oppor- 
tunity as part of the compeggation. 
Prefer southwest or western U. §S. Gen- 
eral Motors dealer. A complete resume 
will be sent to you with letters of rec- 
ommendation. After you look them over. 
I will come to you for persona! interview 
and let you decide. Now employed but 
desire immediate change—not because of 
personality clash or working conditions. 
Write Box 279, c/o Automotive News, 
Detroit 7. 


GENERAL MANAGER—20 years’ experi- 
ence as successful new and used car 
salesman—sales manager—general man- 
ager — dealer — field representative and 
factory sales executive. Presently general 
manager large “‘Big Three’’ dealership 
in very competitive metropolitan area. 
Can obtain, train and supervise al! deal- 
ership department employes and through 
them retail new and used cars profitably. 
Currently well paid for successfully per- 
forming these duties, but desire change 
with possibility of eventual buy-out. 
Please contact Box 255, c/o Automotive 
News, Detroit 7. 


WANTED—GENERAL MANAGER POSI- 
TION—Prefer management position with 
option to purchase. Have seven years’ 
experience with large General Motors 
dealer as office manager. Prefer midwest 
states or western United States. Reply 
Box 290, c/o Automotive News, Detroit 7. 


BUSINESS OPPORTUNITIES 


BUY SURPLUS PROPERTY DIRECT 
NOW FROM GOVT.—Jeeps, trucks, trac- 
tors, boats, aircraft, amphibious vehi- 
cles, miscellaneous. Fraction of Army 
and Navy costs. Send for ‘‘U. 8. Depot 
Directory and Procedure’’—$1.00. Gov- 
ernment Surplus Sales, Box 8-AU, Sun- 
nyside 4, New York. 


FOR SALE 
Auto Lease Company 


South Florida 


Approximately 500 Units 


long term leases, Chevys. 
Average Monthly lease pay- 
ment Large 
Lessees 
Business and Professional 
people. Box 277, c/o Automo- 
tive News, Detroit 


DEALERSHIPS AVAILABLE 


DEALERSHIP AVAILABLE due to illness 
— Handling Plymouth-Chrysler-Imperial, 
established thirty-two years. City nike 
thousand, trade territory over fifty thou- 
sand. Flourishing southwest. Extremely 
reasonable lease. Box 287, c/o Automo- 
tive News, Detroit 7. 


DEALERSHIPS AVAILABLE 


DEALERSHIPS AVAILABLE with 
competitive TERRA MARINA mobil 
houseboat—combination boat cruiser 
house trailer—steel hull, aluminum ¢abin’ 
toilet, kitchen, three open sun decks 
One person operation. Sleeps ' 
luxury. Only $2,495 retail F.O.B. Texas 
—less liberal dealer discount. Enjoy the 


additional profits that are in boat sales im 
Your regular finance company wil] give 4 


Pierson Distributors, Eastland, Texag 


HANDLING 
southwest 
new car sales potential—t goo & 


dealership available 
Annual 


plus. Excellent modern facilities al} ip 


one location on very desirable lease. Py. 
chase current parts and fixed assets atl 


true inventory value. No used cars, re. 
ceivables or liabilities involved. All re 
plies confidential and will receive im- 
mediate acknowledgment. Box 264, e/o 
Automotive News, Detroit 7. 

FOR LEASE—Beautiful showroom, service 
department, adjoining car lot. Ideal 
north side Chicago location, approxi- 
mately 45,000 ft. Ten twopost lifts, air 
conditioned offices. Write Trust, 950 Bieff 
Road, Glencoe, Illinois. Phone: VErnon 
5-3513. 


EASTERN NEW YORK STATE: “Big 
Three’’ triple franchise in fast expanding 
suburban community near major ety— 
hub of east-west traffic. Good sales and 
service. Well stocked and equipped. Vaj- 
uable property. Will accept moderate 
down payment, arrange balance on 
terms. Only qualified, interested persons 
write for further details. Box 274, e/e 
Automotive News, Detroit 7. 


NEW & USED CAR DEALERSHIP, cen- 
tral Wisconsin, handling Studebaker- 
Mercury. Fully equipped nine year od 
building, 60 x 110 feet. 
no accounts receivable, 
Parts and equipment at % of true value. 
$10,000. Sell or five year lease on built- 
ing, $200 month rent, five 
with options. Average over 500 new and 
used cars per year past ten years. Resort 
and farming area. Reason for selling. 
other interest. Box 275, c/o Automotive 
News, Detroit 7. 


ARIZONA HEALTH SPOT/DEALERSHIP 
—not desert. New and used cars and 
trucks, long established, 15 years steady 
profits—owner says $15,000 year net 
average. Choice real estate included. Va- 
cant land alone recently bank appraised 
at $50,000 just before big new showroom 
and garage erected. Comes completely 
equipped, is right downtown, city 
block in all. Fine real estate investment 
and money-making dealership. $90,000 
for all, good terms. Strout Realty, 510 
So. Spring St., Los Angeles 13, Calif. 

HANDLING FORD—potentia! 198—Central 
Ohio, balanced community. Lease avail- 
able, excellent facilities, superior service 
operation. Selling parts and fixed assets 
only. Solid, going business—good profit 
opportunity. Confidential. Box 286, ¢/° 
Automotive News, Detroit 7. 

CENTRAL NEW YORK STATE—Handitg 
three popular GM makes — Established 
over 34 years. Large frontage on mals 
Route 5, serving eight towns and large 
surrounding territory. Nearest same 
make 18-20 miles and little chance of 
any closer in near future. Potential i 
ited only to management. Capital 
quirements comparatively low. Must have 
factory approval. Answer Box 288, ¢/° 
Automotive News, Detroit 7. 


DEALERS 
WANTED 


For 


NSU PRINZ 


beautiful line regular and 
sports 
priced—by one West Ger- 
oldest manufacturers. 


SOME GOOD 
TERRITORIES 
Florida, Georgia, North and 
South Carolina open for 
gressive dealers. 


RAY HUNT 
Phone: 2-4671 
300 Beach St. 

Daytona Beach, Florida 


— 
DEALERSHIP WANTED 


WILL BUY FOR CASH Chevrolet or For 
dealership, anywhere, any size, W 
potential is sufficient. Am accustomed to 
profit. If you have a sick dealerstlP 
wish retire, want sell 
Treason, I may be the cure, Rest a8 
any communication will be held in strict 
confidence, No real estate please, 
time to sell is when you are doing 
Benito Way, Dallas 18, Texas. 
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DEALERSHIP WANTED 


ARRANGEMENT: Young man, 
Eyears’ experience all departments includ- 
: les and year end accounting, 


— 


sa 
100-250 p.p. evrole ealers: 
May I 


e any or all departments. 
ont more about my qualifications in 
a confidential interview? Prefer west or 
Eouthwest location. Box 276, c/o Auto- 
motive News, Detroit 7. 

Mieast or west coast of Florida. Pay 
Beome blue sky for desirable agency. Fac- 
= approval assured. All cash, lease or 
facilities. Florida now, anx- 
ious to make deal immediately. Box 280, 
aig Automotive News, Detroit 7. 

iL PAY HIGH DOLLAR for your deal- 
Bership assets in any General Motors, 
Bmore new car potential. We will also 
Band will let you manage the dealership 
basis. This investment 
applies to either an existing or new 
Jealership. Please send details in _con- 
Sdence. Box 281, c/o Automotive News, 


Detroit 7. 


4 
c 


Waorch this 
epportenity of helping 
preperty poss 
eword. 


You . ma 


Or, threvgh this column, perhaps w 
jan help you retever stolen car 
fad the porty wha gove you « 
wes check. Alert decters over # 
in the fastest time pled 
ed in this section. 

{See retes, opposite page} 


S REWARD for information resulting in 
repossession of 1954 Chevrolet Bel Air 
tudor, turquoise and white. Last carrying 
$8 Tennessee license 27-35-03. Driver 
man known as Richard L. Coughlan 
R.L.C. Enterprises. Call JU 6- 
$202, Morristown, Tennessee for hold 
authority. 


9 REWARD for information leading to 
the recovery of 1956 Buick Century Rivi- 
@a coupe. Motor: 17153296, Serial: 
602034022. Also 1954 Cadillac 60 Special 
4dr. Motor: 546041055. Contact Worth- 
ington Dodge, LUdlow 3-3255, 
ton Park, California. 


DEALER SERVICES 


Hunting- 


Manager 
HOME DETECTIVE CO., INC. 
Years operating complete 


LOCATOR AND 
REPOSSESSION SERVICE 


Premier Skip Bulletins 
dealers, banks, finance firms, law enforce- 
ment sources. Write for loss forms and 
tates on financed, leased, rented autos, 
mobile homes, tractors, trucks. Fast, daily 
Che Point, Fort Bragg, Camp 
C., Wilmington and all 
Write Box 862 phone 


w room 


Military Acceptance 
You SELL 
MORE MILITARY PERSONNEL 


y. 510 

Acceptance Corporation will help 

‘entralfe make more auto sales to Military per- 

. . . because: 

1. We finance up to 34 months. 
may taken overseas without 
refinancing. 

1. We finance, or refinance, anywhere in 
the world, at low, money-saving rates 
for officers and enlisted personne! o 
pay grades ES and above . one 
simplified, non-recourse basis. 

MILITARY ACCEPTANCE CORP. 

un Antonio, Texas—Telephone CApitol 6-268! 

Financing for Military 

USAA Insurance available 
to qualified officers) 


MOP LOSING NEW CAR SALES! Dis- 
tover how much your competitors’ cars 
feally cost, The book, “‘AUTO COSTS,"’ 
Sives you the factory invoice prices of 
all 1959 American cars, 25 foreign cars, 
4 American trucks and all their equip- 
ment. Used by dealers and banks nation- 


wide. Order your ‘59 edition today for 
only $10— three year subscription $18 
(including all supplements), AUTO 


COSTS. Box 224, Dept. 3Z, New York 
1, N. Y. 


TWO ESSENTIAL SERVICES 


INVENTORY SERVICE 


Parts, accessories and goods. 


APPRAISAL SERVICE 


y—Tools 
for Buy/Sell Agreements, Fiscal 
f Reports, Tax, Banking and insurance 
Write for free 
“Hidden Earning booklet. 
INVENTORY APPRAISAL CO. 
Freeland Ave. Detroit 27, Michigan 
3-6445 
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DEALER SERVICES 


Air Force Cadets 


Neo Down Payment 
36 Months to Pay 
Low Bank Rates 
all branches the service, tech. 


sgts. and officers, No dealer liability. Car 
may taken 


Write, Wire or Phone 


"SERVICE TRUST SAVINGS 


3-6356 2625 Broadway 
San Antonio, Texas 


CARS WANTED 


CHEVS., FORDS, PLYMOUTHS—four door 
sedans — no automatic transmissions — 
new ‘58s or with extremely low mileage 
—in lots of ten. Prices in first air mail 
letter. A.P.M. P. K. 539 Izmir, Turkey. 

WANTED: Fords, Chevrolets and Plym- 
ouths, 6 cylinder, 1955 and up. State low- 
est price per unit. Beach Auto Service, 
Box 4052, Columbia, South Caro- 

na. 


WANTED 
SIMCAS SIMCAS 
NEW USED 


Leftovers 


Will buy complete inventories. 
Call, write wire 
Larry Highland Motors, 


Inc. 


2765 Genesee St. 
25, New York 
KEystone 7333 


CARS FOR SALE 


Cash 
profits now! 


VOLKSWAGENS 


Any model Any type 
Any year 
IMMEDIATE DELIVERY 


directly your port destina- 
tion. Choose your colors and 
models from large stocks al- 
ways available. 
Supply 

English Manuals 

Trade with 
Largest and Most 

Reliable Volkswagen 

Organization 


KENT IMPORTS, 
INC. 


Cer Division, 
Sales and Service 


2911 35th Avenve, 
Leng Island City 6, N. Y. 
EMpire 1-1690-1-2 


VOLKSWAGENS 


INC. 


1415 Haines St., 
Philadelphia 26, Pa. 


7-3500 


Immediate Delivery 


1959 sedans, convertibles, 
Karmann Ghias, Micro Buses, 
All commercial models. 


C., GA. Representative: 


Phone: 


CARS FOR SALE 


VOLKSWAGENS 1959 
LOW PRICES 


immediate Delivery Out Stock Weekly Shipments 
New York, Charleston and Jacksonville. 

rship, 

DOW MOTORS, INC. 

63rd New York Hotel, Suite 128 

good. dUdson 6-1950-1, 24 Hour Service 

1 Sal 


CARS FOR SALE 


1958's 
DEALERS ONLY 
CHEVROLET BEL AIRS, 
FORD 500'S, 
BUICK SUPERS, 
OLDS SUPER 88'S, 
CADILLAC 62'S 


—all hardtops with automatic 


power steering, radio, heater, padde 
dash and windshield washers — Buicks, 
Olds and Cads with power brakes and 
whitewall tires— 


These are clean low mileage cars for 
sale in small lots—available for inspec- 
tion in heated inside storage at 9 W. 
Kinzie, Chicago. 


For information call, write wire 


HERTZ RENT-A-CAR 


9 W. Kinzie 
Chicago, Illinois 


DElawere 7-7272 Don Miller 


the BEST position make 
mediate delivery the hottest 
profit-making car the road today! 


Volkswagens 
and 


Ghias 


ALL MODELS— 
ANY QUANTITY 


Titles Stete inspection 


RAND IMPORTS, Inc. 


Whitehall 3-0650 


VOLKSWAGENS 


Buy From The Largest 
And Most Experienced 
Supplier 


sell only the best 
through All models 
available—No red tape—No 
waiting. South 
and West Coast ports. Orders 
for 100. 


Complete American models. 
State inspection guaranteed. 


VALENTINO 
MOTORS, INC. 


4709 Bel Air Road 
Baltimore Md. 
6-4700, Mr. Grillo 


1959s 


Oldsmobile, Ford, 
Cadillac 


Most models with mile- 
age 4,500. 


DRIVE 
2830 N.E. 2nd Avenue 
Miami, 
FRanklin 1-6591 


1958 FORDS $625 
Taxicabs—Standard 


PLYMOUTH TAXICABS 


Phone, Write Wire Mr. Karlin 
EMKAY MOTORS 


1046 Bedford Ave., Brooklyn, 


7-0651 


CARS FOR SALE 


JEEP DISPATCHER—new, hardtop, blue 
and white. $1,295. Shaffer-Pontiac, Inc., 
Norfolk, Nebraska. 


PARTS FOR SALE 


VAUXHALL 


PARTS 


Factory Stock 


Chassis and Body Parts, 
Accessories 


1,016 Different 
CASHON 


PONTIAC, INC. 


1200 Boston 
Tulsa, 


Phone: CHerry 2-2101 
Immediate Shipments 


LET ONE CALL 
ALL 


$100,000 Pontiac Inventory 


Ford and Mercury 
Parts 


New, Genuine, Year 1940-53 
50% 75% Discount. 


specialize new, obsolete, genuine Ford 
and Mercury Prescott Salvage Com- 
pany, Prescott, 


SIMCA PARTS — 35% OFF Simca Parts 
. All orders shipped C.O.D. day 
received. Box 132, c/o Automotive News, 
Detroit 7. 


LLOYD PARTS—Orders shipped promptly. 
Al Lioyd Motors, Inc., Fort Lauderdale, 
Florida. Attention Dan Smith. 


PARTS 


Tremendous Savings 
for 


DODGE, PLYMOUTH DESOTO 
CARS AND DODGE TRUCKS 


Write or call us—regardiess of year 


GRO-PAR MOTOR PARTS CORP. 
309-313 Central Ave., Newark, 
Phone: HU 2-0200 


We Are Dismantling For Parts 
1959 CADILLAC ELDORADO CONV. COUPE 
Front End Perfect 


AUTO PARTS 
P. ©. Bex 233, Montrose, New York 


PARTS WANTED 


ate orders to: Jack's Auto Parts, 
Anderson Ave., Cliffside, N. J. Phone: 
WHitney 3-6666. 


WANTED—All and any body, engine parts 
"47 Lincoln Continental V-12. Bob By- 
lock, 503 Seneca Avenue, Ridgewood 37, 
New York. 


MISCELLANEOUS 


BLUE CHIP 
TOW-PILOT 


WITH LUBRICATED 
AUTOMATIC BRAKE 
BRAKE CABLE 


SPECIAL Factory Not) 


$52.35 Fed. Tax Included 


THE FAMOUS 
MOTO-MATIC 


TOW GUIDE 


With Universal Swivel 
Action 


Four Hook-Up 


SPECIAL Factory Net) 


$44.85 


Liberal Quantity Discounts 
Distributors 


Write for Catalog 


Factory Sales Division 
PILOT DISTRIBUTING CO. 
BATTLE CREEK 
Phone WO. 2-5257 All 
“Leaders the Industry 
Since 1939" 

Canedian 


FIVE WHEELS, LTD. 


599 Yonge St. 
Teronto, Ontario 


FREE CATALOG. Bulova, Elgin, Gruen 
watches, etc. 1959 styles. $6.95 up. Buy 
direct from importer — electrical tools, 
novelties, costume jewelry, etc. 
today. Jet Premiums, 423-CT South Los 
Angeles, Los Angeles 13, California. 


1959 PRICEMASTER 


The encyclopedia of dealer cost prices of all 
American cars, three trucks, 25 foreign cars 
accessories — Shows all 


subscription price—$10. 5% discount for cas 
with order, All supplements free. DEALERS 
AND AUTOMOTIVE AFFILIATES 
NOT SOLD THE GENERAL PUBLIC. 
ORDER YOURS 


K-B SALES CO., INC. 


Dept. D-i, 924 llth Street 
ROCK ISLAND, ILLINOIS 


LEASING 


MR. RAMBLER DEALER: Don’t pass the 
opportunity at your door in leasing your 
economical high-resale product. We are 
anxious to buy your leases on qualified 
credits in all eleven western states. Write 
to: Ridgway, Courtesy Credit, 2838 N. 

E. Sandy, Portland 12, Oregon. 


SHOP EQUIPMENT FOR SALE 


FOUR NEW WEAVER Twin-Post Hy- 
draulic Lifts (still in crates), model EC- 
100, 88 to 148 inch wheelbases. Save 
$225.00 per unit. Tunmore Oldsmobile, 
2677 Delaware Avenue, Buffalo, New 
York. 


Own your own ELECTRONIC engine test- 
ers!Remove all guesswork from tune-ups 
with easy-to-use, easy-to-own instru- 
ments! Write Motoraide Corporation, 
2400 Emerald S8t., Philadelphia 25, 
Pennsylvania. 


BEAR FRAME MACHINE, Model 95, and 
Bear Balancer, Model 336. $2,000 for 
both. Jim Smailes Motor, Coshocton, 
Ohio. 


DECAL TRANSFERS 


TRUCK DECALS; no charge for sketch; 
durable. brilliant colors, Write for sam- 
ples. Allied Decals, Inc., 8356 Hough, 
Cleveland 3, Ohio. 


New Subscription Order 


Send Automotive News Address Below 
S., Canada and Possessions 
One Year Two Years $16 


All Other Countries One Year $13 Two Years $22 


AUTOMOTIVE NEWS, 965 JEFFERSON, DETROIT 


Street Address............. 


Car Dealer 


Jobber 


4 


TRADE CONNECTION: 
Dealer 


Manufacturer 


Financial Supplier 


3-23-59 


— 
Brand new engines, radiator cores and 


What the heck’s APX? 


Glad you asked, Quinby. APX the newest 
thing the advertising man’s lexicon. happy di- 
minutive for Page Exposure. 


Why not 


Simian connotations. Monkey business and all 


Now that know what APX stands for, Ather- 
ton, what does all mean? What? When? Where? 
Who? How? 


Stop making sounds like owls, Indians and re- 
porters—and tell you. “Ad Page Exposure” 
new media measure—the first accurate measure 
the face-to-face contact between your advertising 
page and the readers magazine. 


You mean like Starch? You mean like Gallup- 


Robinson? 


Totally different thing. APX measures the abil- 
ity magazine deliver readers your page. 
Think your salesman and APX the num- 
bér calls that salesman makes. 


That reminds me. Did ever tell you about 
Quinby Quota Sales 


Later, perhaps. here ask questions. 
“A,” remember? 


Sorry. Are you telling me, then, that APX 


like audience studies? 


Hardly. audience studies, person qualifies 
“reader” simply glances inside the 
photo Brigitte Monroe, for But 
Page Exposure requires that reader come face 
face with your advertising page. It’s proved contact. 


Has any magazine been measured the new 
APX yardstick? 


good leading question. far, only The Sat- 
urday Evening Post, which pioneered the Alfred 
Politz APX study, has been measured. 


Alors, the Post score? 


Smashing. Better than Oscar. Politz proved 
that your page the Post—a single page sin- 
gle issue—is exposed Post readers more than 
million times! 


Just answer one more question, What’s the cost 
per thousand? 


Your cost per thousand exposures black- 
and-white page the Post 90¢.* That’s against 


per thousand exposures (viewers) for 
ute commercial the average nighttime network 
program. 


cents per thousand—29 million times each issue, 
someone turns page the Post? 


got it! got it! George, 
think got it! 


GBS? 
No. APX! 


million times each issue, someone 
turns your page the Post. 


*Based one-time cost full page, black and white, and exposures 
readers years age and older. 


estimate average net cost and homes reached for all 
nighttime network programs $3.54 per thousand homes and 
mate 1.8 viewers per set years age and older. 


CURTIS 


